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Dream  of  Press  Uniting  To  Shape  World 
Ideals  Behind  Haines’  Florida  Plan 

Retired  Railroad  Builder  Tells  Why  He  Is  Giving  Millions  For  Press  City  Project — Interviewer  Believes 
Him  Sincere  and  Disinterested,  But  Not  Fully  Informed  on  Practical  Points 


Altamonte  springs,  Fia.,  Feb. 

9.— Charles  D.  Haines,  originator  and 
i  hvish  patron  of  the  International  Press 
Foondation,  which  became  a  reality 


By  MARLEN  PEW 

(By  Telegrafh  to  Editor  &  Publisher) 

.A — “I  know  that  is  true,  perhaps  better  dreds  of  men  and  women  in  journalism 


({uired  six  months  to  buy  the  land  and 
the  story  of  how  land  values  jumped 
around  there  before  we  got  our  ^ot  to¬ 
gether  is  a  chapter  1  shall  not  dwell 


irough  formal  acceptance  of  his  extra-  ^na  women  m  journalism  „  ^^^ugh  for  me. 

iriSnary  gifts  by  a  convention  of  news-  ^  i  ''ho  were  giving  more  19  their  commum-  than  $5,000,000  have  been  expended 

Sp«  men  assembled  here  at  his  request  ^r  fi  f  /he  ties  than  any  other  individuals  and  yet,  „„  Press  City  properties.  The  most 

fcing  the  past  week,  this  afternoon  air  has  been  full  of  ^m  propaganda  m  a  though  they  might  work  themselves  to  beautiful  of  all  has  been  donated  to 
BMt^  to  Ed™r  &  Publisher  an  inter-  W  I^ople  have  shreds,  old  age  would  find  them  unpre-  newspaper  men. 

during  which  he  told  the  story  of  P?  tI  “Ptess  City  covers  12  by  five  miles, 

tbe  benefaction  and  candidly  and  freely  '^'opment.  I  have  appreciated  that  right  These  observations  have  been  con-  jj  bas  been  accepted  by  representative 

'mnltpH  tn  niipctinns  ronrerninir  his  mn-  <*long.  1  hen,  again  It  IS  Unbelievable  tO  firmed  during  the  past  two  years  many  newsnaner  men  in  everv  state  of  the 


replied  to  questions  concerning  his  mo-  again  u  is  unoc.icvao.c  lo  nrnieu  uur.ng  me  two  years  many  newspaper  men  in  every  state  of  the 

and  dreams  of  service  to  humanity,  ^  ^ave  hundreds  of  letters  from  Uniorexcept  California,  and  I  may  say 

Mr.  Haines’  gift  to  the  journalists  of  “"py  possessions,  as  Mr.  Haines  and  able  newspaper  workers  telling  of  ma-  ,bat  I  have  just  received  a  letter  from 
♦K,  wnrIH  ronsists  of  Honations  in  his  '  HoWCVer,  I  Will  tell  yoU  and  yoU  terial. neglect  which  is  sufficient  to  touch  California  savins'  that  that  state  mis- 


the  world  consists  of  donations,  in  his 
name  and  that  of  his  wife,  of  1,000  acres 
of  land  at  Geneva  in  the  heart  of  some 


may  repeat  it  to  the  newspaper  profession,  the  heart  of  any  one. 


that  there  is  not,  nor  can  there  ever  be,  "The  sentimental  features  were  sub-  cntly  join. 


California  saying  that  that  state  mis¬ 
understood  the  situation  and  will  pres- 


be  apportioned  to  every  nation  that  ac- 


of  the  most  ravishingly  beautiful  tropical  } ’‘^.y,  p”y  soul  can  sequently  dwarfed  in  my  mind  by  the  “An  expert  land  engineer  is  there  now 

lands  of  the  state,  the  real  value  of  which  p"®  to  me.  Wealth  1  have  m  such  abund-  practical  advantages  of  a  world-wide  working  out  the  scheme.  Every  state  is 

he  says  he  cannot  estimate  but  which  may  my  press  organization  as  a  service  to  man-  to  have  ten  acres  and  a  less  amount  will 

be  worth  $5,000,000;  his  home  here  Problem  in  life  is  to  free  myself  of  these  kind.”  ...  be  apportioned  to  every  nation  that  ac- 

which  he  says  has  a  value  of  $250,000,  riches.  Mrs.  Haines  and  I  are  childless.  At  this  point  Mr.  Haines  referred  to  cepts  our  donation. 

and  ^0,000  in  cash  for  preliminary  or-  passing  into  the  twilight  zone,  the  fact  that  the  typographical  unions  “Every  property  will  face  on  one  of 

tanization  purposes.  The  deed  to  his  carry  n^hing  with  us  to  the  provide  homes  for  aged  or  infirm  printers  the  magnificent  lakes,  Jessup  and  Har- 

bome  has  been  made  with  the  qualification  Great  Beyond.  1  he  fortune  that  1  have  and  suggested  that  among  his  early  vey.  These  lakes  are  ten  miles  in  length, 
that  it  shall  be  used  by  the  donors  during  succeedetl  m  amassing  can  be  put  to  high  thoughts  was  the  one  that  newspaper  Three  railroads  enter  Press  City.  It  is 

their  lifetime.  He  makes  no  mention  of  ‘.**’  *“  unworthy  use  according  to  my  men  might  at  least  he  as  well  provided  40  miles  from  the  ocean. 

Icoosiderablc  sums  of  money  which  it  is  judgments  now,  and  I  believe  that  I  have  for.  He  saw  his  gifts,  unlike  the  Ben-  ii-p-  nrevent  a  renetition  of  land  soec- 
Icnown  he  has  expended  during  the  past  ["“"d  “ have  no  strings  attached,  dat  on  onerations  like  these  that  snod^ 


two  years  in  organizing  the  amazing  mane  oi  \asi  puoiic  oencni.  mere  is 
fhilanthropy.  For  instance,  the  con-  no  honor  that  I  want.  There  is  no  dis¬ 
tention  held  here  during  the  past  week  tinction  that  can  come  to  me  through 


ring‘"the  past  means  by  which  this  fortime  can  nett  gift,  would  have  no  strings  attached.  ulatTo°n ‘’oSionsTkTS^^ 

the"  amazing  be  made  of  t  ubh^  “Mrs.  Haines  and  I  often  talked  of  our  on^Tal  S 

e,  the  cori-  ™  ^o^milS^ro^vh  .“And  at  first  we  thought  has  bee^  arrWed  that/oW  adjoining 

we  might  provide  for  a  home  for  the  acres  shall  not  fall  into  the  hands  of  the 


was  at  Mr.  Haines’  e^ses  and  his  these  gifts  that  I  will  accept.  I  do  not  ;;;en  and  women  of  Ebrici;:  Sb  Mr  H  S.  Kelsey  haTdon^^ 

aationwide  offer  to  defray  the  travelling  even  want  m>  name  on  this  house.  1  am  found  that  this  plan  did  not  meet  the  500  acres  of  these  iands  to  the  American 
and  living  expenses  of  delegates  who  at-  not  ambitious  m  any  political  or  commer-  approval  of  newspaper  men  of  the  state  legion  and  500  to  the  Bov  Scouts  of 
tended  from  every  state  except  California,  cial  or  social  sense.  \Miat  I  have  done  is  ^  had  talked  with  prominent  America  Thus  Presr  City  becomes  a 

’The  aggregate  of  this  cost  alone  was  satisfy  a  purpose  to  serve  my  fellow-  editors  here  I  decided  that  the  scope  of  public  institution  safe  from  private  ex- 
mode  than  $25,000,  in  the  opinion  of  local  the  home  should  be  national.  Gradually  Katbn” 

newspaper  men.  Q  ’yby  among  all  the  interests  of  the  jjie  conception  came  to  us  that  it  was  not  n _ “Mr  Haines  it  has  been  said  that 


Mr.  and  Mrs.  Haines  had  just  returned  "'orld  did  you  select  journalism  as  the  home  that  the  newspaper  people  wanted 
to  their  home  from  the  final  session  of  your  benefaction .  ,  „  •  or  needed  so  much  as  an  organizatior 

the  Foundation  convention,  when  this  A —  In  the  hrst  place,  it  is  wholly  im-  should  indeed  be  inter 

writer  called.  Mr.  Haines  was  radiant,  personal.  It  does  not  trace  back  to  any  national. 

excited,  exclamatory,  and,  as  he  said,  individual  or  to  any  specific  occasion.  original  plan  was  to  give  this 

happy  to  tell  the  newspaper  fracternity  Many  years  aeo  when  I  was  budding  a  jjq  pavement! 

through  Editor  &  Publisher  what  it  all  railroad  in  Michigan  I  needed  to  gam  . 

meant  to  him  and  what  he  believed  it  popular  approval  of  mv  plans  and  local  committee  of  newspaper  people  t( 
would  some  day  mean  to  journalism  and  started  a  new'spaper,  which  1  ran  tor  a  accept  it  and  organize  for  service  I 

the  reading  public  of  the  world.  shor^ime  and  then  made  a  present  of  it  j  discovered  that  "this  bene 


the  conception  came  to  us  that  it  was  not  Q.— “Mr.  Haines,  it  has  been  said  that 
a  home  that  the  newspaper  people  wanted  your  plans  called  for  some  establishment 
or  needed  so  much  as  an  organization  of  a  Peace  Palace  in  connection  with 
and  that  this  should  indeed  be  inter-  Press  City.  Just  what  is  the’ connec- 
national.  tion?” 

“The  original  plan  was  to  give  this  A.— “Yes,  that  has  been  one  of  the 


ttie  reading  public  of  the  world.  short  time  and  then  made  a  present  of  it  .yasAvhen  I  discovered  that  this  bene-  ”bHc'  opinTon'all  over”the''wrrld''"to' a 

As  he  rocked  and  smoked  on  the  to  the  editor.  On  other  occasions  I  faction  was  being  taken  advantage  of  by  Ser  extent  tha/rny  U^^ 

wauda  of  his  home,  in  a  setting  of  owned  nc^  spapers  in  Boston  and  at  lu  -  estate  interests  that  1  changed  the  will  be  no  more  war  for  in- 

^pical  grandeur  overlooking  a  shimmer-  sori,  N.  Y..  the  former  called  the  first  plans.  No  sooner  had  the  pians  for  stance  when'  t^e'  nress  is  orcanired 

inetmrnle  laWp  ttiic  60  vP=r  .-nnitalUt  and  lone  since  suspended  and  the  latter  *.  •  ‘  „  . _ stance,  when  tne  press  is  orgamzM 


believe  absolutely  that  the  pr^ss  directs 
public  opinion  all  over  the  world  to  a 


ing  purple  lake,  this  69  year  old  capitalist  and  long  since  suspended  and 


■ - cKconiirntlv  mprDPil  with  another  naner  press  home  been  announced  than  real  against  war.  No  evil  can  exist  whetr  the 

pre^ted  the  picture  of  a  triumphant  al-  subsequently  merpd  with  another  pap  .  boomers  on  all  sides  of  our  prop-  orennized  nower  of  the  nress  is  Hirectwf 

tniist  lnn»  — A  L...  1.,..  I  have  owned  eiirbt  weekly  naocrs  during  . .  organizeo  power  oi  me  press  is  airectea 


;;roveh;;H\;rthT  dentr  rha^e  built  38  yte^m  ‘o  «™un^'o;k  for  them  to.  erect  any  sort 

habit  are  ;„erea,.i„..,  .Uef-  ear  lioer  in  n,anv  states  of  tbis  oatioo.  "as  »Tiy  bchef  that  the  public  would  sup-  of  palace  that  their  imagination  and  m- 


<Iialogue  occurred  “Gradually  I  became  convinced  that  tional  venture  became  fixed  in  our  minds  be  for  high  and  noble  purposes. 

Q-“Mr.  Haines,  it  is  only  fair  to  tell  newspaper  men  were  tbe  most  unselfish,  and  after  the  real  estate  boomers  had  At  this  point  in  the  interview  the  old 

you  that  but  few  newspaper  men  have  patient,  earnest  and  intelligent  class  of  upset  our  plans  here  I  sent  out  a  crew  of  railroad  builder  soared  through  the 

Hpderstood  vour  proposal  for  a  Press  workers  in  anv  industry  or  among  the  experienced  real  estate  buyers  and  pth-  clouds  of  altruism.  This  practical  man 

Foundation  and  that  there  has  been  an  professions  and  that  thev  received  the  ered  together  1.000  acres  of  what  I  be-  of  business  was  childlike  in  his  faith 

WKJercurrent  of  professional  opinion  that  scantiest  material  rewards.  I  came  to  lieve  to  be  the  most  beautiful  country  in  the  power  of  the  pnnt^  word  to  lift 
the  motive  may  not  have  been  disinter-  know  that  all  over  the  country,  par-  under  the  sky  This  is  on  the  Geneva  the  eves  of  the  world  to  the  skies, 
ested."  ticularlv  in  small  towns,  there  were  him-  Peninsula  in  Seminole  County.  It  re-  .All  other  professions  and  businesses 
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are  organized  and  the  press  must  be,”  he 
said.  “It  must  come  largely  through 
educational  processes.  At  Press  City  I  ’ 
l)elicve  tliat  there  will  be  a  huge  univer¬ 
sity  of  journalism  some  day,  something 
that  will  teadi  journalism  in  its  highest 
phases.  I  can  see  there  an  auditorium 
seating  15,000  persons,  with  people  com¬ 
ing  from  all  over  the  world  to  attend 
great  assemblies  of  the  leaders  of  thought. 

I  expect  that  the  best  movements  for  the 
benefit  of  mankind  will  be  started  in 
Press  City.  There  will  be  homes  for 
those  who  want  to  live  in  Press  City, 
many  thousands  of  such  homes  in  time. 
There  will  be  sanitariums,  libraries,  golf 
courses  and  homes  for  each  state  and 
each  nation.  There  will  be  a  great  radio 
broadcasting  station,  airplane  service, 
wonderful  water  sports  and  many  such 
things,  too  numerous  to  mention.  All 
will  be  non-profit  making.  It  will  be  of, 
for  and  by  newspaper  men,  but  it  will  be 
a  service  to  all  the  prople  of  the  world. 
It  will  be  big,  big,  big. 

“In  my  lifetime  I  have  never  recog¬ 
nized  the  word  fail,  and  one  reason  that 
I  like  newspaper  men  so  much  is  that 
they  do  not  admit  that  there  is  any 
worthwhile  thing  that  cannot  be  accom¬ 
plished.  Yes,  they  will  work  for  peace 
and  for  all  other  movements  in  the  in¬ 
terest  of  mankind,  if  they  are  organized. 

“Newspaper  men  can  get  anything  they 
want.  They  could  get  rich  if  they  wanted 
to,  but  most  of  them  have  their  eyes  on 
other  and  higher  objects,  often  neglectful 
of  themselves. 

“Now,  it  will  be  simple  enough  for 
them  to  get  the  money  to  make  Press 
City  all  that  I  imagine  for  it  and  much 
more.  I  have  said  and  believe  that  it 
will  be  possible  for  the  newspaper  men 
to  collect  $150,000,003  to  complete  this 
great  plan.  You  see,  it  will  come  about 
through  apportioning  the  work  among  the 
states  and  the  nations.  For  instance. 
New  York  State  will  want  to  build  a 
beautiful  home  on  its  plot  and  also  con¬ 
tribute  to  the  central  institutions.  It 
would  be  nothing  at  all  for  the  newspaper 
men  of  New  York  to  collect  $2,500,000, 
and  that  is  about  the  proportion  that 
would  be  needed  from  the  various  states 
and  foreign  countries.  Everyone  knows 
how  easy  it  is  for  a  newspaper  man  to 
collect  money  for  such  a  fund.  Why,  in 
my  own  experience  I  have  never  failed 
to  subscribe  to  any  fund  for  the  news¬ 
paper  boys  whereas  I  might  pass  by  other 
funds  that  were  also  deserving.  Rich 
men  all  over  the  countrv  are  getting 
ready  to  die  and  have  no  idea  what  to  do 
with  their  fortunes.  Everyone  would  do 
something  for  the  press  if  there  was  an 
organized  effort.” 

Mr.  Haines  went  on  at  length  in  this 
strain.  It  appeared  to  be  his  firm  con¬ 
viction  that  newspaper  men  are  in  a 
position  and  are  desirous  of  leading  world 
crusades  for  improved  conditions  and 
also  that  such  is  their  zeal  that  they  will 
seek  to  build  up  in  Press  City  through 
private  subscriptions  an  institution  to 
function  every  conceivable  form  of  al¬ 
truism. 

“I  have  given  the  project  a  full  meas¬ 
ure  of  Cherished  devotion  and  I  have  faith 
that  it  will  be  a  great  service  to  human¬ 
ity,”  he  said.  He  specified  that  news¬ 
paper  men  did  not  want  charity,  that  they 
merely  wanted  an  organization  to  make 
individuals  less  dependent  in  old  age  and 
given  an  opportunity  to  work  out  plans 
for  human  betterment. 

It  is  not  easy  to  interpret  in  this  in¬ 
terview  Mr.  Haines’  thought  on  these 
subjects  and  candor  impels  this  correspon¬ 
dent  to  declare  the  opinion  that  while  the 
donor  of  Press  City  is  sincere  he  has  not 
acted  on  full  information.  He  seemed 
exceedingly  vague  on  many  practical 
points. 

A  more  intense  man  would  be  hard  to 
find.  As  he  speaks  he  becomes  oratorical 
and  his  upper  lip  draws  taut  over  his 
teeth  as  he  snaps  out  his  convictions. 

Time  and  again  he  reiterated  his  com¬ 
plete  social,  political  or  material  dis¬ 
interestedness.  He  is  a  religious  man 
and  once,  to  emphasize  his  earnestness, 
he  made  a  solemn  declaration  that  his 
sole  object  was  to  serve  others. 

“Whv?"  said  he  at  another  time.  “It 
is  not  new  for  me  to  be  giving.  I  have 
been  doing  it  always.  It  has  been  easy 
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for  me  to  make  money.  I  once  gave  a 
cotton  mill  to  my  3,000  employes  at  New 
Bedford,  Mass.  I  am  the  largest  owner 
of  timber  land  in  the  world. 

“What  will  become  of  it  all?  I  sup¬ 
pose  I  shall  give  it  to  those  who  are 
working  it.  Then  I  have  the  finest 
mahogany  in  the  world.  I  sold  one  log 
of  curly  mahogany  to  the  Pullman  Com¬ 
pany  for  $20,000.  There  are  miles  of  it. 
All  these  things  I  am  giving  away.  Year 
ago  Mrs.  Haines  and  I  decided  to  be  our 
own  executors.  We  want  to  decide  the 
future  of  these  things  and  we  want  them 
to  do  the  best  service  for  humanity.” 

He  took  the  writer  about  his  home,  a 
very  pleasant  and  wholesome  bungalow, 
painted  green.  There  are  a  group  of 
houses,  with  a  wide  veranda.  There  are 
hundreds  of  finer  places  in  the  state,  but 
none  more  homelike.  He  exhibited  with 
pride  a  solid  mahogany  bedstead  that  he 
said  had  come  from  his  Central  America 
lands.  Mrs.  Haines  showed  two  antique 
shawls  that  Mr.  Haines  said  he  had  paid 
$10,000  for  many  years  ago  in  Mexico, 
that  the  coloring  and  embroidery  was  a 
lost  art  and  that  the  shawls  were  now 
worth  $50,000.  The  furnishings  of  the 
rooms  were  remarkable  for  their  divers¬ 
ity  of  taste. 

The  aged  capitalist  took  the  writer 
over  the  beautiful  grounds,  a  feature  of 
which  is  a  fernery,  where  125  persons  are 
employed.  These  ferns  are  shipped  com¬ 
mercially  over  the  country  and  are  used 
by  florists  in  making  bouquets.  They 
grow  only  in  a  half  shade  and  to  obtain 
this,  a  lattice  building  is  required. 

“This,”  said  Mr.  Haines,  “is  the  largest 
building  under  a  single  cover  in  the 
world.  It  covers  six  acres  and  there  are 
19.000  posts  to  support  the  roof.  It  cost 
more  than  a  million  dollars.” 

Negroes  employed  in  the  fernery  and 
for  them  a  colony  of  small  but  pleasant 
bungalows  have  been  built. 

Putting  his  arm  on  the  writer's 


shoulder,  Mr.  Haines  said; 

“This  is  no  longer  our  home.  It  has 
been  deeded  to  you  and  your  craft.  It  is 
as  much  yours  as  anyone  else’s.  I  want 
you  and  all  the  others  to  use  it.  It  has 
been  agreed,  of  course,  that  Mrs.  Haines 
and  I  shall  live  here  for  the  rest  of  our 
lives,  but  we  are  merely  custodians. 

“I  hope  that  the  newspaper  men  will 
become  very  active  and  I  believe  that 
they  will.  I  have  furnished  the  ground. 

I  have  never  seen  men  so  enthusiastic  as 
these_  representative  journalists  who  came 
to  this  convention.  I  tell  you  there  were 
tears  in  the  eyes  of  many  of  them  as  they 
got  into  this  thing  and  saw  its  possibili¬ 
ties.  I  am  grateful  to  those  who  came 
to  Florida  and  who  have  got  under  this 
big  project.  They  will  not  let  it  lag.  I 
want  to  read  to  you  the  slogan  that  was 
printed  in  the  convention  program.  It 
sums  it  all  up:  ‘The  International  Press 
Foundation  was  organized  for  unselfish 
service  to  God  and  Man.  Its  main  ob¬ 
jects  are  to  be  helpful  to  all  members  of 
the  newspaper  fraternity,  to  unify  and 
intensify  the  powers  of  the  press  which, 
through  the  Foundation,  will  aid  in 
bringing  peace,  security  and  hanpiness  to 
all  mankind.  Its  present  membership  is 
made  up  of  the  state  press  associations  of 
47  of  the  sovereign  States  of  the  Amer¬ 
ican  Union :  44  Governors  of  states ;  80 
United  States  .‘Senators :  4.36  members  of 
the  National  House  of  Representatives 
and  the  ambassadors  or  charges  d’affaires 
of  .39  foreign  nations. 

Early  in  the  interview  Mr.  Haines  re¬ 
viewed  his  life.  He  was  a  farmer  bov, 
liom  at  Kinderhook  in  the  Catskills.  He 
left  school  at  14  to  work  at  the  tele¬ 
graph  key. 

“I  was  an  expert  at  that,”  said  he. 

He  then  became  a  brakeman  and  loco¬ 
motive  engineer.  He  said  he  could  take 
an  engine  to  pieces  and  reassemble  it. 
He  spoke  of  having  engaged  in  manv 
businesses.  He  built  a  horse  car  line 


Erie  C.  Hopwood,  editor  of  the  Clew 
land  Plain  Dealer;  was  elected  president 
of  the  American  Society  of  Newspaoer 
Editors  for  the  year  at  an  organiziS 
meeting  of  the  board  of  directors  beU 
at  the  Hollenden  Hotel,  Cleveland,  Tues¬ 
day.  Mr.  Hopwood  has  been  secretary 
of  the  Society.  ' 

Other  officers  elected  at  the  meetiiw 
were:  George  E.  Miller,  editor  of^ 
Detroit  News,  first  vice-president;  Darid 
E.  Smiley,  executive  editor,  PhiladelMt 
Public  Ledger  and  New  York  Evenmi 
Post,  second  vice-president;  E.  S.  Beck, 
managing  editor,  Chicago  Tribune,  treas^ 
urer;  and  Marvin  Creager,  managing 
editor,  Milxvaukee  Journal,  secretary. 

Mr.  Hopwood  was  graduated  iron 
.Adelbert  College  of  Western  Reserw 
University  in  1901.  He  was  principal 
of  the  Middletown  high  school  for  a  year 
and  came  to  the  Plain  Dealer  as  a  polks 
reporter  in  1902.  He  was  one  of  ths 
organizers  of  the  Society  of  ^itors  and 
has  been  its  secretary  since  its  inceptwn. 

The  board  voted  to  send  Qsper  S. 
Yost,  who  has  been  president  of  the  so. 
ciety  since  its  organization,  to  the  Inter¬ 
national  Press  Congress  at  Geneva  ne« 
fall  as  the  official  representative  of  the 
American  newspapers  represented  in  the 
Society. 

The  board  accepted  the  resignation  of 
Edgar  B.  Piper,  editor  of  the  Portlnd 
Oregonian,  who  found  it  impossible  to 
make  the  trip  across  the  continent  to  at¬ 
tend  board  meetings,  and  elected  Walter 
M.  Harrison,  managing  editor  of  the 
Oklahoma  City  Oklahoman  as  his  suc¬ 
cessor  on  the  board. 

New  members  elected  to  membership 
in  the  society  include :  A.  A.  Bowen,  edi¬ 
torial  writer,  Springfield  Illinois  State 
Journal;  C.  R.  Wheeler,  edi'or,  Port¬ 
land  (Ore.)  Telegram;  Harry  I.  Horton, 
editorial  writer,  Hartford  CnuranI;  Ed¬ 
ward  A.  Mahoney,  managing  rfitor, 
Boston  American;  Henrv  T,  Cans,  edi¬ 
tor,  Boston  Evening  Transcript;  and 
Frank  Knox,  editor,  Manchester  (N,  H.) 
Union  and  Leader. 

Present  at  the  meeting  were  E.  S.  Bede 
of  the  Chicago  Tribune;  C.  H.  Dennis, 
editor,  Chicago  Daily  Nnvs;  Arthur  M. 
Howe,  editor,  Brooklyn  Eagle;  (ieorge 
E.  Miller,  editor,  Detroit  News;  Caspw 
S.  Yost,  editorial  director,  St.  Louis 
Globe-Democrat ;  Joseph  Pulitzer,  pub 
lisher,  St.  Louis  Post-Dispatch;  David 
E.  Smiley,  executive  editor,  Phib- 
delphia  Public  Ledger  and  New  York 
Evening  Post ;  and  E.  C.  Hopwood,  edi¬ 
tor,  Cleveland  Plain  Dealer. 


when  he  was  a  boy  and  said  that  Jay 
Gould  gave  him  $10,000  for  a  railroad 
job  before  he  was  of  age.  He  built  many 
short  line  railroads  in  various  parts  of 
the  country,  one  in  Florida.  Many  were 
ab.sorbed  by  other  lines. 

He  speaks  with  unconcealed  pride  of 
his  term  as  a  Congressman  and  that  he 
entered  the  House  with  the  late  Willb* 
Jennings  Bryan.  Some  years  ago  a 
movement  was  started  in  Florida  to  nom¬ 
inate  him  as  governor  and  many  flatter¬ 
ing  editorials  appeared  in  the  local  pa¬ 
pers.  But  Mr.  Haines  declared  time 
and  again  that  he  now  has  no  political 
aspirations.  He  even  deprecated  ne^ 
paper  publicity  concerning  himself  am 
declared  that  when  the  delegates  to  tm 
recent  convention  proposed  to  give  1® 
name  to  the  Press  Home  he  said  that 
rather  than  permit  this  to  happen  he 
would  withdraw.  . 

He  speaks  familiarly  of  many 
richest  men  in  the  countrv  and_  saw  ce 
several  occasions  that  he  “did  big  things 
with  big  people.”  , 

Florida  newspaj^r  men  interview 
were  unanimous  in  saying  that  Mf- 
Haines  is  sincere  in  his  purposes,  and  • 
his  declarations  of  disinterestedness. 
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STILLMAN  STORY  NOW  TOLD  FROM  THE  INSIDE 

John  K.  Winkler,  Formerly  New  York  American  Reporter,  Brings  Back  Clean  Beat  to  His  Old  Paper- 

He  Tells  True  Facts  of  Sensational  Society  Scandal 


To  a  real  newspaper  man  a  word  is 
as  good  as  a  bond.  An  old  chestnut, 
of  course,  but  it  worked  out  true  in 
dramatic  fashion  in  New  York  last  Satur¬ 
day  when  the  New  York  Ameruan  ob- 
ui’ed  through  John  K.  Winkkr  former 
suff  man,  now  writing  for  Lolliersr ,  a 


By  PHILIP  SCHUYLER 

(Copyright  1926,  by  Edito*  &  Publishes) 


he  was  leaving  for  his  summer  vacation, 
Winkler  on  the  way  to  his  train  at  the 
Grand  Central  decided  to  stop  in  and 
Editor  &  Publisher  herewith  fresents  first  of  a  series  of  articles  telling  for  have  one  more  try. 
the  first  time  inside  newspaper  details  of  some  of  the  most  sensational  stories  of  The  door  opend  to  his  knock.  The 

crime  and  society  scandal  in  the  last  decade.  girl  who  let  him  in  was  Estelle  Klee,  Mrs. 

John  Kennedy  H  inkier,  tor  15  years  on  the  New  York  American  staff,  who  Stillman’s  secretary,  now  dead.  Winkler 


oecUcular  beat  on  what  is  being  called  covered  e-very  big  court  story  in  that  time,  discloses  untold  angles  of  many  a  noted  turned  on  all  the  “personality  pressure’’ 

the  Stillman  reconciliation  story.  ‘ilsc  which  sold  papers  for  the  nation’s  press.  He  begins  with  the  Stillman  he  could— “and  that’s  half  the  battle 

Saturday  evening  papers  in  New  York  ond  also  deals  among  others  zoith  Harry  K.  Thaw’s  escape  from  Matteawan,  breaking  a  story  big  or  little,”  he  asserted, 

were  at  their  wits’  end  to  cover  up  on  Halls-Mills  murder  mystery,  and  Gerald  Chapman.  “you’ve  got  to  give  your  subject  some- 

Winkler’s  score.  Sunday  papers  did  not  .  lYinkler  is  now  a  free-lance  reporter,  contributing  to  Colliers’  Weekly,  thing  before  you  can  expect  him  to  return 

tare  much  better.  All  queries  radioed  bveryhodys’  and  other  magazines.  the  compliment”.  After  half  an  hour’s 

to  Mr.  and  Mrs.  Stillman,  sailing  for  ‘  -■  -  -  — ■ .  .  .  .  .  -  ■  - cheery  chat.  Miss  Klee  took  the  news- 

Europe  abroad  the  S.  S.  Olympic  on  a  cealed.  On  Winkler’s  advice  a  plain  hat,  seemed  to  want.  To  her  the  whole  case  paperman’s  card  and  promised  to  help  him 

"trial  honeymoon’’  received  the  same  re-  pulled  down  over  the  eyes,  replaced  the  became  a  psychological  struggle.  We  were  ever  in  a  position  to  do  so. 

ply;_“See  Winkler.”  He  confirmed  the  brilliant  orange  toque.  A  rusty  shop  must  get  everyone  on  our  side,  she  rea-  T*’®  chance  call  proved  the  groundwork 

tact  of  reunion,  but  kept  the  details  for  girl’s  cloak  covered  her  expensive  wrap.  soned,  believing  that  she  could  not  ignore  which  eventually  broke  literally,  dozens 
the  American.  Dr.  Edward  J.  Bing,  of  Out  of  sight  of  reporters  and  pass-  the  public  as  her  husband  was  trying  to  b'K  “Stillman  stories”  for  the  Ameri- 

the  United  Press  Associations,  was  also  engers  in  a  stateroom  the  self-styled  “ex-  do.  The  public  was  entitled  to  its  news,  ‘^3”-  Returning  from  his  vacation.  Wink- 

on  the  Olympic.  That  was  one  leak  not  Park  avenue  reporter”  was  soon  alone  even  when  it  concerned  a  dirty  scandal.  R*"  notified  his  office  he  was  on  the  trail  of 

stopped  up  in  an  otherwise  air-tight  with  the  couple  who  had  been  at  swords’  She  could  be  independent.  She  is  a  poet.  ^  *^'8  story,  and  set  out^to  cultivate  an  ac- 

point  so  long.  He  had  not  yet  obtained  She  could  write.  She  is  an  actress  and  quaintance  with  Miss  Klee, 

a  statement  from  Mr.  Stillman,  still  the  stage  would  pay  big  prices  to  her.  Eight  months  from  the  time  when  the 

anxious  to  hide  from  publicity’s  glare.  But  she  felt  her  children  were  entitled  t'P  was  first  printed  in  Town  Topics,  the 

He  dragged  open  a  bureau  drawer  and  to  a  full  share  of  the  Stillman  wealth.  story  was  cracked.  Mrs.  Stillman  barri- 
snatched  from  it  the  covering  paper.  “All  right,  then  early  in  the  case  we  caded  herself  in  Lakewood,  N.  J.,  and  re- 
Borrowing  a  pencil  from  Mr.  Stillman  decided  we  wouid  try  to  win  over  the  fused  to  see  any  of  the  news  men  or  “sob 
he  started  to  write :  95  per  cent — the  masses.  We  would  sisters”  sent  over  there  on  the  story.  Mr. 

“We  are  sailing  together  on  the  Olym-  make  the  cooks  weep  into  their  flap  Stillman  also  refused  to  talk.  Every  ef- 
pic  to  settle  our  troubles  in  our  own  jacks.  Hearst  was  willing  to  play  the  fort  was  being  made  to  suppress  the 


scoop. 

I  talked  to  H.  H.  Stansbury,  the 
.American’s  managing  editor,  this  week, 
and  he  told  how  this  sensational  story 
was  kept  secret  more  than  a  fortnight  un¬ 
til  finally  ready  because  two  newspaper 
men  had  shaken  hands.  And  later  in  his 
fao  9th  street  ajwrtment,  Winkler 
revealed  for  me  the  hitherto  untold  news¬ 
paper  details  of  one  of  the  most  re-  way.’ 


markable  public  divorce  dramas  of  this 
generation’s  true-life  stage. 

It  was  at  “Old  Timers’  Night”  at  the 
New  Y’ork  Newspaper  Club  that  Winkler 
told  his  old  newspaper  friend  Stansbury 
that  Anne  Urquhart  Stillman  and  James 
k.  Stillman  were  approaching  an  end 
of  their  marital  troubles.  He  then  told 
the  story  published  last  week  of  how 
Mr.  Stillman  had  pressed  his  mother’s 
ring  in  Mrs.  Stillman’s  palm  shortly  be¬ 
fore  Christmas  Day  and  about  the  presen¬ 
tation  of  Erskine’s  book,  “The  Private 
Life  of  Helen  of  Troy.” 

“John,  that  will  be  one  of  the  greatest 
stories  that  ever  broke,”  Stansbury  de¬ 
clared. 


popular  side  big,  to  sell  the  papers,  and  story,  according  to  Winkler. 


He  was  ready  to  stop  then.  That  was  I  was  willing  to  work  for  Hearst  for  .  “Attempts  were  being  made  to  bring 
enough.  At  Mr.  Stillman's  request  an-  the  money  in  it  and  the  amusement,  too.  influence  tc)  bear  on  the  business  offices,” 
other  paragraph  was  added  to  the  effect  I  think  we  succeeded  all  around.  Winkler  said.  “No  definite  facts  were  be- 

they  were  going  to  see  their  daughter  Now  with  the  latest  story,  it  seems  the  'ttg  printed.  There  was  simply  a  surge 
in  Paris.  propaganda  is  directed  at  the  5  per  cent  of  black  ink.” 

This  scribbled  release  of  a  sensational  the  intelligent.  The  stories  are  alxiut  About  this  time  a  tip  drifted  in  to  the 
beat  was  signed  by  both  Mr.  and  Mrs.  analysis — Jung — Rayne.s — Freud,  the  witty  -American  that  Stillman  had  been  seen 
Stillman.  It  was  the  first  time  in  many  satire,  “The  Private  Life  of  Helen  of  frequently  entering  the  Hotel  Plaza  on 
years  their  signatures  had  appeared  joint-  Troy,”  Houseman’s  poetry.  Will  that  the  quiet  58th  street  side  with  a  women  and 
ly  on  a  statement.  win?  a  baby.  Winkler  went  up  to  investigate. 

Rushing  from  the  boat  to  a  telephone.  The  Stillman  case  became  public  in  and  verified  the  report.  Bills  were  being 
Winkler  called  the  Hearst  number,  Beek-  March,  1921,  although  court  action  had  Paid,  he  found,  on  checks  of  the  New 
man  2000,  and  said  to  Stansbury,  “It’s  been  filed  in  July  of  the  year  before  X®'"!'  Trust  Company,  subsidiary  of  the 
all  right.  Let  it  go.”  in  Carmel,  N.  Y.  Winkler’s  first  tip  National  City  Bank,  of  which  Mr.  Still- 

Stansbury  carried  the  story  to  the  to  the  story  was  an  annonymous  parag-  nian  was  then  president,  and  the  checks 
composing  room  himself  and  the  Stillman  raph  of  about  200  words  in  Town  Topics  were  signed  Florence  Lincoln.  Simul- 
name  once  again  blazed  out  in  fat,  black  in  the  late  summer  of  1920.  This  taneously  with  publication  of  the  Stillman 
Yes,"  agreed  Winkler.  “But  it  can’t  type — this  time  reporting  an  end  to  dra-  paragraph  did  not  name  names.  It  mere-  suit,  this  Florence  Lincoln  had  left  the 
even  be  hinted  at,  at  this  time.  Publicity  matic  malodorous  discord.  ly  hinted  of  a  terrific  society  scandal  Plaza  with  her  baby.  Questioning^  por- 

now  might  prccent  possible  reconciliation.  Still  the  story  is  untold  of  how  Winkler  w’hich  would  never  be  told  publicly.  From  t^rs,  clerks  and  baggage  men,  Winkler 
It  is  confidential  stuff.”  became  such  a  friend  and  adviser  to  the  magazine,  the  American  reporter  found  the  man  who  had  carried  the  Lm- 

“May  I  work  on  it  myself?”  asked  the  Mrs.  Stillman  that  she  gave  him  first  learned  who  wrote  the  piece,  and  from  baggage  to  a  new  address  on  East 

managing  editor.  break  over  many  another  reporter  whom  him  finally  learned  who  the  couple  were.  86th  street.  Meanwhile,  some  detective 

“No  siree,”  was  the  reply.  “I  am  telling  she  had  met  during  those  fighting  years.  He  also  learned  from  this  source  that  work  had  uncovered  some  details  about 
you  this  much  so  you  may  be  prepared  “She  is  a  damned  good  newspaper  Mrs.  Stillman,  unknown  to  anyone,  main-  *bis  Florence  Lincoln,  or  “Flo”  Leeds,  as 

woman”  is  the  praise  Winkler  gave  Mrs.  tained  a 'private  office  in  50  E.  42d  street  sbe  is  best  known. 

Stillman.  “She  knew  her  fight  must  be  and  that  she  employed  a  very  intelligent  One  evening  Winkler  reached  the  point 

won  by  public  opinion.  She  must  get  girl  as  her  secretary.  Winkler  found  the  where  he  thought  he  could  break  the  sen- 

“Shake,”  he  said.  “I’ll  do  as  you  say,  down  and  talk  to  the  masses  to  win.  She  room  but  could  not  gain  admittance.  The  sational  story  which  would  link  Mr.  Still- 

provided  you  give  us  the  best  break  you  was  willing  to  stand  vulgarity,  but  if  building  superintendent  declared  he  had  mans  name  with  “Flo”  Leeds.  Victor 

can  when  it’s  ready.”  possible  she  wished  to  avoid  cheapness,  no  idea  who  had  rented  the  office.  The  Watson,  then  managing  editor,  was  hold 

One  word,  a  handshake,  and  it  was  It  was  what  95  per  cent  of  the  people  renting  agents  would  not  tell.  The  day  ^  ‘  ■  ,  . 

agreed. 

The  bargain  was  kept  by  Winkler,  Feb. 


soon  to  crack  a  yarn  that  will  stun  the 
country.  I  trust  you.” 

Stansbury  put  out  his  hand. 


S.  The  night  before,  he  had  arranged 
a  party  for  Mrs.  Stillman  at  the  New 
York  apartment  of  a  friend.  In  accepting 
Mrs.  Stillman  wrote  him  a  letter,  since 
reproduced  in  part  in  facsimile  in  the 
.toerican,  declaring  she  presumed  that 
the  men  there  would  be  “men,  not  Gods,” 
and  in  which  she  told  him  in  black  and 
white  that  could  be  photographed,  en- 
Sraved  and  _  printed  that  she  was  going 
to  sail  Friday  on  the  Olympic  with 
James  A.” 

Winkler  had  obtained  her  implicit  con- 
ndence.  ^  She  could  and  did  trust  him  to 
use  his  judgment  in  telling  the  story. 

Fnday  came.  Winkler  had  a  3,000- 
word  story  already  written  and  in  the 
American  office,  ready  to  be  printed,  if 
werythmg  went  well. 

^Vhat  New  York  newspaper  man  would 
w  know  and  recognize  Aime  Stillman 
*t  sight?  Better  not  take  chances  of 
recognition  by  ship  news  men.  Winkler 
^e  to  the  pier  with  Mrs.  Stillman. 

'^P  fbe  plank  down  which 
of  those  leaving  on  the  Olympic 
0^5  hurrying  back  to  the  dock.  The 
were  under  assumed  names,  of 
Mrs-  Stillman’s  well-known 
*®tonant  for  riotous  colors  must  be  con- 


John  K.  Winkler — on  the  spot 
for  the  news  to  fill  page  one. 


ing  an  edition  for  it.  Winkler  went  to  the 
number  on  86th  street,  taking  with  him 
the  best  picture  in  the  files  of  James  A. 
He  learned  the  name  of  the  building  su¬ 
perintendent  and  called  on  him. 

“See  here,  Mr. - ,”  he  said, 

laying  the  picture  on  the  table  before  him, 
and  calling  him  by  name.  “Let’s  not  have 
any  camouflage.  I  work  for  William 
Randolph  Hearst.”  He  gave  him  a  couple 
of  two-for-a-quarter  cigars. 

“We  know  that  this  gentleman,  a  lady 
and  a  teby  were  or  are  living  here.  The 
name  is  perhaps  Lincoln  or  it  may  be 
Leeds.  Here’s  his  picture.  Do  you  recog¬ 
nize  him?” 

The  man  grinned. 

“The  last  people  who  showed  me  that 
picture  said  he  had  been  in  an  automobile 
accident  and  told  me  that  I  could  never 
identify  it.” 

"Come  on,”  laughed  Winkler.  “Let’s 
go  out  and  have  a  drink.” 

They  left  the  house  for  a  saloon  around 
the  comer.  On  the  way  Winkler  paused 
to  tell  another  staff  man  who  had  come 
with  him  to  ’phone  the  office  and  keep  the 
edition  open. 

After  a  few  drinks,  the  man  became 
more  loquacious.  He  identified  the  pic¬ 
ture,  and  declared  the  man  in  the  ohoto- 
graph  was  posing  as  the  husband  of  Flor¬ 
ence  Leeds.  That  their  baby  was  named 
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Jay  Ward  Leeds.  They  had  moved,  he 
said,  to  another  flat  on  Park  avenue. 

Back  at  the  apartment  house,  the  picture 
was  also  identified  by  the  superintendent’s 
wife,  the  dusky  elevator  man,  and  the 
door  man.  All  said  Mr.  Stillman  had 
posed  in  that  house  as  the  woman’s  hus¬ 
band,  and  was  known  to  them  as  father 
of  the  boy. 

On  the  slender  thread  of  evidence  ob¬ 
tained  from  these  four  people,  Winkler, 
after  telephoning  Victor  Watson,  went 
down  to  the  American  office  and  wrote 
two  columns  and  a  half  of  what  proved 
to  be  perhaps  the  most  sensational  expose 
of  the  entire  case. 

The  next  day  at  his  home  in  Forest 
Hills,  L.  I.,  Winkler  received  a  telephone 
call  from  Mrs.  Stillman.  In  her  throaty- 
contralto.  she  asked  him  if  he  wouldn’t 
come  and  see  her  at  her  home  at  910  5th 
avenue.  Then  began  a  friendship  between 
Mrs.  Stillman  and  the  reporter  which 
continued  all  through  the  case,  and  re¬ 
sulted  in  last  week’s  story.  Winkler  be¬ 
came  then  what  he  frankly  terms  now 
Mrs.  Stillman’s  publicity  advisor. 

Next  week  will  be  told  how  IVinkler 
obtained  the  "Deadly  Parallel  Story”  in 
the  Stillman  ease,  a  story  which  Bradford 
Merrill  has  called  the  best  human  interest 
story  in  the  history  of  journalism.  The 
former  Ameriean  reporter  will  also  relate 
how  the  daughter  Anne  Stillman’s  renun¬ 
ciation  of  her  father  was  engitieered. 


A.P.  TO  REWARD  CAPT.  FRIED 


New  York  Advertising  Club  to  Be  Scene 
of  Welcome 

Because  they  “accepted  and  promptly- 
filled  Associated  Press  assignments  at 
critical  moments,”  the  A.  P.  this  week 
announced  the  association’s  aw-ard  for 
news  reporting,  a  gold  watch,  would  be 
presented  to  both  Capt.  George  Fried 
of  the  President  Roosevelt,  and  Com¬ 
mander  John  Rodgers,  commander  of 
last  summer’s  airplane  flight  to  Hawaii. 
They  will  be  the  first  two  non-newspaper¬ 
men  ever  to  receive  this  special  tribute. 

The  Advertising  Club  of  New  York, 
will  be  the  scene  of  welcoming  ceremonies 
for  Capt.  Fried  next  Tuesday.  Follow¬ 
ing  a  parade,  the  Mayor’s  reception  com¬ 
mittee  will  bring  the  captain  and  the 
rescue  crew  to  the  Park  avenue  club 
hou.se  for  lunch. 

When  the  PN-9  No.  1  and  its  crew 
were  found  near  Hawaii  after  having 
been  given  up  as  lost,  the  A.  P.  asked 
Commander  Rodgers  to  write  his  own 
news  story  of  the  crew’s  adventure. 
This  he  did  in  clear  and  direct  style. 
When  the  Roosevelt  wirelessed  it  was 
going  to  the  rescue  of  the  Antinoe  crew, 
the  A.  P.  asked  Capt.  Fried  to  aid  in 
telling  the  public  of  the  effort,  and  the 
captain  made  good  on  his  news  assign¬ 
ment 

The  last  regular  A.  P.  staff  man  to 
be  honored  with  the  special  award  was 
L.  C.  Probert.  head  of  the  Washington 
bureau.  He  will  probably  make  the  pres¬ 
entation  to  Commander  Rodgers  in 
Washington,  while  Jackson  S.  Elliot,  as¬ 
sistant  general  manager,  also  a  winner 
of  the  prize,  is  expected  to  pay  the 
tribute  to  Capt.  Fried. 


Leadbetter  Buys  Paper  Company 

Fred  W.  Leadbetter  has  added  to  his 
extensive  paper  mill  interests  on  the 
Pacific  Coast  by  buying  the  controlling 
interest  in  the  Oregon  Pulp  &  Paper 
Company  of  Salem.  Leadbetter  bought 
$1,000,000  in  stock  from  E.  S.  Collins 
and  C.  K.  Spaulding  and  offered  $25 
above  par  for  all  stock  outstanding. 
Leadbetter  is  a  son-in-law  of  the  late 
H.  L.  Pittock,  publisher  of  the  Portland 
Oregonian,  and  has  other  large  paper 
manufacturing  enterprises. 


Inquirer’s  N.  Y.  Bureau  Moved 

The  New  York  advertising  bureau  of 
the  Philadelphia  Inquirer,  formerly  at 
410  Flatiron  building  is  now  located  in 
room  711  Murray  Hill  building  285 
Madison  Avenue.  New  York.  David 
M.  Shirk  is  in  charge. 


DUPLEX  PATENTS  NEW 
INTERCHANGEABLE  UNIT 


Bechman  Invention  Provides  Similar 
Base  Frame  for  Various  Units 
Allowing  Arrangement  in 
Any  Desired  Relation 


.\  patent  covering  three  new  principles 
of  printing  press  construction,  was  re¬ 
cently-  issued  to  the  Duplex  Printing 
Press  Company-  of  Battle  Creek,  Mich., 
assignee,  embodying  novel  and  progres¬ 
sive  ideas  along  the  line  of  unit  con¬ 
struction. 

Henry-  F.  Bechman,  vice-president  and 
factory-  superintendent  is  the  inventor, 
and  his  patent  is  listed  as  number  1,569,- 
0()5  in  \\’ashington. 

“The  object  of  the  invention  in  the 
device  covered  by  the  patent  is  three¬ 
fold,”  according  to  a  statement  from  the 
press  company-. 

"Primarily-,  to  use  the  words  of  the 
patent  as  issued,  it  is  to  provide  a  novel 
printing  press  construction  having  print¬ 
ing  units,  folding  units  and  feed  roller 
units  capable  of  being  arranged  in  any 
desired  relation,  and  which  press  can  be 
enlarged  at  any  time  by  the  addition  of 
similar  printing  units  or  folding  units 
or  feed  roller  units,  or  altered  by  the 
changing  of  relative  p<isitions  of  such 
units  in  accord  with  the  growth  of  the 
paper  without  necessitating  alterations 
or  additions  other  than  the  addition  or 
shifting  of  the  units  themselves,  -the 
various  units  being  relatively  so  formed 
that  they-  are  capable  of  being  inter¬ 
connected  in  any-  desired  relation,  or  re¬ 
arranged  and  interconnected  in  changed 
relation  to  make  a  press  of  any 
desired  total  page  capacity-  or  any  de¬ 
sired  alignment  of  printing  units,  folding 
units  and  feed  roller  units. 

Another  object  of  the  invention  is  the 
novel  means  for  independently  handling 
and  driving  in  synchronism  all  these 
mechanisms  whatever  arrangement  of 
units  may  be  used. 

“By  means  of  this  ultimate  and  ab¬ 
solute  standardization  of  construction  the 
rearrangement  of  the  Sextuple  unit  an 
Octuple  or  five  roll  machine,  with  altera¬ 
tion  of  relative  positions  becomes  very- 
simple  as  compared  with  any  which  here¬ 
tofore  existcfl.  Never  before  in  the  his¬ 
tory-  of  printing  presses  has  a  press 
been  so  simply,  compactly  and  so  efficient¬ 
ly  designed  that  in  a  long  row  of  units 
it  would  be  possible  to  shift  press  units 
and  folder  units  back  and  forth  inter¬ 
changeably,  just  like  dominos  in  a  row 
to  get  new  arrangements  or  facilities 
which  might  be  desirable  in  accord  with 
growth  and  requirements  of  changing 
conditions. 

“The  patent  includes  a  series  of  claims 
covering  many  aspects  of  the  invention. 
The  breadth  of  coverage  which  has  been 
granted  to  the  Duple.x  Printing  Press 
Company  has  a  totally  novel  development, 
one  of  real  merit,  value  and  efficiency  is 
indicated  by  the  first  claim  which  we  print 
here  in  full: 

“Claim  1 :  In  a  •  printing  press  a 
plurality  of  similar  printing  units  and  a 
folder  unit,  each  of  said  units  having  a 
similar  base  frame  whereby  the  said 
units  are  interchangeable  in  position  and 
may  be  arranged  in  any  desired  relation. 

The  advantage  of  this  feature  will  be 
readily  appreciated  by  all  publishers  who 
have  ever  faced  the  problem  of  enlarg¬ 
ing  pressroom  facilities  with  a  machine 


on  hand  which  is  capable  of  no  re-adjust¬ 
ment  in  any  way.  It  will  also  be  ap¬ 
preciated  by  those  who  have  wanted  to 
swing  on  a  permanent  basis  from  one 
type  of  product  to  another  and  so 
organize  on  a  different  output  scheme 
their  printing  units  and  folder  deliver¬ 
ies,  only  to  find  when  trying  to  plan  along 
such  lines  that  existing  press  units  and 
folders  could  not  be  re-arranged  and 
aligned  with  these  to  meet  such  require¬ 
ments. 


ST.  JOSEPH  GAZETTE  TO 
BE  SOLD  FEB.  23 


Trustee  for  Second  Mortgage  Bond¬ 
holders  to  Auction  Daily  to 
Highest  Bidder  to  Straighten 
Finances 


The  plant  and  all  property  of  the  New 
Gazette  Company,  publisher  of  the  St. 
Joseph  (Mo.)  Gazette,  is  being  adver¬ 
tised  for  sale  by  the  First  Trust  Com¬ 
pany  of  St.  Joseph,  trustee  for  the  second 
mortgage  iKindholders.  The  .sale  will 
take  place  at  the  east  front  of  the  court¬ 
house,  between  the  hours  of  10  a.  m.  and 
5  p.  m.,  Feb.  23. 

According  to  officers  of  the  Gazette 
company  this  proceeding  is  not  expected 
to  interfere  with  the  publication  of  the 
newspaper.  It  has  been  brought  about 
largely  as  the  result  of  a  failure  to  agree 
as  to  the  financing  of  the  comfiany,  be¬ 
tween  the  stockholders  and  the  bond¬ 
holders.  It  is  not  an  unfriendly  proceed¬ 
ing,  it  was  said. 

When  the  New  Gazette  Company  was 
organized  about  twenty  years  ago  bonds 
of  $50,000  bearing  6  per  cent  interest 
were  issued.  These  became  due  Aug.  1, 
1925,  and  though  all  the  interest  coupons 
were  paid,  the  bonds  themselves  remain 
unpaid. 

When  the  late  George  A.  McClellan 
took  charge  of  the  newspaper  about  three 
years  ago.  another  issue  of  bonds  dated 
Aug.  1,  1923,  known  as  second  mortgage 
bonds,  were  put  out  amountin.g  to  $75,- 
000,  making  a  total  bonded  indebtedness 
of  $125,000.  Part  of  the  second  mort¬ 
gage  bonds  were  due  Aug.  1,  1925,  the 
same  date  that  the  first  issue  of  $50,000 
fell  due. 

Holders  of  the  first  mortgage  bonds 
have  been  making  demands  for  their 
money.  In  order  to  protect  themselves 
the  holders  of  the  second  mortgage 
bonds  are  offering  the  property  for  sale. 
The  first  mortgage  bondholders  will  have 
to  be  .satisfied  first. 

The  Gazette  was  sold  in  May,  1923,  by 
C.  D.  Morris  to  George  A.  McClellan, 
who  was  killed  in  a  motor  car  accident 
Nov.  5,  1924.  R.  D.  Van  Alstin  was 
manager  of  the  paper,  following  Mr. 
McClellan’s  death,  until  he  removed  to 
Florida  last  fall.  Since  that  time  O.  L. 
Chenoweth  has  been  acting  manager. 


Douglas  Rejoins  Washington  Post 

Walter  Eugene  Douglas  recently  of 
the  Hearst  newspapers  and  in  charge  of 
classified  advertising  on  the  Baltimore 
Netvs  and  American  will  return  to  the 
IVashington  Po.st  as  classified  advertis¬ 
ing  manager.  Mr.  Douglas  has  been 
on  the  Dallas  Times- Herald  for  the  past 
seven  months.  Mr.  Douglas,  at  a  previ¬ 
ous  time  occupied  the  post  of  classified 
manager  of  the  Washington  daily. 


WEEKLIES  PRAISED  FOR 
“PLAYING  DOWN”  CRIME 


Michigan  Attorney  General  Critio^ 
Big  Dailies  for  Crime  TreatBi*« 
at  Meeting  of  State  Press 
Group 


Roe,  K 


Bouquets  for  the  rural  press  and  briu 
bats  for  the  metropolitan  dailies  for  tk- 
respective  attitudes  toward  crime  nen 
were  hurled  by  O.  L.  Smith,  assS 
attorney  general  of  the  state,  in  a  ji 
dress  last  week  delivered  before  a  banqir 
session  of  the  Michigan  Press  Assocat^^ 
Convention  held  at  Michigan  State  Col. 
lege.  East  Lansing.  The  association  u 
made  up  of  the  leading  publishers  oi 
weekly  newspapers  of  the  state  and  th 
convention  was  attended  by  about  IJ 
small  town  editors  and  publishers. 

Mr.  Smith  praised  the  rural  ne»- 
papermen  for  refusing  to  give  crime  on 
a  “play”  and  instead  suppressing  "a. 
wholesome  details  of  sordid  cases.”  Ht 
declared  that  the  country  press  lias  beo 
a  bulwark  against  publication  of  “anr 
and  crime  news”  because  its  editors  t^ 
into  consideration  the  fact  that  their  ,gb. 
lications  enter  the  homes.  He  maintaiied 
that  this  attitude  has  been  helphtl  i 
counteracting  the  “present-day  rerd; 
against  authority.” 

The  state’s  attorney  criticized  the 
city  press  which  he  declared  has  protei 
itself  an  organ  of  discord.  He  said  tte 
eagerness  of  metropolitan  dailies  to  pre 
crime  news  frequently  leads  them  to  pek- 
lish  facts  which  should  not  be  broqir 
out  until  the  trial,  resulting,  he  claintd 
in  huge  extra  cost  to  the  state  and  cotatj. 
through  informing  the  public  too  thr¬ 
oughly  of  the  details  of  notorious  ca» 
and  thus  prejudicing  prospective  juror. 

Among  the  other  speakers  who  appoit; 
before  the  association  were:  Gtortt 
.‘\dams,  pioneer  publisher  of  Fowlerrilf: 
Roy  C.  Vandercook,  manager  of  tht 
Michigan  Railroads  Association;  Vi.] 
Keyes.  Canadian  publisher,  who  talked  a 
“Creating  Advertising  that  Will  Coranais: 
Better  Prices”;  Wade  Mills,  presidentoi 
the  state  bar  association;  H.  C.  Hotalic 
of  St.  Paul,  Minn. ;  and  Schuyler  Mi.- 
shall,  publisher  of  the  Clinton  Cm-i 
Republican-Ncii's  of  St.  Johns. 

Mr.  Marshall  was  elected  presidentoi 
the  association  for  the  ensuing  year  wit: 
Hiram  Johnson  of  the  Saranac  Advtrtiie 
vice-president,  and  Herbert  A  Wood 
Bangor  Adinmce,  re-elected  secretan 
treasurer. 

Plans  were  approved  during  the  bus- 
ness  session  for  compiling  and  publisfe 
a  Michigan  “preferred  list”  of  rural  nwi- 
papers.  Information  to  be  included  r! 
pertain  to  circulation,  size,  and  advertise 
rates. 

An  invitation  extended  by  Harix' 
Spring,  to  entertain  the  Association  t 
its  mid-year  outing  June  10-12,  was  a; 
cepted. 

Mrs.  Vesta  Hardy  Vandeveer  of  Detto' 
was  elected  president  of  the  Michip: 
Women’s  Press  Association  whid  ah 
held  its  annual  convention  at  MkhiE' 
State  College  at  East  Lansing. 


CLAIMS  MOST  FEATURES 
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Sebring;  (Fla.)  American  Said  to 
State  in  Newt  and  Syndicate  Sertica 

Coincident  with  its  announcement 
election  to  membership  in  the  AssodW 
Press  the  Sebring  (IHa.)  Daily  Amtmo 
laid  claim  to  having  the  greatest  arH' 
of  news  and  feature  services  of  anyrnff" 
paper  in  Florida.  The  list  is 
interesting  in  view  of  the  fart  th^  * 
American  is  published  in  a  city  of  t®*-' 
8,000.  . 

Included  in  the  list  of  services  b^' 
the  Associated  Press  are  Inten^o^ 
News  Service,  Universal  Service  Cat* 
Press  Association,  King  Feature  it- 

Naught  features  and  several  of  the  tr 

cago  Tribune  leading  satellities,  _ 

The  American  recently  sup^a*^ 
its  composing  room  equipment 
intertype  and  monotype-rule 
turning  out  an  average  of  10  and  IZ  W 
on  week-davs  and  28  on  Sundays. 
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KENDALL  BILL  FRIENDS  SCORE  IN  HEARING 


Roe,  Spokesman  for  National  Editorial  Association,  Argues  Forcefully  Before  House  Sub-Committee  to 
End  Post  OfBce  Competition  With  Job  Shops  on  Elnvelope  Printing 


r\SHINGTON,  Feb.  11.— The  or- 
'  fight  of  the  National  Edi¬ 

torial  Association  and  similar  bodies  to 
compel  the  post  office  department  to  cease 
the  printing  and  sale  of  stamped  en- 
rtlopes  at  the  expense  of  the  small  pub- 
hsher  and  job  printer  reached  a  smashing 
climax  yesterday  before  the  sub-commit¬ 
tee  of  the  House  Committee  on  Post 
Offices  and  Post  Doads. 

Herman  Roe,  vice-president  of  the  na¬ 
tional  editorial  association,  brought  the 
hearings  started  last  week  to  a  dramatic 
close  by  riddling  the  arguments  advanced 
bv  Joseph  Stewart,  executive  assistant 
to  the  Postmaster  General,  in  favor  of 
the  Post  Office  Department  being  per¬ 
mitted  to  continue  in  the  printing  busi- 

Sumping  as  unfair  competition  with 
private  business  interests  the  govern¬ 
ment’s  contract  with  a  Dayton  (Ohio) 
concern  for  turning  out  printed  stamped 
envelopes  at  a  cheaper  rate  than  the  small 
publisher  and  job  printer  can  profitably 
furnish  them,  Mr.  Roe  questioned  seri¬ 
ously  Mr.  Stewart’s  contention  that  the 
post  office  department  is  making  a  profit 
out  of  the  ‘‘envelope  business.” 

Mr.  Roe’s  statement  before  the  com¬ 
mittee  supplied  not  only  complete  rebuttal 
of  the  Post  Office  position,  but  was  con¬ 
sidered  to  have  done  much  to  insure  the 
passage  of  the  Kendall  Bill,  although 
Mr.  Daley  warned  that  the  fight  is  not 
)tt  by  any  means  won  and  the  publishing 
and  job  printing  interests  concerned  must 
remain  "on  guard.” 

Mr.  Roe’s  statement  was  in  part  as 
follows : 

“There  are  five  disputable  points  on 
which  I  would  like  to  speak : 

“1— Public  convenience. 

"2— Established  custom. 

“3— Ethical  considerations  involved  in 
modifying  the  contract. 

“4— The  benefit  which  would  accrue  to 
the  large  printers  and  not  to  the  small¬ 
town  job  printers. 

■'5-Costs. 

"Public  convenience — it  is  admitted  that 
the  sUmped  envelope  is  a  convenience 
to  that  part  of  the  public  that  avails 
itself  of  it,  but  we  can  see  no  reason 
why  any  particular  part  of  the  public 
should  be  favored  at  the  expense  of  legiti- 
mte  business ;  and  it  is  not  the  proper 
function  of  the  government  to  furnish 
certain  services  which  can  be  furnished 
by  private  enterprise. 

“\Vhat  a_  convenience  it  would  be  if 
the  housewife  living  on  the  farm  could 
tell  her  pxistman  each  day  how  many 
loaves  of  bread  to  bring  her  tomorrow — 
This  bread  being  delivered  to  her  at  a 
price  from  10  to  SO  per  cent  less  than  it 
could  be_  purchased  in  town  after  a  three- 
hour  drive. 

Established  custom — this  point  was 
^equately  covered  by  Congressman 
wiutson  of_  Minnesota,  who  stated  that 
because  an  injustice  had  been  established 
tor  a  long  time  there  was  no  reason  for 
tts  continuance.  As  a  matter  of  fact,  the 
original  intent  of  the  stamped  envelope, 
when  first  introduced  in  1853,  was  to  keep 
pnvate  individuals  from  competing  with 
the  government  in  the  handling  of  the 
nails. 

Ethical  considerations  involved  in  the 
it  already  has  been  clearly 
^Wished  that  from  a  legal  standpoint 
ne  government  has  the  right  to  modify 
in  any  way  it  sees  fit. 

It  the  contractor  had  been  forced  to 
provide  new  machinery,  new  equipment 
"W  a  new  investment  to  carry  out  '^lis 

tract,  a  reduction  of  the  amount  of 
imfl.'-***  »  anticipated  might  perhaps  be 

Sir.  .\s  a  matter  of  fact,  however, 
K,,.; ‘contractor  has  enjoyed  this 
^  without  any 
Poss^ihtv  of  effective  outside  competition. 
*►11  u  “‘-’’^hveness  of  the  contract  is 
ww  shown  by  the  fact  that  from  an 
investment  of  $300,000  the  money 

«ted  m  the  contractor’s  business  has 
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grown  to  over  $8,000,000,  and  in  addition 
very  substantial  yearly  dividends  have 
been  paid.  We  do  not  think  that  a  re¬ 
duction  in  the  volume  that  the  contractor 
would  supply,  if  the  Kendall  Bill  were 
immediately  passed,  would  cause  any 
hardship  to  the  contractor.  .As  a  matter 
of  fact,  he  would  be  left  with  an  e.x- 
tremely  lucrative  business. 

‘‘Of  the  total  number  of  2,997,177,409 
stamped  envelopes  and  newspaper  wrap¬ 
pers  issued  during  the  fiscal  year  1925 
there  were  1,475,0^,034,  or  49.2  per  cent 
of  the  whole,  bearing  the  purchaser’s 
lirinted  ‘corner  card.’ 

"In  this  per  cent,  the  contractor  re¬ 
ceives  for  the  printing  of  1,000  envelopes 
on  an  average  of  .02  cents  above  the  price 
he  receives  for  the  plain  stamped  envel¬ 
opes.  Everyone  knows  the  contractor 
cannot  do  the  printing  for  that  insignifi¬ 
cant  sum.  He  gets  his  margin  of  profit 
on  the  envelopes.  If  the  unprofitable  part 
of  this  contract  is  eliminated,  as  provided 
for  in  the  Kendall  Bill,  his  contract  will 
tie  all  the  more  valuable,  because  it  is 
reasonable  to  assume  that  he  will  be 
called  upon  to  furnish  a  much  larger 
volume  of  plain  stamped  envelopes. 

‘‘We  dispute  that  the  passage  of  the 
Kendall  bill  will  benefit  the  large  printer 
rather  than  the  small  town  country- 
printer — this  matter  was  touched  upon 
in  the  testimony  of  Mr.  Coiirath. 

‘‘It  is  impossible  for  the  large  printer 
located  in  large  centers  to  reach  out  of  his 
own  city  for  orders  running  less  than 
5.000.  Orders  for  5,000  envelopes  or  less 
are  invariably  furnished  by  small  printers 
who  buy  envelopes  from  paper  houses  and 
wlio  may  purchase  plain  government  en¬ 
velopes  for  this  purpose. 

“It  is  an  actual  experience  of  small 
printers  that  the  small  lots  of  printed  en¬ 
velopes  used  in  the  community  are  pur¬ 


chased  from  him  when  they  are  not 
bought  from  the  department.  It  is  only 
reasonable  to  suppose  that  if  the  govern¬ 
ment  withdraws  from  the  printing  busi¬ 
ness,  the  small  orders  will  be  given  to  the 
small  printers. 

‘‘Statistics  compiled  by  the  Post  Office 
show  that  of  the  total  orders  for  stamped 
envelopes  received,  approximately  72.60 
per  cent  are  for  envelopes  in  lots  of  500 
and  1,000.  The  lots  of  500  are  slightly 
in  excess  of  the  lots  of  1,000  ordered. 
Government  costs — we  wish  to  cite  the 
procedure  orders  for  stamped  envelopes 
go  through; 

"Let  us  assume  a  householder  on  a 
rural  route  in  California  wants  to  pur¬ 
chase  500  stamped  envelopes  with  a 
special  return  address  printed  thereon — 
the  procedure  would  be: 

‘‘The  carrier  must  take  time  to  write 
out  the  order  and  give  a  receipt  for  such 
deposit  as  may  be  required.  (Under  the 
rules  of  the  Post  Office  Department,  pur¬ 
chaser  can  order  stamped  envelopes  and 
deposit  only  the  cost  above  the  value  of 
the  stamps),  the  carrier  gives  this  order 
to  his  postmaster  and  gets  a  receipt  for 
the  deposit.  The  postmaster  must  check 
the  order  and  mail  it  to  Washington  in 
an  envelope  without  a  stamp  affixed. 

“When  this  order  reaches  Washington, 
it  is  transmitted  to  the  stamp  division, 
opened,  examined  and  listed  on  another 
form;  checked  by  clerks;  passed  on  to 
the  assistant  superintendent  and  to  the 
superintendent  of  the  stamp  division ; 
then  to  the  Third  .Assistant  Postmaster 
General ;  from  there  to  the  purchasing 
agent.  Purchasing  agent  reviews  it, 
checks  it  and  sends  it  to  the  stamped 
envelope  agency  at  Dayton  in  an  en¬ 
velope  without  stamp  affixed 

“At  DaVton,  Government  clerks  open 
it.  examine  it  and  pass  it  on  to  the  con¬ 


COVERING  THE  WAR  IN  SYRIA 


Newspaper  men  covering  the  Druse  rebellion  shown  here  in  a  moment  of 
leisure.  They  are  (left  to  right)  standing:  (ieorge  Seldes,  Chicago  Tribune; 
A.  R.  Decker,  Chicago  Daily  News;  E).  Ryan,  London  Telegraph;  Franks  Amer¬ 
ica,  Associated  Press.  Sitting:  A.  S.  Delaney,  Reuters;  Arthur  Merton,  London 
Times;  and  John  O'Brien,  United  Press. 


tractor.  When  the  order  is  filled  by  the 
contractor,  it  is  turned  over  to  Govern¬ 
ment  clerks  in  the  stamped  envelope 
agency  at  Dayton.  They  check  it  and 
see  that  it  conforms  with  the  requisition, 
and  issue  a  receipt  to  the  contractor. 
The  envelopes  are  then  turned  over  to 
the  mail  service  for  delivery. 

“The  package  is  hauled  by  a  Govern¬ 
ment  truck  from  the  plant  to  the  railroad 
station.  It  is  then  handled  as  registered 
mail  in  the  mail  cars.  It  is  receipted  for 
by  the  mail  clerk  and,  because  of  the 
value  of  the  stamps,  it  is  watched  by 
each  clerk  and  kept  under  constant  sur¬ 
veillance.  Every  clerk  through  whose 
hands  it  passes  to  its  destination  has  to 
receipt  for  it. 

“In  the  course  of  transit,  it  is  fre¬ 
quently  necessary  to  transfer  from  one 
train  to  another,  in  which  case  it  is  placed 
on  a  truck  segregated  from  other  mail 
matter  and  accompanied  by  a  clerk 
through  this  railroad  station  to  another 
train  departing  from  the  same  station. 
In  case  it  is  necessary  to  transfer  across 
town  and  dispatch  from  another  depot,  a 
clerk  must  accompany  the  baggage  truck 
containing  the  stamped  envelope  shipment 
to  the  motor  truck,  where  it  is  loaded  in 
a  motor  truck.  .A  clerk  must  accompany 
it  to  the  other  station  and  follow  clear 
through  on  baggage  trucks  to  mail  car 
and  see  that  it  is  loaded  in  the  mail 
car.  The  clerk  on  duty  in  such  mail 
car,  after  checking,  issues  a  receipt  to  the 
clerk  from  whom  the  package  has  been 
received. 

“When  it  arrives  at  its  destination,  the 
clerk  must  remain  in  the  mail  car  until 
it  is  unloaded ;  follow  it  through  the  rail¬ 
road  station  to  the  motor  truck ;  ride  in 
the  motor  truck  to  the  post  office,  and 
follow  it  from  the  platform  to  the  post¬ 
master.  The  postmaster,  after  checking 
registry  bills,  gives  a  receipt  to  the  rail¬ 
way  postal  clerk. 

“The  postmaster  then  notifies  the  pur¬ 
chaser  by  filling  out  a  card  form  notice 
addressed  to  the  purchaser  that  the 
envelopes  have  arrived,  and  this  is  put  in 
the  mails  in  the  same  manner  as  postal , 
card  and  other  mail  matter,  and  is  de¬ 
livered  free  of  postage  to  the  purchaser. 

“If  a  rural  carrier  delivers  the  stamped 
envelope  order,  the  postmaster  would 
obtain  a  receipt  from  the  carrier  for  the 
order,  and  the  carrier  would  have  to 
notify  the  patron  to  meet  him  at  the 
mail  box  to  receive  this  shipment.  The 
carrier  then  turns  in  the  remainder  of  the 
purchase  price  to  the  postmaster  and  ob¬ 
tains  a  receipt  from  the  postmaster. 

“The  postmaster,  upon  receipt  of  the 
remainder  of  the  purchase  price,  must 
make  proper  record  in  his  accounts.  The 
remittance  is  transferred  to  Washington 
through  the  usual  channels,  involving 
considerable  accounting — all  this  for  5(X) 
envelopes  at  the  Government  price  of  91 
cents  for  500  No.  3  envelopes. 

“If  an  individual  sent  500  envelopes 
from  Dayton  to  any  zone  in  the  country, 
by  first  class  mail,  he  would  be  forced  to 
pay  32  cents  for  each  pound.  Five  hun¬ 
dred  envelopes,  with  container  weighing 
approximately  five  pounds,  would  make 
the  cost  of  shipment  $1.60  for  weight  plus 
15  cents  registry  fee— $1.75  total.  The 
Post  Office  Department  ships  each  en¬ 
velope  order  by  first  class  mail.  It  states 
that  the  purchaser  of  these  envelopes 
pays  the  total  transportation  charge,  but 
it  is  difficult  to  understand  how  that  is 
possible.  Stamped  envelope  users  receive 
the  envelopes  by  first  class  mail,  but  do 
they  pay  for  that  service?  If  not,  they 
are  the  only  class  of  individuals  thus 
privileged. 

“FTven  if  the  500  envelopes  were  shipped 
via  parcel  post  to  the  fourth  zone,  which 
embraces  a  radius  from  600  to  1,0()0  miles 
and  is  considered  the  average  zone,  the 
cost  would '  be  25  cents,  not  including 
registry  fee  or  insurance,” 
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BLOCK  PURCHASES  COMPLETE  CONTROL  GOVERNOR  ASKS 


I 


OF  NEWARK  STAR-EAGLE 


(N.  Y.)  Telegram.  He  was  born  and  HELP  FOR  STATE 

reared  in  Elmira.  On  the  Telegram  he  ^  t  UUQD  | 

did  both  reportorial  work  and  advertising. 

Leaving  Elmira  in  1895,  he  joined  the  New  Jersey  Executive  Prsiie,  p 
special  agency  of  A.  Frank  Richardson,  of  Newspapers  at  Editors  Mm'*' 
New  York,  who  then  represented  the  piorida  Press  Home  GiftT'' 

Telegram  and  20  other  papers.  Three  i  •  k  d 

years  later  he  started  in  business  for  him-  plained  by  RoberUoQ 


After  Buying  Interests  of  Talmadge,  Buggie  and  Vernam, 

He  Announces  Insurance  Plan  and  Full  Holiday  special  agency  of  A.  Frank  Richardson,  of  Newspapers  at  Editors  Mm*'*' 

New  York,  who  then  represented  the  Pin..;.!,  p.....  u  o-, 

and  Vacation  Pay  for  All  Employes  Telegram  and  20  other  papers.  Three  Home  Gdt  E*. 

-  yeajs  later  he  started  in  business  for  him-  plained  by  RoberUon 

'T'HE  news  has  just  come  out  that  two  names  were  called  by  Mr.  Auth,  rose  and  represented  newspapers  ever  ^  jW-  MtMf 

weeks  ago,  Paul  Block,  who  has  were  introduced  to  Mr.  Block.  since.  ...  .  ,  The  mid-winter  meeting  of  the  '■ 

been  one  of  the  owners  of  the  Newark  Herman  Halsted,  who  has  been  asso-  that  time,  his  force  consisted  of  a  Jersey  Press  Association  was  held  V '  wto®  . '  ® 

Slar-Eagie  since  ciated  in  business  with  Mr.  Block  since  young  lady  stenographer  and  an  errand  day  afternoon  at  the  Stacy  Trent  r!:  connection  \ 
he  bought  it  at  1893,  read  several  letters  showing  the  es-  ^oy.  Today  Mr.  Block  has  an  organiza-  Trenton,  N.  J.,  at  which  40  mw  ^  althoug 

the  receiver’s  sale  teem  in  which  Mr.  Block  is  held  by  his  t’on  of  27  men  associated  with  him  in  throughout  the  state  were  repre!^  automobile 

in  1916,  has  pur-  business  associates,  his  employees,  and  looking  after  the  national  advertising  of  Discussion  of  business  problems  i  ” 

chased  the  inter-  men  of  importance  in  business  and  public  publishers  he  represents.  Of  the  27,  awarding  of  a  $100  scholarship  ai  for  each  ma 

ests  owned  by  his  life.  Twenty-six  of  his  executives  who  but  seven  have  been  with  him  for  dress  by  Gov.  A.  Harry  Moore’andi  advertising 

partners  and  signed  a  congratulatory  letter  on  the  ^ore  than  20  years.  Among  them  are  tails  of  a  gift  1,000  acres  of  land  in  Fk 

friends,  Harry  S.  twenty-fifth  business  anniversary  of  the  German  G  Halsted,  Chatdes  J.  Boy|e,  ida  to  the  48  press  associations  h I 

Talmadge  and  publisher  recently  have  been  in  his  em-  Cornelius  Regan,  Arthur  Thurnau  Gil-  country,  constituted  the  main  ermsi  "T  , 

Fred  S.  Buggie  of  doy  for  an  average  of  over  seventeen  bert  Falk,  N  igel  Cholmely-Jones,  William  the  meeting  It  was  a 

the  Toledo  Blade  'cars.  Messiter,  Peyton  Bevins,  Richard  Mam-  P.  A.  Robertson,  president  of  the  ^ 

and  Oarence  c!  '  Charles  Boyle,  who  has  been  with  Mr.  >0^  Samuel  Schmid.  Jersey  Association,  has  just  reta*,  S!. erv 

Vernam  of  the  Block’s  organization  for  twenty  years,  also  In  the  first  year  he  was  in  business  for  from  Florida,  where  he  looked  over k 
Street  &  Smith  said  a  few  words  of  praise  for  the  pub-  .u  u  •  •  ,  artic 

Publishing  Com-  Hsher.  He  stressed  the  democratic  spirit  ^^^ation  Mr.  Block  lost  $3,600.  In  1924  In  the  business  session  of  the  nieeit  ^  taught 

oany  of  New  of  the  director  of  the  Star-Eagle,  saying  Blocks  expenses  alone  for  running  problems  confronting  daily  and  w*  (ar 

r*uLBu)cx  York.  the  humblest  newsboy  in  the  organization  otgaiiization  was  more  news^pers  of  New  Jersey  were;  “Zpite 

The  price  paid  would  be  as  welcome  at  the  office  of  Mr.  than  $(^,W)0.  The  writer  was  shown  the  cussed.  Willmm  B.  Bryant,  of  the P|.  Tfjbune  ci 

tor  Iho  inlerosB  just  porctocS  b,  Mr.  Block  a,  Ihc  manager.  bJ'  Ernst  &  Ernst,  g.vmg  these  fig- 

Block  is  on  the  basis  of  ten  for  one  as  Mr.  Block  in  addressing  the  employees  i  •  t.  r  Ko.  K  Papers,  devotw  chiejyi  , 

compared  with  the  price  that  was  jaid  reviewed  brieflv  his  thirty  years’  expe-  .  This  vast  change  m  the  expense  of  run-  c  u  a  questions  of  new-.-v  ^ 

comparea  wt  p  ,  ,  .  f„_C.  .  riencp  in  the  nHvprtisintr  and  npvvsnanpr  nuig  a  publishers  representative  organiza-  publication.  Representing  pubidim 

!^  J:rrT"l9Y6  ^  busin's;?  Sid  ^cS7‘'thm^h"^lrS.  'f  from  the  day  jhen  Mr.  BlocUrs.  w«kly  gf"- S™  i 

WSm  ■  .  .  *bips  he  had  formed  had  ton  the  most  to.be  Presen^ 


k 


Auto  SI 


The  mid-winter  meeting  of  the 


lU  MiM( 
li'meapolis 


pointed  out,  as  indicative  of  how  the  subscription  methods. 


Harry  Auth,  who  has  been  associated  valuable  fruits  of  his  activities.  He  re-  '  ”  . ,  r®  maicative  oi  now  tne 

with  the  Star,  which  later  became  the  lated  the  circumstances  of  his  purchase  of  ’J’mnor^^ance  "  ^ 

Star-Eagle,  for  over  twenty-five  years,  the  Star- Eagle,  ten  years  ago,  and  told  ‘  ™Portance.  _ 

and  who  has  been  its  manager  for  over  in  a  most  interesting  way  of  the  con-  .y  a  r  aTIONS  FOR  PIECE  WORKERS  "as  awarded  to  L.  Lee  Starke  of 
ten  years,  has  been  made  vice-president  tinned  growth  and  prosperity  enjoyed  by  WUKKtKS  Schwl  of  Journalism 

and  general  manager,  the  Star-Eagle  since  that  time.  .  m  au  i  r'  a 


Following  the  business  meeting, 
luncheon  was  held,  at  which  a  schdr 
ship  of  $100,  provided  by  the  .\ssocaa 


The  Star-Eagle  is  the  second  largest  “My  ambition,”  said  Mr.  Block,  “is  to  Mergenthaler  Company  Announces  at  the  luncheon. 


Gov.  Moore,  who  was  the  pfinc;;l 


newspaper  in  the  state  of  New  Jersey.  Its  see  the  Star-Eagle  continue  its  progress, 
circulation  is  now  just  under  90,000  per  With  the  cooperation  of  the  employees 


New  Policy  for  Employes 


remarks  alternately  to  the  meratesl 


Vacations  with  pay  are  to  be  granted  *1*®  association  a^  to  the  legislators  ij 


day  which  is  close  to  three  times  as  I  am  confident  this  will  be  brought  and  hourly  employes  of  the  "cre  present.  He  asked  not  only  b 

much  as  it  was  when  first  purchased  by  anout.  i  -  ....  - *. —  r - .su.  - 


Mr.  Block  and  his  associates.  J  •,  i„g  to  an  announcement  issued  by  .\or-  reitcratetl  his  ptafel 

Mr.  Block  gives  credit  to  Harry  Tal-  j^graphical  Lnion  No  103  was  one  of  vice-president  and  general  legislature  work  with  him  in  sobs 


E.  J.  Madden,  president  of  Newark  Ty-  f 


Mergenthaler  Linotype  Company,  accord-  co-operation  from  the  newspaptn  s 


New  Jersey,  but  reiterated  his  pltaiil 


madge  and  Fred  S.  Buggie,  as  well  as  the  first  to  issue  a  statement  in  praise  of  of  the  company  ^  Problems  confronting  tht : 

Mr.  Auth,  for  most  of  this  accomplish-  Mr.  Block’s  generosity  He  said ;  “During  the  summer  of  1926,”  it  said,  present  time, 

ment.  I  have  worked  on  the  Star-Eagle  for  vacation,  with  pay  at  the  hourly  rate,  ^.“''  '‘^out  your  co-operation  it  nil 

Mr  Block  s  interested  in  other  news-  seventeen  years.  My  surprise  at  Mr.  .  — „.„.i  .  '  difficult  to  conduct  the  affairs  of 


Mr.  Block  is  interested  in  other  news-  seventeen  years.  My  surprise  at  Mr.  cra’nted  to  the  hourly  and  piece-  <I'Ihcult  to  conduct  the  affairs  of 

paper  properties,  including  the  Duluth  Block’s  act  is  only  exceeded  by  my  grati-  employes  of  the  Brooklyn  plant  as  State,”  he  told  the  publishers.  IV- 

Herald,  the  Memphis  News-Scimitar  and  fication.  We  have  never  experienced  any-  .  recognize  the  great  power  of  the  fr 

the  Ijmcaster  New  Era.  thing  like  this  before.  We  have  in  the  “One  week  to  employes  who  at  the  be-  ^°ti  are  big  and  broadminded  men!" 

At  a  “get-together  dinner,”  held  by  past  sold  our  services  and  expected  noth-  ginning  of  the  vacation  period  have  been  "  'thout  co-operation  something  will  c 
employees  of  the  Star-Eagle,  Feb.  8,  new  mg  more  than  a  day’s  pay  in  return.  As  continiiouslv  in  the  service  of  the  com-  ' 


policies,  under  the  new  ownership,  were  long  as  the  cmploj-er  met  those  demands  p^ny  for  at  least  one  full  year. 


for  everybody.  Unfortunately,  « 


announced.  More  than  300  staff  members  we  classed  him  as  ‘fair.’  We’ve  got  to  ‘-po  each  employe  who  at  the  begin-  ® 

•  •  - - —  ^---  -  -  ’  -  but  few  will  come  around  to  adrii- 


Philadelphia  Takes  First  Step 
Planning  A.  A.  C.  W.  Meet 


attended.  ,  class  Mr  Block  as  more  than  fair.  „ing  of  the  vacation  period,  has  been  in  will  come  around  to  ndni- 

The  newspaper  employees  were  told  of  Pay  for  holidays,  life  insurance  and  the  service  of  the  company  less  than  one  *■  ‘he  'S  struck, 

plans  for  the  betterment  of  their  -condi-  vacations  are  things  we  do  not  demand,  year,  a  vacation  of  one  day  for  each  two  i  "  Profeswr 

tioiis  and  the  protection  of  their  families.  Mr.  Block  has  seen  fit  to  give  them  with-  months  of  continuous  service  prior  to  ^'nclam  Will,  of  the  Coliirnbia  Ln..; 

.\  plan  of  group  insurance,  the  pre-  out  the  asking.  We  must  appreciate  it  that  time  RutRcrs  Schools  of  Journs  - 

miums  on  which  will  be  paid  by  the  com-  to  the  full— and  we  do.  “The  above  applies  only  to  employees  m 

tjany,  was  announced.  “This  action  not  only  helps  and  pleases  hi  the  service  of  the  company  at  the  time  ^  ;  r .  A.  Konertson,  pro 

Persons  who  have  been  in  the  employ  employes  of  the  Newark  Star-Eagle.  It’s  the  vacation  period  begins.”  ,  ^  a 

of  the  newspapers  for  one  year  and  less  a  big  thing  for  our  craft  and  to  all  labor  The  granting  of  the  vacation  with  pay  toastmaster  and  fired  M,  Snyder, 

than  three  years  are  insured  for  $1,500;  organizations  in  Newark  and  will  no  i,,  1926  is  not  to  be  considered  a  pre-  sentmg  the  Press  Congress  of  the  W 

employees  for  three  years  and  less  than  doubt  have  its  effect  elsewhere.  cedent  for  future  vears.  It  is  being  tried  Av-m m  included  ^y.  Mmh 

live  years,  for  $2,000;  employees  for  five  “We  take  off  our  hats  to  Mr.  Block  and  as  an  experiment  with  the  feeling  that,  ^  *  V®  c  President  of  tht . 

years  and  less  than  ten  years,  $2,500,  and  hope  our  efforts  in  the  future  will  make  as  expressed  by  many  of  the  employees, 
employees  for  ten  years  or  longer,  for  him  want  to  take  off  his  hat  to  us.”  they  will  be  benefited  and  will  be  more 

$3,000.  H.  H.  Hughes,  president  of  Newark  efficient  for  having  this  rest,  the  an-  HEADQUARTERS  OPENED 

It  also  was  announced  that  all  em-  Stereotypers’  Union  No.  18,  also  an  em-  nouncement  said. 

ployces  of  the  mechanical  departments  of  ploye  of  the  Star-Eagle  was  equally  gen-  - -  n.  j  i  ^  i  r-  c. 

the  newspaper  shall  hereafter  receive  full  erous  in  his  praise  of  the  plan.  MEADE  TO  RUN  BALL  CLUB  Philadelphia  Takes  First  Step  i 

pay  for  holidays  and  a  week’s  vacation  “Mr.  Block,”  he  said,  “has  set  an  ex-  _  Planning  A.  A.  C.  W.  Med 

anmially  with  pay.  _  ample  that  should  be  followed  generally  Veteran  Toledo  News-Bee  SporU  Editor  Convention  headquarters  for  the 

This  announcement  was  a  surprise  not  in  the  printing  trades  of  Newark.  His  ^  President  of  Local  Team  nual  meeting  of  the  Associated  .^dv.' 

only  to  Star-Eagle  mechanical  employees,  action  was  entirely  voluntary  and  shows  rinSc  nf  tVi*  tn  he  heH 

but  to  members  of  the  printing  trades  in  that  he  is  interested  in  the  welfare  of  all  20  years  sports  editor  puii_jpi„Li.  *  t  _  wereoKMilF 

general.  The  mechanical  departments  his  employes,  regardless  of  whether  they  oF  iFie  Toledo  A  ews-Bec,  has  been  elected  ,  Poor  RiVtiard  rinh  Phiia ■ 

deal  with  the  publishes  through  their  deal  with  him  as  individuals  or  through  Resident  of  Toledo  Holding  Com-  •  committM  has  dec* 

unions  and  pay  for  holidays  and  vacations  trades  unions.  E?"/’.  wnicn  controls  the  Mud  Mens,  tT'Jnnft  fnr  mni-entioo  " 

with  pay  are  not  among  their  demands.  “The  men  in  the  pressroom  are  pleased  Toledo  baseball  club  m  the  American  As-  Arraniz’ements  are  beinif  r: 

Mr.  Auth,  who  was  toastmaster,  re-  by  Mr.  Block’s  generous  offer  of  free  in-  M^^de  will  succeed  Joseph  D.  nearly  10  000  advertising' 

viewed  the  history  of  the  Star-Eagle  and  surance,  a  week’s  vacation  with  pay  and  ^  xt  tj  and  women  expected’  to  attend, 

told  of  plans  for  its  improvement.  pay  for  all  holidays,”  said  Bert  Cox,  When  Meade  leaves  the  News-Bee  ”  cxpccica  ro 

Advertising  has  kept  pace  with  growth  foreman  of  the  pressroom  today.  “It’s  sports  departmrat  Earl  Aiken  'vul  be- - 

in  circulation,  and  Mr.  Auth  reported  to  a  foregone  conclusion  that  the  men  will  S?”* j  sports  editor.  Aiken  has  been  PULP  EMBARGO  SCORED 

his  employees  a  gain  of  more  than  1,000,-  reciprocate  this  generosity.  Our  men  M^de  s  assistant  for  the  last  seven  years.  _ _ 

000  lines  of  advertising  patronage  last  often  have  mourned  rather  than  enjoyed  ,  Calmer,  for  11  years  a  member  of  TJ.Fe 

year.  a  holiday  because  of  their  loss  of  a  day’s  News-Bee  editonal  department,  will  McLean,  Bathurst  Company,  Tsli»" 

What  was  considered  by  Mr.  Auth  as  pay  each  time.  This  is  particularly  true  1®”’  sports  department.  Canadians  It  Would  Be  R«** 

more  important  than  either  circulation  and  of  the  married  men,  of  whom  we  have  „  .  _  ,  ,  _  a„„„.  M/.t  of" 

advertising  gains  was  the  fact  that  the  many.  These  men  could  not  always  af-  Youth  17  EdiU  Father  s  Paper  Canadian  Pulpwood  Association,  chr 

Star-Eagle  today  enjoys  the  goodwill  and  ford  a  vacation,  and  heretofore  they  have  Cecil  Lingg,  17,  son  of  Mr.  and  Mrs.  terized  as  “ruinous”  any  embargo »" 

respect  of  a  great  majority  of  the  people  kept  constantly  at  their  grind  fifty-two  F.  W.  Lingg,  publishers  of  the  Callao  export  of  pulpwood  from  Canada  ■  • 

of  Newark  and  vicinity.  weeks  year  m  and  year  out.”  (Mo.)  Journal,  this  week  became  editor  address  Feb  5  before  association 

Many  of  the  employees  present  have  Mr.  Block  is  president  of  Paul  Block,  and  publisher  of  the  Journal.  The  elder  bers  Mr  McLean  is  president  «< " 
been  with  the  Star-Eagle  for  from  twenty-  Inc.,  special  agency,  which  represents  Lingg  has  gone  to  another  field.  Cecil  Bathurst  Company  Ltd.,  large 

live  years  to  fifty  years.  These,  as  their  some  of  the  leading  newspapers  of  the  is  the  youngest  editor  in  the  state.  facturer  of  paper.  ’ 
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“METERED  PUBLICITY^^  TRIED  IN  MINNEAPOLIS 

Auto  Show  Numbers  of  Journal  and  Tribune  Limit  ELach  Advertiser  to  Five  Inches  of  News — Write-ups 
for  Small  Advertisers  on  Sliding  Scale — Linage  Increased 


MINNEAPOLIS,  Minn.,  Feb.  8.— The 
JW  Minneapolis  Tribune  and  the 
UUnealtolis  Journal  issued  their  annual 
wtomobile  editions  Sunday,  Feb.  7,  in 


By  HILTON  HORNADAY 

Automobile  Editor,  Minneapolis  Tribune 


analytical  stories  about  the  1926  makes, 
of  cars  in  general. 

Material  of  the  National  Automobile 

T  ■  r--,  ♦  V,  Editorial  NoTE.-A/r.  Homaday  tells  a  lucid  story  of  this  noz-el  effort  to 

jonnection  With  the  Twin  City  auto  show,  control  automobile  publicity.  It  is  the  first  notable  instance  of  co-operation  between  an-i;-  AntnmrsKilp  Plnh  tVip  Mitme^ota 
^though  the  newspapers  limited  the  newspapers  against  raids  on  their  space  and  advertising  rates,  and  may  mean 

atomobile  publicity  to  an  absolute  J  ,u.  _ _ .au: _ n/i.. if  *.  —  State  Automobile  Club,  the  Automotive 


r—r  i  -  c  j-  _  ond  of  the  puffery  in  automobile  show  editions.  While  Editor  &  Publisher 

rrcrmaL^fl^r  tL°toUUufomobile  .P^y.  like  the  tml  of  the  dog  should  be  cut  off  "right  back  S^^estic  CoiLerce  of  the  United^tates 

breach  maKc  oi  cai,  uic  luiai  auiuiiivjuiit  of  the  ears,  xt  hath  this  as  a  step  tn  the  right  direction.  tt  c 

advertising  of  both  papers  in  the  show  r  s  _  Department  of  Commerce,  the  U.  b. 


the  industry  and  especially  to  the  adver- 


These  papers  printed  from  60  to  80 
columns  of  newsy  material  relating  to 
the  automobile  world.  Elimination  of 
the  ordinary  kind  of  publicity  enabled 
them  to  print  longer  and  more  complete 


THE 

ShkeddedWmat  Company 


NIAGARA  fAlXS.N  Y 


Truman  A.  DeWeese 

DcucTot  Of  fviucmr 


January  30,  1926. 


advertising  ^  =^=^^====^^===^=^====^= 

iwie*'*aSrtising  in  “theiT^show  o‘her  tisers  who  were  to  be  represented  in  the 

aoioniuLu*^  o  state,  when  unreasonable  re-  two  editions. 

T  was  apparent  from  the  editions  that  publicity  were  made,  that  the 

J  dmrtu^was  made  with  the  belief  "ews^pers  were  going  to  try  to  make 
St  T  automotive  industry  would  be  ‘he  show  number  more  interesting  to 
Ster  served  by  eliminating  excess  pub-  ''eader  and  therefore  more  valuable  to 
lidty  and  substituting  certain  kinds  of 
nt»s  articles  which  editorial  experience 
has  taught  are  bound  to  be  read  by  the 
motor  car  buying  public. 

Despite  this  change  in  policy,  the 
Tribune  carried  67,569  lines  of  automo¬ 
bile  advertising,  as  compared  with  54,424 
lines  of  automobile  advertising  in  its 
show  edition  a  year  ago. 

The  Journal  carried  69,640  lines  of 
antomobile  advertising  in  this  year’s  show 
number  as  compared  with  60,339  lines  a 
rear  ago. 

In  the  automobile  sections,  all  reading 
matter  of  both  papers  dealt  with  the  auto 
show  and  with  the  general  non-advertis¬ 
ing  features  about  the  industry.  The 
division  of  space  was  held  as  closely  as 
possible  to  25  per  cent  editorial  and  75 
per  cent  advertising,  for  there  were  no 
ents  of  cars  or  individuals,  except  officers 
of  the  show  organization  and  outstanding 
fipres  in  the  automobile  industry  who 
are  to  visit  Minneapolis  and  St.  Paul 
(bring  show  week. 

The  only  straight  publicity  matter  for 
cars  and  trucks  consisted  of  one  item  for 
each  car  or  truck,  not  more  than  five 
inches  in  length.  Most  of  these  ran 
shorter.  These  were  not  written  in  the 
language  enmmonh-  list'd  in  ant' 'mobile 
publicity  stories,  hut  'vere  ootiruicd  to 
facts  about  the  models  for  192().  togethe" 
with  range  of  prices  and  names  and  ad¬ 
dresses  of  dealers.  They  followed 
through  the  sections  in  alphabetical  order, 
starting  with  “Ajax.”  Heads  of  each 
story  were  set  in  12-point  type.  Cars 
like  Essex  and  Hudson  were  given 
^rate  items,  but  there  was  only  one 
hem  covering  models  sold  under  one 
name,  such  as  Buick,  Studebaker,  etc. 

These  five-inch  items  covered  all  cars 
handled  in  the  northwest  by  dealers, 
whether  they  were  advertised  or  not.  A 
list  of  cars  exhibited  at  the  show  was 
printed  separately. 

The  only  other  publicity  dealt  with 
other  concerns  actually  advertising  in  the 
show  number.  These  items  were  limited 
in  space  by  the  amount  of  advertising 
nsed.  For  the  advertiser  using  from  10 
to  20  inches,  there  was  given  one  inch  of 
publicity,  bulked  under  a  general  heading 
such  as  “Notes  of  the  Automotive 
World.” 

.\dvertisers  using  from  20  to  40  inches 
were  given  not  more  than  two  inches; 
h™  40  to  80  inches,  not  more  than  three 
inches,  and  advertisers  using  80  inches 
or  more,  not  more  than  four  inches  of 


Bureau  of  Public  Roads,  the  State  High¬ 
way  Department,  and  there  were  stories 
on  registration,  gasoline  taxes,  tourists, 
etc. 


S.  N.  P.  A.  AT  ASHEVILLE 
JULY  6-8 


I  have  been  giving  you  Shredded  Wheat 
Advertleing  for  twenty  years.  Would  you  be  willing  to 
give  the  enclosed  "reader*  a  few  complimentary  Insertions? 

While  most  of  my  time  and  thought  has 
been  given  to  Shredded  W.oeat,  I  have  acted  as  advertising 
counsellor  for  other  concerns  and  have  done  a  great  deal 
to  promote  the  Interests  of  advertising,  particularly  news¬ 
paper  advertising. 

Having  a  national  reputation  as  an  adver¬ 
tising  man  I  naturally  have  received  a  good  many  inquirlee 
from  young  people  who  want  to  learn  advertleing.  To  meet 
this  deeiand  1  have  prepared  thirty  lessons  which  cover  all 
departments  of  advertising  in  a  very  comprehensive  way. 

In  order  to  give  this  work  the  attention 
it  requires  I  have  a  separate  office  In  Buffalo  operating 
under  the  name  of  National  Advertising  Service.  While  the 
office  is  in  charge  of  H.  li.  Parkinson  and  assistants,  all 
leeeone  are  personally  corrected  and  crltlolaed  by  myself. 
How  that  1  have  a  perfect  organization  and  equipment  for  the 
work,  I  naturally  want  more  students.  Will  you  help  me  get 
them?  Fleaae  use  the  enclosed  envelope  for  your  reply. 

Thanking  you  in  advance  for  your  courtesy, 


I  reaialn 


T.A.D/M. 


Very  truly 


‘M-a.-'K. 

Director  of  Publioity. 


Directors  This  Week  Discuss  Lmbor 
and  Traffic  Bureaus — To  Oppose 
Rail  Rate  Raise  on 
Newsprint 


This  year’s  annual  meeting  of  the 
Southern  Newspaper  Publishers’  Associa¬ 
tion  will  be  held  at  Asheville,  N.  C., 
Grove  Park  Inn,  Tuesday,  Wednesday 
and  Thursday,  July  6-8,  according  to  a 
decision  reached  by  the  Board  of  Directors 
in  session  at  Chattanoog;a,  Feb.  9.  Victor 
Hanson,  publisher  of  the  Birmingham 
(Ala.)  News  was  named  chairman  of  the 
program  committee. 

Expansion  of  activities  of  the  S.  N. 
P.  A.  and  development  ot  the  work  of 
headquarters  office  for  the  individual 
membership  were  stressed  and  authorized 
to  be  continued  by  the  board.  The  board 
directed  that  investigations  be  made  about 
advisability  of  establi.siiing  a  labor  bu¬ 
reau  and  traffic  bureau  at  headquarters  in 
Chattanooga.  Reports  will  be  made  at 
the  annual  convention  in  July  for  final 
decision  on  those  activities  to  be  taken 
up  by  the  association. 

The  advertising  campaign  for  “selling 
the  South  to  the  nation”  was  authorized 
to  be  continued,  with  suggestions  about 
active  followup  work  on  part  of  S.  N. 
P.  A.  headquarters. 

Freight  rates  on  newsprint  paper  from 
points  in  Eastern  part  of  the  UniteiJ 
States  and  Canada  were  discussed  and  a 
decision  reached  to  actively  oppose  efforts 
of  the  railroads  to  increase  the  rates. 
The  matter  of  state  baggage  and  express 
rates  is  engaging  attention  of  the  board. 

_  James  F.  Finlay,  attorney  for  Associa¬ 
tion,  reported  to  the  board  on  the  status 
of  the  suit  of  the  Federal  Trade  Com¬ 
mission  against  the  S.  N.  P.  A.  and  other 
newspaper  organizations  and  the  Four 
A’s. 

On  invitation  of  Mr.  Hanson,  it  was 
unanimously  agreed  that  the  present 
board  would  recommend  to  the  incoming 
board  that  the  1927  mid-winter  meeting 
of  the  board  be  held  in  Birmingham. 

It  was  decided  to  extend  an  invitation 
to  Chancellor  _J.  H.  Kirkland,  of  Van- 
debilt  University,  to  address  the  annual 
convention  next  July. 

President  Walter  C.  Johnson  made  a 
report  to  the  board  on  the  work  of  the 


^HE  above  letter  from  Truman  A.  worth  of  printing  to  the  shops  that  do 
■u'ln:,  mil  more  man  lour  incnes  oi  DeWeese,  long  and  well  known  to  his  company’s  work.  Yet  he  asks  news-  t  i  " 

publicity,  incIiKling  head.  All  these  items,  newspaper  people  as  advertising  man-  paper  publishers,  many  of  them  pressed  Praneinn  w;ii:a.r,c  ,  j 

-Wside  of  those  grouped  in  notes,  were  ager  of  the  Shredded  Wheat  Company,  for  space  to  handle  paid  advertising,  to 

given  subordinate  heading  and  were  used  accompanied  a  little  piece  of  copy.  It  donate  an  inch  or  two  now  and  then  to  neaaquarters  ottice. 

>s fillers  following  the  publicity  given  cars  was  only  a  little  piece  and  would  the  promoting  the  commercial  enterprise  that  r-.-j  it  j  «di  i  » 

trucks.  ^  publishers  please  do  Mr.  DeWeese  the  this  copy  describes:  Fubh.herz  Cited  Under  Blue  Law. 

The  show  numbers  carried  a  schedule  small  favor  of  printing  it  free  in  return  .  Nashville  publishers  were  cited 

ot  dealers’  meetings  during  the  week,  for  the  many  big  favors  he  had  done  ‘  ‘  for  violation  of  recently  resurrected  Sun- 

j^oundng  speakers  and  other  meetings,  them  by  selling  Shredded  Wheat  through  An  oi^rtunitj  to  learn  the  most  interesting  day  “blue  laws”  123  years  old  which 
wt  this  was  handled  in  tabular  form,  the  columns  of  their  papers.  Mr.  De-  profitable  of  all  professions  throurt  prohibit  doing  business  on  Sundav.  Thev 

Rithout  any  taint  of  .special  publicity.  SELLING  his  coimse  in  ad-  young “Vn*‘and'youn^"men  bT of  were  J. ^G.  St^lnwn,  executive  dirertor 

TT  -  *  ti  exMrience  and  with  a  national  reputation 

dvertising  expert.  No  theoretical 


I*  Story  was  a  catalog  of  the  out 
2»Wmg  figures  in  the  automotive  in- 
trostry  who  were  scheduled  to  visit  the 
show. 

Putting  out  a  show  number  of  such 


vertising.  He  pays  rent,  presumably, 
for  the  new  office  he  has  opened  as 
headquarters  for  the  National  Advertis¬ 
ing  Service,  as  he  calls  his  new  enter- 
r,  vxvas,  a  IIUIIIITC:!  Ul  SUUIl  d  prise.  No  doubt  he  will  have  suitable 

J I’wiuired  diplomacy  on  the  part  bills  and  letter  heads  printed  to  carry 
*be  editorial  men  in  contact  with  deal-  on  the  new  business.  He  will  pay  the 
**■*  and  advertisers.  It  was  found  that  it  printer  for  them,  though  no  doubt  he 
not  necessary  to  explain  the  pub-  has  doled  out  many  thousands  of  dollars 


as  an  advertising  expert.  No  theoretical  essays, 
hut  practical  instruction  that  fits  students  for 
the  finest  positions.  A  six  month’s  course.  All 
instruction  by  mail.  For  particulars,  address 
National  Advektising  Seevicz, 

Liberty  Bank  Building, 

Buffalo.  N.  y. 

“A  surprising  request  1”  is  one  pub¬ 
lisher’s  comment. 


of  the  Nashville  Banner  and  Luke  Lea 
publisher  of  the  Nashville  Tennesseean. 
The  law  provides  a  forfeiture  for  “any 
merchant,  artificer,  tradesman,  farmer  or 
any  other  person  found  guilty  of  doing  or 
exercising  any  of  the  common  avocatioiis 
of  life :  or  causing  or  permitting  the  same 

to  be  done  by  his  children  or  servants _ 

acts  of  real  necessity  or  charity  excepted.” 
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"Free,  Gratis,  For  Nothing”  Peddlers 

6y  G£almers  £>.  Vancoasi 
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Chapter  XXVI  the  volume  of  sales,  which  enabled  the  A  “$25.00  solid  brass  bed”  was  offered 

t  u  »  n  jji  advertiser  to  give  away  large  money  “free”  with  every  outfit  of  furniture 
Free,  Gratis,  for  Nothing  Peddlers  prizes  apparently  free.  sold.  But  how  the  bed  was  to  be  ob- 

BArK  in  the  davQ  when  riirarettes  .  advertiser  told  the  public  tained  “free”  was  not  told  until  the  last 

tn  net  the  cenclffnnalW  wa*  givmg  away  colossal  prizes  abso-  paragraph.  Which  was  followed  by  this 
were  bought  to  get  the  sensat mnally  lately  free.  But  the  “joker”  said,  “This  line-“This  extremely  liberal  offer  may 
advertised  pictures  of  actresses  in  tights,  jg  g  scheme  to  arouse  the  gambling  be  withdrawn  at  any  time.  Never  again 
when  free  lunch  was  the  saloon  s  master-  instinct  and  get  the  people  who  love  to  will  you  have  a  chance  like  this.” 
p^iece  of  publicity,  the  words  take  a  chance  to  spend  more  money,  and  Few  people  could  resist  obeying  a  sug- 

Gratis— For  Nothing  were  magic  m  ti,en  a  small  percentage  of  the  huge  gestion  when  they  saw  a  chance  to  get 
u  go  into  the  prizes.”  a  $25.00  bed  free  slipping  away  from 

There  were  a  bunch  of  these  Free  q](J  contest  for  helping  churches  them. 

Schemer  boys  drifting  about  the  country  ^as  worked  to  death.  With  every  dollar  The  man  who  bought  the  outfit  to  get 
putting  on  stunts.  Usually  they  put  up  purchase  a  voting  coupon  was  given,  a  bed  “free”  was  no  more  getting  the 
at  hotels  where  free  lunch  was  ,he  mam  The  holder  could  enter  and  vote  for  bed  free  than  he  could  get  a  trip  to 
attraction.  any  church  or  organization.  A  $1,000  Florida  free.  And  yet  at  that  time  “Free 

From  putting  on  a  newspaper  free  pnze  would  be  offered  for  the  church  Trips  to  Florida”  were  advertised  with 

scheme,  with  $o  as  the  first  pr'-si^  winning  the  most  votes.  This  started  vigor. 

subsisting  on  free  lunch  at  the  Stock-  all  the  church  people  buying  at  that  “Mail  this  Free  Trip  Coupon  Today" 

holm  in  Minneapolis,  or  Los  Angeles  or  store  to  help  their  particular  church  to  demanded  the  advertisement,  and  thou- 
E1  Pasa  to  selling  the  Grand  Space  on  v,-,n  the  prize.  To  keep  up  interest  the  sands  mailed  it,  expecting  to  have  a  nice. 
Fussy  Fifth  Avenue  with  offices  in  a  church  in  the  lead  was  presented  with  long  enjoyable  journey  at  some  other 
glittering  tower  in  the  midst  of  the  10  votes  each  week.  man’s  expense.  But  before  they  made  the 

wealth  and  splendor  is  some  jump.^  But  a  careful  analysis  of  the  results  trip  they  must  buy  some  land,  make  a 
some  of  these  old  Free  Schemers  have  showed  that  the  $1,000  was  not  given  deposit  or  find  other  buyers  for  the  land, 
come  up  m  the  world  rapidly  and  aje  well  away  in  any  sense.  The  people  bought  Had  the  headlines  been  changed  to 
fed.  I  met  one  recently  who  had  done  and  bought  to  win  the  prize  and  only  one  read  “A  $13.75  iron  bed  with  every 

better  than  real  well.  He  had  his  own  church  could  win.  $300.  purchase,”  instead  of  a  “$25.00 

agency  and  a  beautiful  suburban  home  This  was  in  the  yellow  journalism  pe-  bed  free,”  the  ad  would  not  have  been 
all  paid  for.  Yet  I  remember  when  ne  riod — a  period  in  the  development  of  a  marvelous  puller.  Or  had  the  land 
lived  on  fifteen  cents  a  day,  and  that  advertising  when  the  public  wanted  some-  seeker  read  “Your  railroad  fare  paid  if 
wasn’t  for  eats.  Five  cents  bought  a  thing  for  nothing.  “Absolutely  Free”  you  purchase  a  $1000  tract  of  land.” 
glass  of  beer  wth  unlimited  privileges  ^vas  a  headline  with  a  big  pull.  there  would  have  been  no  special  trains 

of  the  free  lunch  counter,  Adventurers  in  the  game»  and  espc-  to  Florida,  There  was  a  catch  in  every 

The  great  come-on  word  was  Free  cially  fellows  who  had  clever  schemes  to  headline. 

— it  was  the  magic  word  that  drew  at-  sell,  found  merchants  and  advertisers  But  the  boys  who  peddled  the  Free 
tention  and  trade.  This  word  was  used  alert  to  buy,  because  the  sensation-crav-  Prize  Puzzle  Schemes  cleaned  up.  Large 
in  every  catching  way  that  clever  and  jng  public  demanded  them.  sums  of  money,  jewelry,  etc.,  were  of- 

resourceful  schemers  could  think  of.  One  most  successful  “Absolutely  free”  fered  for  solving  a  simple  little  puzzle 

Some  they  didn’t  thii.ic  of— they  helped  offer,  which  had  the  “string”  carefully  which  was  so  easily  solved  it  was  a  joke, 
themselves  to  the  other  fellows  ideas  buried  was  sold  by  a  traveling  schemer  For  years  concerns  used  the  puzzle 
and  schemes.  _  c  ^  furniture  stores.  rebus  and  guessing  schemes  to  make 

The  old  battle  to  get  business  first  “Free — Free — Free”  was  the  headline,  sales.  The  puzzle  ad  was  a  means  of 

created  a  great  demand  for  Free  - - - 

Schemes.”  In  every  kind  of  a  new  in- 

IT  never  can  happen  again 

—the  “Premium"— the  “Souvenir”— the  i>  -  «  r 

“Coupon”— the  “Credit  Certificate,”  etc.  By  E.  Bruce  Laughlin 

there  was  always  found  the  joker.  And  Ad  Foreman,  Portland  (Ore.)  Telegram 

the  whole  success  of  the  advertising  de-  -ri  r  r  i  ,  ,  .  .  ,  „ 

pended  on  the  cleverness  with  which,  the  foreman  of  the  ad  room  lay  fainting  on  the  floor. 

“joker”  was  concealed.  The  “free  Taised  hig  head  and  someone  said; 

scheme”  concentrated  on  the  weakest  The  poor  skate  is  no  more.” 

point  in  human  nature  and  played  upon  ...  ,  .  ,  ,  . 

it  to  arouse  desire  and  get  action.  sympathetic  printers  (with  one  eye  on  the  clock). 

If  it  had  not  been  for  the  “joker”  Gazed  down  at  him,  their  eyes  grew  dim— 

the  free  scheme  would  not  have  been  It  "'n®  an  aivfnl  shock, 

clever;  neither  would  it  have  won  re- 

suits.  People  will  grasp  at  an  offer  of  Quoth  one:  We  must  revive  him  quick,  though  I’m  not  one  to  holler, 

something  for  nothing.  It  was  the  great  If  this  old  jay  should  pass  away 

come-on  which  made  the  public  scramble  T  will  cost  ns  each  a  dollar.” 

to  get  something  for  .lOthing.  ™  i  l  .  . .  •  . 

The  headline — “This  Bowl  of  Live  They  bathed  his  wrists  in  gasoline  and  gave  him  some  to  drink. 

(Jold  Fish  Free”  with  a  sub-head —  And  soon  his  eyes,  to  their  surprise, 

“Without  a  Cent  of  Money,”  made  people  Began  to  roll  and  blink, 

read  the  advertisement  eagerly.  But  in  _ 

the  body  of  the  copy  came  the  “joker”  With  halting  speech  he  soon  explained  what  threatened  his  demise, 

— “Sell  16  cans  of  Baking  Powder  for  I'll  say  again  the  facts  are  plain 

50c.  per  can,  presenting  each  customer  Enough  to  cause  surprise: 

with  a  globe  containing  two  live  gold 

fish.”  The  big  “Free”  offer  was  an  “.A  page  ad  I  received  this  night  from  a  department  store; 

extra  large,  two  gallon  Gold  Fish  Em-  Twas  all  complete  and  laid  out  neat, 

porium,  containing  six,  beautiful,  fancy.  It  was  not  scribbled  o’er; 

live  gold  fish  for  the  salesman. 

Back  in  the  easy-to-remem_ber  yester-  And  that's  not  all,”  the  foreman  raved,  “yon  ancient  printer  mutts 

days  when  Peruna  was  a  national  drink.  Will  not  believe  I  did  receive 

the  idea  of  many  advertisers,  esp^ially  This  ad  with  ALL  THE  CUTS! 

the  schemers,  was  to  trick  the  public  into 

reading  an  advertisement.  The  copy  was  not  daubed  and  gobbed  and  smeared  and  messed  around. 

The  most  popular  form  of  a  free  con-  The  margins  fair  were  left  quite  bare 

test  which  the  Free  Schemers  _  peddled  Where  printers’ marks  are  found, 

around  the  country  was  the  voting  con¬ 
test.  This  scheme  was  just  over  the  The  shock  was  terrible  to  me,  but  then  I  still  feel  glad 

line  from  the  lottery  laws.  It  was  not  That  without  strife,  once  in  my  life 

held  a  lottery  because  the  winner  was  ALL  CUTS  C.4ME  WITH  THE  .AD.” 

not  investing  any  money  to  win  a  prize. 

His  or  her  friends  spent  the  money.  Confined  by  bars,  a  babbling  wreck,  this  foreman,  gone  quite  mad. 

They  were  supposed  to  get  their  money’s  Tells  all  the  nuts  about  the  cuts 

worth  in  the  purchase  which  entitled  them  That  ALL  CAME  WITH  THE  AD! 

to  the  votes. 

The  excitement  of  the  contest  increased 


obtaining  names.  Every  one  won  a  ori.  I 
But  the  prize  checks  sent  to  all  wW  I 
in  an  answer  were  not  good  unless^  I 
plied  on  the  merchandise  to  be  sold  ^  I 
Baited  advertising  has  had  its  day  I 
It  was  a  clean-up  day  while  it  bJ  I 
The  open  abuse  of  the  word  “FreeV  I 
it  out  of  business  because  no  one  ^  I 
expects  to  get  something  for  notl*  I 
these  days — not  even  advice.  ^  I 
True,  there  were  a  few  scheme  «r  I 
moters,  who  roped  retailers  into  v(L  I 
schemes,  got  theirs  early,  and  de;^  I 
leaving  the  retailers  to  work  out  i!»  I 
finish  the  best  they  could.  I 

On  the  other  hand  there  were  pleuv  I 
of  honest  and  clever  scheme  promoteii  I 
who  sold  business  building  contests  fc  I 
retail  merchants,  manufacturers  and  con.  I 
munities,  boosting  business  and  nalm  I 
money  for  all  concerned.  I 

But  the  old  picturesque  days  of  aniB.  I 
ing  interest  over  “free  schemes,"  nil  I 
getting  the  public  worked  up  into  1 1 
feverish  heat  over  getting  something  di- 1 
solutely  free  have  passed  about  into  tit  I 
discard.  I 

Chapter  XXVII  | 

“Old  Home  Week”  Promoten  I 

"DECENTLY  the  Ohio  Society  of  I 
York  put  on  an  cntertainman-i  I 
two  act  fun  fest— called  “Old  H«  I 
Week  in  Tickville.”  It  was  supposed  fc  I 
be  a  burlesque  on  the  old  time,  13111 1 
Home  Week,”  but  in  many  respects  it  I 
was  a  true  picture  of  an  “Old  Hone  I 
Week”  Celebration  in  a  small  coatn  I 
town.  I 

Advertising  men  who  are  accustondl  I 
to  the  Super-.Advertising  of  the  Gitt  I 
White  Way  and  its  environs,  periag  I 
do  not  appreciate  that  “Old  Horae  Week'  I 
celebrations  were  great  advertisi*  I 
events.  They  were  the  means  of  «•  I 
jecting  new  life  into  small  towns  « I 
paralyzed  communities.  I 

The  promoter  of  these  events  of  a-  I 
tracting  attention  to  a  town  was  tht  I 
kind  of  an  advertising  man  capable «  I 
getting  a  settled  community  into  a  su*  I 
of  white  heat,  feverish  excitement, » I 
high  blood  pressure.  I 

His  big  line  of  talk  was  how  fe  I 
boosting  plans  would  bring  new  busws;  I 
to  the  merchants,  and  add  to  the  pop  I 
lation  and  prosperity  of  the  towm  I 
Big  city  advertising  men  have  no  ow  I 
ception  of  what  it  meant  to  the  mestt  I 
state  of  a  town  to  put  on  a  celebraw  I 
that  made  it  become  wide  awake.  I 
It  was  just  like  the  old  time  religi®  I 
revivals,  and  just  about  as  lasting.  I 
Street  fakers,  bunco  artists,  street  I 
shows  and  performers,  and  fresh  I 
ing  salesmen  watched  for  news  o'  ^  I 
Home  Week  celebrations  and  usw  I 
these  strangers  were  the  life  I 
party.  They  made  plenty  of  work  fw  W  I 
town  marshall,  constable  and  P*’®  I 
judge.  ^  I 

It  was  also  a  harvest  field  for  JJ*  I 
pockets  and  others,  who  lived  by  tw  I 
wits  and  invisible  fingers.  I 

But  aside  from  the  trickery  ^™® 
at  these  celebrations ;  in  addition  to 
carnivals,  stunts  and  entertainment  g* 
to  visitors,  there  was  a  mighty  sew* 
side.  The  local  promoters  had  M  w* 
in  the  back  of  their  heads,  and  TOt « 
to  give  the  old  town  some  whooping  pw 
licity.  They  seriously  wanted  to  p 
the  old  burg  in  the  limelight,  pre^ 
better  business  and  establish  a  pertnan® 
boosting  spirit.  „  j. 

And  the  “Old  Home  Wwk”  was « 
scheme  to  bring  new  life  into  town  , 
getting  the  town-men  and  farmer! 
join  hands  and  pull  together. 

.  (To  he  continued  next  wd) 


Editor  &  Publisher  for  February  13.  1926 


11 


The  Detroit  News  Led 
In  Advertising  Every 
Sunday  During  1925 

Besides  Leading  By  140%  Week  Days 


Due  to  its  unusually  thorough  coverage  of  the 
Detroit  field — a  coverage  unequalled  by  any  other 
paper  in  any  other  city  of  Detroit’s  size  or  larger, 
The  News  has  made  many  unique  advertising  rec¬ 
ords — in  1924  it  established  the  world’s  record  for 


total  volume  of  advertising  and  in  1925  it  surpassed 
this  record  with  33,366,494  lines.  Not  the  least  of 
its  1925  achievements  is  the  following  record  of 
leadership  Sunday  after  Sunday,  which  indicates  a 
steady  preference  for  The  Sunday  News  by  all 
classes  of  advertisers. 


Date 

News 

Second 

News 

1925 

News 

Second 

News 

1925 

Medium 

Lead 

Date 

Medium 

Lead 

January  4th .  .  . 

9,379  Inches 

7,762  In. 

1,617  In. 

July  12th . 

10,422  Inches 

7,522  In. 

2,900  In. 

January  11th. 

9,872 

a 

8,393  “ 

1,479  “ 

July  19th . 

9,517 

<4 

7,611  “ 

1,906  “ 

January  18th. 

13,240 

44 

12,123  “ 

1,117  “ 

July  26th . 

10,399 

44 

6,951  “ 

3,448  “ 

January  25th. 

10,670 

44 

7,297  “ 

3,373  “ 

August  2nd .  .  . 

10,377 

44 

8,216  “ 

2,161  “ 

February  1st. 

10,151 

44 

8,173  “ 

1,978  “ 

August  9th .... 

9,466 

44 

6,965  “ 

2,501  “ 

February  8th. 

11,076 

44 

8,106  “ 

2,970  “ 

August  16th .  .  . 

10,836 

44 

7,353  “ 

3,483  “ 

February  15th 

11,333 

44 

8,581  “ 

2,752  “ 

August  23rd .  .  . 

10,289 

44 

8,002  “ 

2,287  “ 

February  22nd 

11,287 

44 

8,707  “ 

2,580  “ 

August  30th .  .  . 

11,805 

44 

7,912  “ 

3,893  “ 

March  1st.  .  .  . 

11,292 

44 

10,238  “ 

1,054  “ 

September  6th. 

7,892 

44 

6,932  “ 

960  “ 

March  8th .  .  . 

12,628 

44 

9,611  “ 

3,017  “ 

September  13th 

12,902 

44 

8,736  “ 

4,166  “ 

March  15th .  . 

12,082 

44 

9,018  “ 

3,064  “ 

September  20th 

13,133 

44 

9,818  “ 

3,315  “ 

March  22nd.  . 

12,963 

44 

9,969  “ 

2,994  “ 

September  27th 

13,331 

44 

9,376  “ 

3,955  “ 

March  29th.  .. 

13,943 

44 

9,599  “ 

4,344  “ 

October  4th .  .  . 

13,362 

44 

10,270  “ 

3,092  “ 

April  5th.  .  .  . 

13,895 

44 

10,258  “ 

3,637  “ 

October  11th.  . 

13,479 

44 

10,020  “ 

3,459  “ 

April  12th.  .  . 

12,316 

44 

10,270  “ 

2,046  “ 

October  18th.  . 

14,119 

44 

9,618  “ 

4,501  “ 

April  19th .  .  . 

13,956 

44 

9,608  “ 

4,348  “ 

October  2Sth.  . 

13,531 

44 

10,097  “ 

3,434  “ 

April  26th .  .  . 

13,169 

44 

10,466  “ 

2,524  “ 

November  1st.  . 

14,852 

44 

11,680  “ 

3,172  “ 

May  3rd . 

14,840 

44 

12,316  “ 

2,524  “ 

November  8th . 

14,004 

44 

10,155  “ 

3,849  “ 

May  10th.  .  .  . 

13,701 

44 

10,052  “ 

3,649  “ 

November  15th 

14,293 

44 

10,703  “ 

3,590  “ 

May  17th.  .  .  . 

13,823 

44 

9,267  “ 

4,556  “ 

November  22nd 

13,472 

44 

10,916  “ 

2,554  “ 

May  24th .... 

12,441 

44 

9,838  “ 

2,603  “ 

November  29th 

14,008 

44 

9,774  “ 

4,234  “ 

May  31st  .... 

9,619 

44 

7,850  “ 

1,769  “ 

December  6th. 

14,410 

44 

9,601  “ 

4,809  “ 

June  7th .... 

13,458 

44 

9,753  “ 

3,705  “ 

December  13th 

17,734 

44 

12,855  “ 

4,879  ” 

June  14th.  .  .  . 

12,172 

44 

8,624  “ 

3,548  “ 

December  20th 

15,807 

44 

8,375  “ 

7,432  “ 

June  21st.  . . . 

10,994 

44 

8,308  “ 

2,686  “ 

December  27th 

7,333 

44 

5,568  “ 

1,765  “ 

11  205 

44 

7,825  “ 

3,380  “ 

July  5th . 

6,441 

44 

5,662  “ 

2,900  “ 

TOTAL.  .  . 

632,739 

44 

472,702  “ 

160,037  “ 
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N.  Y.  CIRCULATORS  MEET  TO  DISCUSS  HOLIDAY  SALES 


Newspaper  circulation  executives  of  New  York,  back  row  (left  to  ripht):  J.  M.  Scott,  World;  A.  Newman,  Evening 
Post;  O.  O.  Scattergood,  Evening  Graphic;  L.  L.  Jones,  Publishers’  Association;  N.  R.  Hoover,  World;  M.  C.  Liana, 
Brooklyn  Citizen;  B.  T.  Conlon,  Publishers’  Association;  Victor  Ridder,  Staats-Zeitung.  Front  row:  James  Winters, 
Evening  Telegram;  J.  E.  Hasenack,  Evening  Sun;  J.  C.  Mansfield,  Journal;  Charles  Flanagan.  Times;  W,  Hofmann, 

Staats-Zeitung;  C.  H.  Sandkam.  Herald  Tribune. 


SHIP  NEWS  MEN  HONOI1£d 

Benkarn,  Duffy  and  Cunaiafka* 

Ob  Roosevelt  Weleomiag 

When  the  hero  ship  President  lu. 
velt  returns  to  New  York  Feb  It*'!?' 
members  of  the  New  York  Ship’C 
Association  will  be  on  the  ofiSiL  ? 
coming  committee  at  the  order  nf  \i^ 
James  J.  Walker. 

The  members  chosen  for  the 
F.  Darius  Benham,  New 
James  E.  Duffy,  New  York  Telt^ 
and  Harry  Cunningham,  New  Yori^ 
nmg  H'orld,  and  acting  president  Jt 
association.  * 


The  hrunt  of  reporting  the  Anti*, 
rescue  story  was  borne  by  the  shinS! 
men.  .According  to  esublished  ril^ 
wirelessed  messages  from  ships 
are  turned  over  to  the  association  w 
distribution  to  the  press  by  the  steaai 
companies  involved. 

In  his  statement  appointing  the 
porters  to  the  committee.  Mayor  Wal£ 


“My  attention  has  been  called  by  C* 
John  Milliken,  Secretary  and  Trea^ 
of  the  Neptune  Association,  of 
organization  most  of  the  merchant 
officers  are  members,  to  the  very  s4 
stantial  contribution  made  by  membend 
the  Ship  News  Association  of  this  cii 

“It  is  only  fitting  that  this 
should  recognized,  and  I  gladly  do, 
by  appointing  three  of  the  members  of 
association  on  the  committee  tlm 
officially  meet  and  greet  Capt  Gtof 
Fried  and  his  crew  on  the  arrival  of  ik 
President  Roosevelt,  Feb.  15.” 

Heavy  storms  at  sea  during  the  pt 
few  weeks  have  kept  the  ship  news  m 
working  night  and  day. 


^IRCUL.ATION  managers  of  New 
York  newspapers  met  Tuesday  at  the 
offices  of  the  Publishers  AsssKiation  of 
New  York  City,  World  Building,  to  dis¬ 
cuss  methods  of  impressing  upon  retail 
newsdealers  the  necessity  of  keeping  their 
stands  open  on  holidays. 

'i  liere  is  a  growing  tendency  among 
retail  dealers,  it  was  stated,  to  close 
stands  on  holidays,  causing  a  circulation 
loss  to  the  dailies  of  almost  one-fifth  of 
normal  sales. 

.A  letter  signed  by  the  Publishers’  As¬ 
sociation  of  New  York  City  is  to  be  sent 
to  all  deak'rs  stressing  the  necessity  of 
keeping  their  stands  open  every  holiday. 

Ixster  Jones  is  executive  representa¬ 
tive  of  the  association. 

GLENDALE  (CAL.)  NEWS  SOLD 

S.  G.  McClure,  New  Owner,  Published 
Youngstown  (O.)  Telegram  17  Years 

Samuel  G.  McClure,  for  many  years 
publi.sher  of  the  Youngstozeii  (O.)  Tele¬ 
gram,  and  now  a  resident  of  Pasadena, 
Cal.,  has  purcha.sed  the  Glendale  (Cal.) 
Evening  Netvs  and  will  re-enter  news¬ 
paper  publishing.  Associated  with  Mr. 
McClure  will  be  his  son-in-law,  J.  D. 
Funk,  who  has  been  engaged  in  the  bank¬ 
ing  business  in  Bloomington,  HI. 

,  The  News  was  purchased  from  A.  T. 


Cowan,  and  is  the  pioneer  daily  in  that 
community,  having  been  established  in 
1905. 

Mr.  McClure  began  his  newspaper 
work  on  the  Cleveland  Leader  in  1^7. 
I'or  ten  years  he  was  general  manager  of 
the  Columbus  Ohio  State  Journal  and 
for  17  years  was  publisher  of  the  A'oiings- 
town  Telegram.  He  sold  the  latter  publi¬ 
cation  alx)Ut  a  year  ago,  coming  to 
Pasadena  to  retire.  The  “urge”  to  return 
to  newspaper  work  proved  too  strong, 
however,  and  the  purchase  of  the  Glen¬ 
dale  News  marks  his  return  to  journal¬ 
ism. 

No  material  changes  will  be  made  in 
the  policy  of  the  paper,  Mr.  McClure 
stated. 

M.  C.  Moore  of  Palmer,  DeWitt  & 
Palmer,  newspaper  brokers,  New  York, 
negotiated  the  sale. 


Buffalo  Post  Suspends 

The  Buffalo  Evening  Post  suspended 
publication  on  February  8,  announcing  in 
a  paid  advertisement  in  other  newspapers 
that  this  was  due  to  a  breakdown  of  its 
press  and  that  it  would  be  only  temporary. 
Harvey  White,  managing  editor  of  the 
paper,  resigned  on  Feb.  6  to  enter  another 
field  of  work.  It  was  stated  in  the  ad¬ 
vertisement  The  Post  would  circulate  its 
legal  notices  and  would  conform  with 
other  existing  agreement  affecting  it. 


“The  Daily  Mirror  of  Washington” 

By  Clinton  W.  Gilbert 
“We  consider  the  ‘DAILY  MIRROR  OF 
WASHINGTON’  one  of  the  best  editorial 
page  features  we  have  ever  printed.  It  makes 
the  figures  in  public  life  real,  living  human 
beings.” 

—A cm;  Orleans  TIMES  PICAYUISE. 
Mailed  a  Week  in  Advance  of  Release 

For  Terms  and  Samples  Wire 

LEDGER  SYNDICATE 

INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


A  Leader  In  Men’s 
Furnishings 

Miami  clothing  merchants  are 
doing  more  business,  population 
considered,  than  merchants  in  any 
other  city  in  the  United  States. 

HOW  much  of  this  volume  is  sold 
through  the  advertising  columns 
of  The  Miami  Herald  is  best 
shown  by  the  comparative  lineage  figures 
for  1925  in  Men’s  Furnishings  advertising 
— which  show  the  Herald  lead  to  be 
123,312  lines  over  the  second  paper. 


Comparatiye  Figures 
of  Men*s  Furnishings 
Advertising  For  1925 

THE  MIAMI  HERALD.  .327,292  lines 

Second  paper . 203,980  “ 

Herald  lead . 123,312  “ 

Kfft  Jiliami  lleralt 

FLORIDA’S  MOST  IMPORTANT  NEWSPAPER 

Frank  B.  Shutts,  Publisher 
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New  High  Record 
Real  Estate  Advertising 
Leadership 

THE  NEW"  YORK  TIMES  published  the  record 
\  olume  of  4,763,744  agate  lines  of  real  estate  adver¬ 
tising  in  1925,  an  excess  of  2,254,796  lines  over  the 
second  New  York  newspaper,  and  a  gain  over  1924 
of  961,948  lines. 

This  volume  is  the  greatest  ever  published 
by  any  New  York  newspaper  in  one  year;  the 
margin  of  2,254,796  lines  by  which  The  Times  led 
the  second  newspaper  also  constituted  a  record. 

FIVE  YEARS'  RECORD  OF  REAL  ESTATE  ADVERTISING 


Thf  Nfw  York  Second  Xew  York  Excess  of 
Times  Morningr  Newspaper  Times 

Agate  Lines  Agate  Lines  Agate  Lines 


1925  . *4,763,744  2,508,948  2,254,796 

1924  .  3.801,796  2,205,172  1,596,624 

1923  .  3,510,830  1,771,562  1,739,268 

1922  .  3,257,486  1,633,896  ‘  1,623,590 

1921  .  3,032,709  1,148,112  1,884,597 

1920  .  2,770,597  1,083.603  686,994 


♦More  than  the  combined  volume  of  the  second  and  third 
New  York  newspapers. 


THE  NEW  YORK  TIMES  leader¬ 
ship  in  real  estate  and  in  total  volume 
of  advertising  in  New  York  is  made 
the  more  striking  by  the  careful  cen¬ 
sorship  exercised  to  exclude  false  and 
misleading  announcements. 

The  Times  published  28,200,444 
agate  lines  of  advertising  in  1925  (a 
record  volume  in  New  York),  a  gain 


of  1,916,520  lines  over  1924,  and  an 
e.xcess  of  10,%3,382  lines  (also  a  new 
record)  over  the  second  New  York 
newspaper. 

The  circulation  of  The  New  York 
Times  in  1925,  average  daily  and  Sun¬ 
day,  was  386,284  copies,  the  highest 
figure  for  a  full  year  in  The  Times 
history. 


Authorities  on  the  znsion  endorse  the  new  larger  tyf'c  used  in  the  news  columns  of 
The  New  York  Times. 
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1925  was  the  biggest  year^^^M 
in  the  history  of  The 
Indianapolis  News  —  17,897,- 
667  lines  of  paid  advertising,  in 
six  issues  a  week.  This  total  was 
greater  than  that  of  both  other 
Indianapolis  daily  newspapers 
combined.  Proved  ability  ^ 
to  deliver  greatest  results  / 
per  dollar! 

Dan  A.  Carroll  J.  E.  Lutz 

110  E.  42nd  Tower  Bldg,  f 

NEW  YORK  CHICAGO 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  - 


was  our  duty  to  perform  was  the  devel-  chairman  of  the  library  board  » 
opment  of  civic  consciousness.  Our  the  first  city  council,  ate  the  I 

cornerstone  policy  was  the  promotion  served  up  in  Longview,  and  atte 
of  a  high  type  of  happy  American  citi-  town’s  first  wedding.  ’  tht 

zenship.  Of  course,  the  Daily  News  lost 

“In  accomplishing  this,  we  made  it  our  at  first.  Longview  did  not  sprine' 
aim  to  promote  all  practical  activities  enough  gold  in  its  hand  to  pay 
that  would  contribute  to  social  happiness,  price  immediately  for  newspaw^* 

We  believed  in  bringing  the  people  to-  ice.  And  the  paper  has  alwaw'^k*"'' 

gether  through  indoor  and  outdoor  step  or  two  ahead  of  its  public^  Bit'll* 
sports,  entertainment,  and  civic  work.  McClelland  claimed  the  losses  cont 
“We  taught  our  people  to  vote.  In  only  for  the  first  five  months 
all  municipal  elections  the  poll  is  ex-  end  of  the  sixth  month  the  Daily 
traordinarily  large.  cleared  $1300  and  has  been  showb!** 

“Longview  is  basically  an  industrial  profit  each  month  since,  he  said  v  * 
city.  \Ve  endeavored  to  combine  the  ing  with  an  investment  of  $490^- 
material  with  aesthetic  interests.  The  has  been  estimated  that  an 
Daily  News  wanted  to  promote  pride  in  good-will  asset  of  $100,000  has  SS, 
property.  We  offered  prizes  for  the  best  created  during  the  three  years  of  01^ 
flower  gardens.  We  wanted  more  birds,  tion.  ' 

and  inaugurated  a  contest  among  the  “The  city  which  has  grown  up  is  tk, 
boys,  offering  prizes  for  the  best  bird  sort  you  like  to  sit  in  a  comer  ^ 
houses  they  could  build.  dream  about,”  Mr.  McClelland  declare 

“We  made  our  sporting  page  as  full  "Before  a  shovel  full  of  dirt  was  tumd 
of  local  interest  as  we  could.  As  young  architects  were  sent  to  many  cities  ' 
a  town  as  Longview  is,  it  has  its  own  the  United  States  and  even  Europe  2 
baseball  team,  an  intra-city  bowling  study  city  planning.  All  undergrouni 
league,  a  twilight  baseball  league,  and  a  work  was  finished  before  a  house  wj: 
league  soccer  team.  started,  with  enough  gas,  electric,  and 

“We  have  considered  our  society  and  sewer  mains  laid  for  a  city  of  50,000 
women’s  page  our  chief  aid  in  circulation  “One  feature  of  the  city  which  mieht 
building.  Before  we  were  18  months  be  copied  and  promoted  by  a  newspaL 
old,  we  conducted  a  cooking  school.  At  elsewhere  is  the  manner  in  which  tht 
least  twice  a  week  we  try  to  run  pictures  Longview  hospital  is  financed.  By  pay. 
of  local  interest.  We  spend  about  $500  ment  of  $15  a  year,  any  citizen  passine 
a  year  on  local  cuts.”  an  examination,  obtains  all  needed  mei. 

But  not  half  the  part  played  by  the  ical  and  dental  attention  from  the  hos- 
Daily  News  and  its  publisher  in  the  pital’s  staff.  It  is  the  cheapest  form  of 
building  of  its  city  has  appeared  in  type  insurance,  and  easily  pays  the  hospital's 
between  its  column  rules.  In  addition  way.  The  $15  entitles  the  person  paying 
to  the  organization  of  a  newspaper,  the  it  to  a  room  in  the  hospital,  if  that  b 
organization  of  the  city  itself  became  necessary,  to  treatment  by  any  hospital 
the  task  of  Mr.  McClelland.  His  office  doctor  desired,  and  the  cost  of  any  major 
was  the  mecca  of  all  questioners.  To  or  minor  operation  ordered, 
him  fell  the  work  of  organizing  the  “The  Daily  News  pays  the  $15  a  yea: 
Longview  school,  first  financed  by  the  for  each  member  of  its  staff.” 
Longview  Company  and  later  taken  over  Mr.  McClelland  is  an  easterner  b; 
by  the  state.  He  had  to  start  the  local  birth.  He  grew  up  on  the  IVashiHgiot 
Y.M.C..A.,  before  the  national  authorities  (Pa.)  Obscn’cr  and  f?c/'or/(’r,  owned  bj 
agreed  to  take  charge.  John  L.  Stewart,  president  of  the  Peim- 

Mr.  McClelland  has  many  “firsts”  to  sylvania  Newspaper  Publishers  Associa- 
his  credit,  naturally.  He  was  first  tion.  ^ 


J.  M.  McClelland — Watched  his  town  start  from  scratch 


^"'HREE  years  ago,  R.  A.  Long,  chair-  .SO  by  120  feet,  thoroughly  e(|uipi)ed  with 
man  of  the  hoard  of  directors  of  the  modern  newspaper  machinery.  Today 
Ling-Bell  Lumber  Company,  talking  to  the  once  vacant  land  around  him  is  laid 
J.  hi.  McClelland,  a  newspaper  man,  said  out  in  streets  and  houses  12,000  people 
in  effect :  call  their  homes.  It  takes  .34  people  to 

"In  my  mind  is  Uie  dream  of  a  model  run  the  Daily  New^s  now,  and  40  carrier 
city  in  the  lumlx;r  region  of  W^ashington  boys  to  lay  the  editions  on  the  ever  in- 
tt)  l)e  called  Longview;  and,  as  the  first  creasing  Longview  doorsteps, 
step  towards  making  that  dream  come  “Longview  is  a  community  huilt  by  ad- 
true,  I  want  to  start  a  daily  newspaper.”  vertising  and  a  daily  newspaper,’  .Mr. 

“Really,”  replied  Mr.  McClelland  sin-  McClelland  said  this  week  in  an  inter- 
cerely,  “that  just  isn’t  done.  It  is  abso-  view. 

lutely  without  precedent.  I  can’t  con-  “In  1923  the  first  community  advertis- 
ceive  of  a  daily  newspaper  in  a  city  with  ing  campaign  was  launched  by  the  Long- 
no  population.  It’s  fantastic.”  view  Comjiany  with  an  appropriation  of 

But  it  was  done.  Mr.  McClelland  is  $100,000.  The  story  of  a  dream  city  was 
now  publisher  of  the  Lonni’inv  Daily  told  in  newspaper  and  magazine  advertise- 
Ncu’S,  an  independent  newspaper,  of  more  ments  published  throughout  the  country, 
than  4,000  circulation,  publi.shed  by  its  In  1925,  $125,000  was  inve.sted  in  ad 
own  corporation,  and  not  controlled  by  vertising.  A  similar  sum  was  sjient  last 
any  outside  interest.  year.  .\s  a  result,  a  city  grew  iqi  for 

The  Daily  News,  an  .Associated  Press  our  paper  to  serve, 
member,  began  publishing  in  April  192.3,  “And  in  watching  it  grow  before  my 
from  a  tiny  wind-swept  shack  set  in  an  eyes,  I  learned  it  was  the  truth  that  the 
open  field  with  no  other  building  in  sight,  start  of  a  daily  newspaper  is  necessarily 
arid  it  has  led  the  way  in  the  over-night  the  first  step  in  the  beginning  of  a  town 
growth  of  Longview.  Mr.  McClelland,  to  be  built  by  advertising, 
as  publisher,  sat  then  on  a  keg  for  a  “People  literally  poured  into  Longview 
chair,  a  kitchen  table  for  his  desk  and  answering  the  advertisements.  Within 
looked  over  his  plant  at  one  glance,  a  six  months,  we  had  a  circulation  of  2..50(l. 
drum  cylinder  press  and  a  single  lonely  The  merchants  were  all  new ;  their  cus- 
linotype  machine.  His  staff  numhered  tomers  were  new.  Their  only  metlKnl  of 
three  men.  By  July  of  the  same  year,  he  contact  was  through  a  daily  paper, 
had  moved  the  jiaper  into  a  mtKlel  plant,  “.And  a  most  important  function  it 


NEWSPAPER  PUBLISHER 

with  many  years  successful  experience  on  medium  and  large  papers 
desires  to  connect  with  newspaper  as  Publisher,  General  or  Business 
Manager.  Salary  with  participating  interest  or  will  invest  reasonable 
amount  in  right  property. 

Highest  references  as  to  ability  and  integrity. 

Write  in  confidence,  giving  full  details  to 

Box  B.721,  c/o  EDITOR  &.  PUBLISHER 
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Advertisers  and  Agents  Increase  the  Cost  of  Space 
Without  Proportionate  Increase  in  Value 


Advertisers  and  their  agents  continue  to 
encourage  keen  competition  among  news¬ 
papers  and  all  other  publications  for  circula¬ 
tion.  The  prize — the  advertising  contract 
— is  given  to  that  publication  that  has  the 
greatest  distribution. 

Necessarily  there  is  a  keen  desire  on  the  part 
of  publishers  to  be  in  a  position  to  secure  a 
maximum  amount  of  national  advertising. 
Therefore,  they  go  the  limit  to  secure  the 
largest  possible  distribution. 

Much  of  this  forced  distribution  is  waste. 
It  is  transitory  circulation  secured  by  va¬ 
rious  devices;  much  of  it  is  out  of  the 
publisher’s  natural  trading  territory. 

As  long  as  circulation  is  the  desideratum  of 
the  advertiser,  the  publisher  is  going  to 
furnish  it. 

When  advertisers  analyze  circulation  and 
buy  on  merit,  when  bulk  alone  is  not  the 
consideration, — then  publishers  will  cease 
in  their  competition  for  worthless  distri¬ 
bution  and  advertisers  will  secure  a  greater 
percentage  of  worthwhile  circulation. 

After  all,  what  an  advertiser  buys  in  a  news¬ 
paper  is  the  right  to  appeal  to  an  audience. 
He  should  insure  results  in  so  far  as  he  can 


by  being  certain  of  the  character  of  that 
audience.  His  message  he  must  furnish  him¬ 
self.  The  publisher  delivers  that  message. 
If  his  readers  are  unreceptive,  if  they  have 
bought  the  paper  because  of  a  premium 
offered  and  not  for  the  intrinsic  value  of  the 
publication  itself,  they  are  not  likely  to 
respond  to  the  advertiser’s  appeal. 

The  publication  that  is  bought  because  the 
reader  wants  it,  necessarily  has  the  great¬ 
est  attention-value.  A  message  in  such  a 
medium  makes  a  strong  appeal  to  its  audi¬ 
ence.  If  advertisers  are  buying  the  atten¬ 
tion  of  an  audience  and  the  publisher  is  deliv¬ 
ering  the  attention  of  only  part  of  that 
audience,  then  the  advertiser  is  wasting  at 
least  a  part  of  his  advertising  appropriation. 

This  waste  will  continue  just  as  long  as  the 
advertising  contract  is  the  prize  hung  up  to 
that  publisher  who  secures,  by  any  possible 
means,  the  largest  volume  of  distribution. 
Such  inflated  circulation  will  cease  to  be  sold 
just  as  soon  as  the  advertiser  ceases  to  buy 
it.  It  adds  to  the  cost  of  newspaper  produc¬ 
tion,  it  adds  to  the  cost  of  advertising  space, 
and  neither  the  inflated  circulation  nor  the 
advertising  such  copies  carry  is  of  value  to 
either  publisher  or  advertiser. 

Why  not  stop  it? 


E.  Katz  Special  Advertising  Agency 

Elstablished  1 888 

Publishers’  Representatives 

New  York  Detroit  Kansas  City 

Chicago  Atlanta  San  Francisco 
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STRONGER  PRESS  LEADERSHIP  STRESSED 
AT  N.  Y.  STATE  EDITORS  MEETING 


Concerted  Action  by  All  State  Newspaper  Groups  Urged  at 
Convention  of  Weeklies  in  Syracuse — Conrath 
Named  President 


'T'lIE  American  press  has  grown  lax 
estimating  values  that  present  a  true 
interpretation  of  American  life  and  it 
should  immediately  begin  to  take  stock  of 
its  tremendous  power  for  leadership  by 
concerted  action  on  the  part  of  the  mem¬ 
bers  of  state  press  association. 

This  statement  embodies  the  sentiment 
of  two  principal  speakers  who  addressed 
the  banquet  of  about  1(X)  members  of  the 
New  York  State  Press  Association  at 
their  74th  annual  meeting  in  the  Onondaga 
Hotel,  Syracuse,  Feb.  5  and  6.  The 
speakers  were  Dr.  Edward  Amherst  Ott, 
author  and  lecturer,  of  Ithaca,  N.  Y.,  and 
Rev.  Dr.  Frederick  \V.  Betts,  pastor  of 
the  First  Universalist  Church,  Syracuse. 
The  latter  maintained  that  the  newspaper 
of  today  is  a  fact  finding  institution ;  that 
the  reporter  must  be  dependable  if 
modern  democracy  is  to  be  successful ; 
that  the  newspapers  of  the  past  were  too 
much  organs  of  opinion,  and  that  this 
sort  of  “guessing  today  about  such  things 
as  the  reasons  for  the  resignation  of  the 
Prince  of  Roumania  is  nothing  more  than 
back  door  gossip  and  unfair.” 

"The  future  of  democracy  depends 
upon  sound  public  opinion,”  said  Dr. 
Betts.  “There  is  greater  safety  with 
newspapers  and  no  government  than  a 
government  without  newspapers.  Mus¬ 
solini  is  trying  to  found  a  government 
w'ithout  public  opinion  and  newspapers. 
That  is  where  he  fails.” 

Elmer  E.  Conrath,  editor  of  the  Cuba 
Patriot  and  Free  Press,  was  elected  presi¬ 
dent  of  the  association  for  the  coming 
year.  Mr.  Conrath  has  been  active  in 
opposing  the  printing  of  envelopes  by  the 
government  He  succeeds  John  W.  Baker 
of  the  Ithaca  Journal -News.  Other  offi¬ 
cers  elected  are :  Vice-president,  Fay  C. 
Parsons,  Cortland  Democrat;  secretary. 
Jay  W.  Shaw,  Elmira;  treasurer,  Elias 
Vair,  Waterloo  News.  Members  of  the 
executive  committee:  Peter  A.  Blossom, 
Brock  port  Republic;  Thomas  H.  Alvord, 
Livonia  Gazette;  and  Merritt  M.  Landon, 
Bath  Advocate. 

Prior  to  the  official  .,opening  of  the 
convention,  Thursday  evening,  members 
listened  to  a  discussion  of  “Special  Repre¬ 
sentation  in  the  National  Advertising 
Field,  led  by  Emmet  Finley,  general 
manager,  American  Press  Association. 
Following  discussions  at  this  meeting 
resolutions  were  passed  approving  _  “the 
policy  of  an  advisory  council  consisting 
of  three  members  of  the  association  to 
act  in  conjunction  with  the  American 
Press  Association  for  the  purpose  of  pro¬ 
moting  foreign  advertising  and  develop¬ 
ing  cooperation  between  the  publishers 
and  the  association  as  a  representative  of 
weekly  newspapers.”  The  field  secretary 
and  two  members  of  the  press  association 


morning  6 
Sunday 
ciiculation 
wesf  of 
St  Louis 
Los  Angeles 
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appointed  by  the  executive  committee  will 
serve  on  the  committee. 

It  wSs  further  resolved  that  all  mem¬ 
bers,  for  the  purpose  of  maintaining 
their  rates,  “refuse  to  direct  advertisers 
both  the  customary  agency  commission 
and  the  customary  representative’s  com¬ 
mission.”  Another  clause  urges  “all 
members  to  refuse  the  representatives’ 
commission  to  advertisers  placing  copy 
through  agencies.”  The  last  clause  re¬ 
lates  specifically  that  attention  be  called 
“to  the  effort  recently  made  by  General 
Motors  and  Hudson-Essex  to  obtain  for 
themselves  the  representative’s  commis¬ 
sion.  We  urge  that  no  member  shall 
accept  this  or  any  advertising  offered  on 
a  similar  basis  except  on  the  basis  of 
his  full  gross  rate  less  only  the  customary 
agency  commission  when  the  advertising 
is  placed  through  a  recognized  agency.” 

At  the  opening  session,  Friday,  J.  W. 
Shaw,  field  secretary,  made  a  complete 
report  of  the  activities  of  his  office  for 
the  past  year.  It  was  followed  by  un¬ 
animous  support  of  a  budget  of  $8,500  to 
carry  on  the  work  for  this  year. 

Following  the  report  of  the  treasurer, 
Elias  Vair,  of  the  Waterloo  News,  and 
address,  “Your  Association  As  I  See  It” 
was  given  by  Professor  John  O.  Simmons 
of  the  Department  of  Journalism  at 
Syracuse  University.  James  O’Shaugh- 
nessy,  executive  secretary  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies, 
scheduled  to  speak,  was  unable  to  attend. 

Wives  of  editors  were  entertained  at 
noon  luncheon  by  the  Department  of 
Journalism  at  Syracuse  University, 
women  students  of  journalism  escorted 
the  ladies  to  the  University  where  they 
were  addressed  after  lunch  by  Dr.  Paul 
M.  Paine,  public  librarian  and  former 
newspaper  man.  A  musical  and  tea  at 
the  Faculty  Club  followed  a  tour  of  the 
campus.  The  men  attending  the  con¬ 
vention  were  guests  of  the  Syracuse 
Rotary  Club  at  luncheon. 

The  afternoon  session  started  with  dis¬ 
cussion  of  “Your  State  Press  .Associa¬ 
tion  and  Envelope  Legislation,”  by  Elmer 
E.  Conrath.  A  full -discussion  of  the 
subject  followed  with  the  passage  of  a 
resolution  that  the  association,  represent¬ 
ing  the  weekly  newspapers  of  the  State, 
unanimously  favors  the  bill  now  before 
the  House  Post  Office  Committee  which 
would  “stop  the  present  practice  of  the 


Post  Office  Department  in  competing  un¬ 
fairly  with  private  industry  by  printing 
special  return  cards  on  government 
stamped  envelopes  at  a  price  manifestly 
below  actual  cost  of  doing  such  work  in 
the  best  equipped  printing  plants  of  the 
country.” 

The  bill  was  declared  “an  unjust  and 
unwarranted  invasion  of  private  industry 
by  the  Post  Office  Department.  Regard¬ 
less  of  its  effect  on  the  printing  industry, 
it  is  tending  toward  socialistic  practices 
that  are  foreign  to  our  government.  We 
submit  that  there  is  not  a  single  indi¬ 
vidual  joining  in  the  request  but  would 
rise  in  righteous  wrath  were  the  govern¬ 
ment  to  enter  into  such  competition  in  his 
own  line  of  business  and  cut  prices  be¬ 
low  cost.  He  would  call  upon  the  press 
to  demand  that  the  injustices  be  corrected 
and  the  press  would  gladly  respond  as  it 
always  does  when  wrongs  are  to  be 
righted.  We  therefore  ask  our  represent¬ 
atives  in  both  houses  of  Congress  to 
stamp  out  this  socialistic  practice  with 
disapproval  by  enacting  the  bill  to  abolish 
this  invasion  of  the  printing  industry.” 

.\  copy  of  the  resolution  was  for¬ 
warded  to  each  Senator  and  Representa¬ 
tive  from  New  York  State. 

_C.  E.  Lovejoy,  editor  of  the  Bronx- 
Z’ille  Press  and  Tuckahoe  Citizen  Bulle¬ 
tin,  discussed  the  “Value  of  the  County 
Press  -Associations”  in  place  of  Tom 
Kennett.  president  of  the  Westchester 
County  Weeklies  Associated,  and  pub¬ 
lisher  of  the  Pelham  Sun. 

Chancellor  Charles  W.  Flint  of  Syra¬ 
cuse  University  gave  the  address  of  wel¬ 
come  at  the  annual  banquet  Friday  eve¬ 
ning,  referring  to  the  days  when  he  used 
to  set  type  on  a  weekly  newspaper. 
President  Baker  presided.  The  ladies 
joined  in  the  banquet  which  was  attended 
by  about  100. 

The  first  part  of  the  Saturday  morning 
session  was  given  over  to  “group  break¬ 
fasts,”  the  members  assembling  at  tables 
for  semi-weeklies,  county  seat  weeklies, 
and  suburban  weeklies. 

The  subject  of  “Appraisal  and  Insur¬ 
ance”  was_  opened  by  Thomas  Alvord  of 
the  Livonia  Gazette,  followed  by  discus¬ 
sion  of  “State  Legislation.” 

Tribute  was  paid  to  the  late  William 
J.  Allen  of  the  Adams  Jefferson  County 
Journal,  who  died  Jan.  26  at  the  age  of 
80  years.  He  had  been  a  member  for  52 
years.  Others  who  are  still  members 
with  as  long  service  as  Mr.  Allen  are 
W.  E.  Bacheller  of  Middletown,  and  A. 
C.  Kessinger  of  the  Rome  Sentinel. 

Mrs.  A.  O.  Bunnell,  widow  of  the  late 
A.  O.  Bunnell,  who  for  many  years  was 
secretary  of  the  New  York  State  Press 
Association,  sent  a  communication  to  the 
association  relative  to  the  complete  set 
of  letters  and  material  which  had  been 
saved  all  during  the  time  of  the  earliest 
years  of  the  association.  Among  the 


letters  were  those  written  in  accm^ 
of  engagements  to  speak  at 
the  Press  Association  during  its'^ 
years,  including  Henry  Ward  iS* 
James  Russel  Lowell,  "and  nSny^^' 

1  he  association  voted  to  have  the  « 
tive  committee  acquire  the  letters 
have  them  kept  for  exhibition  JJil? 
at  the  State  Library  in  Albany  or 
place  where  they  could  be  refenJ? 
conveniently.  ^ 

.A  resolution  was  adopted  relatives, 
the  clean  books  bill  and  sent  to  AlL^ 
to  the  effect  that  the  present  laws 
forced  would  be  sufficient  to  cover  1 
desired  legislation.  ™ 

MERGER  In  FULLERTON,  CAL 

Daily  Tribune  Buys  and  ConsnlH^ 
Semi-Weekly  Newt 

The  Fullerton  (Cal.)  Daily  TrUmt, 
has  purchased  the  Fidlerton  News  semi 
weekly,  taking  over  the  subscription  Ik 
advertising  contracts,  name,  etc.,  and  « 
Feb.  5,  consolidated  the  News  with  th 
Tribune,  operating  under  the  name  of  flu 
Daily  Tribune-N ezos.  The  News  Pk. 
lishing  Company  retains  the  printm 
plant  which,  it  is  understood  is  to  be 
sold  outside  of  Fullerton. 

The  News  was  established  25  years  a® 
as  a  weekly  publication  and  changed  to 
an  evening  daily  paper  about  S  years  ago 

A  year  ago  the  Evening  News  wasdis 
continued  as  a  daily  paper  and  since  tk 
date  it  has  been  published  as  a  semi 
weekly. 

The  Tribune  was  established  as  a 
weekly  35  years  ago  by  the  present  owner 
and  editor,  IL  Johnson,  who  changed  tht 
publication  to  an  evening  daily  paper 
about  16  years  ago. 


245,020 

was  the  average  net  paid  daily  cir¬ 
culation  of  'The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

January,  1926 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Janu¬ 
ary,  1926,  was  186,979. 

Everything  in  Baltimore 
Revolves  Around 

TFIE  SUN 

Morning  Evening  Sunday 


The 

Editors’  Feature 
Service,  Inc. 


Chooses 

CERTIFIED 
DRY  MATS 

WHY? 


Do  Minutes  Mean  Money  To  You? 

(J  A  minute  may  be  the  difference  between  making  or  missing 
a  train  for  a  mail  edition. 

(J  A  minute  may  be  the  difference  between  a  “scoop’\  or 
being  “scooped.” 

Q  A  minute  is  only  6o  seconds,  but,  in  the  newspaper  plant 
there’s  no  telling  when  6o  SECONDS  may  loom  very  large. 

(J  CERTIFIED  DRY  MAT  COLD  stereotyping  saves  from 
240  TO  420  SECONDS  in  getting  an  edition  to  press  by 
entirely  eliminating  steam  table  operation. 

Q  Let  us  tell  you  how  others  are  doing  it — there's  no  obliga'" 
tion  on  your  part. 


CERTn  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  faeilky—use  Cvtifiedt. 
MADE  IN  THE  U.  S.  A- 
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To  COMPOSING-ROOM  EXECUTIVES — 
If  this  ad  seems  to  fit  your  case,  show 
it  to  the  Big  Boss.  Just  lay  it  on  his 
desk.  He's  human!  He'll  get  the 
point. 


You  can’t  hold  back  the  clock- 

rilKM  But  you  can  speed  up  production  with 

1 J  Continuous  Composition 


MODEL  25 

Tu'o  Standard  Interchaiifteable  Main  Magazines 


MODEL  26 

Tu'o  Standard  Interchangeable  Main  Magazines 
Two  Standard  Interchangeable  Auxiliary  Magazines 
All  operated  by  a  single  power-driven  keyboard 

FACES  FROM  ALL  MAGAZIISES 
MIXED  IN  THE  SAME  LINE 

[Can  be  supplied  to  east  either  ~| 

30  or  42  picas,  maximum  measnrej 


Into  the  life  of  every  composing-room  foreman  come  minutes 
that  fleck  his  raven  locks  with  gray  and  leave  his  nervous  system 
tattered  and  torn. 

Last  minutes  when  empty  columns  yawn  hungrily  and  new  copy 
and  corrections  come  through  in  a  flood. 

That  is  when  you  need  continuous,  uninterrupted  production 
from  every  machine. 

Continuous  composition  of  different  sizes  and  faces. 

Continuous  composition  on  body  matter,  heads  and  ads. 

No  sto|)s!  No  delays!  No  waits  for  matrices  to  distribute.  Just 
straight-away  composition  of  whatever  face  is  needed. 

Continuous  Composition  Linotypes  have  the  extra  speed  and 
flexibility  to  meet  any  composing-room  emergency.  They  are 
great  machines! 

(.TRADE  LI  N  OT  YPE 

MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn,  Netv  York 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Principal  Cities  of  the  ff’orld 


m 


Composed  entirely  on  the  Linotype  in  Bodoni  except  for  hand-set  title  line 


I 


2.  The  pernicious  system  of  advertis-  within  our  territory." 


mg  percentages. 


Selecting  the  merchandise  for  adver- 


3.  The  willingness  to  spend  large  sums  tising  is  unquestionably  one  of  the  most 
on  space,  and  the  tendency  to  spend  very  important  single  functions  in  the  selling 


little  indeed  on  copy  and  art. 


4.  Lack  of  advanced  preparation  for  Weston  asserted. 


division  of  the  department  store,”  Mr. 


closing  dates. 


“There  are  two  major  things  to  be 
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AGENCY  MAN  VIEWS  RETAIL  AD  PROBLEMS 

Thomas  Ryan,  Pedlar  &  Ryan,  Attacks  System  of  Advertising  Percentages — Advises  Simplicity' 
Copy — Direct  Mml  Held  Only  Supplemental  to  Newspapers  ^ 

U’UUR  outstanding  deficiencies  in  de-  for  line,  or  inch  for  inch,  per  1,000  cir-  “This  element  of  timeliness  is  vital.  It  lated  momentum  to  the  single  f 

partment  store  advertising  were  listed  culation  is  favorably  comparable  with  is  the  motor  which  moves,  we  would  say,  daily  special  prices.  ® 

this  week  by  Thomas  Ryan,  of  Pedlar  &  display  rates  in  our  leading  local  daily.  i)crhaps  ninety  per  cent  of  all  advertise<l  “We  do  not  e.xpect  immediate 

Ryan,  Inc.,  New  York  advertising  agency,  "In  co-ordination  with  our  Store  News  merchandise.  Mediocre  timing  will  move  from  all  such  advertising.  We  w 'u"*’ 

addressing  the  annual  convention  of  the  publicity,  we  are  liberal  users  of  space  in  a  small  quantity,  given  other  favorable  surprised  if  it  came.  Hut  we  t'k^ 
National  Retail  Dry  Goods  Association,  daily  papers  in  Newburgh  and  at  least  elements  to  help,  but  the  right  timing  is  constant  shift  of  interest  and  clu  ^  * 
Pennsylvania  Hotel,  New  Y'ork,  Feb.  10.  two  other  cities.  We  also  advertise  regu-  following  the  channel  of  least  resistance,  pace  to  attract  them  and  hold  attM?*'* 
They  were,  he  said :  larly  in  eighteen  or  twenty  weekly  papers  It  lights  a  spark  in  the  eye  of  every  being  not  just  another  store  butasl^ 

1.  Lack  of  the  long-range  view.  and  several  peric^icals  of  merit  published  reader,  and  it  keeps  the  stream  of  mer-  institution  which  can  be  looked 

2.  The  pernicious  system  of  advertis-  within  our  territory."  chandise  flowing  at  top  speed.  supply  fresh  interest  in  the  daily  ri  * 

ing  percentages.  .  “Sel^ting  the  merchandise  for  adver-  “The  news  element  in  the  selection  of  the  community.  J  '« « 

3.  The  willingness  to  spend  large  sums  tising  is  unquestionably  one  of  the  most  merchandise  is  important  because  it  has  “We  try,  naturally,  to  be  practirJ  ' 

on  space,  and  the  tendency  to  spend  very  important  single  functions  in  the  selling  that  vital  quality  of  timeliness.  the  sense  of  featuring  merchandise 

little  indeed  on  copy  and  art.  division  of  the  department  store,”  Mr.  “The  news  feature  of  the  moment  that  is  timely,  which  has  news  value 

4.  Lack  of  advanced  preparation  for  Wpton  asserted.  is  making  the  front  pages  of  the  news-  has  the  quality  of  use  and  service  R 

closing  dates.  “There  are  two  majctr  things  to  be  papers  in  your  city  can  occasionally  be  we  want  to  help  people  to  realize  dui™ 

Other  speakers  who  discussed  advertis-  sold,”  he  said,  “the  first  is  the  store,  and  deflected  to  your  advantage.  But  the  store  is  there  every  day,  that  there  ** 
ing  topics  this  week  included  P.  K-  the  second  is  the  merchandise.  Everyone  idea  must  be  used  adroitly.  It  is  no  tool  always  to  be  found  complete  stocki*”' 
Crocker,  advertising  manager,  John  will  agree  to  this,  but  not  everyone  will  for  clumsy  hands.  Better  be  let  alone  <iuality  merchandise,  chosen  with  care 
Schoonmaker  &  Son,  Inc.,  Newburgh,  practice  it.  The  country  still  has  too  than  bungled.  There  is  plenty  of  news  skill.  That  new  things  can  be  found  o 
who  declared  direct  mail  was  advantage-  many  stores  in  which  the  men  who_  are  value  in  the  merchandise  itself  if  we  look  our  counters  as  rapidly  as  fashion  £ 
ous  when  used  in  co-ordination  with  news-  selecting  the  merchandise  for  advertising  for  it.  It  begins  to  appear  when  we  stop  vises  them  and  good  taste  approves  thn 
paper  advertising;  T.  A.  Weston,  Kauf-  are  seeing  only  the  smaller  part.  They  looking  at  merchandise  as  so  much  meas-  "We  believe  such  prestige  has  cask 
man’s  Big  Store,  Pittsburgh,  on  selecting  will  not  raise  their  heads  to  see  the  larger  ure  of  fabric  and  weight  of  material.  value,  that  it  has  morale  value  in  our  on 
merchandise  for  advertising;  Ernest  C.  vision.  They  call  themselves  practical  “Now  we  come  to  the  subject  of  store,  that  engenders  a  worthy  pridtk 
Hastings,  the  Caldwell  Store,  Inc.,  Wash-  minded.  They  are  stubborn  and  they  will  prestige  value  in  selecting  merchandise  ourselves,  and  the  public’s  pride  in  k 
ington.  Pa.,  on  co-ordinating  advertising  not  let  go  of  the  one  thing  they  know.  for  advertising.  that  each  such  instance  serves  to 

and  merchandising ;  and  W.  T.  White,  “Selecting  merchandise  for  advertising  “We,  at  Kaufman’s,  are  persistently  one  more  tie  which  will  bind  to  os  i 
Rike-Kumler  Company,  Dayton,  on  plan-  requires  first  of  all  a  broad  knowledge  of  giving  a  steadily  larger  proportion  of  our  few  more  desirable  customers, 
ning  a  store-wide  event.  the  merchandise  now  in  the  store  and  on  total  space  to  prestige  advertising.  1  “We  believe  that  bargain  advertisM. 

“Strict  application  of  the  advertising  the  way.  .And  of  course  the  more  exact  do  not  mean  windy  self  praise,  but  special  prices,  manufacturers’  closi^ 

percentage  system  is  the  lazy  man’s  atti-  the  knowledge,  the  more  complete  the  i)lanned  and  continuous  promotion  in  an  are  not  the  whole  story.  That  thni 
tude”,  Mr.  Ryan  contended.  “Percent-  job.  outstanding  way  of  standard  merchandise  something  finer,  richer,  more  lastivad 

ages  to  be  spent  on  advertising  cannot  be  “In  stores  which  have  grown  out  of  by  single  items,  by  complete  lines,  by  de-  we  try  in  selecting  the  merchandist  itr 
arbitrarily  fixed.”  _  the  habit  of  thinking  only  in  terms  of  partments,  by  divisional  groups.  Also  a  advertising,  to  think  of  these  things.” 

He  advocated  that  percentages  be  in-  price,  volume  and  crowds,  there  is  another  steady,  planned  program  of  attention-  Mr.  Hastings  declared  that  99  mo. 

creased  to  1 1  per  cent  or  even  as  high  as  trio  of  standards  by  which  merchandise  is  getting  affairs,  .so  rotated  that  every  part  chants  out  of  every  100  today  are  dissjtk 

20  per  cent  as  business  expanded.  selected  for  advertising.  These  three  are  of  the  store  and  its  activities  and  services  lied  with  their  advertising. 

“The  newspapers  are  believed”,  he  con-  service,  news  and  prestige.  The  term  will  be  brought  to  the  public’s  attention  “But  the  reason  they  are  dissatisiied  i 
tinned,  “department  store  advertising  service  here  has  a  double  meaning ;  one,  during  the  year.  within  their  power  of  correction."  k 

managers  must  win  belief  by  able  ban-  the  service  of  quality,  usefulness,  long  “There  is  hardly  a  day  on  which  we  added. 

dling  of  their  copy.”  wear — ^the  reputation  which  follows  do  not  use  from  10  to  35  per  cent  of  our  “Up  to  the  present  time  they  insist  npa 

Mr.  Ryan  scored  the  use  of  Michael  standardized  specifications  oi  manufac-  linage  for  future  growth.  We  look  the  advertising  man  dealing  in  facts  ok}. 
Arlen  English  in  department  store  adver-  ture  and  fair  pricing  in  to  give  full  meas-  upon  it  as  insurance,  believing  that  it  with  the  result  that  the  average  depjn- 
tising  copy,  quoting  from  Rabelais  that  ure  of  value.  would  lie  foolhardy  to  entrust  all  our  fu-  ment  store  advertisement  of  today  ha 

“It  becomes  us  to  speak  the  common  “The  other  meaning  of  service  is  time-  ture  development  and  present  accumu-  (Continued  on  page  41) 
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Other  speakers  who  discussed  advertis-  sold,”  he  said,  “the  first  is  the  store,  and 
ing  topics  this  week  included  P.  K-  the  second  is  the  merchandise.  Everyone 
Crocker,  advertising  manager,  John  will  agree  to  this,  but  not  everyone  will 
Schoonmaker  &  Son,  Inc.,  Newburgh,  practice  it.  The  country  still  has  too 
who  declared  direct  mail  was  advantage-  many  stores  in  which  the  men  who  are 
ous  when  used  in  co-ordination  with  news-  selecting  the  merchandise  for  advertising 
paper  advertising;  T.  A.  Weston,  Kauf-  are  seeing  only  the  smaller  part.  They 
man’s  Big  Store,  Pittsburgh,  on  selecting  will  not  raise  their  heads  to  see  the  larger 
merchandise  for  advertising;  Ernest  C.  vision.  They  call  themselves  practical 
Hastings,  the  Caldwell  Store,  Inc.,  Wash-  minded.  They  are  stubborn  and  they  will 
ington.  Pa.,  on  co-ordinating  advertising  not  let  go  of  the  one  thing  they  know, 
and  merchandising;  and  W.  T.  White,  “Selecting  merchandise  for  advertising 
Rike-Kumler  Company,  Dayton,  on  plan-  requires  first  of  all  a  broad  knowledge  of 


ning  a  store-wide  event. 


the  merchandise  now  in  the  store  and  on 


“Strict  application  of  the  advertising  the  way.  .And  of  course  the  more  exact 
percentage  system  is  the  lazy  man’s  atti-  the  knowledge,  the  more  complete  the 


tude”,  Mr.  Ryan  contended.  “Percent-  job. 
ages  to  be  spent  on  advertising  cannot  be  “1 
arbitrarily  fixed.”  _  the 


“In  stores  which  have  grown  out  of 
the  habit  of  thinking  only  in  terms  of 


He  advocated  that  percentages  be  in-  price,  volume  and  crowds,  there  is  another 
creased  to  11  per  cent  or  even  as  high  as  trio  of  standards  by  which  merchandise  is 


20  per  cent  as  business  expanded.  selected  for  advertising.  These  three  are 

“The  newspapers  are  believed”,  he  con-  service,  news  and  prestige.  The  term 
tinned,  “department  store  advertising  service  here  has  a  double  meaning;  one, 
managers  must  win  belief  by  able  ban-  the  service  of  quality,  usefulness,  long 
dling  of  their  copy.”  wear — ^the  reputation  which  follows 

Mr.  Ryan  scored  the  use  of  Michael  standardized  specifications  of  manufac- 
Arlen  English  in  department  store  adver-  ture  and  fair  pricing  in  to  give  full  meas- 
tising  copy,  quoting  from  Rabelais  that  ure  of  value. 

“It  becomes  us  to  speak  the  common  “The  other  meaning  of  service  is  time- 
language.”  He  advocated  the  cultivation  liness.  Service  in  merchandise  to  the 


“This  element  of  timeliness  is  vital.  It 
is  the  motor  which  moves,  we  would  say, 
lierhaps  ninety  per  cent  of  all  advertise<l 
merchandise.  Mediocre  timing  will  move 
a  small  quantity,  given  other  favorable 
elements  to  help,  but  the  right  timing  is 
following  the  channel  of  least  resistance. 
It  lights  a  spark  in  the  eye  of  every 
reader,  and  it  keeps  the  stream  of  mer¬ 
chandise  flowing  at  top  speed. 

“The  news  element  in  the  selection  of 
merchandise  is  important  because  it  has 
that  vital  quality  of  timeliness. 

“The  news  feature  of  the  moment  that 
is  making  the  front  pages  of  the  news¬ 
papers  in  your  city  can  occasionally  be 
deflected  to  your  advantage.  But  the 
idea  must  be  used  adroitly.  It  is  no  tool 
for  clumsy  hands.  Better  be  let  alone 
than  bungled.  There  is  plenty  of  news 
value  in  the  merchandise  itself  if  we  look 
for  it.  It  begins  to  appear  when  we  stop 
looking  at  merchandise  as  so  much  meas¬ 
ure  of  fabric  and  weight  of  material. 

“Now  we  come  to  the  subject  of 
prestige  value  in  selecting  merchandise 
for  advertising. 

‘■\Ve,  at  Kaufman’s,  are  persistently 
giving  a  steadily  larger  proportion  of  our 
total  space  to  prestige  advertising.  1 
do  not  mean  windy  self  praise,  but 
planned  and  continuous  promotion  in  an 
outstanding  way  of  standard  merchandise 
by  single  items,  by  complete  lines,  by  de¬ 
partments,  by  divisional  groups.  Also  a 
steady,  planned  program  of  attention- 
getting  affairs,  .so  rotated  that  every  part 
of  the  store  and  its  activities  and  services 
will  be  brought  to  the  public’s  attention 
during  the  year. 

“There  is  hardly  a  day  on  which  we 
do  not  use  from  10  to  35  per  cent  of  our 
linage  for  future  growth.  We  look 
upon  it  as  insurance,  believing  that  it 
would  lie  foolhardy  to  entrust  all  our  fu¬ 
ture  development  and  present  accumu- 


of  simplicity. 


customer  because  it  is  featured  or  sug- 


Linotype  Mailbag jj 


“Direct  mail  in  our  store  is  in  ^  gested  at  the  exact  moment  when  it  will 
ordination  with  our  newspaper  advertis-  give  the  purchaser  the  utmost  satisfaction 
ing,”  Mr.  Crocker  said.  “Which  is  para-  and  usefulness, 
mount  in  importance  is,  with  us,  a 
debatable  question.  While  we  should  be 
loath  to  minimize  the  advantages  proved 
from  a  well-calculated  use  of  newspaper 
space,  our  experience  with  our  direct 
mail  medium  would  forbid  us  to  forswear  c  -ic  j 

this  latter  form  of  publicity  in  any  event.  MOUtLo  25  and  2o 

\Ye  have  tested  both,  tested  them,  tve  „  ,  .  #j  - 

beUeve  thoroughtly.  We  have  the  analy-  excellent  work 

ses,  a  definite  understanding  of  their  rela-  - • - 

Ifbart,  to  give  intimate  details  of  J“”'  Ths7l»*»" 

onr  expenditures.  Printing  costs  vanj  ™  oi,  fSL  „^JSn,  in 

with  localities.  I  can  say,  however,  that  r«Dect  ” 

expenses  of  publishing,  handling  and  post-  ^ 

age  aggregate  a  space  cost  which,  line  The  Kansas  City  Star, 


MODELS  23  and  26 
"are  doing  excellent  work” 

"The  two  Model  25  and  one 
Model  26  purchased  from  you  in 
June  and  October  last  year  are 
doing  excellent  work.  They  have 
met  our  fullest  expectations  in 
every  respect.” 

The  Kansas  City  Star, 
Kansas  City,  Mo. 


^Daily  Oklahoman 
Oklahoma  City  Times 


Only 


-y  the  OKLAHOMAN  and 
TIMES  cover  Oklahoma 
City’s  68  mile  trade  territory. 


Overwhelming 

Suceess 

Marked  Our  Campaign. 
Just  Completed,  for 

THE  CLEVELAND 
PLAIN  DEALER 

Figures  Available  to 
Publishers 

HOUISTra'S 

Gfrculato  wpmmoti 

•Pksas.  Whs.  •  ••  ”*'* 


— LINOTYPE— 


When  you  advertise  in 
Editor  &  Publisher  you  know 
the  exact  message  and  the 
manner  of  its  presentation  to 
your  clientele  and  prospects. 


the  OKLAHOMAN  and  TIMES 
alone  cover  Oklahoma  City’s  68 
mile  trade  territory  thoroughly. 


ONE  ECONOMICAL  COMBINATION  RATE 


Represented  by  E.  KATZ  Special  Advertisinf  Agency 

New  York  Chicago  Kansas  Oty  Detroic  Atlanta  San  Francisco 


91.8%  Memphis  Coverage 

According  to  the  Memphis  Chamber  of  Commerce  there  are  43,503 
places  of  abode  in  Memphis — 42,852  homes,  651  apartments. 

The  city  circulation  of  The  Memphis  Press  is  39,911 — a  coverage 
of  91.8%. 

The  Press  has  11,602  more  city  circulation  than  the  other  evening 
paper  and  4,483  more  than  the  daily  morning  paper. 

You  cannot  cover  Memphis  without  listing  the  newspaper  which 
91.8%  of  the  families  prefer.  The  Press  is  FIRST  in  Memphis. 


The  Memphis  Press 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  lx)S  Angeles  Seattle 
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“MENTAL  DISCIPLINE”  IMPORTANT  AIM  »>■“;> work.  The  illation  of  and  will  run  his  paper  along  ind 

emphasis  on  the  mental  discipline  center-  political  lines.  He  has 

OF  ILLINOIS  JOURNALISM  COURSE  ing  around  news  values  is  new  and  marks  ment  for  a  complete,  modern*^ 

a  step  toward  placing  instruction  m  - - - 

-  journalism  on  a  truly  professional  plane.  REEID  TAKEIS  NEW  Pow 

Students  Taught  to  Test  Various  Materials  for  Reliability,  Just  to  hint  at  the  spectacular  we  _ 

Inlerea,  .„d  Imp.rta„ce-Co„Mder.bla  OuUida 

Reading  and  Theoretical  Instruction  news  and  (86  enrolled)  offered  for  sport  ^  ^  “land  Dtiiy 

coaches  and  sport  writers.  We  have  a  ^  " 

By  LAWRENCE  W.  MURPHY  “P-  P''°u^ 

on  the  student  publication ;  we  have  the 

(This  is  seventh  of  a  series  of  articles  the  work  and  all  the  subjects  with  which  of'35*OOo"or1ntol'^l^?hu''T)lLit°^'dTuiv 
designed  to  interpret  work  of  journalism  the  desk  man  deals  and  also  gives  the  „  n?’bhrouuhout  the  vLr  six  davs  a 
schools  to  editors  of  the  nation.)  student  the  practice  of  doing  the  work  "  throughout  the  S'X  days  a 

..  1  uuiiig  me  worK  vveek,  as  an  eight  and  twelve  page  paper 

'T'HE  newspaper  man  cannot  know  of  a  regular  staff  member  on  a  daily  _€jght  columns  to  the  page;  this  paper 
everything,  but  he  can  have  a  dis-  ne^spaper.  college  paper  in  the  United 


REED  TAKES  NEW  POST 

N.  Y.  Graphic  Staff  Man  Named  M,. 
aging  Editor  of  Long  Uland  Dei]/ 


schools  to  editors  of  the  nation.)  student  the  practice  of  doing  the  work  I  uays  a 

..  1  oi  uuiiig  me  worK  vveek,  as  an  eight  and  twelve  page  paper 

'T'HE  newspaper  man  cannot  know  of  a  regular  staff  member  on  a  daily  _€jght  columns  to  the  page;  this  paper 
.•^  everything,  but  he  can  have  a  dis-  ne^spaper. 

ciphned  attitude  toward  everything.  ^  he  disciplinary  study  does  not  belong  States— or  elsewhere  trbe  granted  mem- 
Thats  the  idea  on  which  the  professional  course  alone.  It  is  bership  in  the  Associated  Press  and  has 

course  in  journalism  at  the  University  f  o^es-  varied  full  service  for  several  years.  Last 

of  Illinois  IS  based.  A  disciplined  atti-  '"f ' ,  the  emphasis  follows  students  in  the  course  in  reporting 

tude,  as  referred  to  here,  means  much  f  graduated  scale  becoming  more  exact-  covered  all  precincts  in  the  county  on  the 
more  than  a  mind  disciplined  to  shape  »'g  and  all-mclusive  as  the  student  ad-  presidential  election  and  Champaign 
news  materials  into  story  form;  it  means  'ances  In  the  reporting  course  it  receives  county  turned  in  its  reports  in  accurate 
a  mind  disciplined  to  test  for  reliability,  ?  relatively  small  amount  of  attention;  advance  of  other  counties, 

interest,  and  importance,  materials  of  copyreading  which  follows  reporting,  jbis  year  we  have  232  regular  students 
every  sort  from  every  source.  emphasis;  and  in  the  ^^e  professional  course  with  transfer 

The  professional  course  gives  the  stu-  editorial  writing  and  the  course  students  from  35  colleges  and  universities. 


every  sort  from  every  source.  bulk  oi  tr^  emphasis ;  and  in  the 

The  professional  course  gives  the  stu-  editorial  writing  and  the  course 

dent  practice  in  gathering,  writing,  and  in  ethics  of  journalism  discussion  with 
editing  news,  a  knowledge  of  the  history  reference  to  particular  difficulties.  The 
and  ethics  of  journalism,  and  offers  him  editorial  writer  for  example,  has  one 


coaches  and  sport  writers.  We  have  a  Ellis  Emmons  Reed  has  resienfH  ( 
$75,000  plant  built  up  from  the  profit  the  editorial  staff  of  the  iVoe  I’ori 

on  the  student  publication;  we  have  the  ning  Graphic  and  Feb.  15,  vvill 
only  morning  newspaper  in  a  community  managing 

‘he 

Daily  Prijf 
.  After  oc'cupv. 
>ng  a  number  oi 
executive  berths 
on  newspapers  in 
the  East  ami 
-M  iddle-\V« 
Mr.  Reed  S 

came  affiliated 
W’ith  the  Graphic 
upon  its  inception 

X11J3  in  1924.  SiocC 

in  the  professional  course  with  transfer  E  E.  Reed  then  he  has 

students  from  35  colleges  and  universities.  served  as  ei- 

These  things  savor  of  the  sideshow  •  i  .t  <  .  '-h^nge  editor  and 


These  things  savor  of  the  sideshow  •  i  .t  ■  ,  '-™nge  editor  and 

rather  than  the  main  tent,  liowever,  and  occupied  the  copy-desk  slot  on  the  late 
I  feel  that  you  will  see  that  we  are  trying  "f  ‘9''r'oon  trick,  as  well  as  writing  edi- 


an  opportunity  to  study  the  work  of  more  source  to  test  than  the  reporter  torials  and  magazine  page  feZer" 

Special  departments  and  fields  such  as  as  a  rule,  and  that  is  the  news  story  get  at  the  heart  ot  tfie  problem  in  j  .  *  s  • 

advertising,  feature  writing,  _  newspaper  or  report  which  provokes  the  editorml.  our  work  As  regards  our  mstructors  publisher  of  the  old  5 


administration,  weekly  and  daily  journal-  The  care  taken  in  the  copyreading  course  in  reporting  is  taught  by  ,,.„,,kee  Tribu 

ism;  it  requires  him  to  study  the  funda-  course  to  give  attention  to  both  the  ad-  Charles  B.  Davis;  the  course  in  copyread-  Tribune. 

mentals  of  at  least  two  natural  science?,  yancecl  study  and  the  practice  of  journal-  Charles  L.  Allen  and  Laurence  F. 

4  foreign  language,  history,  political  'sm  is  followed  in  the  other  courses  as  Triggs;  the  course  in  editorial  writing 

Science,  economics,  sociology,  psychology  well.  The  journalism  graduate,  in  addi-  “y  myself.  _ 

or  philosophy,  and  prescribes  at  least  tion  to  formal  class  and  laboratory  ru i/'ui  im  xixEiiirc  ctacit 

one  advanced  course  in  literature;  it  of-  study,  has  done  regular  reporting  of  city  O  LOUGMUN  MAff 

fers  him  a  wide  range  of  elective  studies  news,  regular  desk  work,  regular  edi-  - 

from  which  to  choose  subjects  to  supple-  ‘or'a*  wriUng  before  he  leaves  the  uni-  pjek,  Charle,  A.  Burleigh  to  Edit  Hi. 
ment  the  requirements,  but  it  does  not  '’ersity.  He  has  done  these  things  in  a  New  Lonv  Island  Po.t  Weeklv 

consider  that  these  things  alone  are  small  way,  of  course,  but  to  a  sufficient  ’ 

all-sufficient  for  the  success  of  the  to  give  him  a  working  knowledge  Charles  A.  Burleigh,  formerly  manag- 

journalism  graduate.  It  insists  on  the  ‘h^.  profession.  This  working  knowl-  ing  editor  of  the  Rockville  Centre 

journalistic  discipline  as  fundamental.  edge  is  of  immediate  practical  help  to  (N.  Y.)  Daily  Review,  has  been  picked 
The  disciplinary  feature  is  acquired  .  m  m  getting  and  holding  his  first  posi-  to  direct  the  news  end  of  the  Lynbrook 
as  a  sideline  in  some  courses  and  as  the  f'on,  but  the  disciplined  attitude  toward  (X.  \.)  Post,  weekly,  to  be  launched 
central  requirement  in  others.  It  as-  oews,  and  the  background  rnaterials  of  soon  by  Edward  T.  O’Loughlin,  Brook- 
;Bumes  a  definite  form  in  the  courses  college  education  soon  begin  to  func-  lyn  editor  of  the  Nezv  York  Evening 

in  copyreading  and  editorial  writing,  al-  P.^rt  of  his  equipment,  and_  it  Journal.  Before  joining  the  Review,  Mr. 

though  it  is  given  emphasis  in  all.  di^scipline  and  background  which  Burleigh  served  the  Associated  Press  for 

■  In  the  course  in  copyreading  the  ordin-  .°f  ‘“C  most  value  to  the  graduate  seven  years. 

.ary  technical  detail  has  been  relegated  to  time  passes.  David  Millar,  for  many  years  with 

the  laboratory  and  the  class  work  now  ,  twenty-three  journalism  graduates  the  Western  Newspaper  Union,  has  been 
centers  about  the  study  and  application  y^^f  ‘"''^"‘y.  “O"'  engaged  in  named  business  manager,  and  George 

of  principles  involved  in  news’  values.  some  form  of  publication  work.  A  re-  Wischebrink  formerly  with  the  Jamaica 
Thus  it  happens  that  a  stranger,  visit-  fj  ‘he  distribution  might  help  an-  (x.  Y.)  Queens  County  News, 


waukec  Tribune  and  the  National  MU. 


centers  about  the  study  and  application  y®^*"  ‘"''^"‘y.  “O"'  engaged  in  named  business  manager,  and  George 

of  principles  involved  in  news’  values.  some  form  of  publication  work.  A  re-  Wischebrink  formerly  with  the  Jamaica 
Thus  it  happens  that  a  stranger,  visit-  fj  ‘he  distribution  might  help  an-  (x.  Y.)  Queens  County  News, 

mg  the  class  in  copyreading  might  question  \v  hat  becomes  of  the  mechanical  superintendent, 

wonder  what  it  was  all  about.  The  journalism  students.  At  the  present  O’Loughlin,  who  has  held  numer- 

class  devotes  no  lime  at  all  to  writing  six  months  aner  graduation,  the  qus  public  offices  in  Brooklyn,  states  he 

headlines,  readimr  ronv.  learnimr  techni-  ‘^l^SS  is  distributed  as  follows:  editors 

cal  names,  reading  proof,  or  diagraming  ^  Papers,  3;  reporters  on  met-  -  - 

front  pages.  It  spends  its  time  on  such  rj'Politan  papers  2 ;  reporter  for  City  , 
matters  as  the  application  of  the  laws  Bureau,  1 ;  city  edi  or  of  small 

of  human  and  acquired  interest  to  news  •  V 

stories,  analysis  of  so-called  public  editorial  staff  of  general  magazines,  2;  I  ■  C » 

opinion,  study  of  all  known  methods  of  assistant  editors  of  class  magazines,  2;  JLVI^O  LiL  Lo# 

determining  importance  of  information,  advertising  investigator,  1;  publici  y,  | 

application  of  measurements  of  import-  assistant  editor  of  experiment  bulle-  |  . 

ance  to  journalism,  application  of  laws  ‘'"S-  school  teacher  of  journal-  ,  T?  ^  A 

of  evidence,  rules  of  logic,  social  wel-  X.VS'ed"  Press  S'r?Sn°d".nt  T  ’Tte  F  OT  I  OUT  jCl 

fare,  scientific  method,  etc.,  to  news  ^ssociatea  i  ress  correspona.nt,  i.  me 
stories,  determination  of  tests  of  personal  fbree  not  in  publication  work  are  en- 

rehability,  documentary  reliability,  official  D  Ciness  '  O  ATISFACTORY  ad\ 

record  reliability,  value  of  ideas  as  news.  b-'Jg,  business,  1,  married.  »■  , 

determination  of  propaganda.  more  spectacular  things  ^  bring  results  for your ; 

The  study  of  these  matters  is  theoreti-  -  ^^distinctive  design — ne 

cal  to  a  degree  but  it  leaves  the  student  ,  ^  ....  x 

with  an  attitude  toward  the  practice  of  l-VT-' OT  TTi-k  '  ^eltlsen■lents  more  attiacti 

journalism  which  cannot  be  achieved  in  I  O  A  I  Jo  — 11  P  i  m, 

any  other  way  at  the  jiresent  time.  The  tax  There  IS  Only  One  syst 

TetYa^  dassS^k^nVlSluT^^  In  January  The  Sun  led  distinctive  faces  in  a  range 

ment  of  100  pages  or  more  of  outside  the  second  New  York  eve-  I  and  e.xtended  included,  cas 

reading  each  week  in  such  fields  as  psy-  '  ning  newspaper  by  over  a  '  is  the  Ludlow. 

chology,  statistics,  philosophy,  education,  quarter  of  a  million  lines 

and  historiography.  Students  report  on  qJ  advertising.  1  The  Ludlow  advantaffi 

their  outside  reading  in  addition  to  the  _  ‘  i.,uuiow  duvanidgi 

text  study  and  with  the  help  of  practical  The  Sun’s  gain  in  adver-  important  hut  it  is  the  ahil 

exercises  formulate  the  rules  which  they  tising  this  January,  com-  bright  disnlav  lines  that  hi 

later  apply  to  determine  news  values.  pared  w:ith  last  January,  i  *•'  i  A  •  ’  f 

The  laboratory  work  of  the  course  .  adoption  by  America  S  foi 

consists  of  two  two-h(nur  periods  under  r  n  .u  .u  -kt  v  i 

a  member  of  the  journalism  faculty.  One  a”  ‘he  other  New  York  , 

of  these  is  a  regular  meeting  of  the  class  evening  newspapers  com-  ^  T  Tif 

in  small  sections  to  do  set  exercises  in  bined.  [  AJUUI/UIV  J. 

copyreading,  headwriting,  makeup,  and  o/joo 

proofreading,  the  other  is  a  two  hour  .  ..  ^  //^UlB?  JSVoJS  l/lyOl 

36^1^  ^tin  San  Francisco:  .S  Third  St, 

Press  daily,  during  which  each  student  vt  -vr  ,  Ij  Atlanta:  41  Marietta  Stre< 

takes  the  run  of  the  work  as  he  would  2<S0  Broadwav  New  York 

on  a  regular  desk  job.  In  this  way  the  "  I _ luqlow  quac 

laboratory  work  is  made  to  cover  all  - 


2<S0  Broadwav 


New  York 


Results! 

Fot  Yout  AdveTtiseTS 

Satisfactory  advertisements  are  those  that 
bring  results  for  your  advertisers.  Display  faces  of 
distinctive  design — new  and  fresh — make  your  ad¬ 
vertisements  more  attractive — more  readable. 

There  is  only  one  system  that  can  bring  you  these 
distinctive  faces  in  a  range  from  six  to  sixty  point,  bold 
and  extended  included,  cast  in  slug-lines.  That  system 
is  the  Ludlow. 

The  Ludlow  advantages  of  speed  and  economy  are 
important  but  it  is  the  ability  of  this  system  to  produce 
bright,  display  lines  that  has  led  to  its  almost  universal 
adoption  by  America’s  foremost  newspapers. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

San  Francisco:  .S  Third  Street  New  York:  63  Park  Rw 

Atlanta:  41  Marietta  Street  Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 
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Buffalo  the  Wonder  City  of  America 


GROWTH! 

1920—93,341 

1921—101,918 

1922—106,061 

1923-113,748 

1924-123,039 

1925-128,502 

1926 — 138,295 

Averaf^e  daily  circulation  —  All  except 
January,  1926,  are  A.  B.  C.  Audit  figures. 


The  average  daily  circulation  of  the  Buffalo  Evening  News 
is  the  largest  in  New  York  State  outside  of  Manhattan. 


Cover  the  Buffalo  Market  with  the 

Buffalo  Evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 


National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 
New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 
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EDITING  NEWS  SOLELY 
FOR  SALES  DEPLORED 


McKernon,  A.P.  Eastern  Chief,  Makes 
Plea  for  Better  Professional  Spirit 
Deprecating  Inflation  of  News 
i  .  Values 


A  plea  for  recognition  of  the  profession 
of  journalism  was  made  by  Kdward  Mc¬ 
Kernon,  SuiK'rintendent  of  the  Kastern 
division  of  the  Associated  Press,  sjH-aking 
Feb.  12,  at  the  annual  banquet  of  the 
West  Virginia  Pul)lisliers  and  Fmploy- 
ing  Printers  Association,  Wheeling. 

The  profession  of  journalism  and  the 
business  of  selling  newspapers,  associated 
as  they  are,  should  not  become  confused, 
Mr.  McKernon  said,  “if  journalism  is  to 
have  the  prestige  that  will  permit  it  to 
fulfill  its  supreme  mission  to  society.” 

"Circulation  is  the  concern  of  the  count¬ 
ing  room,”  he  declared.  “Let  the  business 
management  worry  about  that.  Typog¬ 
raphy,  feature  stories  and  comic  strips  are 
its  salesmen.  Intelligent  editing,  enter¬ 
prise  and  speed  arc,  of  course,  circulation 


it ;  the  establishment  of  the  intellectual 
indepejideiice  of  the  editorial  page ;  the 
purifying  of  the  advertising  columns;  and 
tlie  frank  revelation  of  circulation  figures. 
All  these  have  contributed  to  give  the 
American  newsptiper  a  commanding  posi¬ 
tion  in  public  esteem.  Hut  this  prestige 
has  added  to  the  responsibility  now  con¬ 
fronted. 

"The  millions  have  been  made  to  read. 
And  they  believe  what  they  read.  They 
cannot  help  it.  And  as  they  read  they 
think,  and  as  they  think  they  act.  If 
they  do  not  learn  to  think  straight,  we 
are  lost.  They  cannot  think  straight  un¬ 
less  through  the  exiiert  direction  of  the 
profession  of  journalism  they  receive  a 
picture  of  things  as  they  are,  presented 
with  a  proj)er  sense  of  projiortion  that 
will  clearly  indicate  what  must  be  the 
starting  ixiint  of  intelligent  thinking.” 


LOWDEN  TO 
MINNESOTA 


ADDRESS 

EDITORS 


Slated  to  Speak  on  Agriculture  at 
60th  Convention  in  Minneapolis 
Feb.  19-20 — N.  E.  A.  President 
on  Program 


secretary  plan.  Miss  Grace  Dunn. 
of  the  Fnneeton  Union,  will 
plan  from  a  woman’s  viewpoint 

‘he  University  of 


Wisconsin  school 


Scott  Swisher,  editor  of  the  Le 
Cent  —  '  . ■"  ' 


of  journalism, 


Flushing  Journal  Incorporated 

The  Flttshinii  (X.  Y.)  L'triii  ig  Jour¬ 
nal,  owned  and  published  since  1890 
by  J.  H.  Ridenour,  has  been  incorporated 
with  a  capitalization  of  ^250,0(Xt.  The 
stockholders  are  J.  H.  Ridenour,  pres¬ 
ident  and  publisher;  Lester  S.  Farment- 
builders,  hut  circulation  building  is  not  the  or,  assistant  treasurer,  who  has  been 
primary  responsibility  of  the  journalist.  employerl  with  the  Journal  28  years;  and 

“That  editor  Itetrays  his  profession  Joseph  H.  Hemler,  secretary,  who  has 
whose  dominant  passion  is  to  find  in  the  been  with  the  [Wikt  22  years.  The  new 
day’s  news  that  which  regardless  of  its  name  of  the  firm  is  the  Flushing  F.vening 
essential  importance  to  the  public,  may  Journal  Fublishing  Company,  Inc. 

aj)]);al  to  the  greatest  number  of  readers;  - 

to  fashion  heaiilines  that  will  most  readily 
ea  ch  the  eye  of  the  news-stand  patron; 
or  to  be  lir>t  on  the  street  with  sensational 
news. 

"He  is  not  a  journ.ili:'!  hut  a  sort  of 
glorified  newsboy. 

“The  great  and  all-imixirtant  responsi¬ 
bility  of  the  profession  of  journalism  is  to 
draw  the  daily  picture  with  fidelity, 
whether  the  picture  must  be  framed  in 
si.x  columns  or  W)  columns.” 

Mr.  McKernon  said  the  journalist  must 
reflect  the  world  as  it  is  at  press  time 
and  if  the  news  was  sensational,  it  should 
be  so  presented  that  the  reader  would 
know  it  was  sensational.  If  there  was  no 
news,  the  news  columns  must  be  corres¬ 
pondingly  dull. 

“I  do  not  make  my  plea  to  the  rcaurng 
public,  which  will  recognize  the  profes¬ 
sion  when  the  profession  recognizes  itself,” 
he  continued,  “but  to  those  publishers  who 
have  fallen  just  short  of  their  great  oppor¬ 
tunity  ;  who  have  put  all  the  mahogany 
in  the  business  office ;  wbo  have  not 
washed  the  windows  in  the  news  room 
since  the  building  was  dedicated.  I  wish 
the  man  in  his  shirt  sleeves  upstairs  to 
have  his  place  in  the  sun.” 

The  speaker  said  he  greatly  admired  the 
advertising  man  but  added  that  “I  should 
like  to  live  to  see  the  day  when  he  ap¬ 
peared  hat  in  hand  at  the  door  of  the 
editorial  sanctum  and  say :  ‘My  dear 
editor  how  much  space  do  you  think  there 
will  be  left  for  adverti.sements  when  you 
have  completed  your  daily  exemplification 
of  the  profession  of  journalism?” 

Development  of  the  modern  newspaper 
was  the  proudest  achievement  of  the  last 
30  years,  Mr.  McKernon  asserted. 

“Three  notable  reforms  are  to  its  cred- 


er  Leader,  will  also  contribute  to  ri! 
discussion  which  will  terminate  with? 
formal  consideration  of  the  projea 
The  Minneapolis  Tribune  will 
of  the  association  at  a  dinner  on^ 
Treatment  of  agricultural  topics  by  evening  of  Feb.  19,  when  Mr.  LowZ 
Frank  O.  Lowden,  former  governor  of  will  speak.  In  the  afternoon  Rev  R 
Illinois,  and  presitlential  candidate,  will  L.  Smith,  Minneapolis  pastor  and  edrt 
mark  the  sixtieth  convention  of  the  ial  writer,  will  give  an  inspirational'? 
Minnesota  Editorial  Association  in  Minn-  dress  on  “The  Newspaner  and 
eapolis  Feb.  19  and  2t).  ity  Morals.” 

Announcement  of  a  tentative  program  .  Addresses  on  the  concluding  day  *in 
was  made  last  Saturday  by  11.  ^Iitch-  include  one  by  President  Frank  0.  Edet. 
ell  of  Hemidji,  president.  In  addition  to  comb  of  the  X’ational  Fiditorial  Assoca- 
a  full  program  of  addresses  and  reports  t'Ci- 
by  committees,  the  problem  of  the  organ- 

ization  employing  a  field  secretary  will  Celebrates  91it  Birthday 

come  before  the  meeting.  '  Charles  Ray,  former  publisher  of  tl» 

Discussion  will  occupy  most  of  the  Mihoaukee  Saitincl,  celebrated  his  919 
afternoon  of  the  first  day’s  jirogram  rel-  birthday  at  his  home  at  Pasadena  (jf 
ative  to  the  secretarial  problem.  Ole  on  Jan.  27.  He  was  congratuiaiM  il 
Buck,  field  manager  of  the 
Press  association,  will 
and  direct  discussion  of  the  topic. 

J.  C.  Morrison,  editor  of  the  Morris 
Tribune,  will  submit  a  plan  of  changes 
which  would  be  necessary  for  the  Goplier 
group  in  event  of  adoption  of  the  field 


Jan.  ne  was  congratulated  bf 
Nebraska  his  many  friends  inside  and  outside  d 
give  an  address  the  newspaper  profession,  among  d* 
former  being  Cyrus  H.  K.  Curtis,  PM. 
adelphia  publisher,  who  is  spending  j 
part  of  the  winter  in  California.  JF 
Ray’s  association  with  the  Sentinel 
ered  a  periinl  of  17  years. 


New  York  Ad  Club  Carnival,  Feb.  20 

The  Advertising  Club  of  New  York 
will  entertain  its  members  and  their 
friends  at  its  Third  Annual  Carnival, 
to  be  held  at  the  Hiltmore  Hotel,  Satur¬ 
day,  Feb.  20.  The  program  inclurles  a 
reception,  dinner,  dance,  professional  en¬ 
tertainment,  souvenirs,  novelties  and  mid¬ 
night  frolic.  The  committee  in  charge 
of  the  affair  consists  of  Paul  Meyer, 
Chairman;  Albert  J.  Cibney,  H.  H. 
Charles,  Douglas  W.  Coutlee,  H.  A. 
Lebair  and  Edward  E.  Pidgeon. 

Heir  to  N.  Y.  Times  Is  Bom 

Mrs.  Arthur  Hays  Sulzberger,  only 
daughter  of  Adolph  S.  Ochs,  publisher  of 
the  New  York  Times,  is  mother  of  a  son 
born  Feb.  5.  Mr.  Ochs  has  no  sons  and 
the  baby  is  his  tinly  grandson.  Mrs. 
Sulzberger  has  several  daughters. 


From  One  Sentence  To  Millions 


Representative  Attacks  Newspapers 

Newspapers  were  scored  as  showing  “a 
surprising  lack  of  judgment  in  what  the 
public  wants,”  in  the  House,  heb.  4  by 
Representative  Johnson,  Democrat,  of 
Texas.  He  declared  a  member  of  Con¬ 
gress  mu.st  “jazz  it  up  or  make  ridicu¬ 
lous  statements”  in  order  to  get  publicity. 
Many  papers,  he  said,  showed  still  less 
judgment  in  their  “baneful  attacks  on 
Congress."  Defending  newspapers  in 
general.  Representative  Howard.  Dem¬ 
ocrat,  Nebraska,  said  it  was  true  that 
some  were  guilty  of  “unethical  pro¬ 
cedure”  and  “lack  of  respect”  for 
Congress. 


Here  is  an  Idea 

That  'Will  prove  of  100  per  cent  reader- 
interest  for  newspapers  throughout  the 
United  States.  All  the  romance  and 
fraioty  of  the  European  capitals,  bright, 
informative  stories  of  celebrities  in  the 
social,  artistic,  theatrical  and  political 
world;  gossip  of  prominent  Americans 
abroad ;  all  the  interesting  news  from 
London.  Paris  and  other  Continental  cap¬ 
itals  served  in  brief,  witty  style.  A 
feature  of  novel  and  romantic  interest 
that  will  add  an  exotic  flavor  to  the 
columns  of  American  newspapers  and 
command  a  wide  audience  of  readers. 
Prepared  by  an  American  of  wide  ex¬ 
perience  in  magazine  and  newspaper 
work  in  the  States  who  has  had  nearly 
six  years  of  active  work  in  London  and 
Paris.  Also  reports  on  political,  indus¬ 
trial  and  general  developments  in  Euro¬ 
pean  countries  from  flrst-hand  observa¬ 
tion.  Absolute  r^iability  assured.  Ad¬ 
dress  FELIX  ORMAN,  26  Hanover 
Square.  London,  England. 


Pth?  Linotype  Mailbag; 


’This  Is  Real  Service’ 


"Your  very  kind  letter  of  the 
11th  inst.  at  hand  and  contents 
carefully  noted.  We  write  to  advise 
that  shipment  was  received  yester¬ 
day  morning  and  want  to  thank  you 
for  your  promptness  in  filling  this 
order.  This  is  real  service  we  assure 
you,  and  is  very  much  appreciated 
bv  us.” 

The  News-Democrat 
Belleville,  Ill. 


On  March  io,  1876,  a  single 
sentence  was  heard  over  the 
telephone.  Now,  after  half  a 
century,  50,000,0300  conversa¬ 
tions  are  heard  each  day. 

“Mr.  Watson,  come  here;  I 
want  you,”  spoken  by  Alex¬ 
ander  Graham  Bell,  the  inven¬ 
tor,  was  the  first  sentence. 

His  first  crude  instruments 
had  been  tested  by  sounds  and 
single  words;  the  patent  had 
been  granted;  the  principle  was 
established  from  which  a  world 
of  telephones  has  since  resulted. 
But  at  that  time  the  telephone 
had  not  proved  its  practical  use¬ 
fulness — its  power  to  command. 

Bell’s  words,  electrically 


transmitted  over  a  wire, 
brought  his  assistant  from  an¬ 
other  part  of  the  building.  And 
with  his  coming,  the  telephone 
became  a  dynamic  factor  in 
human  affairs. 

Since  that  first  call  untold 
millions  of  sentences  have  been 
heard  over  the  telephone.  Men 
have  traveled  vast  distances  in 
answer  to  its  calls.  The  wheels 
of  great  industrial  enterprises 
have  turned  at  its  commands. 
Everything  that  man  can  say 
to  man  has  been  carried  to  a 
distance  over  its  wires,  and  the 
thoughts  and  actions  of  nations 
have  been  influenced  through 
its  use. 


American  Telephone  and  Telegraph  Company 
AND  Associated  Companies 


BELL 


SYSTEM 


IN  m  SEMI-CENTENNIAL  YEAR  THE  BELL  SYSTEM  LOOKS  FOI- 
WARD  TO  CONTINUED  PROGRESS  IN  TELEPHONE  COMMUNlCA'nON 
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Autoplate  Equipment 

is  the  standard  stereotyping  equip¬ 
ment,  whether  for  a  large  or  a 
small  newspaper  plant. 

It  may  be  purchased  through 
the  following  concerns,  who  will 
supply  it  with  or  without  their 
newspaper  printing  presses: 

R.  Hoe  &  Company,  Inc. 

The  Goss  Printing  Press  Company 
Walter  Scott  Company 
The  Duplex  Printing  Press  Company 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York  City 
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The  Double  Junior 


Is  the  Standard  Platema 


It  is  built  for  heavy  production,  and  is  capable  olurin 


The  extent  to  which  the  modern  metro¬ 
politan  daily  has  found  it  necessary  to 
develop  its  platemaking  capacity  is  illus¬ 
trated  by  the  following  facts : 

The  Philadelphia  Bulleiin  has  seven  Double  Junior 
Autoplate-Autoshaver  units  with  the  capacity  of  forty- 
two  plates  a  minute.  The  Philadelphia  Inquirer  and  the 
Chicago  Daily  News  each  has  five  units  with  the  capac¬ 
ity  of  thirty  plates  a  minute,  while  the  New  York  Times, 
the  New  York  American,  the  Chicago  Tribune,  the  Detroit 
News  and  the  New  York  Daily  News  each  has  four  units 
with  the  capacity  of  twenty-four  plates  a  minute. 

Other  newspapers  having  from  one  to  three  Double 
Junior  Autoplate-Autoshaver  units  are  the  Atlanta 
Journal,  the  Baltimore  Sun,  the  Baltimore  American,  the 
Baltimore  News,  the  Boston  Post,  the  Boston  Globe,  the 
Boston  Herald,  the  Boston  American,  the  Birmingham 
News,  the  Broohjyn  Eagle,  the  Brooklyn  Standard  Union, 
the  Buffalo  News,  the  Buffalo  Times,  La  Nacion,  Buenos 
Aires,  the  Cincinnati  Enquirer,  the  Cincinnati  Post,  the 
Cincinnati  Times  Star,  the  Cleveland  News  Leader,  the 
Cleveland  Press,  the  Cleveland  Plain  Dealer,  the  Chicago 
Herald  Examiner,  the  Columbus  Dispatch,  the  Dayton 
Daily  News,  the  Detroit  Free  Press,  the  Detroit  Times,  the 
Dallas  News,  the  Denver  Post,  the  Fort  Worth  Star-Tele¬ 
gram,  the  Hamilton  Spectator,  the  Houston  Chronicle,  the 
Houston  Post  Dispatch,  the  Hartford  Times,  the  Indianap¬ 
olis  News,  the  Kansas  City  Post,  the  Kansas  City  Star, 


Its  capacity  is  six  likl  pi 


Autoplate  Machinery  emLie  frui 

of  all  vifused 


Remember,  upon  the  volume  per  minute  of  your  plflfig 

pressma  v 


WOOD  NEWSPAPER 


501  FIFTH  AVENl!t|ORK 
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I  plate -Autoshaver  Unit 

{Equipment  of  the  World 


0  uring  long  periods  of  hard  work  at  high  speeds, 
li  d  plates  a  minute. 


n :  fruits  of  the  experience 

,  vrlused  it. 


the  Louisville  Courier- Journal,  the  Los  Angeles  Herald, 
the  Los  Angeles  Examiner,  the  Los  Angeles  Times,  the 
Miami  Herald,  the  Milwaukee  Journal,  the  Milwaukee 
Sentinel,  the  Minneapolis  Tribune,  the  Minneapolis  Jour¬ 
nal,  La  Presse,  Montreal,  the  Montreal  Star,  the 
Newark  Evening  News,  the  New  Orleans  Times- 
Picayune,  the  New  York  Telegram,  the  New  York  Sun, 
the  New  York  Evening  Po^,  the  New  York  World, 
the  New  York  Herald  Tribune,  the  New  York  Daily 
Mirror,  the  Oakland  Tribune,  the  Omaha  World  Herald, 
the  Philadelphia  Public  Ledger,  the  Philadelphia  Record, 
the  Pittsburgh  Gazette  Times,  the  Pittsburgh  Press,  the 
Providence  Journal,  the  Richmond  News  Leader,  the  Roch¬ 
ester  Times-Union,  the  San  Francisco  Examiner,  the  5an 
Francisco  Chronicle,  the  San  Francisco  Bulletin,  the  San 
Francisco  Call,  the  Seattle  Times,  the  St.  Louis  Post  Dis¬ 
patch,  the  St.  Louis  Globe-Democrat,  the  St.  Louis  Star, 
the  St.  Paul  News,  the  St.  Paul  Dispatch,  the  Toronto 
Globe,  the  Toronto  Telegram,  the  Toronto  Star,  the  Wash¬ 
ington  Times,  the  Washington  Post,  the  Washington  Star. 

Newspapers  having  Single  Junior  Autoplate -Auto- 
shaver  units  are  the  Atlanta  Georgian,  the  Buffalo  Courier, 
the  Jersey  Observer,  Hoboken,  the  Jersey  Journal,  the 
Los  Angeles  Express,  the  Montreal  Herald,  the  Nashville 
Banner,  the  Norfolk  Ledger -Dispatch,  the  New  Orleans 
Daily  States,  the  New  Orleans  Item,  the  Bronx  Home 
News,  New  Y ork,  the  Springfield  Union,  the  Seattle  Star, 
the  Syracuse  Herald,  the  Wisconsin  News,  Milwaukee. 


wfliig  capacity  must  always  depend  the  celerity  of  your 
roia  Way. 

ilNERY  CORPORATION 

•JUtfcRK  CITY 


E  di  I  nr  &  Publisher  for  February  13,  1926 

The  Pony 
Autoplate  Machine 

is  standard  equipment  for  the  newspaper  printing  plant 
having  one  or  two  presses. 

Its  plates  are  machine  cast,  shaped,  shaved,  finished, 
cooled,  and  dried,  and  are  delivered  ready  for  press  with¬ 
out  the  need  of  hand  finishing. 

The  following  newspapers  have  PONY  AUTOPLATE  MACHINES:  the 
Akron  Beacon- Journal  (2),  the  Akron  Times-Press  (2),  the  Asheville  Citizen,  the 
Aurora  Daily  Beacon- News,  the  Bethlehem  Globe-Times,  the  Birmingham  Post, 
the  Boston  Advertiser  {2),  the  Boynton  Realty  Publishing  Company,  the  Camden 
Post -Telegram,  the  Canton  Repository,  the  Cedar  Rapids  Evening  Gazette,  the 
Charlotte  Observer,  the  Chattanooga  News,  the  Chattanooga  Times,  the  Danville 
Register,  the  Decatur  Daily  Review,  the  Des  Moines  Capital  (2),  the  Durham 
Morning  Herald,  the  Elkhart  Truth,  the  Elmira  Star-Gazette,  the  Evansville 
Courier -Journal,  the  Grand  Rapids  Herald,  the  Hammond  Lak^  County  Times, 
the  Honolulu  Star-Bulletin,  the  Huntington  Advertiser,  the  Jacksonville  Journal, 
the  Joliet  Herald-News,  -the  Kalamazoo  Gazette,  the  Kenosha  News,  the 
Lancaster  Intelligencer,  the  Lorain  Journal,  the  Louisville  Post-Herald  (2),  the 
Macon  News,  the  Memphis  News-Scimitar,  the  Memphis  Press,  the  Miami  Tribune 
r3),  the  Mobile  Register,  the  Moline  Daily  Dispatch,  La  Patrie,  Montreal,  the 
Newark  Ledger,  the  New  Bedford  Times,  the  New  Britain  Herald,  the  New  Bruns¬ 
wick  Daily  Home  News,  the  New  York  Women’s  Wear,  the  New  York  Wall  Street 
Journal,  the  Oklahoma  City  Daily  Oklahoman,  the  Oklahoma  News,  the  Ottawa 
Citizen,  the  Pasadena  Star -News,  the  Passaic  Daily  News,  the  Richmond  Times-Dis- 
patch  (2),  the  Sacramento  Bee,  the  St.  Joseph  News-Press  (2),  the  Salt  Lake 
City  Telegram,  the  San  Francisco  Daily  News  (2),  the  Scranton  Times  (2),  the 
Sioux  City  Journal,  the  Springfield  (Mass.)  Republican,  the  Steubenville  Herald- 
Star,  the  Tampa  Morning  Tribune,  the  Toledo  Times,  the  Troy  Record,  the 
Utica  Observer  -Dispatch,  the  West  Palm  Beach  Post,  the  Williamsport  Sun,  the 
Wilmington  News- Journal,  the  Windsor  Border  Cities  Star,  the  Winnipeg  Tribune 
(2),  the  York  Dispatch,  the  York  Gazette  &  Daily,  the  Youngstown  Telegram, 
the  Youngstown  Vindicator  (2). 
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.  PI  p.  A.  AGAIN  ASKS  TO  BE  PARTY  TO 

railway  mail  pay  case 

Oners’  Motion  to  Dismiss  Original  Petition  Full  of  Errors 
Fact  and  Law  New  Request  to 
Commerce  Commission  States 

(By  Telegraph  to  Eotro*  &  Publisher) 

ff'\SHIN’GTON,  D.  C.,  Feb.  10. — The  the  Department,  but  is  limited  by  Con- 
W  American  Newspaper  Publishers’  As-  gress  to  fixing  reasonable  rates  for  the 
..iail  .n  today  requested  the  Interstate  service,  whatever  it  may  be,  as  prescribed 
■-L^rce  Commission  to  reconsider  its  by  the  Postmaster  General. 

^^1,11  to  be  made  a  party  to  the  railway  In  their  petition  today,  the  publishers 
«1  oav  proceedings  now  pending  before  call  to  the  Commission’s  attention  the 
"I  ^ .  exact  words  of  the  statute,  and  say ; 

The  publishers  point  out  that  after  “This  Commission  not  only  has  the 
(V  filed  their  original  petition  of  inter-  authority  to  inquire  into  the  practices  of 
flitCn.  the  railroads  filed  a  motion  with  the  Post  Office  Department  in  the  han- 
■g  Commission  urging  its  denial.  With-  dling  of  the  mails,  but  it  has  been  en- 
,,t  either  hearing  or  argument,  the  trusted  by  Congress  with  the  duty  to 
CMimission,  upon  motion  of  the  carriers,  do  so. 

f-jfcttil  the  request  of  the  publishers.  In  “The  law  of  July  28,  1918,  was  en- 
i(lr  petition  today,  the  publishers  point  acted  to  take  care  of  a  situation  created 
that  the  carriers’  motion  to  dismiss  by  Congress  in  1912  when  it  enacted  the 
original  petition  “was  based  on  ixircel  post  act.  In  1912,  when  the  parcel 
."'r<  of  fact  and  law,  which  it  (the  As-  post  was  provided  for,  bundle  mail  was 
iodation)  believes,  in  justice  to  this  relatively  small  and  inconsequential,  both 
miTii'Mon  and  on  the  fairness  to  itself,  as  regards  volume  and  weight  handled 
^hnkl  be  pointed  out”  for  the  purpose  and  revenues  received  therefrom.  By 
d  bringing  about  a  favorable  recon-  1916  it  had  increased  amazingly  in 
^deration.  volume  and  weight;  it  had  produced  new 

Catering  their  attack  upon  the  rail-  issues  between  the  railway  common 
ii;.  statement  in  their  motion  that  “the  carriers  and  the  ( lovernment ;  and  it  had 
teiness  of  collecting,  handling,  and  dis-  produced  new  issues  between  the  public 
abotion  of  the  mails  has  always  been  and  the  Government.  The  law  of  1912, 
ro  still  is  a  monopoly  of  the  United  creating  the  parcel  post,  gave  this  Com- 
Stttes  Government’’  in  which  no  one  mission  jurisdiction  over  the  size  of 
itbtT  than  the  carriers  and  the  Post  bundles,  the  weight  of  bundles,  and  the 
'TCI-  Department  “has  any  interest  or  imstage  to  be  paid  thereon;  the  law  of 
prticipation.”  the  publishers  say  in  their  1916  re-enacted  this  authority  as  did  the 
'f«  petition;  law  of  1925.’’ 

“So  doctrine  more  repugnant  to  the  .After  citing  the  act  of  1916,  to  prove 
and  letter  of  the  Interstate  Com-  that  at  that  time  Congress  intended  the 
r.r  c  .Act.  the  Postal  Laws,  or  the  Postma'ter  General  to  avail  himself. 

theory  underlying  our  whenever  possible,  of  cheaper  forms  of 
Amtrii.iii  jurisprudence  and  system  of  transportation,  the  publishers  say : 
j'Tormtnt  has  ever  been  endured.  “In  1916  Congress  foresaw  the  expan- 

‘It  is  surprising  that  in  the  year  1926  sion  of  the  parcel  post  system  to  its  pres¬ 
it  railway  common  carriers  should  re-  s'lit  proportions  and  made  provision  for 
;ri  to  the  discredited  doctrine  of  ‘the  the  handling  of  all  details  of  that  expan- 
p!ibl:c  be  damned’  in  respect  to  a  question  sion  without  further  legislation,  by  vest- 
f.  which  the  public’s  interest  is  more  vital  'ng  the  control  there  of  jointly  in  the 
Tin  that  of  any  individual,  association.  Postmaster  General  and  this  Commission. 

:  cotporation.  The  Post  Office  Depiirt-  Congress  paved  the  way  for  a  diversifi- 
r:  is  a  creature  of  the  public,  credited  «t'on  of  transportation  incident  to  and 
be  of  service  to  the  public,  not  to  necessary  to  the  growth  of  the  parcel  post 
iti't  the  public  by  improper  monopolistic  system  and  its  economical  handling. 
v'wf-  "’But  what  are  the  facts?  In  1912 

“If  there  were  no  other  reason  than  •’'"'xHc  mail  was  but  a  fractional  part  of 
hat  suted  by  the  petitioning  carriers  in  service  of  the  United  States, 

itxir  ntotion  to  dismiss,  this  Commission  To<lay.  'n  1926,  it  iKCUpies  nearly  threc- 
iiv'uld  grant  your  petitioner’s  retiuest  to  fourths  of  the  space  on  the  railway  cars, 
vtm,  in  order  to  make  certain  that  amounts  to  approximately  70  ^‘r 

public  is  not  injured  by  the  mono-  o*  entire  weight  of  the  mails, 

ly  therein  alleged.  '  size  of  bundles  has  increased ;  the 

’The  public  pays  the  bills  of  the  Post  nf  bundles  has  increased ;  much 

Department  either  through  iiostal  '*•  f*-'  f^*"  greater  part,  is  nonperish- 
-  or  through  taxation.  That  Depart-  •'**’*?  “f  ^  character  where  time  of 
•  is  not  only  the  creature  of  but  the  is  not  an  essential  element  in  its 

ai.;  of  the  public.  Therefore,  it  is  I'andling. 

■  1 .1  to  our  theory  of  government  to  *’*•  notw  ithstanding  the  fact  that 

that  a  creature  of  the  public  may  f  "ngress  siiecilically  provided  for  a 
'•>n  to  or  actually  perform  its  duties  cheaper  form  «>f  transportation  than  used 
’  the  public  having  any  interest,  prior  thereto  the  Post  Office 

f  or  indirect  therein.  '  Department  tixlay  uses  almost  exclusively 

5  “But  does  the  Post  Office  Department  expensive  transportation  it  can 

yi  -a'!;,  have  and  opi-rate  a  monopoly?  f>''yf<>ra'iycommodityinordertotrans- 
-Ml.,;:,  the  contention  of  the  P'”’*  cheapest  as  well  as  the 

line  carriers  that  it  docs,  the  fact  f'»''f<'est^  of  all  the  ci'mmixlities  it 
^  '!’*.*  ?*•  second,  third  and  fourth  class  f’andlcs.  .  . 

fail.  It  IS  today  in  competition  with  many  petition  for  reconsideration  is 

various  other  distributing  agencies.  •’y.^-.  E-  Tiiomaso.x.  president  of 

i-  your  petitioner’s  re<|ucst  to  intervene  Association. 

_  rMted.  evidence  will  be  submitted  to  - 

j  Lommission  to  prove  to  the  extent 
vanety  of  this  competition.  Like- 


TO  WELCOME  BRITONS 


."'ll  be  submitted  to 
in  particular  instances. 

I  -  o/dlstri^tioir^"”"  *  mono-  Kditor  &  Pi’blisher,  was 


*■  if  your  petitioner’s  request  is  **'■**•«*«"•  Green  Appoints  New  York 
-“*'1.  evidenrr  witl  K„  ...I — .1  Reception  Committee 

James  Wright  Browm,  publisher  of 
iiTOR  &  Pi’BLiSHER,  was  this  week 

i,  to  •  '7 . ‘A"  *>scs  it  not  only  appointerl  chairman  of  a  special  committee 

hot  v***  ^  *be  public  in  gen-  of  the  .Advertising  Club  of  New  A’ork,  to 

r  ■ members  in  receive  and  co-operate  in  the  entertain- 
In  their  •  •  1  •  •  ment  of  the  British  delegation  to  the 

petition,  the  pub-  June  convention  of  the  Associated  .Adver- 

t  vv:.,  that  th  p  allowed  to  in-  tising  (Tubs  of  the  World  in  Philadel- 

L-  divFrsifv:„  *  •!  ***'  Dffice  Department,  phia.  The  appointment  was  made  by 

millinnc  ^  r**  1  could  Charles  C.  Green,  head  of  the  Charles  C. 

motinn  *  j-  .  annually.  In  Green  Advertising  .Agenev  and  club  presi- 
the  dent. 

tJhorirv  tn  mn  .  ®  has  no  Mr,  Brown  was  asked  to  recommend 

nu>re  into  the  practices  of  the  balance  of  the  committee. 


A  Record — 

sixteen  new  subscribers 
in  one  month  . .  Surely 
the  solution,  we  offer 
newspaper  publishers 
for  their  checking 
proof  problem  must 
have  real  merit  if 
steady  growth  is  any 
indication. 


AMARILLO,  TEXAS  -  •  GLOBE  &?  NEWS 
BURLINGTON,  IOWA  -  -  -  -  GAZETTE 
DAVENPORT,  IOWA  -  DEMOCRAT  &?  LDR 

DAVENPORT,  IOWA . TIMES 

ELIZABETH,  N.  J.  -  -  -  DAILY  JOURNAL 

EUGENE,  OREGON . GUARD 

FREEPORT,  ILL.  -  -  -  -  JOURNAL  STD. 
HUNTINGTON,  W.VA. '  HERALD-DISPATCH 

KEOKUK,  IOWA . GATE  CITY 

MOLINE,  IOWA . DISPATCH 

MUSCATINE,  IOWA  -  JOURNAL  NEWS 
ROCKFORD,  ILL.  -  -  •  MORNING  STAR 

ROCK  ISLAND,  ILL. . ARGUS 

W.  PALM  BEACH,  FLA. . TIMES 

WHEELING, W.VA.'  NEWS  INTELLIGENCER 
WILMINGTON,  DEL.  -  -  EVERY  EVENING 


A  publisher  using  our  service  re¬ 
lieves  his  ofl&ce  of  the  entire  detail 
work  of  supplying  checking  proofs 
to  all  of  his  agencies  and  adver¬ 
tisers — automatically  eliminates 
“requests",  and  insures  the  prompt 
and  complete  payment  of  his 
accounts. 

A  two  months’  trial  test  would 
quickly  convince  the  most  skeptical 
that  we  have  a  valuable  .service 
that  justihes  our  claims. 


Ohe^vertisinq  CHECKING  BUREAU  Inc. 


938  So.aarkSt. 
CHICAGO 


79  Madison  Avenue 
NEW  YORK 


28 


Editor  &  Publisher  for  February  13,  1926 


E  D  I 


STILL  AN  OPEN  QUESTION 

INCOME  tax  publicity  passes  out  of  the  picture  as 
it  entered.  Congress  enacted  the  law  hastily  and, 
by  the  record,  with  little  regard  for  consequences ; 
its  repeal  is  accomplished  with  equal  lack  of  cogent 
discussion  and  consideration.  Newspaper  opinion  in 
general  was  reflected  in  the  Senate’s  vote  on^  the 
Norris  amendment,  which,  as  the  A  cu’  1  ork  H  arid 
remarked,  was  practically  a  sectional  division.  West 
approving  publicity,  Elast  opposing. 

The  issue  is  now  practically  settled,  for  the  present, 
at  least.  New  litigation  may  arise  to  determine 
whether  this  negative  inhibition  of  press  freedom 
transgresses  the  first  amendment  to  the  Constitution. 
If  Congress  may  enact  no  laws  abridging  the  freedom 
of  the  press,  is  it  possible  that  the  same  end  may  be- 
accomplished  by  the  repeal  of  existing  statutes? 
There  is  a  nice  question  for  the  constitutional  law¬ 
yers.  It  should  be  answered,  for  the  principle  in¬ 
volved  is  much  more  vital  than  any  of  the  argu¬ 
ments  for  or  against  publicity  of  income  tax  pay¬ 
ments. 

.\s  to  the  latter,  one  may  advance  the  statement 
that  editors  generally  are  satisfied  with  the  repealer. 
There  are  many  and  conspicuous  exceptions  to  this 
rule,  but  most  metropolitan  newspapers  which  pub¬ 
lished  the  lists  in  1924  and  1925  did  so  as  a  distaste¬ 
ful  duty.  There  is  a  good  case  for  the  theory  that  the 
taxes  paid  by  Tom,  Dick  and  Harry  are  private  busi¬ 
ness  and  not  news  and  that  their  publication  by  news¬ 
papers  was  a  waste  of  time,  material  and  energy. 
Granting  that  does  not  invalidate  the  other  theory 
that  the  taxes  paid  by  a  man  or  corporation  to  the 
L'nited  States  Government  become  matters  of  public 
concern  as  soon  as  they  are  paid,  and  that  the  press 
and  public  should  have  access  to  the  tax  records 
whenever  the  public  good  dematids  such  access.  No 
newspaper  man  need  be  reminded  of  several  such 
occasions  which  have  arisen  in  recent  years. 

ONE  HUMAN  INTEREST  STORY 

AW  ESTERN  newspaper  recently  printed  an  ex- 
clusi\e  page  one  story  which  was  read  with 
interest,  no  doubt,  by  every  subscriber. 

It  had  pathos  and  it  aroused  sympathy.  It  was  the 
story  of  a  man’s  life  broken  by  the  memory  of  a 
horrible  accident  which  took  thirteen  lives— an  acci¬ 
dent  for  which  he  was  blamed. 

The  man,  70  now,  was  a  railroad  engineer.  Thirty- 
six  years  ago  his  train  ran  into  an  open  drawbridge 
aftir  the  air  brakes  had  failed  to  work.  The  death 
list  totale<l  13.  although  he  himself  was  unhurt. 

t'harges  of  manslaughter  were  preferred,  but  the 
evidence  was  never  presented,  for  he  di.sappeared. 

A  reporter  for  the  W^estern  paper  found  this  man 
working  as  a  second  cook  in  a  hospital  recently,  inter¬ 
viewed  and  photographed  him  for  a  page  one  smash. 
Details  of  the  accident  were  reviewed.  The  engi¬ 
neer’s  story  of  his  lifetime  of  remorse  was  fully- 
elaborated.  Unnerved  by  his  experience,  he  had 
become  a  drifter. 

Next  day  a  follow-up  story  carried  the  succinct 
statement  that  the  man  had  quit  his  job  and  gone  into 
hiding  to  escape  the  glare  of  publicity. 

A  good  story,  a  clean  beat. 

But  we  wondered,  as  we  read,  what  public  purpose 
was  served  in  exposing  and  exploiting  this  man’s 
miserv. 


A  iu"i'sf'apcr  ii'ilhcnit  soul  is  like  a  man 
'.Athout  a  heart. 

THE  ENVELOPE  BUSINESS 

Editors  of  the  small  dailies  and  country  weekly- 
newspapers  which  depend  for  much  of  their 
revenue  upon  their  job  printing  are  making  a 
successful  fight  before  Congress  to  eliminate  the 
Government  as  a  competitor.  The  National  Editorial 
Association  argument  for  enactment  of  the  Kendall 
Bill,  which  appears  on  page  7  of  this  issue,  draws  a 
sharp  picture  of  the  waste  inherent  in  the  present 
scheme  of  printing  stamped  envelopes. 

No  good  reason  has  been  advancc<l  for  the  present 
centralization  of  this  p<ist  office  business.  No  reason, 
in  fact,  appears  to  exist,  beyond  governmental  unsvill- 
ingness  to  change  a  custom  of  20  years’  standing. 
The  latter  will  probably  fall  when  the  Kendall  Bill 
is  reported  to  the  floor. 


RIAL 


Behold  also  the  ships,  which  though  they  be 
so  great,  and  are  driven  of  fierce  winds,  yet 
are  they  turned  about  with  a  very  small  helm, 
whithersoever  the  governor  listeth. — James, 
III;  4. 


PUBLICITY  AT  NADIR 

WH.XT,  we  mused  early-  this  week,  could  be 
funnier  than  an  experienced  and  successful 
advertiser  in  the  act  of  begging  or  browbeat¬ 
ing  a  free  publicity  notice?  Of  course,  the  experienced 
and  successful  newspaper  publisher  who  allowed  him¬ 
self  to  be  so  cajoled  or  bludgeoned  is  probably  a  better 
subject  for  a  broad  grin,  or  a  scornful  smile.  Another 
and  a  better  answer,  we  believe,  is  that  the  newspaper 
publisher  who  joins  the  free-puff  breadline  wins  the 
medal  for  clowni.sh  performance.  Judge,  after  reading 
what  one  day’s  mail  brought  to  this  office. 

Here  is  an  advertising  manager,  one  of  the  veterans 
among  those  in  charge  of  national  campaigns,  asking 
newspaper  publishers  for  free  space  for  a  private 
venture  on  the  strength  of  the  few  dollars  he  has  spent 
with  them  to  make  millions  for  his  employers. 

Here  is  the  spokesman  for  a  man  who  publishes  a 
host  of  magazines  as  well  as  three  daily  newspapers 
in  the  country’s  largest  cities,  asking  editors  to  repro¬ 
duce  on  the  editorial  page,  a  piece  setting  forth  typical 
view-s  of  his  chief,  or  if  that  is  not  possible,  to  print 
the  article  as  a  “letter  to  the  editor.”  As  a  return 
for  this  “little  favor,”  as  the  puff-hunter  calls  it,  he 
offers  to  put  editors  who  grant  it  on  the  mailing  list 
for  several  of  the  chief’s  magazines  and  to  give  them 
a  card  to  the  Newspaper  Club  if  they  ever  come  to 
New  York. 

As  publicity-seeking  attempts,  both  of  these  efforts 
are  awkward,  unintelligent,  and  insulting  to  the  intel¬ 
ligence  of  newspaper  men.  The  standards  of  morals 
revealed  is  of  the  lowest,  even  for  the  free  publicity 
business. 


Why  do  the  big  insurance  companies  neglect 
neu’spaper  adz'crtisingf  There  arc  many  forms 
of  protection  that  the  average  reader  needs,  yet 
knows  nothing  of.  N ezi'spaper  adz’ertising  can 
sell  in.surance  in  mass  quantities,  hooking  up 
tidth  local  agents. 


Febru.-iry  13,  1926  Volume  58,  No.  38 

EDITOR  &  PUBLISHER 
Published  Weekly  by 
The  Editob  &  Publisher  Co., 

Suite  1700  Times  Building,  A2d  St.  and  B'way,  N.  Y, 


Marlen  E.  Pew,  Editor 
Arthur  T.  Robb,  Jr.,  Managing  Editor 
Associate  Editors 

Warren  L.  Bassett  Philip  N.  Schuyler 


James  Wright  Brown,  Publisher. 

J.  B.  Keeney.  Business  Manager. 

Charles  B.  Croomes,  Advertising  Manager. 
S.  L.  Dare,  Classified  Advertising  Manager. 
James  W.  Brown,  Jr.,  Promotion  Manager. 
George  Strate,  Circulation  Manager, 


Associated  with  The  Advertising  World  of  London. 


Washington:  J.  Bart  Campbell,  608  District  National 
Bank  Building.  Telephone  Franklin  4054,  Adams 
7625. 

St.  Louis:  Roy  M.  Edrrtonds,  1332  Syndicate  Trust 
Building.  Telephone  Garfield  117. 

Chicago:  L.  B.  Gilmore,  Room  900,  30  North  Dearborn 
St.  Telephone  Dearborn  5422. 

Pacific  Coast  Office:  I.  Allen,  care  San  Francisco  Ex¬ 
aminer. 

London:  The  Advertising  World  represents  Editor  & 
Publisher  for  the  British  Isles:  14  King  Street, 
Covent  Garden,  London,  W.  C.  2. 

Paris:  G.  Langelaan,  47  Avenue  de  I'Opera. 

Tokio:  John  R.  Morris,  Japan  Advertiser. 

Toronto:  W.  A.  Craick,  60  Lympstune  Avenue,  Law¬ 
rence  Park. 

10  cents  a  copy,  $4  a  year;  foreign  $5;  Canadian  $4.50. 


SCIENCE  NEWS 

Here  is  what  Dr  David  Starr  Jordan  «« 
press  handling  of  scientific  subjects-  y 
paper  science  is  made  up  largely  of  sorr.- 
and  colored  statements  of  noted  scientists  m  '' 
the  sensational  side  is  played  up  to  catch  tC 
eye.  Often  reputed  scientific  discoveries  or  th 
are  attributed  to  ‘famous  scientists’  whom  noboik' 
ever  heard  of.  It  is  good  journalism  to  lie^" 
good  story-  can  be  made  by  lying,  but  it  is  not 
journalism  to  lie  too  obviously.”  ^ 

He  called  attention  to  an  article,  which  ht 
clipiied  from  a  Seattle  newspaper,  which  dexrita 
‘’ivircupine  owl,”  a  blind  bird,  steering  itself  by 
and  defending  itself  by  spiny  quills.  Dr.  Jor^ 
there  was  no  such  bird  and  that  the  article 
pre|)ostcrous  fake.  ** 

He  ridiculed  the  “astrology-  departments”  of -.w. 
papers,  saying  that  “horoscopes  are  plainly 
for  idiots,  but  there  must  be  a  good  many  of 
as  the  newspapers  give  much  space  to  this  absnrfc 
Other  scientific  statements  which  he  discussed 
“ne  wspaper  science”  concerned  predictions  of  and  ^ 
reasons  for  earthquakes ;  constant  reiteration  oT 
explodcil  theory  that  transplanted  ductless  glands  r 
permanent  rejuvenation;  news  of  alleged  spirjii 
tiiscussion  of  types  of  population  on  Mars,  and  ■ 
notion  that  human  beings  think  with  their 
iMwIies  and  not  just  with  the  brain. 

Dr.  Jordan’s  strictures  are  in  part  justified.  ?  ■ 
reader  of  Eiutor  &  Publisher  knows  that  theie 
been  a  vast  amount  of  faking  in  the  science  field 
has  been  reasonably  safe,  because  there  are  iei 
contradict.  It  is  also  true  that  many  newspapers 
been  guilty-  of  the  specific  counts  in  the  indica- 
However,  during  the  past  three  or  four  years, 
editorial  tendency-  has  been  to  debunk  science  r; 
rather  than  spread  science  fakes.  Newspapers  are 
day  spending  money-  liberally  to  collect  a-jthn 
science  information.  Dr.  Jordan’s  statement  nii 
have  been  largely-  true  a  few  years  ago,  but  it  is 
exaggeration  today. 

We  cannot  agree  with  the  eminent  gentleman-: 
newspapers  err  in  playing  up  science  news  '‘to  a 
the  eye.”  Of  course  they  do  that,  and  should  do  < 
Scientific  developments  that  seem  like  dull  routi* 
scientific  men,  to  the  general  public  may-  be  3>;  r:v 
ing,  and  no  newspaper  loses  by-  displaying  sack : 
terest  to  attract  attention.  Exaggeration,  lying,  ott 
as  regards  authorities  are  to  be  condemned.  For? 
Jordan’s  interest,  we  must  say  that  newspaper  rir 
as  a  rule  arc  more  desirous  of  con.serving  accunci 
news  statements  than  any-  outside  body  can  p'v: 
he,  from  self-interest  if  nothing  better,  as  rra-pw 
dom  now  knows  that  its  choicest  possession  is 
confidence. 


When  they  do  not  know  what  they  are  ttei- 
ing  about  they  mumble. 


THE  ANATOMY  OF  BOOK- 
REVIEWING 

An  interesting  plea  for  book  reviews  by 

men,  journalists  if  you  please,  rather  than 
“critics”  whose  background  is  principally 
college  major  in  English,  appears  in  a  recent  issK 
the  Saturday  Rezdew  of  Literature,  .^s  its 
indicates,  the  metier  of  that  publication  is  booh  j 
it  calls  on  managing  editors  of  newspapers  to 
the  exercise  of  as  much  skill  in  presenting  a 
news-story  as  in  narrating  a  murder  news-story. 

.-Mter  all,  the  editor  reasons,  there  are  only 
things  we  want  to  know  about  a  book: 

Is  it  good  for  anything? 

That  is  a  critic’s  job,  but  a  good  journalist  • 
develop  sufficient  critical  ability  to  answer  the  p 
with  approximate  truth. 

IVhat  (or  zvliom)  is  it  good  for? 

Here  a  journalist  may  have  the  better  answer- 
IVhat  is  new  in  it?  _ 

.\nd  this  is  a  journalist’s  question  (with  what  tsj 
advice  may  be  needed)  by  a  writer  who,  whatever 
he  may-  be,  is  a  good  journalist. 

That  is  expert  judgment. 

From  all  of  w-hich  it  appears  that  the 
man  w-ith  a  normal  reporter’s  background  ft® 
pair  of  friendly-  eyes,  at  least,  upon  his  w-ork. 
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PERSONAL 


arr 

editor 


V  VAX  AX  DA,  managing 
of  the  A'«t’  Times,  who 

hpen  recuperating  from  an  illness  m 
;  and  lately  has  been  in  Xew 
(irk.  lett  ag^in  this  week  for  the  I  acilic 


versity  of  Michigan  has  joined  the  copy 
desk  of  the  New  York  Herald  Tribune. 

Henry  M.  Propper  covered  the  coal 
strike  conference  at  Philadelphia  last 
week  for  the  New  York  Herald  Tribune. 


idiL 


Charles  S.  Zack,  who  resigned  as 
managing  editor  of  the  Niw  London 
(Conn.)  Day  to  enter  motion  picture 
publicity  with  Fox  Films  Corporation, 

.  ,  ,  has  joined  the  copy  desk  of  the  New 

E  Lansing,  president  and  editor  ot  the  Erening  Graf'hic.  Mr.  Zack  was 

•  )(,»«  Clohc-Dcnincrat,  spoke  recently  formerly  night  city  editor  of  the  Storing- 

•  ac  the  Rotary  Club  of  East  St.  Louis,  (Mass.)  Republican  and  city  editor 

£  \V  Fairchild,  president  of  the  Fair-  of  the  Prorndence  (R.  I.)  Neivs. 

jj  Publications,  left  Frank  D.  Hunt,  legislative  corres- 

,!t  the  company  s  “tanc  pondent  of  the  Toledo  Blade,  has  re- 

natives  m  the  Mid.llewest  Texas  ^ 

l,ht  Pacific  Coast.  Mr.  Fairchild  will  « 

one  eight  weeks.  M'ss  Eileen  Dywer,  court-house  re- 

I  T  Russell,  publisher  of  the  Neu-ark  ^rtcr  and  special  writer  on  the  Smi 
livM  i  \lonmg  Ledger,  is  sojourning  in  (Eal.)  5i<n  has  resign«l  to  enter 

||N.  ^  ^  the  Lniversity  of  Arizona  at  Tucson. 

fi«e  French,  prominent  in  New  York  Maynard  Walker,  graduate  of  the 
circles  recentlv  won  the  $250  Lmversitv  of  Kansas  and  formerly  with 
..  prize  otfered  bv  the  New  York  i  has  .Joined  .the 

l  Oullook  for  the  best  essay  on  echtorial  staff  of  the  Amwoj  Ci/y  yo«r,w/- 

...  c  *i,»  II C.  O.  Wantland,  reporter  for  the  San 
]o^  Matt,  editor  o  p_„i’  Hntonio  Express,  has  announced  he  will 

-  (jerman  Catholic  paper  o  S  .  >  be  a  candidate  for  representative  in  the 

be  invested  m  the  knij^ithood  of  St.  legislature. 

-„rv  Feb.  14.  Archbishop  Austin  w  ■  p  r-  i.  u  .i 

Marion  R.  Cracraft,  who  was  recently 

graduated  from  the  Missouri  School  of 
Journalism,  has  joined  the  Pittsburg 
(Kan.)  5«»i  as  telegraph  editor. 

-A.  Hamilton  Handy  has  been  made 
chief  photographer  of  the  Newark 
(N.  J.)  Morning  Ledger. 

J.  Shelby  McNecl,  Jr.,  has  returned  to 
newspaper  work,  on  the  copy  desk  of 


"C’  P.  CL.ARKE,  editor  of  the  River- 
side  (Cal.)  Press  and  president  of 
the  California  State  Board  of  Education, 
has  completed  40 
years  of  service 
in  Southern  Cal¬ 
ifornia  journal¬ 
ism.  H  i s  first 
venture  was  the 
Ontario  (Cal.) 
Record,  which  he 
established  with 
his  brother,  A.  F'. 
Clarke,  in  1885. 
After  nine  years 
in  Ontario,  Mr. 
Clarke  went  t  o 
Riverside  where 
h  e  acquired  an 
interest  in  the 
Press,  which  had 


E.  P.  CLARKE 


by  the  same  organization.  He  will 
•  :;uc  to  hold  both  positions. 

Joseph  T.  Krasa  has  been  appointed  ad- 


1!^'  will  conduct  the  ceremony. 
Edward  E.  Whiting  of  the  Boston 
■M.  was  the  guest  of  President 
.  I»J«  at  luncheon  at  the  White  House 

I 


IN  THE  BUSINESS  OFFICE 

AN  H.  brown  has  been  appointed 

E^ger  of  country  circulation  for  s an  Antonio  Light. 

(kcago  Evening  .dmerican.  He  has  _ *  n  u  n  _ 

;;  in  the  circulation  department  for  two 


Clement  B.  Hallam,  city  editor  of  the 
lYibnington  (Del.)  Evening  Journal,  has 
limes  M.  Kirkham,  assistant  genera!  tecovered  from  a  recent  illness. 

Laiier,  Salt  Lake  City  Deseret  News,  Thomas  J.  Murphy  has  resigned  as 
.  been  appointed  manager  and  editor  sports  editor  of  the  Bridgeport  (Conn.) 
the  Utah  Farmer,  a  fortnightly  pub-  Bo.^t,  a  position  which  he  has  held  since 

.  1920,  to  become  sports  editor  of  the 

Long  Island  Daily  Press  on  Feb.  15. 

_  _  _  ^  ^  _  Russell  White,  after  successfully 

,  manager  of  the  St.  Louis  Asso-  putting  on  an  Old  Time  Fiddlers’  con- 
of  Foreign  Language  Newspapers,  test  for  Wisconsin,  on  the  Milwaukee 

-  .Sentinel,  has  gone  to  the  Chicago  Herald 

E.raminer,  to  conduct  a  similar  contest 
for  the  middle  west.  Robert  Hynnes, 
formerly  of  the  Sentinel,  is  assisting  him. 

Mrs.  Julia  Blanshard,  who  has  just 
returned  from  a  trip  around  the  world, 
has  joined  the  Sunday  feature  staff  of 


IN  THE  EDITORIAL  ROOMS 

OBKRT  A.  FRENCH,  Toledo  Blade 
golf  editor  of  the  feature  writer,  has 
f“r.  named  sports  editor,  succeeding 
ce  Pulford,  who  has  resigned  to  do 
work. 


fc/’idiV  work.  '  juiiicu  iiic  ouiiuay  icaiurc  Man 

I  Miss  .Alice  .Avon,  lias  returned  to  the  J-)  Morning  Ledger. 

—  Roy  Duchemin,  telegraph  editor. 


of  the  New  York  Morning  Tele- 
•-'fi’i  as  art  critic. 

John  Sieger  of  Chicago  has  joined  the 
ry  desk  of  the  St.  Paul  Dispatch- 
"  •  Press. 

Kent  Meaderx  has  joined  the  Toledo 
e  general  staff. 

Ining  Spero,  chess  champion  of  Ohio, 
|t  conductor  of  the  chess  and  checker 
■  -  ini  ',  recently  introduced  into  the 
■  '  Sunday  Neiis-Leader. 

Maj.  Dwight  S.  Perrin.  M.  I.  Reserve, 
editor  of  tlie  .Ww  York  Herald 
has  returned  from  two  weeks' 

'  duty  in  Washington,  D.  C. 

E.  Colby,  Boston  Transcript 
^  -  n  ii  gave  a  lecture  on  “News- 

'  it  ’  Rfiotography,”  before  the  photog- 
it  issot  tF  yy  class  at  the  Boston  Young  Men’s 
its  yjl  ■ ''i  0!  Union  last  week, 
books  =^1 '^t^erick  R.  Edwards,  formerly  of 


.Sydney  (N.  S.)  Daily  Post  has  returned 
from  a  visit  to  Flalifax,  N.  S. 

A.  D.  Branscombe,  formerly  editor  of 
the  Moncton  (N.  B.)  Evening  Trans¬ 
script,  has  gone  to  Detroit  to  reside. 

J.  V.  Mersereau,  editor  of  the  North¬ 
ern  Light,  Bathurst  (N.  B.)  toured  New 
Brunswick  and  Nova  Scotia  recently  as 
a  member  of  a  party  of  curlers  from 
Bathurst. 


been  established  in  1886. 

Recalling  his  experiences  in  an  edi¬ 
torial  recently  published  in  the  Press, 
Mr.  Clarke  says  that  he  believes  that 
he  can  do  as  heavy  a  day’s  work  now 
as  he  could  40  years  ago.  He  directs 
the  policies  of  the  Press,  writes  the  lead¬ 
ing  editorials  and  even  when  away  from 
home  on  business  connected  with  the 
state  school  system,  sends  back  editorial 
matter  on  political  and  educational  af¬ 
fairs. 

Mr.  Clarke,  in  spite  of  his  many  civic 
interests,  has  been  ar.  active  newspaper 
man  every  day  for  the  40  years,  “Sun¬ 
days  included,”  as  he  confesses  in  his 
autobiographical  editorial. 

Samuel  H.  Caufman,  Jr.,  of  the  local 
staff,  ll'ilmingtoH  (Del.)  Every  Evening, 
and  Mrs.  Caufman,  are  parents  of  a  son. 

HOLDING  NEW  POSTS 

CTUART  D.  GOLDING  from  repor- 
torial  staff,  Worcester  (Mass.)  Ga¬ 
zette  to  assistant  to  the  financial  editor, 
Jersey  City  (N.  J.)  Journal. 

Paul  Kayser,  from  state  editor,  Mil- 
uvukee  Sentiiu'l  to  publicity  work  for 
the  Alilwaukee  Electric  Railway  and 
Light  Company. 

Kenneth  Meader,  from  Toledo  News- 
Bee,  to  Toledo  Blade  staff. 

Ray  Williams,  from  Toledo  Blade  city 
staff,  to  Toledo  Nezvs-Bee. 

Ross  H.  Coller.  from  Sunday  editor, 
Kalamazoo  Gazette,  to  reportorial  staff, 
l.imsing  (Mich.)  State  Journal. 

John  P.  Ferguson,  from  Philadelphia 
Inquirer,  to  copy  desk.  New  York  Herald 
T  ribune. 


WITH  THE  SPECIALS 

T  ONGVIFAV  (W  ASH.)  NEWS  has 
^  ajipointed  Verree  &  Conklin,  Inc.,  New 
York  and  Chicago,  to  represent  it  in  the 
(Continued  on  next  page) 
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•  York  Herald  Tribune,  is  now 
free  lance  writing  for  the  maga- 

Jbendore  Srnits.  brother  of  Lee  J. 
Efetroit  newspaper  man  and 
'v'A  IS  now  state  editor  of  the 
■  (Mich.)  State  Journal. 

*^rles  P.  Russell  has  resigned  from 
f  copy  desk  of  the  Nezo  York  Herald 
owif  to  engage  in  special  work. 

^  C.  Richardson,  formerlv  of  the 
staff,  Lansing  (Mich.)  State 
■‘""..’i.'A  doing  publicity  for  the 
'1  Real  Estate  Board. 

,'crett  E.  Hicks,  of  the  telegraph 
A av  York  Herald  Tribune  has 
at  his  home  as  the  result  of  a 
on  an  icy  pavement. 

Andrew  Brown,  of  the  Uni- 


A  Newspaper  With  200 
Photographers  on  its  Staff 

'T'HE  newspapers  who  receive  The  Central  Press  Association’s  complete  and  exclusive 
illustrated  daily  news  and  feature  service  have  more  than  200  photographers  working 
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Editor  &  Publisher  for  February  I  1926 


national  advertising  lield,  cttective  teb.  (j.  Myron  L.  Watson  has  sold  his  interests  Elditor  Graham  Killed  (Mass.)  Adi'crtiscr  and 

E.  L.  Carroll,  for  many  years  with  the  in  the  Calexico  (Cal  )  Chronicle  to  his  Herbert  C.  Graham  editor  of  the  ■'‘'iT-"?'-  latter  became  pr^kw"- 

Class  Journal  Group  of  the  United  Pub-  associate,  Eandall  Henderson,  and  re-  £^0,  the  East  Publisher  of  the  AVw  }-(^j 

lishers  Corporation,  has  been  appointed  moved  to  Los  Angeles.  Xoruiclt  Enterprise  and  the  North 

advertising  representative  of  the  Dear-  Earl  L.  Chappell  has  bought  the  inter-  Hempstead  Record,  was  killed  when  his  Edwin  K.  Johnston,  61  for  5 

born  Independent  in  the  Michigan  and  ests  of  H.  E.  Hicks  in  the  San  Diego  automobile  was  struck  by  a  Long  Island  managing  editor  of  the  San  Josei'rli 

Ohio  territory.  (Cal.)  Progress,  a  weekly.  Railroad  train  at  a  Lvnbrook  crossing.  frcury-H crald ,  died  Feb.  1  i 


automobile  was  struck  by  a  J-^mg  Island  ■  cunor  01  ine  6aii  Jos,  /rji 

(Cal.)  Progress,  a  weekly.  Railroad  train  at  a  Lynbrook  crossing.  ^lercury-Herald,  died  Feb.  1. 

Emil  and  Edward  Wolf  have  pur-  He  was  on  his  way  home.  He  was  ‘V’*  Erancisco  Bulletin  to  ► 

chased  the  Platte  (S.  D.)  Tribune  from  thirty-two,  unmarried  and  came  from  Jose. 

.\.  J.  Reichman.  Ixxington,  Ky.  Hugh 


I  ESLIE  C.  MOREHOUSE,  city  editor  ^  .  .  _ 

^  South  Bend  (Ind.)  Tribune,  to  Miss  The  Schell  Cty  (Mo.)  has  been 

Helen  Herr,  of  South  Bend.  Feb.  1.  They  .  by  Charles  Schuerick  to  Charles  Will  O.  De  Mola 

are  spending  the  honeymoon  in  Chicago,  ^<^hell  City,  a  former  newspa-  Will  O.  De  Mola,  65,  a  reporter  for 

Miss  Herr  was  formerly  on  the  Tribune  P^*^  man.  the  Blushing  (X.  V.)  Evening  Journal 

staff.  C.  S.  Shaw  has  bought  the  Oakland  for  the  past  23  years,  died  at  his  home 

I  A  n  1  -  ^  j  (Ore.)  Tribme  from  A.  L.  Malory.  Feb.  4.  He  had  worked  for  the  Neta 

,ames  A.  Beatty,  general  manager  and  ^  p 

III  charge  of  the  contract  department  with  -  dailies 

The  Harry  Porter  Company,  advertising  ^EW  PLANTS  AND  EQUIPMENT  _ _ _ _ 

agency.  New  York,  to  Miss  Bride  Mary 

Doyle  at  St.  Francis  De  Chantal  Church,  A  FIVE-STORY  annex  to  the  Miami 

Rrrtrklrlvn  ft  nlant  1*5  rafiidlv  nearinff  com- 


Helen  Herr,  of  South  Bend,  Feb.  1.  They 
are  spending  the  honeymoon  in  Chicago. 


Ixxington,  Ky.  Hugh  M.  Burke,  82,  veteran 

-  Francisco  newspaper  man  died 

Will  O.  De  Mola  He  was  one  of  the  founders  of  the  ^  * 

Will  O.  De  Mola,  65,  a  reporter  for 
the  Blushing  (X.  Y.)  Eveni,ig  Journal  j  Pilot  2 


Brooklyn,  Feb.  6. 


Henry  Souvaine,  music  and  dramatic  plction.  This  will  care  for  the  new  unit 
critic  of  Culbertson  Publications,  to  Miss  b4-page  Hoe  press  and  the  greatly  m- 
Mabel  Hill,  Elizabeth,  N.  J.,  recently  at  creased  mechanical  force. 


Kenneth  McCalla,  reporter  for  the  erecting  a  new  plant. 


)re.)  Tribune  from  A.  L.  Malory.  Feb.  4.  He  had  worked  for  the  Neve  ,  Clar^’cj  S.  Lunt  of  the  b:  (er  ■ 

_ _  Vork  Ex’ening  Post  and  other  Xew  York  I"""? Lunt  &  Co.,  Rochester 

dailies,  !”  '»  ‘bat  city  after 

NEW  PLANTS  AND  EQUIPMENT  _ _ _ _  'll'J«s.  He  formerly  was  mar. 

FIVE-STORY  annex  to  the  Miami  and°was  a^sodS' Jith%he*' 

//crnM  plant  IS  rapidly  nearing  com-  PojN/;.r/>rc«  before  founding  the  hr 

;tion.  This  will  care  for  the  new  unit  i  a  on  f  .u  age  house  bearing  his  name. 

-page  Hoe  press  and  the  greatly  m-  11J.\RR\  LOWENG.VRD,  ot  the  t.„__  u  r  ah  ai  ' 

eased  mechanical  force.  /  Harrisburg  (Pa.)  Courier  and  the  o J  f  *  rolor^nress^fn  Rno 

Cuh-er  Citv  (Cal')  Dailv  Nem^  is  Courier  Publishing  Company  died  sud-  ^  V  ,,  „  P  “osjon  and : 

Stfa  linu^  "  ^'enly  at  his  home  in  tlnat  city,  Feb.  4. 


Herald  plant  is  rapidly  nearing  corn- 


pressroom  died  last  week. 


Houston  Press,  to  Miss  Tommie  Harris 
of  Houston,  F'eb.  6. 

Miss  Louella  Mae  Perry,  formerly  so- 


Sun,  to  Lt.  John  Carl  Heck.,  recently. 


PRESS  ASSOCIATION  NOTES 


Kinston  (X.  C.)  Free  Press,  will  oc-  ,,  Charles  Keitel,  oldest  employt of < 

cupy  new  quarters  during  the  next  ten  .  ‘  ^  Goss  Printing  Press  Company  wl»!i 

days.  The  paper  recently  purchased  a  at  his  home  there  recently,  following  served  the  company  for  37  years  omk 

cietreditor”o“f  "the  Sm^’Dicgo"ital)  with  improv^ents,  cost  'o^  the^X  billed  recently  in  an  au3 

Sun.  to  Lt.  Tohn  Carl  Heck.,  recently.  ‘be  neighborhood  of  $20,000.  d  '  7 1  k  „  ^  ,  accident  in  Chicago.  Mr.  Keitel 


Carthage  (111.)  Republican  has  an-  George  W.  Porter  74,  business  manager  of  the  best  known  erectors  of  new'i 
nounced  plans  to  install  a  Goss  Comet  ,  ‘b®  Muscatme  (la.)  News-Tribune  printing  presses  and  had  built  seyenlh 
press.  Art  Craft  Press  and  Miller  feeder  'V  *atc  years  a  job-  dred  machines  throughout  the  Uj 


T  AWRENCE  H.  SELZ,  managing  and  other  equipment  in  the  job  depart-  Printer.  Feb.  1  in  Muscatine.  States,  Central  and  South  Americaim 

editor  of  the  Kent  Press  Service,  ment  as  soon  as  the  present  quarters  can  Winthrop  L.  Marvin,  vice-president  F.ngland. 

made  a  tour  of  bureaus  at  St.  Louis,  be  remodeled  and  strengthened  to  carry  and  general  manager  of  the  American  Mrs.  Edwin  B.  Stearns,  foiiiiden 

Springfield,  Ill.,  and  Detroit  recently,  the  added  load.  The  work  will  be  com-  Steamship  Owners  .Association  died  in  former  editor  of  the  £ot(  Oot/aid  (Cii 

From  Detroit  he  visited  Toronto,  Ottawa,  pleted  early  in  .April.  Xew  York  last  week.  Mr.  Marvin  was  IBeekly  Progress,  was  killed  Jan.  21  i 

and  Montreal  before  returning  to  his  Sixteen-page  Duplex  tubular  presses  formerly  of  the  staffs  of  the  Boston  an  automobile  accident. 

headquarters  at  Chicago.  were  recently  sent  to  the  St.  Augustine  _ _ _ _ _ 

R.  Forest  McConnell  has  resigned  as  (F'la.)  Record  and  the  LaSalle  (Ill.) 

Lake  City,  Minn.,  correspondent  of  the  Daily  Post.  ITat  beds  have  been  shipped 
Xorthern  News  bureau,  St.  Paul,  to  be-  to  the  Lynbrook  (X.  Y.)  Post,  Ogdens- 

come  advertising  director  of  the  Sparta  burg  (X.  Y.)  Advance,  and  Tarpin  _ 

(Wis.)  Herald.  He  is  succeeded  by  Springs  (Fla.)  Leader. 

Ha.  ST.  PAUL  KNEW 

St.  Louis  Times  to  take  over  the  man-  A550CIA 1  lONa 

agership  of  the  Kent  Press  Service  St.  CECOXD  MINXESOTA  DISTRICT  HPTJ’TI'  T  7  A  T  TTT7 

Louis  bureau.  O  EDITORIAL  ASSOCIATION  held  1  iT  VMIvlJn.,  VJn 


Jack  F'olk,  who  has  just  completed  its  annual  business  meeting  at  Mankato 
his  work  in  journalism  at  the  University  Feb.  4  and  5.  The  new  officers  are: 
of  Missouri,  has  joined  the  St.  Louis  President,  H.  E.  Swennes,  Heron  Lake 


office  of  the  United  Press. 


Republican;  first  vice-president,  John 
King,  Jackson  Pilot;  second  vice-presi¬ 
dent,  J.  C.  Radde,  Truman  Tribune;  sec- 


ST.  PAUL  KNEW 
THE  VALUE  OF 
PUBLICITY 


SPECIAL  EDITIONS  dent,  J.  C.  Radde,  Truman  Tribune;  sec- 

TJT/INOXA  (MINN.)  REPUBLICAN-  J;  XWord; 

W  TTc•r>^TT^  -50  *.  u'i  treasurer,  G.  .Grimii,  Good  Thunder; 

ber,  herald,  32-page  automobile  num-  jj^ectors,  Joseph  E.  Reynolds,  Mmikato 


Free  Press,  and  Robert  B.  Forest,  Lake 


Duluth  News  Tribune,  8-page  Winter  ip'Uston  Pilot.  Among  the  speakers  were 


Frolic  section,  Jan.  31. 


Laurence  C.  Hodgson  (“Larry  Ho”)  of 
St.  Paul,  Frank  A.  Day,  Fairmont  Daily 
Sentinel;  Carl  Eastwood,  Le  Sueur 
News-Herald,  and  Carl  Jones,  general 
manager  of  the  Minneapolis  Journal,  xyho 


EDITORS  of  20  Iowa  college  news- 

papers  will  be  guests  of  the  Univer-  discussed  “Business  Management, 
sity  of  Iowa  at  Iowa  City  and  the  Daily  r  ,  i  .  n  r  .t.  xt 

louan  at  the  tenth  annual  convention  of  ,Jbe  fourth  annua  ball  of  the  New 


the  Iowa  College  Press  Association  to  .Glub  will 


be  held  .April  16  and  17. 


be  held  March  12,  at  the  Ritz  Carlton 
Hotel.  Mrs.  Louella  Parsons,  of  the 


More  thp  150  graduates  of  the  school  American,  president,'is  direct- 

of  journahsm  of  the  University  of  Ore-  •  „  fmm  TMifornia  while 


01  journal  sm  01  me  universny  01  u^re-  activities  from  California,  while 

gon  are  actively  engaged  in  some  phase  of  Theodora  Bean,  of  the  T-Bean 

neWSpaper__WOrk,  according  to  a  StatlS-  Vewc  fircl  v.Ve.nrecHent  .c 


worK,  accoru.ng  10  a  siaus-  Syndicate,  first  vice-president,  is 

tical  compilation  that  has  just  been  made  ^^irrnan  in  New  York.  Enter- 

by  Eric  W.  Allen,  dean  of  the  school.  h,,  , 


Ti  \q  ’  tainment  will  be  furnished  by  a  group  of 

There  are  39  women  on  the  list.  Broadway  theatrical  stars. 

CHANGES  OF  OWNERSHIP  Central  States  Circulation  Man- 

Er^wTXT  ^  ^  AGERS  Association  will  hold  the  first 

DWIN  C.  HOCMER,  JR.,  this  week  of  their  semi-annual  meetings  for  1926 
purchased  the  interest  of  Louis  R.  and  at  the  Hotel  La  Salle,  Chicago,  Tuesday, 
Charles  H.  Benedict  in  the  Ellenville  .April  6. 


(X.  A'.)  Press,  weekly,  and  is  now  sole 
owner.  He  has  been  a  part  owner  since 
1922. 


Hugh  .A.  O’Donnell,  assistant  business 
manager  of  the  New  York  Times  will  ad¬ 
dress  the  March  Convention  of  the  Inter- 


E.  C.  Gemons  has  purchased  the  De-  state  Circulation  Managers  Associa- 
pne  (X.  Y.)  Herald,  from  John  Soeman,  tion  which  will  be  held  in  Reading,  Pa. 
former  owner  of  the  Herald  and  also  of  His  topic  will  be  “Quality  in  Circulation.” 


the  Lancaster  (X.  Y.)  Enterprise,  which 
he  retains.  Mr.  Clemons  has  been  editor 
of  the  Depew  publication. 


Members  of  the  Minnesota  Associ¬ 
ated  Press  Editorial  Association  will 
hold  their  semi-annual  meeting  in  .St. 


Sosey  Bros.,  owners  of  the  Palmyra  Paul  on  Wednesday,  March  3.  Kent 
(Mo.)  Spectator  have  purchased  the  Pal-  Cooper,  general  manager.  New  York, 
myra  .Marion  County  Herald  from  J.  W.  and  Edgar  T.  Cutter,  central  division 
Cox,  who  is  retiring  because  of  ill  health,  superintendent,  (Thicago,  will  attend.  An 
The  Soseys  have  been  publishers  of  the  afternoon  business  session  will  be  held 
Spectator  since  their  father’s  death  and  at  the  St.  Paul  Athletic  Club,  and  the 
the  paper  has  been  in  the  family  since  its  banquet  in  the  evening  will  be  at  the  Min- 
inception  Aug.  3,  1839.  The  Herald  will  nesota  club,  with  the  St.  Paul  Dispatch 
be  merged  with  it.  and  Pioneer  Press  as  hosts. 


“No  minister  who  claims  that  advertising 
cheapens  the  message  of  the  church  will  ever 
quote  one  word  from  St.  Paul,  if  he  is  con¬ 
sistent.  Paul  glorified  that  profession  for¬ 
ever,  no  matter  how  men  have  debased  it 
since.  He  said  ‘Go  ye  into  the  bypaths  and 
compel  men  to  come.’  Advertising  is  a 
'modern  bypath.” 

So  reads  the  introduction  to  the  new  Pub¬ 
licity  Manual  of  the  Universalist  denomina¬ 
tion. 

The  value  of  church  advertising  is  being 
comprehended  by  church  leaders  everywhere 
and  the  newspaper  that’s  awake  will  recog¬ 
nize  a  great  opportunity  in  that  fact. 

We  will  furnish  ideas  for  building  a  church 
page,  and  provide  copy  for  a  cooperative 
campaign  through  which  your  newspaper 
can  reach  the  spiritual  bypaths.  Address 
your  request  to  the 

Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

383  Madison  Avenue, 

New  York,  N.  Y. 


W  Standardized^^ 


What  Is  Intertype 
N  on-Obsolescence  ? 


“What  do  you  mean  by  ‘Intertype  Non^ 
Obsolescence’?”  asked  a  prospective  buyer. 

.  .  .  Here  is  the  answer : 

Suppose  you  had  a  CAR  ten  years  old 

— and  the  maker’s  salesman  came  to  you  and  said : 

“That  car  is  standardized  and  non^obsolescent. 

“You  can  put  on  balloon  tires. 

“You  can  put  on  four-wheel  brakes. 

“You  can  put  on  ALL  the  improvements  developed 
during  the  past  ten  years. 

“You  can  make  your  ten-year-old  car  as  up-to-date  as 
the  finest  machine  that  leaves  our  factory  today !  ” 

You’d  say:  “That’s  a  pretty  good  car  to  own” 
— wouldn’t  you?  Then  note  this: 

ALL  Inter  type  units  and  improvements  developed 
during  the  past  ten  years  can  be  applied  to  ANY 
outstanding  Standardized  Intertype. 

This  is  an  exclusive  Intertype  feature. 

A  few  of  these  improvements  are  shown  at 
the  left.  Don’t  you  think  the  Standardized, 
Unit-Built,  Interchangeable,  Non-Obsolescent 
Intertype  is  a  good  machine  to  own? 

No  Standardized  Intertype  Has  Ever  Become  Obsolete! 


THREE-MAGAZINE  SIDE  UNIT 
Can  be  applied  to 
any  Standardized  Intertype. 


Intertype  Corporation,  Executive  Offices,  1440- A  Broadway,  at  40th  Street,  N.  Y. 
CHICAGO  MEMPHIS  SAN  FRANCISCO  BOSTON  LOS  ANGELES  LONDON 


Intertype  Corporation,  1440-A  Broadway,  New  York: 

□  Send  booklet  "Profit  Making  Intertype  Features’ 

□  Send  booklet  about  the  Intertype  “Mixer” 

□  Send  Matrix  Specimen  Book 

□  Send  Parts  and  Supplies  Catalogue 

□  Send  SALESMAN 


Addre! 
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BELL  WILL  CO-OPERATE  collin  Armstrong 

WITH  UNITED  FEATURE  D..d  m 

Jacksonville,  Fla. 

Two  Syndicates  Will  Centralize  on  r  ,  .  . 

r,  j  c  I  I  •  •  -  CoHin  Armstrong,  former  advertising 

Promotion  and  Sales— Joining  in  advertising  cir- 

Production  of  New  Features —  cles,  died  Feb.  10  in  Jacksonville,  Fla. 

New  Picture  Service  Announced  Mr.  Armstrong,  prior  to  conducting 

_ _  his  own  financial  advertising  agency  in 

.  .  ,  ,  1  j  t,  York,  was  associated  with  Albert 

An  agreement  has  been  reached  be-  p-^ank  &  Co.  At  one  time  he  was  on 
tween  the  Be  l  Syndicate  and  thy  United  editorial  staff  of  the  Xew  York  Sm, 
rcature  Syndicate,  both  New  lork  cor- 

ixjrations,  under  which  the  two  organiza-  '  —  — 

tions  will  carry  on  their  respective  activi-  nrs—oo  r/'siixii's  a  t'i/'sxi 

ties  on  a  co-oiK-rative  basis,  it  was  an-  PRESS  FOUNDATION 
nounced  this  week.  Each  syndicate  will  AniTQ  1\/I171V/IRPRQ 

maintain  its  own  office  as  heretofore  and  /VLJUO  IVllllVlDlliKo 

its  present  editorial  organization  and  will  - 

operate  independently  in  its  own  field,  Frank  P.  Glass  Chief  Speaker  a 
but  the  two  will  centralize  on  promo-  closing  Season  in  St.  Petersburg— 
tion  and  sales  and  will  co-operate  in  the  o  ,  r> 

production  of  new  features.  State  Delegates  Present  Gift  to 

There  has  been  no  merger  between  the  Mr.  and  Mrs.  Haines 

two  organizations  and  neither  has  _ 1 _ 

acquired  a  financial  or  proprietary  inter-  -r,.,.  nf  Tm.-rmiw,,,- 


lions  will  carry  on  iiieir  rcspeciivc  aciivi-  orsrco  l7/'silxil's  A  T-fZ-sX! 

ties  on  a  co-oiK-rative  basis,  it  was  an-  PRESS  FOUNDATION 
nounced  this  week.  Each  syndicate  will  AniTQ  1\/I171V/IRFRQ 

maintain  its  own  office  as  heretofore  and  /VLfUO  IVllllVlDlliKo 

its  present  editorial  organization  and  will  - 

operate  independently  in  its  own  field,  Frank  P.  Glass  Chief  Speaker  at 
but  the  two  will  centralize  on  promo-  closing  Season  in  St.  Petersburg— 
turn  and  sales  and  will  co-operate  in  the  o  ,  r> 

production  of  new  features.  State  Delegates  Present  Gift  to 

There  has  been  no  merger  between  the  Mr.  and  Mrs.  Haines 

two  organizations  and  neither  has  _ 1 _ 

acquired  a  financial  or  proprietary  inter-  International 

est  111  the  other.  It  is  simply  a  co-opera-  Foundation  meeting  was  held  in 

tive  arrangement  for  production  and  for  Hotel,  St.  Petersburg,  Fla., 

simplifying  the  selling  of  features  here  5,  with  Frank  P.  Glass  former  edi- 

aiiu  aoroad.  ■  i  *  t  i>  n  tor  of  the  St.  Louis  Star  as  chief  speaker. 

John  N.  Wheeler  president  o  Bell  Glass  emphasized  the  work  Editor 

Syndicate,  announced  he  believed  that  .  Pnm  w.ii.„  U  W  th,- 


^  I  \\  \  \  '  \  4.  (  u  u  ^oiiis  Star  as  chief  speaker. 

John  N.  Wheeler  president  o  Bell  Glass  emphasized  the  work  Editor 

Syndicate,  announced  he  believed  that  ^  publisher  is  doing  for  the  newspaper 
this  agreement  is  a  step  toward  puttnig  fraternity  and  said  h  would  be  a  grVat 
the  syndicate  business  on  the  right  track  f^^j^r  in  helping  make  the  International 

1  believe  It  will  work  he  said.  Press  Foundation  truly  international  in 

forts  to  develop  high  grade  features  should  srooe 

become  more  effective  as  a  result  of  this  Heiegates  attending  the  meeting  repre¬ 
arrangement  Duplication  wdl  be  avoided.  47  3tate  press  asociations,  and 

It  will  be  wholly  natural  that  each  syn-  j^e  Press  Congress  of  the  World.  They 

dicate  will  specialize  m  its  own  estab-  spent  a  week  in  Florida  inspecting 

hshed  held  and  m  many  cases  co-operation  donated  to  the  Press 

wil  be  an  advantage  both  to  newspapers  Foundation  by  Mr.  and  Mrs.  Charles  D. 
and  to  the  two  syndicates.  In  other  Haines  and  in  forming  an  organization 
w’ords  It  IS  antici^ted  that,  working  m  j,j  ^jr.  Haines'  plan  in  operation, 
close  touch  with  the  United  Press  Asso-  .-xhe  work  of  the  Foundation  must  be 
ciations  and  Its  organization  throughout  done  now,”  Mr.  Glass  said,  “and  the 
the  world,  the  United  Feature  Syndicate  momentum  to  the  movement  must  be  kept 
will  confine  itself  largely  to  news  yp  >> 

features  news  pictures  and  the  work  of  Mgj  Lew  B.  Brown,  publisher  of  the 


will  confine  itself  largely  to  news  ^ 

features  news  pictures  and  the  work  of  Maj.  Lew  B.  Brown,  publisher  of  the 
the  world  s  great  writers  while  the  Bell  st.  Petersburg  hidepefident  was  chair- 
Syndicate  will  continue  to  develop  its  man  of  the  organization  meeting.  James 
list  of  art  and  literary  features.  (•  Latimer,  field  spcretarv  nf  the  Press 


“In  addition  to  offering  the  features  of 


C.  Latimer,  field  secretary  of  the  Press 
Congress  of  the  World  was  called  upon 


both  syndicates  singly  and  in  groups  as  present  the  plans  of  that  group  for 
hereto^e,  we  shall  offer  an  exclusive  „,c  convention  to  be  held  in  Geneva, 
franchise  covering  all  features  of  both  Switzerland  Sept 

syndicates  and  a  pony  franchise  made  up  ‘xhe  membership  committee  of  the 
of  selected  features  designed  for  news-  Press  Foundation  reported  the  following 
papers  who  prefer  a  service  at  a  lower  additional  members: 

,  ,  ,  Dr.  Walter  Williams,  president,  James 

1  he  agreement  between  these  organ-  Brown,  secretary-treasurer,  and 


izations,”  says  Howard  Wheeler  vice  j^mes  C.  litimer,  field  secretarv’of  the 
president  of  the  United  heature  byndi-  Precc  fV,nwrecc  r>f  ii,o  \Vr.,-i.i  •  ‘ v\;:i  \r 


president  of  the  United  Feature  Syndi¬ 
cate,  “has  come  about  through  recogni¬ 
tion  of  the  growing  and  seemingly  justi- 


Press  Congress  of  the  World;  Wil  V. 
Tufford,  secretary.  Inland  Daily  Press 
.•\ssociation ;  Frank  O.  Edgecombe,  pub- 


fied  irritation  of  newspaper  editors  and  Geneva  (Neb.)  Signal  and  pres- 

publishers  over  the  rapidly  increasing  ident.  National  Editorial  Association;  and 
number  of  indepemlent  syndicate  enter-  L  Barnett,  of  Sarasota,  a  local 

prises,  with  the  resulting  duplication  and  publisher  and  assistant  temporarv  secre- 
re-duplication  of  features  good  and  bad,  tarv  of  the  Foundation.  All  were 
and  the  steadily  increasing  army  of  syn-  un.Tnimouslv  elected  members, 
dicate  salesmen,  gooil  and  not  so  good  following  committees  functioned 

each  one  of  vvhom  makes  bis  demand  during  the  convention : 
on  the  harassed  editor  s  time  -  -  °  . 


J  •  •  w  .  c  J  Nominations: — Thomas  W.  Lusk,  New- 

All  we  are  doing  is  attempting  to  find  chairman;  G.  E.  Campbell, 

a  sound  and  work.-ible  arrangement  be-  Massachusetts;  Wm.  J.  Smith,  Illinois 
tvv’cen  two  syndicate  organizations  tha  Holmes,  Umh,  and  Charles 

gives  promise  of  covering  he  fiekl  of  Roundtree,  Georgia, 
new-spaper  features  adequately  with  the  Constitution  and  bv-laws:  Fred  L. 
best  ma  enal  in  the  various  types  of  Wolf,Washington,chairman;F.A.Rob- 
fea  tires  that  can  be  found  here  or  abroad,  Koevering, 

and  to  supply  them  to  nevvspapers  with-  Michigan;  T.  vf  Crowlev,  Tennessee 
out  duplication  and  with  the  least  t^s-  ^  N.  Green.  Colorailo. 

s.ble  expenditure  of  time  by  the  editor  Reiolutions :  W.  M.  Green.  Colorailo. 
the  publisher  and  ourselves,  pur  recent  chairman;  Herbert  C.  Willis  Indiana 
association  with  the  Conde  Nast  >evvs-  ^ 

paper  Service  was  an  initial  step  in  this  Harrington,  Arizona. 

"Thr"inauguration  of  a  news-picture  constitution  and  by- 

cnr.-li-o  hv  iHp  TTnifPd  laws  report_ed  tile  charter  as  the  con- 


mid  news- feature  service  by  the  United  ,Hiich  was  adopted.  The  by- 

Feature  Syndicate  was  announced.  then  read  and  adopted.  CopiL 

,  P-  II  c.  1 1.  ij  A4  .  of  the  by-laws  will  be  mailed  to  pub- 

Mergenthaler  Call.  Stockholder.  Meet  throughout  the  United  States 

Directors  of  the  Mergenthaler  Linotype  Previous  to  and  following  the  business 
Company  have  called  a  special  stock-  session  held  in  Orlando  the  editors,  many 
holders  meeting  for  March  16,  to  ap-  of  whom  were  accompanied  by  their 
prove  a  change  in  the  capital  stock  from  wives,  were  taken  on  sight-seeing  tours 
shares  of  ?100  par  value  to  shares  with-  of  the  state  on  special  trains  ami  in  motor 
out  par  value  and  to  increase  the  num-  cars. 

her  from  150,000  to  .500.000.  The  direc-  .\t  St.  Petersburg  Colonel  and  Mrs. 


of  the  state  on  special  trains  ami  in  motor 
cars. 

.\t  St.  Petersburg  Colonel  and  Mrs. 


tors  intend  to  authorize  the  shares  of  Haines  were  presented  with  a  silver  elec- 
the  new  stock  for  each  SlOO  par  value  trie  coffee  urn  with  48  silver  cups,  on 
now  held.  each  of  which  was  inscribed  the  name 

- -  of  the  state  represented  in  the  organiza- 

Editor  &  PfBi.isiiF.R — $4  a  year.  tion  of  the  Foundation. 


22 


New  subscribers  were  added  during  the  month 
of  January  for  the  full  service  of  the 

Editors’  Feature  Service 

**An  insurance  against  rising  feature  costs*' 

The  Columbus,  O,  Dispatch,  Toledo,  O.  Blade,  Buf¬ 
falo  Star,  Harrisburgh  Telegraph,  Birmingham  Age 
Herald,  Montgomery  Journal,  Mobile  Register,  Wil¬ 
mington,  (Del.)  Every  Evening,  Utica  Observer  Dis¬ 
patch,  Poughkeepsie  Eagle  News,  Akron  Beacon 
Journal,  Sandusky  Register,  Schenectady  Union  Star, 
Marion  (Ind.)  Leader  Tribune,  New  Britain  (Conn.) 
Herald,  Oil  City  (Pa.)  Derrick,  Union  Town  (Pa.) 
Herald  and  Genius,  Camden  (N.  J.)  Post  Telegram, 
Madison  (Wis.)  State  Journal,  Middletown  (N.  Y.) 
Herald,  Trenton  (N.  J.)  State  Gazette. 


ORANGE  COUNTY  INDEPENDENT  CORPORATION 

Zl)i  B.llg  B>r.ia 

MiooLCTOWN  N.  y 


ftbniAry  S,  1926 


Mr.  ita.  H.  JobDMD 
Edltort*  Nature  Service 
Hr*  York.  h.  Y . 

Dear  Mr.  .^ohi<eon: 


lou  tre  .etidln*  ut  .  gre.t  e.nrlc.,  uie  .t 
It  ie  i*rtlcuUrl»  ..11  balMicod,  ind  your  co.ic  i«!r  eoeiM  U)  ue  . 
great  elnr.er. 

Ic  are  r-utUn*  clroulatlor.  at  tha  rata  of  ror.  IK  a 

oay,  ani  .a  bellaaa  that  a  great  yart  of  thla  incratfa  ir  clue  to  t-. 
influer.ee  of  the  feeturae  furniehed  ue  by  you. 

you  hare  KWeo  during  the  ror.th  t.o  or  three  rrall  feature,  ahlch 
hevt'  beer,  of  »:reat  help. 


Write  or  wire  for  territory 

Editors’  Feature  Service,  Inc. 

1819  Broadway  New  York,  N.Y. 


East  22nd  and  Payne  Avenue 


Cleveland,  Ohio 
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I  M  f  * 


Newspaper  Institute  of  America 

NEW  YORK 


n  announcement 


Gentlemen  of  the  Press: 

The  founders  of  this  organization,  just  formed,  feel 
a  deep  obligation  and  responsibility  to  the  American 
Press.  To  acquaint  you  with  our  objects,  aims  and 
aspirations,  we  come  before  you  through  the  medium 
of  this  esteemed  publication  of  the  trade.  • 

We  have  organized  for  the  purpose  of  making  avaih 
able,  to  interested  and  qualified  men  and  women, 
practical,  intelligent,  adequate  training  in  newspaper 
work — news  gathering,  news  writing,  the  ethics  and 
traditions  of  the  press. 

The  instruction  we  offer  is  based  on  “The  Copy 
Desk  Method.”  This  is  the  first  time  copy  desk  meth' 
ods  have  been  applied  literally  to  training  in  newspaper 
writing.  Our  Course  has  been  written  to  parallel  the 
actual  working  conditions  of  newspaper  editorial 
rooms.  Institute  students  will  be  given  typical  assign' 
ments  to  cover.  These  assignments  will  be  examined 
by  expert  copy  readers  in  the  Institute’s  editorial 
room,  criticized,  corrected  and  returned  for  the 
students’  future  guidance. 

Newspaper  work  as  it  is  conducted  in  New  York 
City  editorial  rooms  is  the  model  around  which  our 
Course  has  been  written.  The  texts  and  lectures  were 
written  by  New  York  newspaper  men.  “The  Copy 
Desk  Method”  faithfully  reproduces  the  conditions 
under  which  New  York  staff  writers  work. 

The  home'Study  method,  which  brings  this  in' 
valuable  training  within  the  reach  of  every  worthy, 
ambitious  person,  will  be  employed. 

Allied  with  us,  as  contributing  lecturers,  is  a  group 
of  successful  newspaper  men  now  actively  engaged  in 
newspaper  work,  most  of  them  in  New  York.  Men 
in  other  centers  will  contribute  viewpoints  that  do 
not  arise  in  metropolitan  fields. 

It  is  well-known  that  not  every  person  is  naturally 
adapted  to  a  newspaper  career.  To  enable  each  to 
determine  his  fitness  in  advance  of  taking  our  Course, 
we  have  prepared  a  Questionnaire,  which  every 
applicant  for  training  is  asked  to  use.  The  Question' 
naire  contains  a  combined  aptitude  and  literacy  test. 
Applicants  who  fail  to  make  a  creditable  showing 
on  the  test  are  urged  to  seek  some  vocation  for  which 
they  are  better  fitted. 

Instruction  in  newspaper  writing  as  actually  prac' 
tised  in  editorial  rooms  has  not  heretofore  been  avail' 
able  for  home  study. 

Every  Editor  can  tell  a  story  of  how,  with  the  limited 
time  available,  he  has  tried  to  teach  untrained,  but 
eager  and  ambitious  young  men  and  women  the  rudi' 


ments  of  the  newspaper  profession  as  it  is  practised — 
of  how  some  of  the  most  desirable  talent  has  been 
dismissed  because  of  inability  to  “catch  on”  and  main¬ 
tain  the  pace  that  prevails  in  every  busy  newspaper 
office.  Therefore,  we  believe  we  have  an  opportunity 
to  be  of  genuine  service  to  newspaper  editors  as  well 
as  to  prospective  newspaper  men  and  women. 

We  have  no  theories  about  “reforming”  the  press. 
Practical  newspaper  men  ourselves,  we  are  interested 
primarily  in  disseminating  the  facts  about  news 
gathering  and  writing  as  actually  accomplished. 

“We  shall  consider  the  newspaper  just  as  it  is,”  runs 
the  introduction  to  the  Reporter’s  Handbook  of  the 
Institute’s  Course.  “What  it  ought  to  be  is  not  the 
concern  of  the  beginner  who  prepares  to  enter  news¬ 
paper  work.  He  may  take  it  or  leave  it:  if  he  takes 
it,  he  must  take  it  as  he  finds  it.” 

We  are  concerned  with  the  modem  newspaper  as 
it  is,  not  as  some  people  think  it  ought  to  be. 

We  feel  that  our  success  in  large  degree  depends 
upon  the  moral  support  and  co-operation  of  the  editors 
of  the  country.  We  are  making  a  sincere  effort  to  be 
of  service.  We  want  every  editor  in  the  country 
to  know  all  about  our  Course. 

Naturally  it  is  not  our  thought  to  seek  to  sell  you 
our  course  of  instruction;  we  simply  desire  to  acquaint 
you  with  it,  so  that  you  may  form  your  own  opinion 
of  its  value. 

We  want  every  editor  to  have  a  copy  of  our  book 
—“Newspaper  Writing — Its  Opportunities  and  Re¬ 
wards,”  and  our  Questionnaire,  which  reveal  our 
plans  and  purposes  fully.  You  are  cordially  invited  to 
use  the  coupon  below  to  obtain  a  complimentary 
Press  Copy  of  the  book,  and  one  of  the  Questionnaires. 

NEWSPAPER  INSTITUTE  OF  AMERICA 
25  West  45th  Street,  New  York. 


PRESS  REQUEST 

Newspaper  Institute  of  America,  Dept.  i6, 

25  West  45th  Street,  New  York 

Please  send  me  a  complimentary  Press  Copy  of  your  illustrated 
book  which  describes  your  new  course  in  Practical  Newspaper 
Writing — also  a  copy  of  your  Questionnaire. 


T^ame... 
Position 
Paper... 
City . 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

World  Leaders  Contributing  to  Newspaper  Symposium — National 
News  Service  Opens  Pittsburgh  Office — New 
Features  for  Sporting  Pages 


WORLD — By  the  Men  who 
are  helping  to  Shape  It”  is  the  •- 
title  of  a  series  of  articles  by  different  S 
world  leaders  which  began  publication  j' 
Feb.  8,  in  the  New  York  Times  and  ii 
other  American  newspapers,  distributed 
by  the  New  York  Times  News  Service. 

The  symposium  was  obtained  by  the  c 
London  Morning  Post.  The  first  of  the  1 
articles  was  by  ex-President  Poincare,  j 
•Xrticles  by  Benito  Mussolini,  General  i 
Primo  de  Rivera,  Eduard  Benes,  M.  1 
V'andervelde,  Herr  Stresemann.  General  c 
Ladonier  of  Esthonia,  M.  Skrzynski  of 
Poland,  Premier  Baron  Matsui  of  Japan,  > 
James  M.  Beck  of  the  United  States  j 
and  others  follow.  < 

In  an  editorial  commenting  on  the  ser-  ( 
ies,  the  Morning  Post  said:  ( 

“The  press  is  becoming  more  and 
more  utilized  as  a  vehicle  of  communica¬ 
tion  between  the  governors  and  the  gov-  | 
erned.  And  further,  the  press  is  becom-  ; 
ing  more  and  more  internationalized,  in¬ 
asmuch  as  news  of  all  other  countries  is  ^ 
published  in  newspapers  of  each  country. 

It  is  not  England  and  the  Continent  alone 
which  will  learn  from  our  pages  the  , 
views  of  the  Premiers  of  Europe.  The  , 
nations  of  the  Continent  and  the  Amer¬ 
ican  public  will  also  be  informed.  In  , 
this  wide  and  instant  dissemination  of 
opinion  exists  one  powerful  means  of 
preventing  that  misunderstanding  which 
is  so  prolific  a  cause  of  jealousy  and  sus¬ 
picion,  leading  to  war.  Elach  of  the  lead¬ 
ers  of  men  who  will  contribute  to  these 
columns  has  his  own  peculiar  difficulties, 
which  are  complicated  by  the  difficulties 
of  his  neighbors,  for  it  is  no  longer 
possible  that  any  European  State,  nor 
even  the  United  States  of  America, 
should  conduct  its  affairs  in  isolation. 
Hence  it  is  that  each  may  learn  from 
the  other.” 

The  National  News  Service,  Phila¬ 
delphia,  this  week  opened  a  new  office  in 
Pittsburgh,  Pa.,  occupying  the  second 
floor  of  335  Fifth  avenue.  Albert  Isaacs 
is  in  charge  as  district  manager.  The 
office  will  cover  Western  Pennsylvania 
and  Ohio. 

The  same  organization  announces  the 
appointment  of  Ralph  Peterson,  of  At¬ 
lantic  City,  as  field  man.  A1  Silberman 
has  been  transferred  from  Philadelphia 
headquarters  to  the  New  York  offices 
as  New  York  district  manager. 

"What’s  He  Doing  Now,”  a  tri-week- 
ly  sports  page  feature  with  a  two  column 
cartoon  is  being  offered  by  the  Cosmos 
Newspaper  Syndicate,  New  York.  The 
feature,  signed  by  “Maxwell,”  is  designed 
to  answer  questions  regarding  what  has 
become  of  old  favorites  in  all  branches 
of  sport. 

William  J.  McNulty  is  the  writer  of 
a  new  daily  sports  feature  which  has 
been  added  to  the  list  offered  by  Cur¬ 
rent  News  Features,  Inc.,  New  York  and 
Washington.  It  is  based  on  the  present 
activities  of  retired  athletes. 

Eleanor  Gunn,  style  expert  of  the  Fair- 
child  Newspaper  Service,  reached  Palm 
Beach  Feb.  1,  after  spending  the  last 
four  months  in  Europe.  Miss  Gunn  is 
doing  daily  and  weekly  stories  from  Palm 
Beach  and  before  returning  next  month 
will  do  a  series  of  stories  from  Havana. 

What  is  believed  to  be  an  innovation 
in  the  reporting  of  fashion  news  has  been 
undertaken  by  the  Fairchild  Newspaper 
Service  with  the  establishment  of  a  daily 
cable  service  from  Paris  and  European 
resorts  in  season.  The  cables  are  trans¬ 
cribed  in  New  York  and  transmitted  to 
the  subscribing  papers  by  telegraph.  An 
idea  of  the  completeness  of  the  service 
may  be  gained  from  the  daily  cable 
“string,”  which  during  the  recent  spring 
openings  ranged  from  800  to  1,500  words 
and  covered  the  showings  of  all  the 
prominent  houses. 


Wheeler-Nicholson,  Inc.,  announces  that 
A.  L.  Brandt,  formerly  with  McQure’s 
Syndicate  and  the  Readers’  Syndicate,  has 
joined  its  sales  force  and  is  now  traveling 
in  the  Middle  West  for  the  firm. 

John  Van  Bibber  of  the  D.  P.  Syndi¬ 
cate  sailed  for  Europe  on  the  Olymp.i 
last  week  for  the  purpose  of  selling  Euro¬ 
pean  first  serial  rights  to  Henry  Ford’s 
new  book,  “The  Great  To<lay,  the  Greater 
Future,”  scheduled  for  newspaper  publi¬ 
cation  April  18. 

Mr.  Van  Bibber’s  route  will  cover  the 
various  cities  where  newspapers  have  ap¬ 
plied  for  the  Ford  rights,  including  Lon¬ 
don,  Paris,  Berlin,  Stockholm,  Christiana, 
Copenhagen,  Hamburg,  Dresden,  Leipzig, 
Genoa  and  Turin.  ' 


Major  Malcolm  Wheeler-Nicholson, 
president  of  Wheeler-Nicholson,  Inc.,  has 
a  story  in  the  January  issue  of  McQure’s 
Magazine,  called  “The  Apology,”  based 
upon  some  of  the  Major’s  war  experiences. 

“Keeping  Mentally  Fit,”  a  daily  feature 
on  practical  psychology  by  Yale  S.  Na- 
thanson,  of  the  department  of  psychology. 
University  of  Pennsyvania,  has  been 
added  to  the  list  of  the  Ledger  Syndicate, 
Pliiladelphia.  The  feature  includes  a 
(luestion  and  answer  department. 

The  Metropolitan  Newspaper  Service 
announces  for  syndication  ilary  Roberts 
Rinehart’s  latest  mystery  novel,  “The 
Red  Lamp,”  which  will  be  ready  for 
newspapers  on  April  1. 

William  Braucher,  special  writer  for 
NEA  Service,  Inc.,  recently  turned  out  a 
series  of  stories  on  the  “Romance  of 
Rubber.” 

“Brides,  Beware”  is  an  added  semi- 
humorous  woman’s  page  feature  added  to 
the  daily  service  of  NEA  Service,  Inc. 
It  is  done  by  the  two  woman’s  page  writ¬ 
ers,  Cj-nthia  Grey  and  Ethel  Hays. 

_  Bruce  Catton,  NEA  Service,  Inc.,  spe¬ 
cial  feature  writer,  recently  visited  the 
Osage,  Oklahoma,  district  and  wrote  a 
series  of  stories  on  the  Osage  murder 
mystery. 

The  engagement  of  Robert  G.  Patter¬ 
son,  associate  editor  of  the  McClure 
Newspaper  Syndicate,  and  Miss  Eleanor 
Tunison  of  Westfield.  N.  J.,  was  an¬ 
nounced  last  week.  The  marriage  will 
take  place  next  October.  Miss  Tunison 
is  the  daughter  of  G.  \\^  Tunison,  official 
of  the  New  York  branch  of  the  Bank  of 
Ix)ndon  and  South  America. 

Cameramen  Get  Strike  Pictures 

O.  J.  Bauman  and  Tom  Flanagan, 
photographers  on  the  staff  of  the  New 
York  Daily  Mirror,  Hearst  tabloid,  eye¬ 
witnesses  of  a  textile  strike  riot  in  Pas¬ 
saic,  N.  J.,  Feb.  9,  obtained  remarkable 
pictures  of  the  fight  showing  policemen 
beating  women  to  the  snow  with  their 
clubs.  Philip  A.  Payne,  managing  editor, 
played  six  of  them  on  the  front  page 
Feb.  10.  More  were  carried  inside. 

C.  Vanderbilt  Hit*  “Social  Register’’ 

,  Cornelius  Vanderbilt,  Jr.,  in  a  signed 
editorial  in  his  .Miami  (Fla.)  Tab,  Feb. 
9.  attacked  the  “Social  Register,”  de¬ 
claring  it  was  “litter  folly  to  make  the 
little  book  a  Bible.”  He  said  his  own 
ancestor  five  generations  ago  ferried  pas¬ 
sengers  from  Staten  Island  to  New  York. 
The  editorial  was  based  on  the  omission 
of  the  names  of  Mr.  and  Mrs.  Irving 
Berlin  from  the  Register. 

“Bob’’  Davis  Running  Daily  Column 

Robert  Davis,  editor  of  the  Munsey 
magazines,  is  now  conducting  a  daily 
column  in  the  Nnv  York  .^un  under  the 
heading  “Bob  Davis  Recalls.” 
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The  Growth  of 


Powers  Engraving  Companies 

Is  the  result  of  rendering  continuous  satisfaction 

Complete  day  and  night  service  for  newspapers, 
publications  and  advertising  agencies. 


We  have  kept  step  with  the  mechanical  departments  of  the  news¬ 
papers  in  the  progress  of  recent  years. 

We  are  pioneers  of  new  methods  — 

Spending  thousands  of  dollars  every  year  in  experimenting  on 
and  developing  new  processes  for  the  advancement  of  the  in¬ 
dustry  hy  improving  the  quality  of  our  engravings 

Developed  cold  enamel  process  on  zinc,  which  is  far  superior  to 
any  other  method  ever  used  for  line  engravings 

Perfected  hot  enamel  on  zinc  and  copper,  and  raised  the  stand¬ 
ard  of  engravings  on  hoth  metals 

Invented,  and  developed  the  wet  cooler,  which  prevents  buck¬ 
ling —  simplifying  the  method  and  improving  quality 

Developed,  burning-in  stove,  and  etching  machines 

Invented,  and  developed  emulsion  film  camera,  which  produces 
results  that  are  far  superior  to  the  callodion  process. 


For  a  comprehensive  understanding  of  your  problems — consult  us 

- Prompt  Service - 

- Unsurpassed  Quality - 


POWERS  PHOTO  ENGRAVING  COMPANY 

154  Nassau  St.,  New  York  City.  Beekman  4200 

POWERS  REPRODUCTION  CORPORATION 

205  W.  39th  St.,  New  York  City.  Pennsylvania  0600 

POWERS  FOURTH  ENGRAVING  COMPANY 

Broadway  and  50th  St.,  New  York  City.  Circle  1300 
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WITH  THE  GENERAL  ADVERTISERS 

Electric  Refrigerator  Manufacturers  Approve  Co-operative  Advertising 
Program — H.  W.  Gossard  Company  Elstablishes  Dallas  Branch 
— Danning  with  duPont  de  Nemours 


ADVERTISING  AGENCY  AFFAIRS 

Brinkman  Made  Vice-President  of  John  S.  King  Company,  la^ 
New  Advertising  Agency  Formed  in  Seattle — E.  C.  Harris 
Agency  Moves  to  New  Offices 


T  EADIXG  manufacturers  of  elec-  Northwest,  as  a  result  of  the  January 
trical  refrigerators  met  at  the  meeting  of  the  Northwest  Concrete  Prod- 
Westchester-Biltmore  Country  Club,  ucts  Association  in  Longview,  Wash. 
K\e,  New  York,  recently,  in  the  third  of  Aberdeen  was  chosen  as  the  next  conven- 
'series  of  meetings  called  for  the  pur-  tion  city,  where  the  semi-annual  meeting 


p<ise  of  considering  the  possibilities  for 
co-operative  activities  which  would  bene¬ 
fit  the  industry  as  a  whole. 

Reproentatives  of  the  following  com¬ 
panies  attended :  Copeland  Products 


will  be  lield  in  July,  while  Seattle  was 
chosen  for  tlie  annual  meeting  next  Janu¬ 
ary.  Earl  Braken  of  Aberdeen  was 
chosen  chairman  of  the  committee  which 
will  have  in  charge  the  exploitation  of 


^  A.  BRINKMAN  has  been  appoint- 
ed  vice-president  and  general  man¬ 
ager  of  the  John  S.  King  Company,  Inc., 
Cleveland  advertising  agency,  succeeding 
J.  P.  Garvey.  He  was  formerly  with 
Fuller  &  Smith  Company. 


Company;  Delco-Light  Company  (manu-  concrete  products  through  a  \yell  con 


facturers  of  I'rigidaire)  ;  General  Elec¬ 
tric  Company ;  Kelvinator  Corporation ; 
Nizer  Corporation;  Servel  Corporation. 

Definite  action  was  taken  approving  a 
co-operative,  market  development  pro¬ 
gram  to  be  carried  forward  during  the 
Cfjming  year  by  the  Society  for  Elec¬ 
trical  Development.  Steps  were  also 


ducted 

paign. 


advertising  and  publicity  cam- 


To  ‘‘banish  the  idea  that  plumbers  are 
robbers  who  delight  in  loafing  on  the 
job,”  the  California  Sanitation  Develop¬ 
ment  League  is  planning  a  newspaper  ad- 

_  ^  vertising  campaign,  according  to  L.  J. 

taken  looking*  toward  the*  formation  of  Kruse,  league  president.  Analyzing  the 
permanent  organization  to  be  known  power  of  the  press,  Mr.  Kruse  said: 


A  new  advertising  agency  just  formed 
in  Seattle  is  that  of  W'arren  E.  Kraft 
and  F.  Claude  .\rnold,  who  have  taken 
offices  in  the  Dexter  Horton  Building, 
and  will  open  another  office  in  San  Fran¬ 
cisco.  The  partnership  will  be  known 
as  .Arnold-Kraft.  Inc. 


the  past  14  years,  is  leaving  tht 
to  open  an  office  in  Oakland,  ci® 

Leonard  A.  Gneier  and  Gordon  i 
Hittenmark,  both  formerly  of  the 

fidd  &  Ball  Advertising  agents 

.Moines,  Iowa,  have  established  thTw 
Publicity  Bureau  and  will  onen  oS 

B.S,* 


The  E.  C.  Harris  Advertising  Agency, 
Inc.,  is  now  located  in  new  quarters  at 
816  Wynne-Claughton  Building,  Atlanta, 
Ga. 


tlie  annual  meeting  of  the 
Wide  .Advertising  Corporation.  U 
Aork,  held  Feb.  ').  the  following  ofe 
were  elected :  Emil  Maurice  S 
president;  S.  H.  Somerton.  viciW 
dent  and  general  manager;  WillijaR 
C  lark,  vice-president ;  Donaldson  IW 
las,  treasurer;  and  Katharine  GtS 
secretary. 


as  the  Electric  Refrigeration  Council. 

The  movement  to  organize  this  new 
group  in  the  industry  w-as  originally 
started  by  J.  Robert  Crouse  who  called 
an  informal  meeting  at  W'aldenwoods, 
Michigan,  in  May,  1925,  at  which  the 
Nizer  Corporation  was  host. 

A  unique  feature  of  the  plan  to  or¬ 
ganize  the  electric  refrigerator  manu¬ 
facturers  has  been  the  bringing  together 
of  the  sales,  production,  advertising  and 
service  managers  and  other  department 
heads,  in  addition  to  the  executives  of 
the  companies.  The  men  representing 
each  of  these  functions  constitute  com¬ 
mittees  to  work  out  constructive  plans 
for  the  progress  of  the  industry. 

The  educational  and  market-develop¬ 
ment  program  offered  by  the  Society  for 
Electrical  Development  was  approved 
by  the  departmental  committees  and  an 
appropriation  of  $100,000  was  made  by 
the  executive  committee.  The  program 
calls  for  a  series  of  full-page  advertise¬ 
ments  in  the  Saturday  livening,  Post 
starting  in  May,  1926,  which  will  be  co¬ 
ordinated  with  the  advertising  of  the 
individual  companies.  E.  G.  Biechler, 
president  of  the  Delco-Light  Company, 
has  been  elected  president  of  the  tem¬ 
porary  organization,  with  an  executive 
committee  as  follows : 

W'.  R.  Wilson,  president,  Copeland 
Products  Company;  C.  W.  Stone, 
manager.  Central  Station  Dept.,  .General 
Electric  Co.;  .A.  H.  Goss,  president, 
Kelvinator  Corporation ;  O.  A.  Glaze- 
brooke,  Jr.,  vice-president,  Nizer  Cor¬ 
poration  ;  H.  G.  Scott,  chairman  of  the 
board,  Servel  Corporation ;  F.  M.  Cock¬ 
rell,  secretary. 


‘‘.As  the  newspaper  is  to  the  public  what 
sight  and  hearing  is  to  the  individual, 
educational  newspaper  advertising  is  the 
most  direct,  effective  and  economical 
means  of  quickly  obtaining  the  results  de¬ 
sired.  Information  given  to  the  public  in 
the  form  of  advertising  is  more  convinc¬ 
ing  than  information  given  in  any  other 
manner.” 


The  Quaker  Oats  Company  declared  an 
extra  dividend  this  week  of  $2.50  a  share 
on  the  common  stock  and  regular 
quarterly  dividends  of  75  cents  on  the 
common,  and  1^4  per  cent  on  the  pre¬ 
ferred.  The  common  dividends  are  pay¬ 
able  .April  15,  to  stock  of  record  April  1, 
and  the  preferred  is  payable  May  29,  to 
stock  of  record.  May  1. 


Edwin  J.  Stewart,  formerly  of  the 
Andrew  Cone  .Advertising  Agency  has 
been  appointc<l  director  of  the  real  es¬ 
tate  advertising  division  of  the  Alfred 
N.  Williams  Company,  advertising  and 
merchandising  counsel. 

Mr.  Stewart  is  well  known  to  the  real 
estate  and  building  material  interests. 
For  six  years  prior  to  his  connection 
with  the  Cone  -Agency  he  directed  the 
advertising  and  publicity  for  the  ‘‘Own 
A'our  Home  Exi)ositions.” 


The  Gillette  Safety  Razor  Company  re¬ 
ported  net  profits  of  $12,089,857  in  1925 
after  taxes,  reserves  and  other  deduc¬ 
tions. 


Raymond  C.  Mitchell,  has  joined  the 
staff  of  C.  Lawrence  Cook  Advertising 
Agency  of  Pittsburgh.  He  has  been  in 
the  advertising  field  for  the  past  16 
years,  and  formerly  represented  the 
Commercial  Printing  and  Lithographing 
Company,  of  .Akron,  O.,  in  the  Pitts¬ 
burgh  territory. 


Prizes  Awarded  Minnesota  Weskt, 

The  Grand  Rapids  (Minn.)  i!,rg 
Review  took  first  prize  in  the  ser® 
column  paper  class  in  the  country  tKy, 
first  page  makeup  contest  which  ^ 
at  I'niversity  Farm,  St.  Paul,  ja  a 
The  second  prize  went  to  the  Snii 
Sentinel.  In  the  six-column  da 
first  prize  was  divided  between  i 
Xortlifield  Xews  and  Heron  Late  .Vm 
the  second  going  to  the  .l/ostnw, 
Xews. 


A.  H.  Skankey,  prominent  in  Salt 
Lake  City  advertising  agency  circles  for 


Shopping  News  in  Detroit 

The  Detroit  Shopping  Xeu’s  r 
launched  this  week  bv  Fred  C.  V« 
formerly  of  the  Los  Angeles  Satwi 
Xight  and  the  Detroit  Saturday  .ViJ 
It  has  12  pages  of  advertising  said 
be  contracted  for  a  year.  .\  circj!::; 
of  150,000  is  claimed.  It  has  its  :i 
carrier  system. 


The  Jewel  Tea  Company  declared  an 
extra  dividend  this  week  of  $2.25  on  ac¬ 
count  of  accumulated  dividends  on  its 
preferred  stock,  besides  the  regular 
quarterly  of  $1.75  on  the  preferred  pay¬ 
able  .April  1,  to  stockholders  of  record 
March  18. 


R.  C.  Stirton,  president  of  the  H.  W. 
(jossard  Company,  has  established  a  new 
distributing  center  in  Dallas,  Tex.,  to 
serve  Texas.  I.ouisiana,  Oklahoma,  .Ar¬ 
kansas  and  New  Mexico.  The  new  office 
will  open  Feb.  IS.  Paid  advertising  for 
the  company  is  handled  by  the  Charles 
F.  W.  Nichols  Company,  Chicago  adver¬ 
tising  agency.  Free  publicity  is  sent  out 
by  Austin  j.  (Parson  &  .Associates,  New 
York.  Mr.  Carson  informed  Editor  & 
Publisher  this  week  that  he  understood 
from  conversations  he  had  recently  with 
Mr.  Nichols,  that  Gossard  is  planning  to 
increase  its  appropriation  to  newspapers 
materially  this  year.  Magazines  have 
been  preferred  by  the  account  heretofore. 

.A  ‘‘hand-out”  from  the  Carson  office 
this  week  quotes  Mr.  Stirton  as  predict¬ 
ing  1926  will  be  a  ‘‘banner  year  in  the 
corset  and  lingerie  industry.” 

The  Gossard  company  recently  opened 
a  plant  in  .Atlanta.  Ga.  Other  distribut¬ 
ing  centers  are  maintained  in  New  A’^ork, 
Chicago,  and  San  Francisco. 


National  advertising  contracts  amount¬ 
ing  to  $1,500,000  to  be  expended  over  the 
next  three  years  were  discussed  at  the 
convention  of  the  IVest  Coast  Lumber¬ 
men’s  Association  held  recently  in  Seattle, 
Wash.  About  400  of  the  leading  lum¬ 
bermen  of  the  North  Pacific  Coast  gath¬ 
ered  to  outline  plans  for  the  campaign. 
George  S.  Long  of  Tacoma,  was  chair¬ 
man  of  the  meeting  having  the  advertis¬ 
ing  campaign  in  charge. 


Applies  for  A.  B.  C.  Membenrfiip 

The  Eureka  (Cal.)  Humboldt  Stand¬ 
ard,  has  applied  for  membership  in  the 
.Audit  Bureau  of  Circulations. 


Matthew’  J.  Danning,  a  former  Wil¬ 
mington,  Del.,  newspaper  man,  has  been 
made  assistant  manager  of  the  advertising 
department  of  Fi.  I.  dtiPont  de  Nemours 
&  Co.,  explosives  manufacturers. 


An  aggressive  advertising  campaign  is 
planned  by  the  concrete  firms  of  the 


Our  Customers  Write  Our  Ads 

ALBANY,  GEORGIA,  HERALD 

Says — 

‘‘Our  experience  with  the  Duplex 
Tubular  convinces  us  that  it  is  the 
ideal  press  for  a  small  city  daily.” 


DUPLEX 


FOR  ALL  NEWSPAPERS 

Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  _  publications  that  reach  those  who  control 
the  national  advertising  of  the  United  States  and  Great  Britiis. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertiioi 
representation  in  ffieir  respective  fields  and  thereby  afford  a  liigle 
source  ol  information  and  service  for  those  interested  in  intematkw 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page  . . .  145.00  per  insertion 

Quarter  Page .  82.50  per  insertion 


Von  are  Mrdialljr  invited  to  communicate  with  Editob  S  Poiuiziii 
Su)te^l700  Timea  Building,  New  York,  for  further  detaiia  of  circulatioa, 
editorial  policy  and  mechanical  requirementa  of  AovzaTitinc  WoaLO.  .T^ 
office  can  be  of  great  assistance  to  manufacturers  who  desire  infonaatka 
in  regard  to  marketing  conditions  of  Great  Britain.  Publiihers  of  leadiaf 
American  newspapers  will  also  avail  themselves  of  thia  opportunitT  •• 
deliver  their  messages  to  the  largest  advertisers  of  Great  Briuin,  tsanr  d 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 

1700  Times  Building 
BrtMdway  at  42d  St. 

New  York,  N.  Y. 

Talephonas ; 

Bryant  30S2  •  )OS}  •  iOS4  •  SOS5  -  1036 
Cabla  Addreaw  BDPUB,  NEW  YORK 


Advertising  World 

14  King  Street 
Covciit  Garden,  W.  C.  2 
Landoti,  England 
Tsiaphonc:  Gamed  7613 
Cable  AddraMi 

ECOPtJBLISH,  RAND,  LONDON 


Corporations  Flourish  in 

New  York  State 

Greatest  Trading  Center  of  the  Nation 


The  Corporation  Bureau  of  New  York  reports  that  a  new  record  was  established  in  the  number  of 
incorporations  chartered  during  1925  by  the  Secretary  of  State. 

The  number  of  new  charters  was  24,703,  a  gain  of  5,154  over  the  previous  year. 

The  entire  scale  of  industries  was  covered  by  these  new  charters.  In  December  one  company  was 
chartered  whose  principal  purpose  was  given  as  the  prolonging  of  life.  Another  will  devote  its  efforts 
to  turning  out  a  superior  brand  of  pies.  A  third  will  manufacture  insect  traps. 

\n  idea  of  the  tremendous  amount  of  work  involved  in  chartering  so  many  corporations  is  furnished 
by  the  fact  that  a  total  of  53,585  letters  were  written  and  11,056  telegrams  sent  in  expediting  the 
business  of  the  bureau. 

Earnings  of  many  of  the  long  established  corporations  have  been  notably  large,  thus  testifying  to  an 
exceptionally  heavy  volume  of  business,  and  the  constructive  forces  which  made  1925  such  a  prosperous 
period  still  exist  and  in  some  respects  have  been  strengthened. 

The  Empire  State,  leading  the  country  in  manufacturing,  commerce  and  finance,  is  the  greatest  trading 
center  of  the  nation. 

An  important  feature  of  this  great  market  is  the  excellent  standard  of  the  daily  newspapers  and  the 
superior  service  which  they  extend  to  National  Advertisers. 


These  Newspapers  are  the  Leaders 
of  the  Sovereign  State  of  New  York 
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opinion  of  its  promoters  that  ;iia 
win  >  .  Ihing  „(  ,h,  Sk  t 

within  20  years.  ^  ^ 

Dr.  Au-Young,  who  this  week 
the  Press  Congress  of  the  WorW 
Its  1928  session  at  Peking,  « 
to  his  card,  Commissioner  of  ’SoS[^ 
Economic  Research  in  Am^  ‘ 
Europe,  Director  of  the  Chinese”  ‘ 
ment  Bureau  of  Economic  Inform^ 
Delegate  to  the  Institute  of  PactfiTr 
lions  and  a  Member  of  the  Committ^ 
Legal  Conference  under  the  ausn^ 
the  Pan- Pacific  Union.  His  headSe 
in  New  York  are  at  the  Hotel  lil 


BRISBANE  TAKES  HOME  IN  PASADENA  FOR  WINTER 
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OHIO  PRESS  RE-ELECTS 


Snyder  and  Barrere  Preiidd,^ 
Columbus  Office  Urged 

The  Associated  Ohio  Dailies  and  ik 
Buckeye  Press  Associations  tW 
annual  meetings  in  Columbus  the 
of  Feb.  1.  ® 

A  committee  of  the  Associated  Ob 
Dailies  will  investigate  during  the  c* 
ing  year  the  advisability  of  esublishbi 
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for  information. 

President  R.  C.  Snyder  of  the  Norm 
Keflcctor-Hcrald  and  all  the  other  ofo 
of  the  Associated  Ohio  Dailies  wens, 
elected. 

The  employment  of  a  full-time ». 
tary  and  a  definite  program  for  the  jar 
was  recommended  by  Granville  Bariei 
of  the  Hillsboro  Ncu’s-Hcrold,  mitit 


.Arthur  Brisbane,  editorial  wTiler  for  the  Hearst  newspapers,  arrived  in  Pasadena,  Cal.,  Feb.  5,  with  his  family  and 
staff  and  has  established  his  winter  headquarters  in  the  residence  shown  above,  one  of  the  most  beautiful  and  imposing 
Pasadena  homes.  Mr.  Brisbane  has  leased  the  home  of  the  late  R.  A.  Rowan  at  1170  Hillside  Road  for  a  period  of  three 
months,  with  an  option  to  extend  the  lease  for  an  additional  six  months.  It  is  believed  that  he  may  purchase  the  property, 
thus  making  that  city  his  permanent  residence. 

The  Brisbane  party,  20  in  all,  were  greeted  upon  their  arrival  by  a  group  of  friends  and  newspaper  reporters.  Mr. 
Brisbane  was  accompanied  by  his  wife,  their  six  children,  ranging  in  age  from  12  to  one,  by  his  secretary,  Emil  Stein- 
huuser,  and  a  group  of  servants. 

.Mr.  Brisbane  plans  to  spend  most  of  his  time  at  the  Rowan  residence,  with  occasional  visits  to  New  York.  A  part  of 
the  big  residence  has  been  fitted  up  for  Mr.  Brisbane's  editorial  offices  and  his  daily  column  will  be  put  on  the  wires 
there. 


niiuncements.  It  was  issued  daily.  Tlie  group  which  has,  according  to  Dr.  -Au- 
provincial  governors.  They  were  issued  Young,  educated  more  than  1,000,000  illi- 
origin,  thougli  still  more  ancient  than  terates.  The  “pilnva,”  he  declares,  can 
the  newspapers  of  the  Western  World,  he  mastered  by  adults  or  children  with 
performed  a  similar  function  for  the  only  96  hours  of  study  and  it  is  the 
provincial  governors.  They  were  issued 
at  the  provincial  capitals. 

“Affairs  of  government  continue  to 
occupy  the  Chinese  editor's  mind,  though 
he  no  longer  speaks  as  the  official  mouth¬ 
piece  of  tl'.e  ruler.  Often  he  discloses 
conditions  which  the  rulers  would  pre¬ 
fer  hidden.  For  instance  in  1918,  mem¬ 
bers  of  the  militaristic  clique  negotiated 
a  loan  with  Japan  for  the  construction 
of  a  railroad  in  northern  Manchuria  and 
Mongolia.  Several  newspapers  learned 
that  these  funds  were  being  diverted  to 
other  uses  and  published  the  story,  ex¬ 
posing  the  looters.  Six  newspapers  pub¬ 
lished  in  treaty  ports  were  suppressed 
by  the  government  for  this  display  of 
enterprise. 

“Yuan  Shi  Kai,  self-proclaimed  em¬ 
peror,  was  overthrown  by  the  press  voic- 
-  ,  ing  public  sentiment, 

a  mission  for  the  famous  21  de- 

reking  govern-  niands  were  pressed  upon  China  by  Japan, 
pii’fit.  Advertis-  latter  compelled  the  Chinese  Govern¬ 
ing  patronage  is  secrCcy,  while  the  Japanese 

Di.  Sum  Au-Young  scanty,  commum-  foreign  office  published  the  story  that 
,  .  ,  across  the  |  j  deniands  had  been  presented, 

plains  and  mountains  of  China  are  tenu-  XaturaUy^  these  11  demands  did  not  in- 
ous  and  doubtful,  and  the  lack  of  a  simple  (-lyde  those  to  which  China  objected 
written  language  immensely  complicates  would  have  been  resented  by 

the  task  of  disseminating  information  friends  of  China.  The  Chinese  press  dis- 
through  the  press.  covered  the  true  nature  of  the  Japanese 

N'evertheless,  says  Dr.  .\u-Young,  proposals  and  it  was  through  the  Chinese 
there  are  now  more  than  1,000  dailies,  newspapers  that  the  world  learned  of 
weeklies,  and  monthly  publications  issued  Japan’s  real  purposes.” 
in  China,  and  more  than  70  per  cent  Magazines  and  bi-weeklies  are  also 

of  this  number  are  dailies.  Few  of  them  numerous.  Dr.  .Au-Young  stated, 
arc  rich,  in  fact  most  of  the  newspapers  Favorite  titles  of  this  branch  of  the  press 
in  non-treaty  ports  are  poor  and  many  are  “Renaissance,”  “Reconstruction,” 
are  subsidized  by  political  parties  and  “Young  China,”  and  the  like.  Other 
factions.  Peking,  the  national  capital,  periodicals  which  stand  forth  from  the 
has  more  than  51)  daily  newspapers,  only  mass  include  one  whose  name  can  be 
a  few  of  which  are  economically  and  translated  as  “Woman’s  Magazine”  or 
politically  independent.  Yet  their  in-  “Ladies  Journal,”  I^abor’s  Magazine, 
herent  influence  is  great.  Journal  of  Commerce  and  Agriculture, 

“It  was  the  affairs  of  government  that  -'ind  the  Journal  of  the  Rankers’  .Associa- 
gave  China  its  first  newspapers,”  Dr.  tion.  .All  crafts  and  professions  have 
\u-A*oung  continued.  “The  Peking  their  journals. 

Gazette  was  started  hundreds  of  years  Numerous  new  magazines  are  pub- 
ago.  during  the  Ming  Dynasty,  which  lished  in  the  “pihwa,”  a  relatively 
ruled  China  from  1368  to  1644.  This  simple  “alphabet”  which  contains  1,200 
newspaper  carried  no  editorial  comment  characters.  This  system  of  letters  has 
and  its  news  was  largely  confined  to  re-  the  approbation  of  the  Association  for 
ports  of  imperial  decrees  and  official  an-  the  Promotion  of  Mass  Education,  a 


COMBINA 


More  Than  700  Dailies  in  Nation  of 
No  Advertising,  Bad  Communica¬ 
tion  and  Giant  Alphabet — Educa¬ 
tion  Gaining  Rapidly 
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I  IMVFNTION  found  ***  issued  in  future  from  the  Courier 

INEW  IlNVtJNliun 

TO  transmit  PHOTOS 


^  uli  uli  -ii  ■^1  iiu  ill  iii'iui  iai  uxi'^ 


j.:i 


Pi.ttr«  M.y  Be  n..he«l  Aero.. 
AlUnlic  “In  an  In.tant  by  New 
Diicorery  Announced  in  Rome — 
Carolu.,  Inventor 


A  new  discovery  by  which,  according 
M  claim,  a  picture  may  be  flashed  across 
It  Atlantic  ‘‘in  an  instant,  whether  a 
mrirait  or  an  entire  newspaper  page, 

£  announced  in  Rome  Feb.  9  an  ex-  The 
cinsive  dispatch  to  the  New  >  ork  Herald 
Tribune  states.  .  ,  ,  . 

The  new  process  is  being  worked  out 


weekly  publication  will  be  converted  into 
an  exclusive  job  printing  establishment,  b? 

The  Courier  News  was  purchased  by 
Mr.  and  Mrs.  Harris  in  September,  1925. 

Before  locating  in  Blytheville,  Mr. 
Harris  published  the  Laurel  (Miss.) 
Daily  Leader  for  12  consecutive  years, 
selling  that  property  to  James  Skewes 
and  associates. 


HOUSTON  CLUB  FORMED 


New.  Writer.  Launched  By 
Hou.ton  New.paper  Worker. 

The  News  Writers,  a  social  club  of 
/mious  European  laboratories,  espe-  workers  on  the  editorial  departments  of 
lllv  tTtof  the  Telefunken  Gelellschaft.  ®  three  daily  newspapers,  has 

SL  as  a  result  of  live  years’  develop-  1“.®*  organized  in  Houston,  Tex., 

n«it  of  the  Carolus  cell— a  highly  sensi-  members. 

r  rfioto-electric  cell,  named  after  its  , purpose  is  to  promote  good 
tnre  !  fellowship  among  reporters,  desk  men,  »a! 

’  replaces  the  silenum  cells  Photographers  and  staff  artists.  A  para-  | 
i  u  ed  hi  picture  transmission,  organiz^  salary 

Thf  transmission,  based  on  the  Kerr  irietii-  a  n  r  i.  j  * 

iDc  newsoapers  have  endorsed 

oi  cimsists  m  influencn^  a  ‘he  club  editorially.  Definite  plans  have 

atd  light  m  sue  1  I  I  ^  been  made  for  financing  the  establishment 

roltage  produces  a  strong  ray.  while  low  n,3i„,enance  of  a  club  house. 
ni^e  produces  a  weaker  ray.  reporter  for  the  Hous- 

voltage  variations  are  instantane-  Press,  was  elected  temporary  presi- 
.«ly  accompanied  by  equal  variations  in  ^ 


die  light  ray  influencing  the  photographic 
negative.  The  Carolus  photo-electric  cell 
Tansforms  every  light  variation  into 
electricity,  with  enormously  accelerated 
iransfflission.  The  new  cell  itself  pro¬ 
duces  only  small  currents,  which  must  be 
amplified  by  radio  telegraphy. 

It  is  claimed  for  the  system  that  com 


Sparks,  humorist,  with 
15  years’  experience  on  Texas  news¬ 
papers,  was  elected  secretary  and  trea¬ 
surer. 


Greenwald  to  Atlantic  City 

M.  H.  Greenwald  has  been  named  busi-  fc 
ness  manager  of  the  Atlantic  City  (N.  g 
plcte  photographs  are  available  at  their  J,-)  Daily  Press,  Evening  Union  and  ^ 
destination  five  minutes  after  transmis-  Sunday  Press  _  published  by  the  Press-  ^ 
sioo,  whether  from  London,  Paris  or  New  't'o't  Publishing  Company,  A.  J.  Feyl,  ^ 

president.  Mr.  Greenwald  was  for  16 
years  manager  of  the  special  advertising 
department  of  the  Philadelfrltia  Public  5^ 
Ledger,  being  particularly  active  in  auto- 
mobile,  travel  and  resort  advertising.  j; 


York. 


COMBINATION  PUBLISHERS  MEET 


I 


Now  Organization  to  Convene  in 
Kama.  City,  Feb.  16 

The  Combination  Newspaper  Publish- 
9S  Association  will  meet  in  the  Balti¬ 
more  Hotel,  Kansas  City,  at  10:30  o’¬ 
clock,  Feb.  16,  Cowgill  Blair,  general 
n^ger  of  the  Joplin  (Mo.)  Globe  and 
SeuyHerald  and  secretary  of  the  Asso¬ 
ciation  announced  this  week. 

The  program  will  be  informal.  Each 
speaker  will  be  asked  to  discuss  his 
topic  for  ten  minutes  following  which 
he  will  lead  a  short  general  discussion. 

The  following  subjects  with  leaders 
have  been  chosen: 

Standardization  of  National  Advertis- 
PfRCtice — H.  H.  Horton,  Okmulgee 
(Okla.)  Times  S'  Democrat. 

1^1  Advertising  Practices  on  the 
Oimoma  City  Oklahoman  and  Times — 
"Vc  advertising  manager. 

The  Management  of  Combination 
-'Wspapers  Where  Competition  Exists 
Watts,  Des  Moines  Register 
r  ‘^^^e-Ncws;  A.  G.  Newmeyer, 

d’  y’^^eans  Item-Tribune. 

raicy  Management,  or  Walking  the 
Tight  Wirr  . . 


WEEK’S  AD  TIPS 


George  Batten  Company,  332  South  Michigan 
avenue,  Chicago.  Sending  out  copy  for  Sun* 
day  insertion  on  Celotex  Company.  Page  copy 
is  being  used. 

Campbell-Ewald  Company  of  Detroit  are 
working  on  a  list  of  newspapers  for  the 
Crosley  Radio  Company  of  Cincinnati. 

Dorrance,  Sullivan  A  Company,  130  West 
42nd  street.  New  York.  Has  secured  account 
of  the  V'ahr  &  f^nge  Drug  Company,  Mil¬ 
waukee,  Wisconsin.  yi 

Frwin,  Wasey  A  Company,  844  Rush  street,  ^ 
Chicago.  Preparing  list  on  Northern  Paper  r 
Mills,  Green  Bay,  Wis.  Copy  will  be  ready 
to  start  the  last  of  February.  They  are  also  ^ 
working  on  a  list  for  Hart  Oil  Burner,  W.  B.  S 
Wilde  Company,  Peoria,  II..  g 

Fuller  A  Smith,  Bulkley  Building,  Oeveland.  S 
Now  handling  account  of  Fenestra  advertising  SI 
^r  the  Detroit  Steel  Products  Company.  & 
Detroit.  C 

John  S.  Kii^  Company,  1230  Huron  Road,  w 
Cleveland,  Ohio.  Now  handling  the  following 
accounts:  The  Vreelands,  Cleveland,  manu- 

Ucturers  of  “Hairerbs.**  Clarence  H.  Ceilings 
Company,  Cleveland,  marble  tiles.  The  In¬ 
dependence  Nurseries,  Independence,  Ohio, 
shrubbery,  __water  lilies,  tropical  fish.  The 
Company,  Cleve- 
chinaware. 


Wire — W.  Y.  Morgan,  Hutchinson  Cleveland  Household  Supply  C( 

Kan.)  News  &  Herald*  T.  E.  Nowels  distributors  of  ‘‘Cleveland  _ 

Morado  Springs  Gasette  and  feleerabh  «*^‘**'  Broadway,  Milwaukee 

How  the  Has  soured  the  following  accounts: 


,,  , ,  -  -  - - „  -  Thomas 

Moulding  Brick  Company,  133  W.  Washington 


T-  _  — -  Muskogee  Phoentx  and  mouiamg  onez  company,  133  W.  Washington 
^S-Uemocrattc  Operate  Separately,  §*•>  .Chicago,  manufacturers  of  a  composition 
ffld  Why — Joel  H.  Bixbv  flooring,  for  which  architectural  papers  es- 

ife  Should  rnmkinat;,,,.  T  •  pecially  will  be  used;  Oro-Tone  Company,  1010 

m  a  Cnnnor  *’  Publlshcrs  Join  George  St.  Qiicago.  manufacturers  of  phono- 

Campaign  to  Sell  the  graph  equipment.  An  extensive  campaign  will 
j-oODlnatlon  Idea  (a)  Nationally’  fb)  'T  '“"’•'‘I  O"  lor  the  Oro-Phone.  a  new  type 
^lly?—J.  S.  Parks  Ft  •smith  of  reproducer  for  all  types  of  phonographs 

Stulhwest  ’a.  I'-  this  company  has  just  perfected. 

H  JAsSiatir*-"  Newspa^/ Publish:  Ja”kso^- l^^u'S^ITard^-’S:' 

11  ited  ,  X  ^  group  organ-  wntrr  copy  to  newspapers  on  Union  Pacific 

B  o—  «> 

October.  Chicago  last  North  Michigan  avenue.  Chica^,  placing  a  40 

week  schedide  to  a  large  list  of  newspapers  on 
Palmolive  Company. 

DAILY  BUYS  I  oral  U/cc-vi  v  Steddlf^  PKt  Company,  1,S3  Court  St.,  New 

‘^‘'AL  weekly  Haven, ^ Conn.,  now  has  the  following  accounts: 

-  Industrial  Dryer  Corporation,  Stamford,  Conn., 

ttwisiinn:  V  11  .  .  manufacturers  of  drying  and  conditioning  equip- 

PP  Valley  Leader  Sold  to  ment;  Scroll  Art  Company,  Bridgeport,  Conn., 

Nytneville  CArk  1  m  manufacturers  of  Dragon  smoke  stands  and 

■'  Courier  Newt  other  articles  of  this  character.  Lawrence  11. 

llie  Blytheville  fArlrl  F'yn".  formerly  with  the  Ethridge  Company 

Leader  ^  Musxssipp%  and  Winemiller  and  Miller,  Inc.,  New  York 

Eirar  r  been  purchased  by  City,  has  joined  the  staff  of  the  Steddiford 

»ner.  a  Beulah  L.  Harris  Pitt  Company. 

publishers  of  the  Blvtheville  .P-  *  Company,  16  East  41st  street. 

Courier  Neinr  Tt,.  T  j  N**  Vork.  Has  secured  account  of  the  Penn 

i'lews.  Ihe  Leader  will  Mold  Manufacturing  Company.  Wheeling. 


Success  Beckons  you  to 

ILLINOIS 


The  general  statement  that  Illinois  is  about 
ready  to  take  its  place  as  the  second  state  in 
the  Union  in  financial  resources,  supported 
only  by  figures  showing  bank  clearings,  etc., 
means  little;  but  when  this  same  statement  is 
made  and  backed  by  figures  compiled  by  the 
Bureau  of  Statistics  and  Research  of  the  Fed¬ 
eral  Reserve  Bank,  Seventh  District,  shewing 
the  ratio  of  the  capital  invested  in  manufac¬ 
turing  projects  in  the  rest  of  the  United  States, 
the  business  man,  knowing  that  Illinois  is  the 
center  of  the  district,  is  very  apt  to  glimpse  a 
vision  of  the  future  of  this  state. 

In  this  territory  of  great  purchasing  power,  the 
success  of  nationally  advertised  merchandise 
has  kept  step  with  the  rising  financial  condition. 
Get  in  line. 

This  state  is  no  longer  a  “try  out”  territory. 
The  cooperation  of  these  leading  Illinois  daily 
newspapers  is  at  your  disposal. 


Use  These  Daily  Newspapers 


F 


Chicago  Daily  Journal  .... 
*Evantton  News  Index  .... 
*Freepoit  Jonmal-Standard 

*Joliet  Herald  Newa . 

*La  Salle  Tribune  . 

*Manoon  Journal  Gazette 


’Ottawa  Republican  Timea 

’Peoria  Star  . (S) 

tRock  laland  Argni  . 
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Editor  &  Publisher  for  February  13,  19  26 


LETTERS  FROM  OUR  READERS 


•torei.  And,  what’s  more,  it  dott  mould  opin-  which  matter  libelous  ner  « 

ion.  Truly  an  admirable  medium  tor  any  ;tc«lf  Arid  ^  to 

maker  or  distributor  of  national  goods.  P  PW*  >. 

The  true  “Mlladium  of  li^rty,”  or  "bulwark  entitled  to  know  just  what  IHj  ^  ^ 

of  democracy  ■  still  exists.  It’s  tbe  country  done  in  order  to  understand  th»~j7 

W.  P.  ELSON.  issues  that  come  up. 

_  damage  suits,  however,  publisher.^ 


Serrice  to  the  Schools 

To  Editor  &  Publisher;  I  believe  your  arti- 


Free  RaUroad  Publicity  Tbe  newspaper  business  is  no  different.  It,  bomco  to  the  Schools  ^  libelous  but  alv^ 

too,  has  Its  crying  need.  It  needs  a  News  e  t  atXMlt  whidl  ll». 

To  Editor  &  Publisher:  It  appears  thermometer  to  register  exactly  how  hot  a  ele^ofcrs^  TnTouriSism^  ^I'worr^hil^  'll  i  ' 

that  the  Illinois  Central  has  joined  the  'instrument  is  not  needed  narticuiariv  they  are  doing  more  to  acquaint  the  newspaper  ruDlistiers  Will  not  expose  themsd-s 

ranks  of  the  free  publicity  seekers.  We  by  ^he  "ditmT  the  copyread^rs  what  happens  to  a  student  when  to  damage  suits  iwrely  for  “edu^' 


damage  sui  s.  however,  publishers^ 
hold  valuable  news  sometimes  whichT" 
not  be  libelous,  but  about  whidi  S 
must  be  careful.” 


ranks  of  the  free  publicity  seekers.  We  by  the  editors,  the  copyreaders  and  the  re 


.eduatiaiil 


were  recently  advised  that  our  paper  porters  throughout  the  country.  By  years  of  o'her'^hing  thaf“has®\ome^to“my'a«ention  *"a  EHis,  in  urgim  ,l 

would  not  receive  the  Illinois  Central's  Thf^tr"  de\Vrmin:"  t  work  of  V  character  .is  ce^ainly  a  .great  to  ^contend  for  the  privileg^ 

Florida  advertising  that  we  had  received  out  the  aid  of  an  instrument. 


in  former  years.  But  following  this  ad¬ 
vice  we  received  a  very  attractive  illus- 


ex^rience  tnese  worxers  nave  aeveiopea  tw  -  ,  {  .  character  is  certainly  a  great  pUDllC  to  contend  tor  the  pr  vilege 

out‘\L‘°aid'of™an'insrtumem“'  Te^ice^L  thV  sch^?,' of  iournalVsm.Ld*  sh“o“d  COUrt  ruling  denies  the  pr«s 


But  such  an  instrument  is  needed  for  certain 
individuals  of  the  great  general  public  who 


.  .  j  .  •.tj  _  .  r _ r--,-.  think  they  can  guess  news  values  without  expcri 

trated  news  story  WMth  request  for  free  ^nce  and  without  an  instrument, 
insertion.  We  replied  as  follows :  No  layman  would  trust  his  ability  to  guess 

Tan  90  \Q9f\  'I'*  number  of  apples  required  to  make  a  bushel. 

_  jan,  4Up  would  not  trust  his  judgment  of  speed 

enough  to  claim  he  could  guess  the  exact  speed 


H.  S.  Gray, 

Illinois  Passenger  argent, 

Dubuque,  la.  «act  temperature  of  a  room  or  the  exact  num  Public  of  NeceRsary  Information 

p.  w .  p  ber  of  feet  to  a  distant  hill. 

Ucar  Mr.  Uray :  He  does  not  think  his  human  estimates  lietter  Declaring  that  the  Te.xas  libel  law 

A  few  days  ago  we  received  a  very  at-  has  been  interpreted,  by  the  courts  as 

tractive  illustrated  news  story  of  Florida  measures,  spee<lometers,  thermometers,  scales  a  “legalized  censorship,  Henry  K.  £llis, 

in  mat  form.  It  was  a  very  tine  story,  and  tape-lines  will  presume  to  tell  an  editor  editor  of  the  Denison  Herald  in  an  ad- 

but  it  disclosed  reference  to  the  Illinois  h^^rj^hiuld  rta^-Jd*  at  McKinney,  Tex.,  said  the  people 

Central  which  put  it  in  the  classification  editor  is  helpless.  He  is  busy.  He  are  greater  losers  than  the  newspapers  as 

of  advertising  news.  docs  not  have  time  to  enter  into  a  joint  debate  a  result  Discounting  popular  belief 

We  were  just  wondering  if  there  h^ad  on  just  fc^re*  u"no‘t  ‘hat  Texas  libel  laws  are  unusually  harsh, 

not  been  some  misunderstanding  and  that  |  sto?;  Ins^ealf  of  a  fivedinc  personal  Mr.  Ellis  said; 

we  had  been  recommended  for  the  free  on  the  inside.  “Clearly  it  was  the  intention  of  fram- 


be  of  some  help  to  the  editors. 

J.  L.  SULLIVAN, 
Director  of  Journalism,  Marquette 
University,  Milwaukee. 


Daily  Host  to  Corretpondett, 


ence  and  without  an  instrument.  University,  Milwaukee.  The  Lottg  Bcctch  (Cal)  PrMjTJ 

No  laj^an  would  trust  Hs  ability  to  guess  -  gram  recently  held  a  conference  ^ 

He  ^ruM^  not“"rrst'Ts''fudgm"nt' of  speed  TEXAS  LIBEL  LAWS  HARSH  urban  correspondents,  district  circalS 
enough  to  claim  he  could  guess  the  exact  ipecd  managers,  members  of  the  editorial  Sh* 

D.„i...  Eau..  s.,.  Th.,  D.pri,. 

S“”E';r'.'di'un;”tSi."''"  imonMMon  strvic.  w»s  dismssed.  “  ”**' 

He  does  not  think  his  human  estimates  lietter  Declaring  that  the  Te.xas  libel  law 


publicity  schedule  instead  of  a  paid  ad-  cis  u*  me  m  maivc  n.  ueissmic  mi 

vortisino  crVipHiilo  editor  is  using  on  his  tendered  news.  There-  .  .  .  .  r 

vemsing  scneauie.  fore  he  comes  to  the  conclusion  that  the  editor  newspapers  to  give  accurate  reports  of 

However,  it  that  was  not  a  mistake,  is  prejudiced  against  him  personally  or  that  the  what  is  said  and  done  at  public  meetings 
and  was  intended,  we  would  be  glad  for  e.Iitor  doesn’t  know  news  when  he  sees  it.  conducted  for  public  purposes.  Under 
you  to  call  on  the  writer  and  see  \vhat  "'n '  hand"'  If' John 'jmeV^or  nasty*  Mr.  decision  of  the  courts  following  enact- 

arrangements  could  be  made  tor  tree  E,ji»or  could  put  the  News  Thermometer  on  his  ment  of  the  law,  however,  the  papers  are 
trdJTSportdtion  before  T\e  stsrt  tbe  pub”  proffered  news  m  his  presence  snii  show  him  it  not  permitted  tbe  privilege  The  old 
lication  of  any  free  publicity.  was  jus^aixiut^a,  hot  a^s^an  common  law  still  operates."  ‘  , 

lours  truly,  an  instrument  would  be  in  handling  that  con-  Mr.  Ellis  remarks,  made  at  a  Lions 

T.  N.  Stonebraker  stream  of  visitors  to  the  etlitorial  rooms  Qub  meeting,  centered  ibout  that  portion 

Vice-President  of  Freeman-Journal  Co.  rhe°pa^lr'tharis’'no?  news‘°anTtrTinrtoXi^  o'",  known  as  “declaration  of 

something  out  that  is.  privileged  matter,  which  imparts  to 

We  want  to  commend  you  for  the  stand  Realizing  the  great  value  of  such  an  in-  newspapers  the  right  to  give  “a  true,  fair 
that  your  publication  is  taking  against  ^i;:;S°;:Jen?'"of'^'suT  an'"fns™  and  imiiartial  account  of  public  meetings 

the  tree  publicity  seekers.  Uurs  is  one  you  will  find  space  in  ymir  columns  to  mention  organized  and  conducted  tor  public  pur- 
of  the  smaller  dailies  but  we  make  an  it  so  the  di«;tressed  .and  distracted  editors  of  pfises  only.** 

absolute  distinction  between  general  news  **’'  nation  will  know  “Very  few  public  meetings — political 

and  advertising  ne\vs.  We  tell  both  local  ■''.\rx''gum.  meetings — are  conducted  these  days  at 


John  Jones  cannot  see  the  measuring  stick  the  the  law  to  make  it  nossihle  for 

itor  is  using  on  his  tendered  news.  There-  poSslDie  lor 


Yours  truly, 

J.  N.  Stonebraker, 
Vice-President  of  Freeman- Journal  Co. 
We  want  to  commend  you  for  the  stand 


absolute  distinction  between  general  news  **’'  nation  will  know  th.-it  rchef  is  in  sight, 
and  advertising  news.  We  tell  both  local  nientm 


and  advertising  news.  We  tell  both  local 
and  national  advertisers  who  request  free 
publicity  that  it  is  just  as  unreasonable 
for  them  to  request  it  as  it  would  be  for 
us  to  make  request  for  free  merchandise  To  EniroR  &  Publisher;  It  h.-is  always  been 

or  its  equivalent  from  their  institution.  *  mystery  to  me  why  advertising  men  in 

V*  .10  viLRivuBv  general  have  not  discovered  the  country  weekly. 

J.  N.  oTONKBR.VKER.  The  article  by  Bert  Moses  on  that  very  subject 

Freeman- Tournal  Publishing  Co.,  in  a  recent  issue  of  Editor  &  PeBLisHEi  is 

Webster  Citv  Iowa.  certainly  most  timely,  and  I  congratulate  you 

'  ’  *  on  it. 

While  advertisers  rush  pell  mell  to  buy 
•«x/  w  i_  \t7  .-al  u/um  *»  quantities  of  high  priced  space  in  metropolitan 

Very  much  Worth  While  dailies  and  national  magazines  that  are  already 

Tw  Rw _ _  o  I)..,..  .  .  T  over-crowded  with  display  they  ignore  the  fact 

To  F.DITOR  &  I  LBLIsHLR.  I  pcrhapS  small  town  paper,  daily  or  weekly,  has 


Weeklies  aa  Ad  Mediums 


ONLY  9  MONTHS  OLD, 
BUT  —  The  BIGGEST 
TABLOID  ON  EARTH 


“Very  Much  Worth  While” 


i-i/iiw  AX  i  x-iBi.ioRii.RN .  *  small  town  paper,  daily  or  weekly,  has 

hav^e  an  exaggtirated  idea  of  the  im-  plenty  of  space  for  tticir  display  at  a  reasonable 
portance  of  the  schools  and  depart-  figure  and  furthermore,  has  a  great  deal  of 
ments  of  journalism.  I  seem  to  think  ,i,„ally  no  ohc.  ha,  time  or  indinx. 

they  are  one  of  the  most  important,  it  tion  to  read  all  of  a  42-page  paper  every  day, 
not  the  most  important,  engines  for  the  and  only  the  most  striking  ads  are  ever  leen 
future  improvement  of  journalism  and  all  ?„^r‘‘’:C>7ci^V.°b''thl';!.hsc?iU^^^ 
its  branches,  so  1  am  inclined  to  think  town  or  country  weekly  read  every  word  printed, 
the  series  (on  schools  of  journalism  now  news  columns  and  advertising,  every  week, 
appearing  in  Editor  &  Publisher)  very  It’*  usually  small  enough  and  chatty  enough  to 

much  worth  wtllle.  1  tue,  on  occasion  q-i,j  country  weekly  serves  its  field  admirably. 
I  feel  that  some  of  the  information  fur-  It  offers  local  news  its  subscriber,  can  get 


Rapid  growth,  you  will  admit,  but  the 
DAILY  NEWS,  St.  Petersburg's  Pic¬ 
ture  Paper,  is  keeping  pace  with 
Florida’s  developnaent. 

Editorial  punch,  convenient  size,  service 
to  the  community  and  its  daily  noon, 
home  and  sporting  editions  have  com¬ 
bined  to  push  the  DAILY  NEWS  into 
its  undisputed  leadership  in  this  rich 
market. 

The  SUNDAY  NEPYS,  started  in 
September,  is  the  most  popular  on  the 
lYest  Coast. 


BxxilirifiiNtwii 

I  ■T.remtnuRUB  picturb  papbr 


nished  to  you  on  a  given  school  has  not  nowhere  else.  It  print,  convincing  editorial, 

oo  many  matters,  local  or  otherwise.  It  de- 
bcen  wisely  chosen.  velooes  loyalty  to  home  institutions.  It  suo* 


Roy  L.  French, 
Head  of  the  Dept,  of  Journalism. 
University  of  North  Dakota. 


velopes  loyalty  to  home  institutions.  It  sup¬ 
ports  home,  church  and  school.  It  pleads  in 
vain  with  advertisers  to  use  its  columns,  and 
urges  readers  to  spend  their  money  in  the  local 


•TPBTBRnUROB  ^23^  PICTURB  PAFBR. 
Owned  by  Frank  Fortune  PoWer 
Edited  by  Major  Alfred  Birdsall 
Represented  by 

GEORGE  B.  DAVID  COMPANY 

NEW  YORK:  lU  East  42imI  Street 
CHICAGO:  1H9  Hartford  Buildinf 


When  la  News  Hot? 


To  Editor  &  Publisher:  Every  line  of  busi¬ 
ness  has  its  crying  reed.  The  radio  business  is 
crying  for  a  static  eliminator,  the  Lilking 
machine  business  for  a  way  t<»  eliminate  that 
scratching  noise  and  the  automobile  business 
for  a  non-glaring  headlight. 


Northern  Ohio! 


one  of  the  couiitry'i 


Greatest  Markets 


is  another  of  the  nationally 
famous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


CmMJ'rSff'"'' 


covered  ALONE  by 
one  of  the  country*! 


The 


Greatest  Newspapers 


Washington 

Times 


Ain^ricaiLar^«itCircuUtioi\ 
Building  Or$anizatica 

ResuitjCount* 


ONE  dhitdium  -  ONE  Cast 


uer 

WmseUU 


The  futility  of  the  “one  paper 
buy”  argument  is>  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


6  vfiaar  OcCiaEITU.BLD 
IHDUIRPOLIS  IMD 


J.  B.  Woodward 
no  E.  42d  St. 
New  York 


▼oodward  a  Kelly 
360  N.  Mich.  Ave. 
Chicago 


If  Quality 


of  circulation  is  your  first  cooil- 
eration 


®I)e  lEtictting  Siar. 


With  Sunday  Morning  Edhi«i 

Washington,  D.C. 

will  have  your  preference-aa 
as  it  has  the  preference  of  put- 


tically  everyone  in  the  Natiool 
Capital. 

The  Star’s  circulation  is  hoot 
circulation — ^both  quality  and  qwi- 
tity — the  kind  that  counts  oos; 
with  advertisers. 


New  York  0£Sce  —  IIO  E.  42ad  St 
Dan  A.  Carroll 

Chicago  Office  —  Tower  Buildin{ 
J.  E.  Lutz 


The  one  sure  way 
to  increase  the 
producing  power 
of  your  advertising 
is  to  use  the 


Norrfstomn 

ISnnll 


NorrUtowo,  Pa.. 


Montgomery  County’* 
Croat  Home  Newspaper 


National  BeprMentattr* 
Paul  Block,  Ine 
PhUadelpblt.  N«w  Tork, 
Ckleago,  Boiton,  Ootrelt 


21,544,376  Lines 


Dispatch  advertising  record  fcr  >* 

which  was  the  greatest  ye»t  *  y 

patch  history.  This 

all  other  Columbus  '>'**t*'*3  ^ 

bined  by  3.680.065  lin«  ^  ^ 

first  in  the  state  of 

second  paper  by  2,648.383  w**' 


NET  PAID  CIRCULATMH 
CITY  . 


SUBURBAN 

COUNTRY 


PAYNE,  BURNS  &  SMITH 

New  York  City — Bosteo 

a  LOGAN  PAYNE  CO. 

Clitcage  •  Detroit  -  St.  Louis  -  Lae  Angelee 


Total  arcuUHoe. 


(I’tiliniikisTlispiiW 


Cl 


V 


Elimination  of  Fraudulent  Copy  Dis* 
cu*sed  by  Managers  Association 

Elimination  of  fraudulent  classified  ad- 


E  dit  or  &  Publisher  j  or  February  1  3,  1  9  2  6  41 

- - ~  '  ried  as  our  slogan  throughout  the  cam-  that  the  “White  House  reeked  with  the  CLEANING  CLASSIFIED  COLUMNS 

rrttCY  MAN  VIEWS  RETAIL  paign  *A  Tribute  to  the  Genius.  Skill  and  odor  of  oil."  _ 

AGtW«-*  C  raftsmanship  of  American  Industries’.  "The  press  of  our  country,”  President  n-  •  c  c  j  i  »  i-  r»- 

ad  problems  recognized  that  by  far  the  greater  Calles  emphatically  replied,  “enjoys  an  Fraudulent  Copy  D.s- 

(Continued  front  page  18)  majority  of  merchandise  distributed  in  amount  of  freedom  1  do  not  believe  to  cussed  by  Managers  Association 

- - - - is  conceived  and  develop  be  smaller  than  that  granted  in  the  United  Elimination  of  fraudulent  classified  ad- 

nv  facts  and  not  enough  of  the  ^  of  the  question,  vertising  was  discussed  at  a  recent  di- 

*  ."^'.he  merchandise.  The  advertis-  want^,  our  customers  to  know  the  fac^^  ,t  would  be  better  answered  by  the  di-  rectors’  meeting  of  the  Association  of 

comln^^d  \oVl^  ^f  i"  Mexico’s  newspapers."  Xew.pa^.  CUssified  Man- 

Ihich  or  in  which  i«g  and  broad  ^  TRIBUTE  TO  MISS  LOEB  Th^  association  Jep^nS  a  member- 

IL  ^Sise  comes  or  is  made.  -  ship  of  267,  the  largest  in  its  history. 

merchant  could  invest  his  money  o?  'his  idea  of  paying  a  tr  bute  Congress  Praises  N.  Y.  Evening  World  Those  attending  the  Cleveland  meet- 

h^ter  way  than  to  send  his  adver-  Anierican  industries.  A  store  using  this  *  ■  g  Murdock.  Detroit 

with  the  buyers  to  market,  ■d'^a  'vill  pay  their  respects  to  an  activity  •"«*  Worker  ^  ^  Armstrong.  Clczrland 

V  to  have  him  present  when  the  sales-  this  country  which  justly  deserves  it  A  remarkable  tribute  was  paid  Sophie  Press;  Chas.  T.  Hardin,  C^>/iimWa  Dis- 
l.^rpnffering  their  wares.  This  would  and  at  the  same  time  will  cause  their  Irene  Loeb.  member  of  the  Nezv  York  patch;  Fred  L.  Tate.  Toronto-Star; 
_ :^Uf  hpin  in  nrnducine  harmony  but  customers  to  turn  towards  their  store  to  Evening  IPorld  staff,  and  president  of  Harrv  Gwaltney,  Mxhvciukee  Journal:  O. 


I 


the  manner  from  which  or  m 


or  inc  -  .  j  country.  we  especially  commena  uic  _ 

'‘^r^’r^ant  could  invest  his  money  of  this  idea  of  paying  a  tribute  to  Congre..  PrnUe.  N.  Y.  Evening  World 

A  mcrcndiiv  vuu  oHvpr.  American  industries.  A  store  using  this  ,  ,,,  ,,  ,,,  • 


.1  uivav..-..-  oHvpr.  American  inausiries.  a  store  using  inis 

■"  wS'whh  the  buvers  to  market.  >dea  will  pay  their  reacts  to  an  activity 
ibing  ™n  wiin  •  .  .  this  country  which  justly  deserves  it 


Writer  and  Welfare  Worker 


t T.  ^ve  him  present  ’when  the  sales-  «•»  this  country  which  justly  oeserves  it  a  remarkable  tribute  was  paid  Sophie 
*  *  offer  ntf  their  wares  This  would  and  at  the  same  time  will  cause  their  Irene  Loeb.  member  of  the  Nezv  York 
Mo  in  producing  harmony  but  customers  to  turn  towards  their  store  to  Evening  ll'orld  staff,  and  president  of 
certainly  help  p  t.. hnv  .American  Made  Merchandise  at  a  the  Chilrf  Welfare  (“rimmittee  .liirlniT 


f  recLmeiid  that  a  still  further  huy  American  Made  Merchandise  at  a  the  Child  W  elfare  Committee,  during 
'  "  C^taken  for  co-ordination.  legitimate  proht.  de^te  of  the  Widowed  Mothers’  Aid 

''%-i,e  ailvertisine  man’s  job  should  not  -  -  Bill,  which  passed  the  House  in  Wash- 

The  aavenismg  II  an  s  JO _  'ri»jii'o  iKi’TirD\7ii?\»7C  inamn  PoK  o 


Harry  Gwaltney,  Mihi-aukee  Journal;  O. 
S.  W^espe,  Louisville  Courier-/ oumal ;  H. 


bt  considered  finished  until  the  merchan¬ 
dise  is  actually  in  the  hands  of  the  public, 
aid  he  cannot  put  it  there  with  paper 
aace  fine  words  and  beautiful  illustra- 

spvvv,  _  4l,a»  i^r%ryi 


- ' —  Bill,  which  passed  the  House  in  Wash 

N.  Y.  TIMES  INTERVIEWS  ington,  Feb.  9. 


delate  of  the  Widowed  Mothers’  .\id  J.  Moehlman,  Baltimore  Sun;  Chas.  W. 
Bill,  which  passed  the  House  in  W  ash-  Nax,  St.  Louis  Globe-Democrat,  associa- 


MEXICAN  PRESIDENT 


ington,  reb.  9.  tion  president;  C.  L.  Perkins,  Chicago 

Miss  Loeb  has  always  insisted  that  Herald-Examiner ;  Walter  Campbell, 
the  mothers  aid,  or  mothers’  pension.  Toledo  Blade;  and  H.  A.  Dryden,  Peoria 
was  not  “charity,”  and  that  there  should  Journal-Transcript. 


The  sales  people  supply  the  final  Calles  TelU  L.  C.  Speers  Press  of  be  no  charity  stigma  about  it.  . 

link  between  the  newspaper  ad  and  con-  Mexico  Is  Free — Washington  Cor-  It  was  largely  through  her  efforts 
sum’er.  This  being  true,  if  we  are  to  respondent  on  Roving  News 

have  harmony  in  sel  ng,  the  sales  people  *[  .  ,  .  _ _ ,  mothers  aid  board  was  put  into  the  bill. 

£st  Sow  when  to  sing.  Who  can  bet-  Assignment  Across  Border  gj^^-ing  terms  Representative  | 

ttr  write  their  tune  and  direct  their  - ; —  .  John  J.  Boylan  of  New  \ork,  and 

^iIll!ing  than  the  ad  man,  so  the  next  step  -\n  exclusive  interview  with  President  John  J.  O’Connor,  referred  to  Miss 
for  co-ordination  is  a  new  job  for  the  ad  Calles  of  Mexico  was  obtained  last  week  Loeb,  who  sat  in  the  gallery  during 

for  the  Xew  York  Times  by  L.  C.  Speers,  the  debate,  as  the  “little  mother  of  child 
One  of  the  greatest  opportunities  a  member  of  its  W'ashington  bureau  sent  welfare.”  They  paid  high  tribute  to  her 
store  has  to  sell  its  community  presents  to  Mexico  on  a  roving  news  assignment  many  years  of  service  to  the  widows  and 
Itself  in  its  yearly  or  semi-annual  com-  by  F.  T.  Burchell,  acting  managing  orphans  of  the  world. 

paigns,  according  to  Mr.  White.  editor.  Mr.  Speers  has  been  connected - 

"The  spirit  of  these  campaigns  should  with  the  Times  for  more  than  20  years.  Stone  Now  Wintted  Citizen  G.  M. 
be  to  serve  the  community,”  he  said.  He  will  remain  in  Mexico  “as  long  as  .is  T  Stone  veteran  newsnaner  man 
"Uterally  every  activity  of  a  store  serves  there  is  any  news  there.”  Mr.  Burchell  ,vhose  nature  yams  hate  beco^nown 
its  community  but  in  reality  they  merely  intormetl  Editor  &  Publkher.  throughout  the^  country  emanatine  from 

^11  ineixhandisc.  Mr.  Speers  in  the  interview  with  Presi-  the  SSg  ckv  of  WinstT^  S  hit 

"In  this  connection,  stores  should  use  dent  Calles  asked  him  it  the  report  that  made  ceneral  manager  of  the  lYin 

their  campaigns  to  promote  some  phase  he  \yas  resentful  of  the  attitude  of  a  large  whose  employ  he  entered  as 

ni  their  business  or  community  in  addition  section  of  the  .American  press  was  true,  m  .  ’  ■  ,ggg  A,  Han 

to  the  exploitation  of  merchandise.  It  is  and  if  so  what  were  his  reasons.  oeru  of  Nor  h 

true  that  many  successful  sales  are  stageil  “As  in  all  cases,”  General  Calles  re-  punisher  of  the  fVor//i’  Adams  ^Jerald 

over  the  coJntry  which  are  entirely  plied,  “one  part  of  the  .American  press  P"hi 'h  sm^nHeH  o"  p! 

divorced  to  selling  a  community.  They  is  friendly  and  the  other  is  antagonistic.  . 

merely  sell  goods.  A  broader  approach  Very  likely  the  antagonism  existing  is  .np’ r-jtj.pn  oniprmn  ^ 

to  campaigns  is  found  in  the  idea  of  pro-  due  mainly  to  ignorance  regarding  the  i^iondav  mcirnine  ^  duties 

raoting  some  department  of  activities  of  situation  created  over  the  land  laws.”  ‘ 

the  community  in  addition  to  selling  mer-  Once  more  reports  were  cited — this  ’  — 

cliandise.  It  is  a  store’s  privilege  to  do  time  the  report  that  the  Mexico  City 

this  and  a  store’s  obligation.  It  not  only  press  is  dominated  by  the  Government.  *  JTktsi'iuialm  OEair 

sells  goods  and  makes  profits  but  builds  The  president  was  reminded  of  the  bitter  Mit»i»iippi’»  Largest  Daily — 

wonderful  lasting  prestige  for  the  insti-  assaults  upon  the  .American  government  Circulation  Above  12,000 

tution.  For  the  community  it  spot  lights  and  President  Cixilidge.  One  report  called  end 

in  an  extraordinary  manner  a  phase  of  to  his  attention  by  the  correspondent  was  TKp  LAtirpl  Dstilv  I  PStHpr 

the  community  which  perhaps  is  unknowm.  that  an  administration  organ  had  asserted  R^auici  i/aiiy 

.\  store  operating  their  campaigns  in  this  _ ^  Only  paper  in  Mississippi's  fast- 


manner  is  bound  to  make  a  public  servant 
of  themselves  and  to  be  respected  as  such. 

“In  the  Fall  Festival  of  1925  the  .Rike- 
Kumler  Company  chose  the  theme  of 
.\nierican  Industries.  It  felt  few  people 
of  Dayton  and  Miami  Valley  realized  the 
progress  and  proportion  of  the  colossal 
industries  which  furnish  the  major  part  of 
the  merchandise  distributed  through  our 
store.  It  also  realized  that  anything  in¬ 
dustrially  would  have  a  definite  and  vital 
appwl  to  our  customers  because  Dayton 
's  _jlistinctly  an  industrial  community. 

So  it  definitely  chose  to  promote 
•^rican  Industries  and  American  Made 
Goods  during  its  Fall  Festival.  We  car- 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 

is  used  by 

grand  rapids  press 

Grand  Rapids,  Mich. 

Ask  them  about  it^ 
electric  MFQ.  CO. 

in  w..,  w,Ai„„o„  Str»i 

.  J4thStr„t 

,  rrMciaca;  Pint  National  Bank  BulMins 


The 

Biggest  Half 
of  Baltimore 

it  covered  by  the  combination  of 
The  Baltimore  Newt  and  Balti¬ 
more  American  with  a  email  fac¬ 
tor  of  duplication  and  rapidly 
growing  circulation.  You  can 
either  buy  tbete  papert  teparata- 
ly  or  in  combination. 

The  Newt  with  a  13,145  net 
paid  CAIN  for  December  over  the 
year  previout  and  the  American 
with  1 5,393  gain  for  t^e  tame 
period  maket  the  Newt-American 
combination  29,038  circulation 
ttronger  over  a  year  ago. 

THE  BALTIMORE  NEWS 


THe  Meridian  Star 

Mittitiippi't  Largett  Daily — 
Circulation  Above  12,000 
ind 

The  Laurel  Daily  Leader 

Only  paper  in  Mississippi'i  fast¬ 
est  growing  city.  These  two  news¬ 
papers  thoroughly  cover  Elast 
Mississippi  and  West  Alabama. 
Business  is  good  in  Mississippi. 
Crop  yields  best  in  two  full  dec¬ 
ades.  The  Laurel  and  Meridian 
communities  have  money  to 
spend.  Two  good  newspapers  in 
two  rich  fields — and  daily  grow¬ 
ing  better. 

/as.  H.  Skews,  Editor  Sr  Publisher. 

Solely  Represented  by 
THE  S.  C.  BECKWITH  Special  Agency 
New  York — Chicago— St.  Louia — Detroit 
— Kansas  City — Atlanta — Los  Angeles — 
San  Francisco. 


PATNK,  BURNS  A  SMITH  OO. 
EMtem  Representative. 

a.  LOOAN  PATNB  OO., 
Western  ReprtnentnUvs, 


MICHIGAN 

aikd  the 

BOOTH  NEWSPAPERS 

’THE  LEADING  NEWSPAPER  IN 
GRAND  RAPIDS— THE  ONLY 
DAILY  IN  SEVEN  OTHER 
CITIES 

The  Grand  R^Us  Prsm 

The  Flint  Daily  JoonMd 
The  Saginaw  News  Cesriw 
The  Kalamaaoe  Gazette 
The  Jeckean  CMean  Petrlat 
Tka  Bay  City  Ttaas  THkma 
The  Muska«an  rkrvlrls 
The  Ann  Arher  Thsas  Ness 

Nttumtt  Adwertisime  Retresentatimts 

I.  A.  KLEIN  J.  E.  LUTZ 

M  East  4M  St.  Tower  BrfdMg 
Nov  Yaik  aty  Chkage,  DL 


BmHetm,  Thu  Wuudur  City  ut  Amariem 

Buffalo  —  A  Profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  iplendid 
for  advertiied  goods.  Employ¬ 
ment  conditione  ezcellent, 
retail  and  other  buziiieM  thriv¬ 
ing.  One  newtpaper  will  put 
your  ttory  over  to  83%  of  the 
people — that  paper  iz  the 

BUFFALO  EVENING  NEWS 

Rmad  in  4  out  of  S  Buffalo  homoa 
Edwmrd  H.  Buthr,  Edttor  usd  PuUlolMr 
KaOjr-Siiiith  Coapuiy,  RapruMntattvM 
Mariirido  BMc.  Lfttoo  Bldf. 

Now  Yorke  N.  Ye  OdOLgo,  UL 


Promotive  spirit 
builds  classified 
— M  build  .  .  . 
promotive  spirit 


THE  BASIL  L  SMITH  SYSTEM,  he. 

latoraatlonal  Qatsidod  AdvarUslaf 
Coiusollors. 

Packard  Building  Philadelphia 
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DKMOIN^ 

CAPITAL 

Completely  covert 
Oas  MoinW  entire 
trade  territory  for 
you  at  a  rate  of  14c 
pec  line. 

It  it  the  beat 
Advertiting 
bnyinthemid- 

waet. 

O’Mwa&OnisbM 

Spedal  PrfirmnteKvM 

The  . 

DBS  MOINBS  • 
CAPITAL 

LetwvM  Yo«uc 


Editor  &  Publisher  for  February  13,  1926 


UNIQUE  POLICY  TRIAL 
IN  SPRINGFIELD 

Republican  and  Union,  Now  Under 
Same  Ownership,  Continuing 
Opposite  Courses  on  Problems  I 
of  the  Day  I 

- -  ( 

A  unique  experiment  in  American  ‘ 
journalism  was  launched  this  week  in  ; 
Springtield,  Mass.,  with  the  first  issue 
of  the  combined  Sunday  Union  and  Sun¬ 
day  Republican,  which  ran  to  94  pages.  ' 
Purchase  of  tlie  Union  two  weeks  ago  by 
the  Bowles  family,  publishers  of  the  Re¬ 
publican  for  a  century  and  more,  was 
the  first  step  in  this  unusual  plan,  which  ' 
has  resulted  in  the  same  owners  running 
daily  jwpers  lighting  each  other,  yet  on  ' 
Sunday  declaring  truce  to  appear  as  a 
combined  issue. 

There  are  now  two  morning  papers, 
two  afternoon  papers  and  a  combined 
Sunday  paper  in  the  city,  all  controlled 
by  the  Bowles  family.  Classified  adver¬ 
tising  is  inserted  in  all  four  dailies  at  a 
price  from  two  to  four  cents  less  a  line 
than  the  cost  formerly  under  separate 
ownership  and  a  common  advertising  of¬ 
fice  is  maintained  for  the  handling  of 
display  advertising. 

Economies  in  the  mechanical  side  are 
effected  through  the  transfer  of  mats  of 
display  ads  from  one  paper  to  the  other, 
thus  cutting  in  half  the  cost  of  setting 
the  ads  and  at  the  time  of  going  to  press 
the  morning  and  evening  editions  of  the 
Union  are  being  run  off  on  the  Repub¬ 
lican's  presses,  mats  of  the  Union’s  pages 
being  rolled  out  at  the  Union  plant  and 
taken  to  the  Republican  plant  for  casting 
and  the  printing  of  the  paper. 

On  the  editorial  side  the  arrangement 
provides  still  more  interesting  angles. 
For  years  the  Union  and  the  Republican 
have  staunchly  supported  opposite  sides 
on  practically  all  issues  of  the  day.  On 
the  prohibition  question  this  divergence 
has  been  specially  marked  in  recent  years. 
The  Union  has  attained  wide  renown  as 
a  “wet”  paper,  probably  the  stoutest  op¬ 
ponent  to  Volstead  in  New  England, 
while  the  Republican  distinguished  itself 
even  before  prohibition  by  barring  brew¬ 
ers’  advertisements  from  the  paper. 

The  Bowles  famly,  which  comprises 
Sherman  H.  Bowles,  general  manager  of 
the  Republican,  Admiral  Bowles,  and 
Richard  Hooker,  a  nephew  of  the  third 
Samuel  Bowles,  has  placed  itself  in  the 
position  of  paying  for  the  printing  of  the 
“other  side”  on  all  the  controversial  ques¬ 
tions  that  arise. 

Special  writers  for  the  Sunday  Union 
are  conducting  their  pages  in  the  com¬ 
bined  Sunday  issue  of  Iwth  topers  and 
while  there  has  been  some  shifting  around 
in  the  editorial  staff  there  has  been  noth¬ 
ing  comparable  to  the  wholesale  exodus 
that  generally  follows  a  merger. 

Waldo  Cook,  editor  of  the  Republican 
since  ill  health  caused  Richard  Hooker 
to  withdraw  in  1922,  is  at  the  helm  of 
that  paper.  Maurice  S.  Sherman,  who 
has  guided  the  editorial  destinies  of  the 
Union  under  different  owners  for  more 
than  a  dozen  years,  continues  in  charge 
of  the  Union. 

New  York  Weekly  Sutpend* 

The  Oakland  (N.  Y.)  Independent,  a 
weekly,  has  suspended  publication. 
Vaughn  Washburn  of  Silver  Creek  has 
been  editor  of  the  paper,  which  was 
founded  in  October,  1925. 


Lea  Anc«e*,  CeW. 

fSatnTit  Dttfly  Awraff*  Cirealatlon 

Gor^nm^nt  Rlx  Moothfi 

VBdtnr  R«n>t.  30.  1024.  174. 2H0  Otflj.  flix 
Month*,  Rndfnx  dept.  30.  1023.  181. 7M  T)a11j. 
Inoren*^  In  Dally  Arorax^  Clrmlntlon.  7,003. 

XT  OOTERS  THE  FIELD  COMPLETELY 

REPRESENTATIVES: 

H.  W.  KoUnoy.  604  T\mm  Bldr.  Haw  Tort. 
O.  Lorna  Payn*  Oo.,  401  Tower  6 

Horth  MIohlran  Axe..  Cbleaffo. 

A.  J.  Horria  Hill.  710  Raarat  Bldf..  San 
Franelaeo,  Calif. 


MIAMI  TAB  SHAKE-UP 

Vanderbilt  Dismisses  Seventy-seven  Em¬ 
ployes,  Charging  Plot  to  Ruin  Paper 

iBy  Telegraph  to  Editor  &  Publisher) 

Mi.smi,  Fla.,  Feb.  7. — Changing  his  trip 
to  San  Francisco  at  an  eleventh  hour 
notice,  Cornelius  Vanderbilt,  Jr.,  just  out 
of  a  sick  bed  at  Johns  Hopkins  Hospital, 
accompanied  by  his  personal  assistant, 
John  W.  Bro'dix,  reached  here  early 
Saturday  morning,  and  from  his  sick  bed 
at  a  local  hotel  here  today  he  directed  a 
complete  reorganization  of  the  staff  of  the 
Illustrated  Daily  Tab.  Frank  Bailey, 
wjio  has  been  in  charge  for  some  time 
was  dismissed,  as  were  the  city,  news, 
copy  and  make-up  editors;  17  members  of 
tlie  editorial  staff ;  IS  members  of  the 
composing  room ;  three  bookkeepers  ;  four 
photographers  ;  one  artist ;  one  engraver ; 
two  janitors  and  various  sundry  telephone 
operators,  office  boys,  etc. 

Mr.  N'anderbilt  appointed  Herbert 
Hewson  as  business  manager;  Thomas 
Brodi.x  as  assistant  business  manager ; 
Marion  Hatch,  from  the  San  Trancisco 
Herald,  as  managing  editor;  F'.  R.  Milles, 
from  the  Los  Angeles  News,  as  supervis¬ 
ing  auditor;  J.  U.  Holbrook  as  general 
auditor;  J.  L.  Mathews  as  foreman  of 
the  composing  room;  Joel  Y.  Rickman,  of 
the  San  Trancisco  H crald  as  city  editor ; 
Larry  Daily  as  sporting  editor,  and  M.  O. 
Shevlin  as  combination  news,  make-up 
and  copy  editor.  Mr.  Vanderbilt  further 
stated  that  the  status  of  the  advertising, 
circulation,  engraving,  press  and  stero- 
typing  departments  would  not  be  affected 
l)y  the  change  in  management. 

A  rumor  current  that  the  publication  of 
a  New  York  tabloid  was  contemplated 
was  emphatically  denied  by  the  publisher 
here  this  evening. 

Mr.  Vanderbilt  is  quoted  as  saying  that 
his  unexpected  arrival  “nipped  in  the  bud” 
an  attempt  to  ruin  his  Miami  newspaper. 

Mr.  Vanderbilt  telegraphed  the  follow¬ 
ing  statement  to  Editor  &  Publisher: 

“I  susjiect  other  persons  were  inter¬ 
ested  in  seeing  us  go  out  of  business,  or 
it  just  may  have  been  incompetency. 

“A  rumor  was  circulated  by  some 
executives  whom  I  discharged  that  we 
would  not  meet  our  payroll.  This  so 
aroused  the  news  staff  that  it  seemed  as 
though  the  entire  force  would  leave  us 
high  and  dry  for  our  Sunday  paper. 

“When  I  reached  here  I  spent  all  night 
and  the  next  day  going  over  the 
qualifications  and  charges  against  every 
person  discharged.  In  all  I  let  77  go. 

“Auditors  from  headquarters  found  no 
dishonesty,  although  a  great  amount  of 
irregularity. 

“Things  are  moving  nicely  now. 

“I  will  stay  here  until  I  return  to  Johns 
Hopkins  Hospital  the  first  week  in 
March.” 

Copy  Holder  Finds  Stolen  Car 

The  retentive  memory  of  a  copy  holder 
in  the  proof  reading  room  of  the  Spring- 
Held  (Mass.)  Union  made  possible  the 
recovery  of  a  stolen  automobile  in  record 
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Feb.  16 — Combination  Publishers' 
Assn.,  meeting.  Hotel  Baltimore, 
Kansas  City. 

Feb.  16-17  —  Inland  Daily  Press 
Assn.,  annnal  convention.  Hotel 
Sherman.  Chicago. 

Feb.  16-17 — Illinois  State  Press 
Assn.,  annual  convention,  Chi¬ 
cago.  HI. 

Feb.  19-20 — Indiana  Weekly  Press 
Assn.,  annual  meeting,  Indianap- 
oplis,  Ind. 

Feb.  19-20 — Minnesota  Editorial 
Assn..  59th  annual  convention. 
Nicollet  Hotel.  Minneapolis. 

Feb.  19-20 — South  Dakota  Press 
Assn.,  annual  meeting,  Sioux 
Falls. 

Feb.  19-20  —  Oregon  Newspaper 
Conference,  lOtb  annual  meet¬ 
ing,  University  of  Oregon,  Eu¬ 
gene,  Ore. 

Feb.20 — Arkansas  Press  Assn.,  mid¬ 
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Feb.  25-27 — Nebraska  Press  Assn., 
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Feb.  25-27 — Washington  Slate  Press 
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Assn-,  annual  meeting,  Sedalia. 
Missouri. 

Feb.  27 — Birthday  of  Henry  W. 
Longfellow,  Born  1807. 


time  last  Monday.  The  car  in  question 
was  stolen  from  the  business  section  of 
the  city  about  10  o'clock  Sunday  night, 
the  theft  reported  to  the  police  anti 
through  the  Union’s  police  reporter 
turned  into  copy  and  sent  to  the  compos¬ 
ing  room.  Ernest  A.  Parker,  the  copy¬ 
holder.  noted  the  registration  numbers 
as  the  copy  passed  through  his  hands. 
At  3  o’clock  in  the  morning,  on  his  way 
home  from  work,  he  recognized  the  num¬ 
bers  on  a  car  parked  in  the  street,  tele¬ 
phoned  the  police  department. 
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Radical  Editor  ArratW 

Charged  with  blasphemy  and 
citing  to  riot,  Anthony  Bimba.  ' 
Freedom,  of  Brooklyn,  N  y 
rested  in  Worcester,  Mass,  last  ‘ 
the  police  of  Brockton,  Mass  wheTk: 
alleged  to  have  advocated  the  ov^ 
of  government  in  an  address  befc^ 
Lithuanian  Citizens’  Club.  In  cZ 
pleaded  not  guilty  and  was  rel^ 
$1,500  bonds  for  a  hearing,  ' 
the  first  time  in  the  memory  of  Bi^ 
court  officials  that  anyone  had  faced” 
charge  of  blasphemy,  the  warrant 
ing  been  sworn  out  under  an 
Puritanical  statute  of  the  early  . 
achusetts  Bay  colony.  ^  ‘ 

New  Owners  Plan  Daily 

G.  Fisk  and  associates  have  nurr-,- 
the  Abilene  (Tex.)  Times,  seini-wwi, 
and  will  convert  the  paper  into  anona 
daily.  ^ 
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oast  THREE  COAST  REPORTERS  PARTICIPATE  IN 

5£J(tence  held  up  bullet  punctuated  bandit  chase 


■  j  C|..  of  Execution  Pending  — — 

IfXBtW  - 

br  Supreme  Court — 

Citimn,  IUi»ing  $500  Fine 

Levied  for  Contempt 

1  stay  of  execution  pending  a  writ  of 
•V  to  the  supreme  court  has  been 
'^ted  Norman  H.  Parks,  editor  of  the 
-L,//,.  (Cal.)  Rnieu’,  who  was  re- 
sentenced  to  live  days  in  jad  and 
of  for  contempt  of  court. 
ilirKes  against  Parks  were  based  on 
-editorial  headed  "Judicial  Bolshevism 
•td  Oct  2,  1925,  criticising  Judge  Ira 
■  liipson  of  Los  Angeles  for  a  decision 
1  to  disenfranchise  hundreds  of  Im- 
'M  Valley  voters.  Judge  I'hompson 
'j  sitting  in  Superior  Court  in  El 
•ro  on  petition  of  the  case  to  recall  a 
judge  and  a  district  attorney  who 
certain  legislation  favored  by  the 
,vifv  residents. 

‘ne  Holtville  editor  was  sentenced 

16,  after  a  trial  in  which  he  was  l..  .  .. 

i.;r.drtl  by  seven  bar  association  mem-  they  look  mental  notes  while  bullets  s 
'^s.  Two  advisory  judges  assisted  Judge  J.  W.  .MrDonald  and  Frank  Sul 

'  mp.'un  in  the  trial,  which  lasted  all 

and  all  night.  ''PHKEE  reporters  for  the  Sacramento 

>j[)p'rttrs  of  the  legislation  whitn  -I-  rccentlx  went  on  a  “lark”  with 

[iiitJtcd  the  controversy  are  raising  detectives  of  the  Sacramento  police 


They  took  mental  notes  while  bullets  spattered  (left  to  right):  Hamiton  Hintz. 

J.  W.  MrDonald  and  Frank  Sullivan,  Sacramento  Bee  reporters. 

''PHKEE  reporters  for  the  Sacramento  over  a  knoll  and  disappeared.  The  police 
Bee  rccentlx  went  on  a  “lark”  with  car  took  up  the  pursuit, 
two  detectives  of  the  Sacramento  police  "It  was  a  game  of  hare  and  hound> 


to  meet  the  editor  s  line  by  department.  Jan.  25,  and  were  partici-  with  the  hounds  gaining  steadily 


at  pants  in  as  thrilling  a  bandit  chase  as  “\\'e  in  the  rear  seat  watched  the 
‘I  have  received  many  ever  was  staged  in  the  wild  and  woolly  speedometer,  fascinated  as  it  spun  around 

who  wish  to  substitute  themsel^^  70  ^i,es  an  hour,  then  75. 

;  r^m  jail,  Editor  Parks  told  hoi  k  ^  ninninjr  jjun-battle  with  four  “From  the  oblong  curtain  glass  in  the 

iPi'BUsHER.  J  .1  desperadoes  who  had  two  hours  previous  rear  of  the  fleeing  car  came  a  small  puff 

TV  ditonal  made  the  basis  o  le  ^  hnuk  in  broad  daylight  and  of  smoke.  The  police  returned  the  lire 

said  m  part.  ...  •  tied  with  more  than  $45,000  in  cash,  bul-  and  the  battle  was  on. 

The  recall  has  teen  invoke  ints  splashed  against  the  bullet-proof  “As  the  gun  tight  increased  the  two 

dozens  of  times^  N 0  0^^  windshield,  shots  sizzled  through  the  top  cars  slowed  and  finally  came  to  a  stop. 

-.V"  of  the  car!  rang  against  the  metal  of  the  90  feet  apart.  For  several  minutes  marc 


then  an  arm  and  finally  the  body  of  a  man 
creeping  on  his  hands  and  knees  from  the 
tonneau  of  the  car,  came  into  sight.  He 
crept  across  the  running  board  and 
flopped  on  to  the  highway  with  his  arms 
lifted.  Then  another  man  and  another. 

“The  dectectives  advanced  cautiously, 
fearing  a  ruse,  with  the  fourth  man  in 
the  car  ready  to  rake  the  officers  down. 
It  was  a  tense  moment  when  a  detective, 
with  levelled  gun,  threw  open  the  door 
of  the  car  and  discovered  the  fourth 
bandit — dead.” 

All  of  the  loot,  exceeding  $45,000,  was 
recovered.  The  men  were  recognized  as 
ex-convicts.  They  were  speedily  tried 
and  re-sentenced  to  prison. 

The  detectives  received  rewards  amount¬ 
ing  to  more  than  $3,000,  and  the  reporters 
each  received  a  small  medal  from  the 
business  office  force  inscribed ;  "We 
would  rather  give  you  this  than  flowers.” 


ONE-PAPER  HOMES 

Usually,  when  a  family  takes  only 
one  newspaper,  that  one  is  the 
EVENING  paper. 
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where  the  only  paper  is 

THE  DAILY  MAIL 


splashed  against  the  bullet-proof 


x  would  jp'  ^  ?et  machine  or  whistled  along  the  pavement  the  battle  continued.  One  bullet  from  a 

*  •  '  invnlv  teneatli.  But  the  reporters  came  back  to  bandit’s  gun  took  a  small  nick  out  of 

:  the  office  unscathed  though  scared,  in  McDonald’s  hat. 


:  the  recall  of  District  -Attorney  Utley 
1-.;  eventually  Judge  Conkling,  who, 
i  --::r'..i!ily  picked  Judge  Thompson  as 
!  f  man  to  come  down  here,  has  virtually 
' :  1 1  the  provisions  of  the  recall. 


i  ,  me  provisions  oi  iiic  rccaii.  i  j 

“He  has  set  aside  in  legal  phraseology,  cxdianged. 


time  to  write  human  interest  stories  for  “Then  suddenly  the  firing  from  the 
the  “extra.”  One  of  the  bandits  was  bandit  car  ceased.  First  a  hand  showed, 
killed  and  the  other  three  captured  after 

a  battle  in  which  hundreds  of  shots  were  j  - - . 


r  nc  nas  sei  asiiic  in  icgui  yiirascoiogy,  ,  t.  nr  n  •  ,i,:„ 

Ir  isT’  with  fallacious  reasoning,  the  reporters  who  e  i 

k  -:.  of  the  state.  This  kind  of  thing  experience  were  Frank  Sullivan 

h  judicial  bolshevism  and  breeds  con-  “'"‘V 

.r;;  for  the  courts.  And  we  all  know.  J  •  McDonald  of  the  Superior  Cah- 
[ihtr.  we  see  the  courts  perverted  in  this  forma  department. 

-•c  to  the  interests  of  capital  and  in  w-ord>  of  Sullivan.  ^  . 

t±rr  cases  dominated  by  bootleg  rings.  “\Ne  .had  started  out  on  a  lark.  We  ted 
h-tre  a  public  official,  whether  he  be  a  J'cver  intended  _  to  come  to  a  hand-to- 
hke  or  the  head  of  some  other  branch  hand  battle  with  the  bandits.  All  we 
!  the  government,  becomes  calloused  to  intended  to  do  was  to  guard  a  bridge 
tt  public  opinion  and  desires  and  will-  "earby  because  we  had  received  word 
itly  uses  his  office  to  satisfy  questionable  lhat  the  highwaymen  were  headed  in 
'‘itTO'ts.  that  there  should  be  some  wav  that  direction  in  a  high-powered  car. 
to  chastise  him.  ’  The  two  police  detectives  were  in  the 

Tlenied  the  recall,  some  people  might  front  seat  and  the  thr^e  reporters  in  the 
<  moved  to  violence,  and,  if  that  oc-  back. 

is'-,  the  courts  where  justice  has  been  “As  a  matter  of  course  we  looked  over 
raivj  must  take  the  blame.  passing  machines.  At  a  country  store 

■tine  shameful  decision  will  make  more  "e  saw  a  car  with  four  occupants  driving 
Bolsheviks  than  thousands  of  'ery  slowly.  The  police  were  just  about 
nme-i  propaganda  from  red  Russia.  It  pa®*  'bem  up  as  farmers  when  one  had 
be  that  sawed-off  shotguns  may  a  ‘hunch’  they  ought  to  question  them. 

^  be  brought  into  play,  if  the  last  “-'s  the  police  car  swung  around,  the 
of  peaceful  men  Womes  currupt-  ‘mystery’  automobile  leaped  ahead,  shot 

i^  tte  courts,  that  institution  toward  _ _ 

I?  should  be  necessary  to  { - 

)*t  the  finger  of  suspicion. 

of  tmertrifi^  '  u  Greater  Merchandising 

« tmel  trial.  No  matter  how  unfair  o  •  /r  i  l 

»  treatment  by  the  courts  has  been.  oervice  Ottered,  than 
W  ns  not  stoop  so  low.’  1  anv/ 


-•c  to  the  interests  of  capital  anil  in 
^:rr  cases  dominateil  by  bootleg  rings, 
At:e  a  public  official,  whether  he  be  a 
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A.N.A.E.  STUDIES  COST 
OF  ADVERTISING 


Association  Sending  Out  Questionnaires 
to  Obtain  Scientific  Basis  for  Rate 
Schedules  and  to  Solve 
Other  Problems 


bureau  will  be  used  in  the  campaign,  it 
was  asserted. 

John  N.  Garver,  former  manager  of 
the  Buffalo  Better  Business  Bureau  will 
direct  a  staff  of  field  investigators  who 
will  co-operate  with  state  and  federal 
officers.  The  campaign  will  last  three 
months,  according  to  H.  J.  Kenner,  gen¬ 
eral  manager  of  the  New  York  bureau 
who  recently  returned  from  Jacksonville. 
’Florida  business  men  are  sincere  and 


INLAND  TO  DISCUSS 
COST  FINDING 


Postal,  Labor,  A.  B.  C.,  Free  Publicity 
and  Newsprint  Also  Topics  at 
Annual  Convention  in  Chicago 
Feb.  16-17 


Questionnaires  are  being  sent  out  by  the  united  in  their  determination  to  drive  Report  of  the  cost  finding  committee 


Association  of  Newspaper  Advertising  crooks  and  tricky  operators  from  the  of  the  Inland  Daily  Press  Association 


Executives  seeking  to  ooiam  delinite  fig¬ 
ures  covering  advertising  and  selling  costs. 
Figures  thus  obtained  would  provide  a 
scientific  basis  for  rate  schedules  and 
would  be  an  important  factor  in  the  solu¬ 
tion  of  numerous  rate  problems,  Frank 
T.  Carroll,  Indianapolis  News,  and  associ¬ 
ation  president,  has  announced. 

As  an  answer  to  the  agency  complaint 
of  discrimination  in  national  advertising 
rates,  the  information  would  be  of  untold 
value  to  newspapers,  he  said.  Individual 
reports  will  be  held  confidential.  It  is 


state,”  Mr.  Kenner  declared. 


PLOT  TO  BUY  REPORTER 
EXPOSED  BY  DAILY 


will  open  the  annual  convention  to  be 
held  at  the  Sher- 


Vpsilantian-Press,  “Fre»  i)_ 
W.  R.  Ronald,  Mitchell  (S 
lican,  ‘‘Scientific  NewspaoertL 
ment  :”  H.  L  WilliamsoCr^i^l 
Publisher,  Springfield,  intr 
Press  Foundation;”  W.  p  5,^ 
director  of  Oregon  Publk 
formation  Bureau,  ‘‘Puhlrii," 
Advertising” ;  Mrs.  Florid  : 
Boys,  Plymouth  (Ind.)  Piu' 
Fourth  Wheel E.  H.  Harris 
(Ind.)  Palladium,  ‘‘A  NewspL' 
ings  System.”  ™  ’ 


Managing  Editor,  Laming  Capital  New* 
Uses  Two  Columns  on  Page  1  to 
Describe  Attempt  —  Later 
Names  Lawyer 


Open  charges  that  an  effort  was  made 


unnecessary  to  sign  the  questionnaire,  by  rLansinFattorney  to  bribe"one  of 
which  follows  in  full.  reporters  to  “soften”  news  of  the 

(For  uniformity.  ple.i>e  do  not  include  general  approaching  re-trial  of  Arthur  C.  Rich, 
overhead,  such  as  rent,  light,  heat,  etc.,  in  ^vealthy  Battle  Creek  youth  charged  with 
the  following  figures.)  •  •  i  la.  ^  r»  a.a.i  r-  i 

1.  V’our  selling  cost  for  I(xal  display  ad«  Cnininal  RSScIult  Upon  R  L^rcck 

vertising  was  what  per  cent  of  your  total  reve-  college  girl,  were  made  in  its  news 
nue  from  local  display  advertising  in  1925? 


A.  L.  Miller 


man  H  ot  e  1 , 
Chicago,  Feb.  16- 
17.  The  report 
will  be  made  by 
A.  L.  Miller, 
Battle  Creek  En¬ 
quirer  and  News, 
committee  chair¬ 
man.  Other  com¬ 
mittee  members 
are  C.  R.  Butler, 
Mankato 
(Minn.)  Free 
Press;  and  A.  J. 
Wilhelm,  Hunt¬ 
ington  (Ind.) 
Press. 


100th  Anniversary  of  Daily’,  f, 

The  100th  anniversary  of  the 
Oswald  Ottendorfer,  founder  of  a,  i 
Yorker  Staats-Zeitung,  Gtrirar-'  J 
daily,  was  celebrated  at  Zwittan.'S 
slavia,  his  native  city,  on  Feb.  R 


%.  “Selling  cost’*  is  understood  to 
include  salaries  of  salesmen,  executives  and 
clerical  help,  proper  share  of  promotion  ex- 
peiise,  etc. 

2.  What  was  your  1925  average  net  rate 
per  line  for  local  di-^play? 

3.  Your  sellinf?  cost  for  national  display 
advertising  was  what  per  cent  of  your  total 
revenue  from  national  display  advertising  in 

1925?  -  “Selling  cost**  is  under* 

stood  to  include  salaries  of  salesmen,  execu¬ 
tives  and  clerical  help,  payments  to  special  rep* 
rescntative«,  merchandising  service,  proper  share 


-  -  .  Prior  to  opening  of  the  convention  the 

columns  by  the  Lansmg  (Mich.)  Capital  association  directors  will  hold  an  execu¬ 


tive  meeting  Feb.  15. 

Committee  reports  will  be  made  by 
.■\rnold  L.  Guesmer,  income  tax ;  Mrs. 
Zell  Hart  Deming,  postal ;  Will  O.  Feud- 
ncr,  labor ;  C.  C.  Marquis,  A.  B.  C. ; 
and  E.  P.  .■Xdler,  paper. 

Speakers  include : 

F.  V.  Hayden,  executive  secretary, 


News,  I'eb. 

.According  to  a  two-column,  signed 
front  page  article  by  Walter  Morrow, 
managing  editor,  the  sum  of  $50  was 
turned  over  to  Frank  T.  White  of  the 
News  reportorial  staff,  on  condition  that 
he  use  his  efforts  in  making  news  of 
the  Rich  case  assume  a  more  favorable 

tone  toward  young  Rich.  In  a  later  Aerictiltural  Publishers  Association 

ircnanuising  service,  proper  snare  r  .1  n  er*  1  ^ n-uiim  ai  1  iitjiiMJciN 

of  promotion  expense,  etc.  Do  not  include  CG'iion  of  the  paper,  Roy  T.  Chrouch,  a  Chicago,  “Agricultural  Days’*;  John  F, 

advertising  agency  commissions  as  a  sales  ex-  local  attorney  who  was  retained  some  f)  Vue  HurltnfTtun  nn':t'bpvr  “The 

iQ.-  ,  ,  time  ago  by' the  Rich  defense,  after  a  AgriaiLral  Situation B 

4.  What  was  vour  192s  average  net  rate  ■■  .  •  .n  r-  lu  .  .  .siiudiiwii ,  n..  u, 

per  line  for  national  display?  disagreement  in  the  Calhoun  county  court  Burgoyne,  St.  Catherines  (Ont.)  Stand- 

5.  Vour  selling  cost  for  classified  advertis-  and  a  change  of  venue  had  brought  the  ard  “Print  from  Viewpoint  of  a 

Tas^ified  ^dve^t"‘ng^/ msf  t^^^nty  was  Canadian;"  Harvey  J.  Kelly,  chairman 

“Selling  cost”  is  under.stoixl  to  include  salaries  me  mail  \Mio  prorterea  tnc  special  Committee  of  the  American  Kews- 

of  salesmen,  executives,  clerical  help  and  tele-  bribe.  Clirouch  denied  the  charge  but  paper  Publishers  Association  “I^abor 

phone  girls,  proper  share  of  promotion  expense,  said  that,  because  of  the  unfavorable  A.  Myhrum,  Chicago  Tribune,  “National 

6.  W’hat  was  your  1925  average  net  rate  publicity  alrcad}  given  the  tlefense 

per  line  for  classified  advertising?  through  the  charge,  he  would  not  act 

selling  cost  for  local  display,  further  in  the  matter  until  after  the  trial, 
national  display  and  classified  advertising  was  ,..i,;_u  rr„k 

what  per  tent  of-  your  total  revenue  from  all  whlch  begins  at  Ma.SOn,  Feb.  lo. 

tliree  closes  in  1925?  -  %.  I  believe  m  the  newspaper  profes- 

1925  average  net  rate  sion,”  Morrow  wrote,  “because  I  have 

What' ‘rthe  ^eSiie® cost  of  handling  under  the  ax  with  the  fellows  in 

an  equal  amount  of  local,  national  and  classi-  R  hundred  battles,  and  I  nev'Cr  found 

fied  advertising  after  it  is  sold?  “Cost  of  hand-  ,,ne  of  them  'who  WOuld  tlilich  when  the 

ling  is  understood  to  include  mechanical  and  .  * 

composition  costs,  billing  and  collections,  credit  test  came. 

losses,  cost  of  salaries,  wages  and  clerical  help  ror  that  reason  I  have  great  COn- 
in  departments  performing  these  functions,  tempt  for  the  jackal  who  thinks  he  can 

.Number  the  most  cxr*nMve  classibcatun  1  ^  .nan  Tdp  is  in  tnv 

the  second  most  expensive  as  2,  and  the 


-Advertising.” 


least  expensive  as  “3,** 
I^al  Display 
National  Display 
ClassiBed 


Newspaper 


buy  a  newspaper  man.  He  is  in  my 
lexicon  as  a  sap— a  blunderer — one  who 
is  headed  for  destruction.” 

The  earlier  trial  of  the  case  in  Battle 
Greek  roused  great  interest  throughout 
the  state,  the  evidence  brought  out  being 


City .  of  a  sensational  nature. 


Population  of  city. 


TO  FIGHT  FLORIDA  FRAUDS 


Three  Months  Campaign  Directed  at 
Real  Estate  Swindlers 


Charges  have  been  made  repeatedly  by 
the  state  that  the  Rich  defense  has  been 
trying  to  build  up  a  propaganda  machine 
in  an  effort  to  change  sentiment  of  this 
section  in  favor  of  young  Rich. 


To  protect  the  public  from  nation¬ 
wide  swindles  said  to  be  originating  in 
Florida,  the  National  Better  Business 
Bureau,  the  Associated  Advertising  Clubs 
of  the  World,  and  the  Florida  State 
Chamber  of  Commerce  announced  this 
week  they  had  joined  forces  to  drive 
real  estate  sharks  from  that  state. 

All  the  resources  of  the  national 


Some  women  grow  old  before  their 
time  trying  to  look  young  after  their 
time. — Columbia  Record. 


DO  YOU  NEED 
A  TRAINED  MAN? 


The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 


NO  CHARGE  TO 
EMPLOYERS. 


ilfttm-OTribuiit 

WOHOM-EVEMinG-Sl//roAF 


COMPLETE  COVERAGE 

at  one  cost 

95.000  circulation — 20c 
a  line  week-days 


Cover  New  Orleans 

At  ONE  Cost 


The  Morning 
Telegraph- 


Is  the  giant  influence  on 
the  Turf,  in  Society,  Music, 
Theatre,  Motion  Picture 
and  Finance,  having  the 
largest  circulation  of  any 
Daily  in  the  United  States 
at  a  ten-cent  Price. 


Circulated  in  every  State 
in  the  Union  and  the  prin¬ 
cipal  capitals  of  Europe. 
An  exclusive  market  for  its 
advertisers. 


QTIfr  Aorning  Srlrdraplr 

50th  St.  ft  8th  Ava.  N.  Y.  City 


California*s 
Great  Newspaper 


More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


TAMPA  HORNING  T . 

EitabUihed  IIM  "j 
Circulation 

Sunday,  59,202  Daily, 

Twelfth  Among  Newtpapei  if 
the  Nation  in  volunn  d 
Advertising 

In  1925  the  Tribune  arrkj 
total  of  21,650,678  lines.  CigkK 
paper  in  New  York  and  o«i 
Chicago  carried  more  thag  h 
Tribune. 

This  splendid  record  is  condM 
evidence  of  the  rapidly 
value  of  the  Tribune,  Tampa 
Southwest  Florida  to  the  adw- 
tiser. 


THE  S.  C.  BECKWITH 

Special  Agency 

Naiu  ncl  Representaiive 
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Editor  &  Publisher  for  February  13,  1926 


— P - - -  with  "ALL  the  papers  taken  in  here”  on  it; 

W  and  committees  were  to  be  formed  to  purchase 

jO  I  Kw  I  \r  f  |\\^|k|  \\  '"''3'  *****  liquors  and  to  select  ladies  of 

[  11  Jl  11^^  V  #  \\#  INI  I  1 1  Vl  I  J  unblemished  reputation  as  nuinageresses.  Notb- 

I  '  Vw  ing;  more  was  heard  of  the  coffee-house 

^  keepers’  scheme. 

I  I  '  I  P”N  Newspapers  by  the  end  of  the  seven- 

I  I  I  I  I  rr  rl  teenth  century  were  carrying  a  miscel- 

3  1  I  laneous  Ijt  of  advertisements.  Indeed, 

M  Wi -  ■  '  '  ■  the  advertising  end  was  recognized  as 

By  JAMES  MELVIN  LEE  T 

;  ^  the  newspapei  proprietor.  Already  the 

.  .  ,  .  j  ^  .....  ,  newspaper  was  coming  to  be  looked  upon 

‘‘Masters  of  Advert.smg  U;.«*-d^_  tt\7vicw'''‘4h'*°soTe  by  the  reading  pubhe  as  a  piece  of  joint 


By  JAMES  MELVIN  LEE 


rtticwii's  ----  \  I  orcaKcrs.  waiting  lor  an  interview  witn  some  ,  : - .  °  — .  . — ,  • - ,  • 

KV’  (Frank-Maunce,  inc.;  i  naa  j,  conference  with  a  doorkeeper  production  in  that  It  had  two  things  for 

?■»  to  mention  how  meager  and  in  order  to  come  at  a  little  news  or  an  account  sale — reading  and  advertising — both  of 

.as  the  description  of  the  te-  of  ‘-"pion,^  for^which  the  f«  is^a  shilling  ^.hieh  trtust  be  wrapped  in  the  sanie  con- 

« of  advertising  in  tngiisn  journal-  Ad„i,af,y  *„e  so  well  aware  of  this  that  the  tamer,  the  white  paper  on  which  both 

I  may  reply  to  several  letters  by  fellow  with  the  black  wig  (we  should  like  to  were  printed. 

•  that  the  best  and  most  authorita-  know  who  this  was)  was  fortidden  to  enter  As  early  as  1728,  the  year  on  which 

count  of  the  history  of  newspai^r  of  him.  When  tht^  scoufs,  ^fter  the  quarrel  between  the  London  coffee 

•  sing  is  the  article  which  J.  O.  neglecting  business  all  day  by  playing  cribbage  house  keepers  and  the  London  newspapers 

^  contributed  to  the  printing  attract^  so  much  attention,  the  following 

coftheLowJon  limes.  f„  jove  and  drowned  for  despair,  told  of  complaint  about  too  much  advertising  in 

.  advertisement  to  appear  in  an  deaths,  robberies  and  revolutions,  and  turned  the  papers  was  made  by  the  coffee-house 
kwws  sheet  may  be  found  in  The  the  world  upside  down;  and  thus  “getting  men: 

{nr  Feh  1  1626  *'!*  *•>*  Business  of  the  day,  go  to  sleep  ‘ 

lesu  orUOnmCUS  *11* .  •  »  .  •  with  great  Satisfaction  till  the  rising  Sun  Another  complaint  the  coffee  men  have 

i-^ised  a  book  having  tne  Latin  calls  tjjem  again  to  the  same  Shining  Employ-  against  the  managers  of  the  present  newspapers 
“Foithalamium  Gallobritannicum.  ments.”  The  “death  hunters”  were  also  fed  is  that  they  are  made  tools  and  properties  of 
■  it  dealt  with  a  roval  *’y  •’’*  undertakers.  in  the  business  of  advertising.  They  stipulate 

jtr  words,  it  ^  V  tu  »  r  .u-  1  •  j  j  news,  not  advertisements.  Yet  the  papers 

I  between  Prince  Charles  of  Wales  The  outcome  of  this  quarrel  is  recorded  are  ordinarily  half-full  of  them.  The  Daily 
ladv  Henrette  Maria,  daughter  to  as  follows  by  Mr.  Muddiman :  Post,  for  example,  is  often  equipped  with 

iL  Pniirth  Fvidentlv  the  ad  did  ...t  «  .  .  thirty,  which  yield  three  pounds  fifteen  sbil- 

Ttherourtn.  j  The  coffee  men  s  news  project  seems  to  have  lings  that  day  to  the  proprietors  for  the  least. 

tl  for  no  other  book  aavenisemeni  been  nipped  in  the  bud  by  the  trenchant  reply  And  sometimes  that  oaper  has  more.  Well 


4%  BUSHELS  OF  CORN  BUYS 
A  SUBSCRIPTION 

'T’HE  Vrbana  (Ill.)  Daily  Courier 
announced  recently  it  would 
take  4%  bushels  of  com  in  ex¬ 
change  for  a  yearly  suhscription  to 
the  paper.  This  means  $1  a  bushel 
for  the  com,  as  the  daily’s  yearly 
rate  is  $4.30. 

The  announcement  stated  the 
plan  was  adopted  in  an  effort  to 
help  the  farmers. 

A.  T.  Burrows  is  editor  and  man¬ 
ager  of  the  Courier. 


studied  the  colonial  newspaper  pub¬ 
lished  during  the  period  of  the  old  King¬ 
dom  of  Guatemala,  which  embraced  the 
territory  of  the  present  five  Central 
.American  Republics  and  has  produced  in 
essence,  a  psychological  study  of  colonial 
mentality,  as  depicted  by  the  press  of  the 
Spanish  Colonial  period. 


proprietors.  Gentlemen,  may  they  divide 
tne  coffee  bouses,  not  for  POUNDS  A  Y1 


that  paper  has  more.  Well 
dc  TWELVE  HUNDRED 
YEAR  AND  UPWARDSI 


until  about  25  years  later.  of  the  newspaper  proprietors.  Gentlemen,  may  they  divide  TWELVE  HUNDRED 

-T^irsors  of  modern  adver-  said  they,  frequented  the  coffee  bouses,  not  for  POUNDS  A  YEAR  AND  UPWARDSI 
premrsors  OI  m^ern  auver  ^  ^  hands— paid  by  the 

the  word  adverlisemeni^  was  not  more  than  their  intrinsic  value,  but  for  the  advertisers  for  taking  in  Advertisements  and 
bat  instead  the  term  ‘‘discoveries  newspaMrs  and  for  conversation.  And  as  for  paid  by  the  coffee  men  for  delivering  them 
The  earliest  true  to  form  •’’*  coffee-house  keepers,  who  themselves  pro-  out;  which  (to  make  use  of  a  homely  com- 
^  rilna  Jau  an  P«»*<*  “*  "s^^P  **>*  *•***  of  collectors  of  parisen)  is  to  have  a  good  dinner  eveVy  day 

-trments  dealt  wiin  runaway  ap  news,  what  were  they — “cast-off  valets,  dis-  and  be  paid  for  eating  it.  Here’s  luck,  my 
rxi  or  servants,  or  stolen  horses.  carded  footmen,  etc.,  who.  marrying  their  lads.  Never  was  there  so  fortunate  a  business. 
ioUar^montNedham,  the  Official  •“h2y‘”can‘‘’lToth^^^^  ..From  the  eighteenth  century  on  the 

Biist  Of  nis  day,  raised  a  lee  lor  an  ^nd  as  for  the  number  of  newspapers,  that  history  of  newspaper  advertising  in  Eng- 
in  his  bi-weekly  Mercunus  was  an  actual  beneht  to  the  coffee  houses,  land,  the  United  States  and  other  coun- 

a,t  md  Pvblick  Intelligencer  from  »».  .‘•’fs'  '!**»  "’»**  customers.  Time  was,  j^ies  is  too  well-known  to  need  farther 

1.  i,.  *1,.  n(  »*'<*  newspaper  proprietors,  when  ceffee  wcii  kiiuwii  to  ncca  lariner 

[  2s.  he  gained  the  nickname  o^t  sold  at  a  penny  a  dish,  or  three  halt-  comment  in  this  department. 

:  Deril  S  Half-crown  New'smongcr.  pence  on  a  scarcity;  but  when  the  tax  on  a  *  a 

an  early  issue  of  the  Pub/tV*  Ad-  newspapers  raised  their  price  to  three  half-  VTPrTt  TH  PnnPTrTTFT 

.L  fnllotui'ocT  pence,  then  the  coffee  men  charged  two  pence  I  VIKOILIU  KUUKiGUfc.Z 

there  appeared  the  following—  ,  chocolate  being  three  pence.  Brides  ^  BETETA,  vice-president  of  the 

[y  the  first  advertisement  of  an  these  drinks  they  also  sold  gill  and  fine  ales.  Press  Tonoress  of  **tlie  WorW  for 

K  coffee-house:  “"d  8**=**  quantities  of  punch,  all  which  was  Longress  ot  the  World  for 

clear  profit,  whereas  the  newspapers,  out  of  the  tjiiatemala,  has  been  awarded  a  gold 

Batholomew  Lane,  on  the  back  side  of  three  half-pence  they  received,  paid  one  half-  medal  by  the  American  Society  of 

I;  Exchange,  the  drink  called  coffee,  penny  to  the  Government  and  another  to  the  Utetnp..  a:.—  i.’  ^  t 

a  a  very  iholesome  and  physical  drink,  merciry.  or  hawker.  HlStOl^  of  Buenos  Aires  for  hiS  work 

I  many  excellent  venues,  closes  the  Finally,  the  scheme  of  the  coffee-house  Oh  Colonial  Journalism.  Dr.  Bcteta  has 
111  the  stomach,  fortifies  the  heat  within,  keepers  was  termed  “a  rebellion  of  the  mem- 
i  ditestion,  quickeneth  the  spirits,  maketh  hers  against  the  head,”  and  the  newspaper  pro- 
If  lightaom,  is  good  against  eye-sores,  prietors  announced  their  determination  to  erect 
I  or  ^Ja,  rhiimes,  consumptions,  bead-  abont  half  a  dozen  coffee  houses  in  the 
dnpsie,  gout,  scurvy.  King’s  evil,  and  neighborhood  of  those  most  active  against  the  «TL- 

nfieri;  it  to  be  sold  both  in  the  morn-  newspapers.  In  these  coffee  houses,  liquors  I  lie  1  11166  fTinSK6I66rS 

e;  at  three  of  the  clock  in  the  afternoon,  sold  for  two  pence  a  dish  were  to  be  sold  «  1  111  VV  J 

,,  ...  ,,  .  for  three  half-pence,  those  for  three  half-pence 

r  Mnddiman  calls  attention  to  a  for  a  penny,  and  punch  for  a  shilling  a  quart 

curious  Quarrel  which  broke  out  he-  less.  Each  bouse  was  to  have  a  board  outside  nt  tF- 


“The  Three  Muskeleers” 


t  Muddiman  calls  attention  to  a 
curious  quarrel  which  broke  out  be- 
E  the  leading  coffee  men  of  London 
C!  newspaper  proprietors.  Growing 
i:  this  quarrel  the  coffee-house  keep- 
)ubl>hi;d  a  pamphlet  entitled  The 
tf  Ike  Coffee  Men  of  London  and 
tr.ir.slcr:  or,  an  account  of  the  im- 
and  abuses  put  upon  them  and 
ndc  town  by  the  present  set  of 
••■■j.riu-rs.  tVith  the  scheme  of  the 
t  men  for  setting  up  newspapers  of 
wi  and  some  account  of  their  pro- 
i.J  thereupon.  The  description  of 
tict  by  Mr.  Muddiman  sheds  con- 
ihlc  light  on  press  conditions  in 

Mates  that  the  “true  and  natural 

the  coffee  men  was  to  furnish  the 
«  sews  themselves  "from  the  stores  of 
^  m  their  own  hands,”  for  the 
[■Joe  O'e  of  by  the  newswriters  ex- 
ry°  themselves  and  their  productions 
■■ost  Contempt.”  Persons  were  em- 
'  *■*  or  ,**o  for  each  paper,  at  so 
•■erk.  “to  haunt  coffee  bouses  and 
■■velvet  into  companies”  where  they 
1?  B  order  to  overhear  whal 

0-  rart  of  these  men’s  duties  also  was 
^tcquaintance  with  the  footmen  and 
■/**’*?'*  of  the  Nobility  and  gentry,” 
"■■■*  Defray  faintly  5ecrcts.  They  also 


s  used  our  pages 
for  23  years 

I*lfrnalional  Syndicate 

Wtimore,  Md. 


Each  bouse  was  to  have  a  board  outside 


^fashions 


Daily  and  Sunday  features 
now  available  from 
Palm  Beach  and 
Havana 

FAIRCHILD 

Newspaper  SerTices 

■wS  Raat  ISth  St.  N«w  York— 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Qar- 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


“GREAT  MYSTERY  AND 
ADVENTURE  SERIES” 

"The.  Most  Beautifully  Draum 
Newspaper  Strip  in  America" 

Write  or  wire  for  samples  and  the 
exceedingly  low  prices  for  your 
territory. 

Wheeler-Nicholson,  Inc. 

373  4th  Are.  New  York  City 


17DITORIAL  RESEARCH 
REPORTS  supply  accurate 
information  upon  the  major  prob¬ 
lems  which  call  for  frequent  edi¬ 
torial  comment 

The  reports  are  for  the  informa¬ 
tion  and  review  of  editors  and 
publithera  rather  them  for  publico- 
tion. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga- 
sines. 

The  cost  of  this  service,  based 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 

EDITORIAL  RESEARCH 
REPORTS 
828— 18th  Street 
Washington,  D.  C. 


WHArSHEDOlNGNOW? 

A  New  Three  Times  a 
Week  Sport  Feature 

MAXWELL 

U  Being  Mailed  to  You  Thi«  Week 

The  story  of  your  favorite  Sport 
Hero  of  yesteryear  and  what  he 
is  doing  now. 

Two  column  mat  and  proof  of  copy 


w  Syndicate 


Cosmos  Ni 


NINE  EAST  THIRTY-SEVENTH  STREET  NEW  YORK  cr 

I  Herbert  S.  Hoa^ton,  Mylee  F.  T^mker. 

IVeetdent  and  Vtce-rrp«ld«*nt  and 
EdItor-in-Chief  General  Manager 


MARKET 

NEWS 

Plus  TABLES 

An  unusual  financial  service 
that  places  emphasis  on  the 
newt  that  influences  the 
course  of  security  and  com¬ 
modity  prices. 

COMPLETE  OR  IN  PART 
BY  LEASED  WIRE 

CENTRAL  NEWC 

of  America  ^ 

ESTABUSHCD  me 
42  New  Sl,  New  York  City 


MONTREAL  La  Presse, 
CANADA’S  Largest 
NEWSPAPER  and  the 
CHICAGO  Tribune, 
ONE  of  America’s 
LEADERS,  are  among 
THE  users  of  our 
RADIO  PROGRAMS. 
YOU’LL  find  them 
TO  your  advantage, 
TOO.  Week’s  trial 
FREE.  Write  or  wire 
•  •  • 

AUDIO  SERVICE 
326  W.  Madison  St., 
Chicago. 
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MMMMi 


STEREOTYPING 

MACHINERYJI 


lUSlNE, 


drcuUti 


{Mctb-Piibl 

ILU.1100  popi 


ioDth  Fourth 


Pari*  Reporters  Seek  Protection 

Paris  newspaper  reporters  have  re¬ 
quested  authorities  to  issue  small  badges 
to  them  by  which  they  may  be  recognized 
as  non-combatants  during  disturbances. 
Police  clubs  have  frequently  decended  on 
wrong  heads  during  riots,  they  claim. 


Missouri  Republican  Editors  Meeting 

Republican  editors  of  Missouri  were  to 
meet  in  Springfield.  Lincoln's  Birthday 
for  their  annual  winter  meeting.  Walter 
S.  Dickey,  of  the  Kansas  City  Journal- 
Post  is  president  of  the  group  and  Charles 
Fear,  Jefferson  City,  secretary. 


Backing  State-Owned  Printing  Plants 

The  Minnesota  typographical  unions 
are  planning  to  obtain  the  enactment  of 
a  law  at  the  next  biennial  session  of  the 
legislature  providing  for  state-owned 
printing  plants.  The  senate  passed  a 
l)ill  for  this  purpose  in  1924. 


Supplies  and  Equipment 


Printing  Press  Control 

“The  Safest  System  in 
the  World“ 

For  Large  and 

Small  Plants 

Consult  Our  Nearest  Office 

The  Cutler ‘Hammer  Mfg.  Co. 

MILWAUKEE,  WISCONSIN 
New  York  Cincinnati  Milwaukee 
Chicago  Boston  Cleveland 

Pittsburgh  Detroit  Buffalo 

Philadelphia  St.  Louis 
H.  B.  SQUIRES  CO— Los  Angeles, 

San  Francisco.  Seattle. 

CUTLER'HAMMER 


Don’t' Pig’’MetaI 

It  Wastes' Money 

Don’t  melt  yonr  metal  twice  to  nse 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sy8> 
tern.”  References  gladly  fnmiahed. 


fflinaiMlM  $km  ilesel  Fmmmtm 

Printers  Manafactnring  Co 

1109-17  Tranaportation  Bldg. 
Chicago  Illinoia 

World  Bldg.,  New  York  City 


GOSS  PRINTING  PRESS  CO. 
CHICAGO-  NEW  YORK-  LONDON 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wis. 

For  **1*  by  all  proBalnont  Typo 
Founder*  and  Doolor*  ovorywhors. 


Write  for  Information  Concerning 


I  Wilke’s  Metal 
i  Insurance  Plan 

I  It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

I  Warehouses  in  Principal  Cities 


The  Goss  Motor  Driven 
Steam  Table  uses  no  p<ns:er 
except  while  platen  is  being 
raised  or  lowered.  30,000 
lbs.  “follow-up”  pressure 
exertedduringdrying.  Units 
of  one  platen.  Permits  plac¬ 
ing  as  many  units  as  desired 
side  by  side.  Automatic 
releases.  Write  for  complete 
catalog  of  Goss  Stereotyp¬ 
ing  Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


The  Quickest  and  Best  Casting  Unit 


Hoe  Stereotype  Fur¬ 
nace  with  Hoe  Equi¬ 
poise  Curved  Casting 
Moulds  and  Pumps. 


If  it's  a  Hoe,  It’s  the  Best 


The  Classified  Page  is  the  short¬ 
est  route  to  the  attention  of  the 
busy  publisher.  The  service  it  of¬ 
fers  is  most  profitable  to  Buyer  and 
Seller. 


Classifi 

EDITOR  PUBLISH 
Classified  Advertiaa, 
Information 
TRANSIENT  RATES 

SITUATIONS  (Caah  witk 

1  Time  -  fc, 

2  Tme*  -  JS  p.,  b. 

3  Time*  -  .3*  p,,  h* 
ALL  OTHER  CLASSIFICAm* 

(Caah  with  Or*r)  ^ 
1  Time  -  .M  p,, 

4  Time*  —  per 

White  apace  charte  at  saim  nti  ■■  k. 
inaertion  aa  earned  by  frequoin  7  * 
Special  rates  quoted  (or  U,  2i  ana  B 
The  Editor  &  Publisher  reaeree.  iW 
claaaify,  edit  or  reject  my  .■l.-J,]* 

COUNT  SIX  WORDS  TO  LUa 


INDEX  OF  CLASSIFICA 


ADVERTISING 

General  Promotion 
Special  EHitiona  SpedilP»B 

BUSINESS  OmCE 

Accounting  Aprian 

Supplies 

BUSINESS  OPPORTUNITB 

Bickers  Newspjpm  Weal 

Newspapers  For  Salt 

CIRCULATION 

Promotion  DiHiiaa 

Premiums 

EDITORIAL 

Business  News  CoirtsTr^n 

Syndicate  Faetnni 

Art  Pages  Radio 

Comics  Siortt 

Fashion  Pages  Siaiiukil 

Fiction  Wire  Nm 

News  Pictorial  Women'i  Pi.r 

EMPLOYMENT 

Help  Wanted  Sittiationt  Wro 

MECHANICAL 

Equipment  For  Sale  E<iu)pment  wJ 


ADVERTISING 


Special  Page* 


Special  Feature  Pages— l-ocal  dhphj 
from  non-regular  advertisers. 
ing.  Church,  Baby-Contest  Psirn,  Sp 
tioiis.  Every  account  guaranitrt 
Jordan.  Newspaper  Revenue  Builder,  a® 
&  Publisher, 


R.  HOE  &  CO.,  Inc.  .'>0t-ii2()  Grantl  St.,  New  York  City 

7  South  Dearborn  Street  also  at  7  Water  Street 

CHICAGO,  ILL.  DUNELLEN,  N.  J.  BOSTON,  MASS. 
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[business  opportunities  employment 


■  .  -  1  f  u  1  ui:  .7di«r9inan,  cApcririiccu,  rcquircu  uj  iciciciitc>,  sccks  posuion  ii 

Splendid  little  w«Kly  txwKlet  pubh-  important  New  York  syndicate.  Address,  8-731,  Editor  &  Publisher. 
C~r  for  saje  in  .0^,  particulars,  B-732,  Editor  &  Pub- 


.eirtr"  Men  with  prov 
'-/money  to  invest  will  do  well  to  correspond 
The  best  opportunity  for  a  daily 


A  Service  For  Every  Reader 


Newspapers  Wanted 


Help  Wanted 


EMPLOYMENT 


Situations  Wanted 


^0  Daily— Live  wire  manager  wants  to  Sport  Writers— Cartoonists;  Feature  Writers;  Editorial— Newspaperman,  29,  wishes  position 
“T*  or  controlliiiK  interest  in  Immediate  openings.  Publishers’  Placement  on  editorial  staff  of  small  city  daily.  Uni- 

"."’newsMier:  in  north  preferred.  Ad-  Service,  Syracuse,  N.  Y.  — i*”  _r  ,nnon 

=*in  ”T  confidence,  8-721,  Editor  & 


Newspapers  For  Sale 


versity  graduate.  Worked  in  cities  of  10,000 
to  6  million.  Would  make  investment.  P.  O. 
Box  382,  Green  Bay,  Wis. 

Editorial  Man,  Rood  writer,  wants  change;  city 
of  20,000  to  100,000.  Just  the  fellow  some 
publisher  wants.  Reasonable  terms.  Try  me. 
B-725,  Editor  &  Publisher. 

Editor*Manager,  30  years*  all  round  experience. 
Syndicate  Salesman,  experienced,  required  by  references,  seeks  position  in  city  under  100,000. 


Special  Edition-  r>i»en  for  proposition  from 

--  -  rcsmnsil  le  Special  Edition  promoter  for  a  State- 

Duly  preferably  in  Wisconsin  or  between  wide  official  publication  on  a  Thirty-First  Annual 
k’ork  and  Chicago.  P.  O.  Box  382,  Green  (’onventirn  number.  Co-operation  by  all  officers 

and  members  in  everv  city  who  own  and  control 
the  pulilic.ation.  Address  Old  Dominion  South, 
care  Editor  &  Publisher. 


dties.  Established  two  years  and  showing 
profit.  Owner  fo^ed  ^to  sell  account 


Executive  Positions  or  Possible  Financial  Inter* 
est  desired  by  two  young  men;  14  years' 


-.r£  ether  business.  Full  details  by  writing  Syndicate  Salesmen  are  offered  profitable  stde-  newspaper  advertising  work;  now’  with  large 
12.  Editor  &  Publisher.  jj,  placing  cut  service  with  leading  depart-  newspaper.  Ability  already  proven.  Write 


WE  ARE  EQUAL  TO  YOUR  PROBLEM: 

To  Buy  a  Nowspaper, 

To  Sell  a  Newspaper, 

To  Appraise  a  Newspaper. 

PALMER 

DeWlTT  &  PALMER 

For  Thirty  Ysers  the  Raeegoissrf 

Lseasrs  b 

SALES— appraisals 
NEWSPAPER  PROPERTIES 
350  Madison  Are.,  New  York 


Opportunity  to  Invest 


line  in  placing  cut  service  with  leading  depart-  newrspaper.  Ability  already  proven, 
ment  stores  and  specialty  shops  in  their  ter-  B-724,  Editor  St  Publisher. 

ritories  on  yearly  contract  basis.  Service  well  - ; - — - — - 

established  and  sells  readily.  Desirable  ter-  Executive— Who  knows  daily  newspaper  busi- 
n/hn  have  ritory  open.  Address  W.  J.  Hannon,  1435  E.  ness  inside  and  out,  mechanical,  editorial, 
^  12th  St.,  Cleveland,  O.  advertising  and  circulation,  seeks  permanent 

connection;  12  years*  experience.  Can  produce 


j  p„ii  nartieii.  Good  Copy  Men,  who  know  their  stuff,  gpod  par^r  at  minimum  cost.  Age  32.  Address 

^riTbeV^n  Si  Agency  in  ^727.  fcdi, or  &  Publisher. 


^  ni  n^r^uR-irv  cAnitnl  will  be  Florida.  We  can  also  use  a  layout  man.  -  - - 

-Olifv.  Additional  necessary  capital  wil  ta  B-723,  Editor  &  Publisher,  stating  ex-  Managing  Editor— Fine  organizer,  resourceful 

*;m^cIiI.ti1'^  first  letter.  Vvilliam  E.  Peeience,  salary  expected,  etc.,  all  in  first  letter.  e*eeutive,_  ^Yl^etenccs.^  seeks  posi^on  in  city 
bn.  Care  Virginian  Hotel,  Princeton,  West 
JPBZ- 


under  300,000.  B-730,  Editor  &  Publisher. 


_ _ _ Sittiationg  Want#d _  Mechanical  Superintendent— All-around  experi- 

Advising  Man  wanted  will  go  Advertising  Man  for  responsible  swee  selling  afawfutrcCmr^r 

r.t.  r.Mrrha«ina  small  iiaiiv.  Wants  to  make  change  in  near  future.  B-668.  Editor  &  Publisher. 


7:th  editor  in  purchasing  small  daily. 
0.  Box  382,  Green  Bay,  Wis. 


jnb. 

Prefer  mddium  size  Southern  city.  Young, 


Repreaentativea 


-  married,  Christian.  Highest  references  and  Manager  or  Managing  Editor — Position  wanted 

with  background  of  experience  that  assures  ©n  small  city  daily,  with  privileges  of  buying 

_  _ _ competence  in  any  position  accepted.  B-709,  interest  now  or  later.  Age  35;  twelve  years 

r.cr  Publishers- Contemplate  a  record  Editor  &  PuM.sher. - ^ ^ -  experience  on  large  and  small  papers  Middle- 

Ti  nal  advertising  during  1926.  Keen  Advertising  Manager— Exper  enced  as  Assistant  west  preferred.  B  ~3j.  hditor  &  Publisher. 
j(Dprtirif>n  warrants  intensive  sales  application,  and  Advertising  Manager  of  both  eastern  and  Sports — Over  fbur  years’  metropolitan  experi- 
oostant  cr.Itivatinn  of  accounts  assures  volume  central  western  newspapers,  and  as  partner  in  ence,  daily  exclusively.  Can  write  all  sports— 
,aje.  Indivichinl  solicitation  by  Eastern  Rep-  New  York  Sfiecial  Agency.  Now  employed,  but  liase  IkiII,  foot  ball,  basket  ball,  tennis,  golf, 
•esBitativc  of  long  exi»erience  available  for  one  seeking  position  where  opportunities  are  un-  polo,  hockey,  track  and  field,  swimming, 
nrspaper  of  cemimnding  positirn  in  its  terri-  limited  for  a  real  producer.  Newspaper  with  Playeil  on  and  coached  college  and  A.  E.  F. 

o  —  largest  circulation  in  city  of  100.000  or  more  teams.  Also  exceptional  knowleilge  European 

preferred.  B-703.  Editor  &  Publjsher.  sport.  Sfieaks  French.  Three  years  make-up. 

AdvtrtLing  Manager,  .11  years  of  age,  college  Married.  Address 

training,  married,  has  bad  several  years*  ex-  B-726.  Editor  &  Publisher. _ 

pericnce  both  Display  and  Classified  advertising  Street  and  Desk  Man,  experienced,  available 


an.  Address  B-73-i,  Editor  &  Publisher. 


CIRCULATION 


Promotion 


on  paT>ers  with  from  10,000  to  200.000  daily 

_ _ _ _ _ circulation,  now  emphyed  in  Mid- West.  de«ires 

L  .  .. _ 1  make  connection  on  Eastern  publication. 

quick,  addftional  •ircuUtion  Kxcellent  references.  B.728.  Editor  &  Pub- 
lisher. 


becomes  necessary,  rsenember  that  our 

tfwty  ytsrt  in  this  one  line  of  endeavor  la  _  - - - - - - - 

rm  proof  agsinat  extieriraenting.  Write  or  Advertising  Manager,  now  employed,  seeks 
?irt  PKific  Coxit  GreuUtioo  Service,  BoU  connretion.  Twelve  year,’  experience  in 

■  selling  advertising.  Age  35.  Thoroughly 

familiar  with  local  display,  automobile  accounts  I'iiMi«her 
and  publicity,  national  accounts  and  service 


ikek,  Cincinnati.  Ohio. 


at  once.  Write  or  wire  Gerald  Forbes,  600 

West  Eleventh,  Oklahoma  City. _ 

Theatre,  Bonk.  Art  Editor  wants  position  with 
afternoon  daily  or  monthly  magazine.  On 
newspapers  since  graduation  from  University  in 
1**24,  Mnga  ine  experience.  Original.  Mwlcrn, 
not  violently  Menckenesque.  24  years  young. 
Now  on  city  daily.  Address  B-733,  Editor  & 


[fraktfaB  Builders— BUlr  A  Austin,  1504  Cen-  .  tw  ,  . 

treArc.,  Reading.  Penn.  Originators  of  Salea-  work,  also  classified  advertising.  Employed  at 
»  Club  Campaigns.  present  as  Advertising  Manager  of  middle 

_ L - —  western  daily  with  circulation  about  85.000. 

s^ita-Publishcrs.— The  leading  daily  city  of  Not  satisfied  with  future  here.  Can  furnish 
L";5jii  population,  49th  state.  Stimulating  ^^*t  of  references.  Box  B-624.  Editor  & 

|4ct  circulation  through  cur  suggestions.  Publisher.  __  _ _ 

Write  or  wire  now.  Most  competitors  are  Advertising  Manager— Capable 
fide  awake  fellows.  The  Albright  diina  Co.,  li’^age. 
rjrrril'tnn,  Ohio. 


MECHANICAL 

Equipment  For  Sale 


of  increasing 
Experience  on  display  staff  Metropoli¬ 
tan  newspaper,  account  executive  Large  New 
I  York  Advertising  Agency.  Now  branch  man- 

Srs  Circulation  Our  ‘‘Opportunity  Club**  ager  for  same  agency.  Ideally  fitted  to  handV 
jCaapaign  Plan  is  a  Circulation  Builder—  national  business  a^^d  manage  local  staff.  Would 
f*iw,^Wire,  ^Write.^Shermim  &  Eckert,  16  consider  $275  month,  if  there  is  opportunity 

for  increased  salary  after  ability  is  proved. 
Address  B-7.17.  Editor  &  Publisher. 

look- 
I'spaper, 


South  Fourth  Street,  Easton,  Pa. 

Premiums 


Advertising  Manager,  now  employed, 
ipg  for  connection  with  wide  awake 


P'^uatt-Circulation  figures  of  the  leading  Fiver  twelve  vears*  experience.  Age  thirtv-two. 

of  tedav  stand  as  a  monument  to  .^J«ve  always  been  able  to  show  very  satisfactory 
pullmg  power  o'f  chinnware  as  a  circulation  'nc-ease  in  linape.  Am  a  real  business  (tetter. 
«nmlant.  Our  siiveest  ons  save  promotion  V'):,  aclverti5in(?  manaser  on  one 

Die  .Mbright  China  Co.,  Carrollton,  Ohio,  newspapers  Could  »>e  avail- 

_ _  able  Mr'rch  fir^t.  Be«t  of  references.  Address 

- n-736.  Editor  &  Publisher. 


EDITORIAL 


Duplex — Having  purchased  a  Duplex  48-page 
pre»s,  we  will  sell  our  Duplex  20-page,  8  col. 
1214  em,  one  deck  Metn  pulitan  svereotype 
press.  Condition  like  new  doing  excellent  work. 
Would  keep  press  if  we  had  room.  Delivery 
and  terms  at  purchaser’s  convenience.  De¬ 
cided  bargain.  Daily  Home  News,  New 
Brunswick.  N.  J. 

Linotype  Be rgaine— Several  Mode!  One  Lino¬ 
types  in  gixNl  running  order,  price  $^410  each. 
Several  Mode!  Two  and  Model  Four  Linotype* 
reduced  to  one  magazine  machine*,  price  ^50 
each.  One  Model  Five  Linotype,  excellent  con¬ 
dition  $1  Onn.  All  without  matrice*.  Price* 
strictly  cash.  You  can  use  them  nntil  you 
need  a  better  machine  then  trade  in  for  twice 
as  much  on  new  machine.  The  Linograph 
Company.  Davenport,  Towa. 

Potter  Stereotype  Press, 
equipment. 


Syndicate  Feature* 


Advertisin?  Manaxer-Solicitor.  28,  married.  stereotype  rres*.  16-paRe,  with  all 

seeks  connectinii  with  vrowini?  paper  in  city  recessary  equipment,  4  linotypes,  and  other 

between  20,000  and  150.000  where  markeil  equipment  used  in  modern  newspapCT  and  job 

ahilitv  as  copy  writer,  linaee  and  Rood-will  P'o"*-  Faper*  consolidated,  reason  for  ?eninR. 

'  '  -  Must  disprsc  of  immediately.  The  Herald- 


Cfflden  Post  anri  n.iniririr  buildcf  IS  nccded.  Hard  work,  keen  competi-  disprse  ot  immi 

^  Z,J»  «  Dunkirk  Observer  deterrent.  Salarv  $60,  but  future  Argus.  La  Porte,  Tnd. 

SnpW  of  a  live.  alcrt.'\Vto  date  "service.  considerations.  Press  for  Sale-Having  < 


TV  C^ra^hic  S;ndica;e:  25  c“a  11  ^  B-T^Fditor  &  Publisher 
lork,  a-aj-a  /• — » — s-A  - 


consolidated  three  news¬ 
papers  into  two  papers  we  have  one  12-T>age 


EMPLOYMENT 


Artist-Cartoonist,  experienced  all  newspaper  fioss  Monitor  Perfection  Press  with  complete 
art.  desires  change.  B-696.  Editor  &  Pub-  stcr^tvpmR  outfit  with  mat  rcl'er  in  excellent 
Kak-r  condition,  two  model  No,  3  linotypes  in  fair 

_ _ ‘ _  --  ■  nlaev  MwA  *4^**  syAe^el 


condition,  a1«o  one  model  *‘C**  Intertype  good 
condition.  If  interesteil  communicate  promptly 
with  The  News-Globe  Publisher  Company, 

Amarillo.  Texas^ _ 

Printers*,  Bo»4cb?nders’  O'ltfitters  -Modern  cut- 
cost  eqiupmcnt.  aBo  rebuilt  m.achinery.  Con¬ 
ner  Fcndler  Branch,  A.  T.  F.  Co.,  New  York 

City. _ _ 

Used  Goss  Mst  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Pres*  Co.,  1535 
So  Pmtma  O'lragn.  PI 


Circulation  Manager— Capable  of  Metropolitan 
~ promotion.  Produce  and  maintain  stanle  circula- 
_  Help  Wanted  tirn.  Seeks  personal  interview  publisher,  city 

Ii'T-  7  — - - - -  exceeding  200.000.  Fa«t  nf  Rocky  Mountains. 

Salesmen;  13  707.  Editor  ft  Publisher. _ 

Cretilatinii  Managers;  Circulation-Promotion  Manager  wishes  post- 

Pi"’  tion  as  circulation  manager  with  newspaper 

N  Y  Service,  Seitz  Bldg.,  under  50.000  ciretdatien,  or  city  circulator 

-  ’  *  ! _ !. _ with  paper  over  50.000,  Twelve  years*  ex- 

fditor-Nrw  York  State  Evening  i>erience  on  morning,  evening.  Sunday  and 

i.y  •  splendid  field,  with  net  combination  newspapers.  Thoroughly  imder- 

jw  orculation  in  excess  of  30.000  copies  per  stands  promotion,  contest  work.  etc.  Available 

in  need  of  services  of  able  and  ag-  month’s  notice.  Best  references.  B-706, 

^*7  editor.  Position  requires  Editor  &  Publisher. _ 

1*  Ws  and  attainments,  having  Classified  Manager— My  four  year  record  on  16-page  press  Hoe.  5k''^*t  or  Goss.  To  parties 

ac-  last  paper  will  interest  you.  Not  the  high-  wantin'^  a  larger  machine,  can  offer  20  page 
^  BTen  tn  tu  .  editorial  control  will  pressure  type,  but  have  a  thorough  knowledge  Goss,  32-paee  duplex,  32-page  Hoe.  at  attractive 

^  *  salary  ©f  how  to  build  permanent  and  profitable  i  rices;  ci.od  allowance  fer  press  to  be  traded  in. 

^  iBDlvi  1  capacity  and  ability.  classi6e<l.  Will  consider  any  paoer.  anywhere.  Good  hareain  in  4-coIumn  64  rage  supplement 

please  give  reference  and  ftill  in-  on  salary  and  bonus  basis.  Available  anytime:  ptess;  2-colnr.  st*trher  attached;  mailing  equip- 
**15’’*  picture.  Strictly  in  business  for  self  at  present.  Aged  28,  ment.  Peckham  Machinery  Co.,  1328  Broadway, 

^***«1-  B-714,  Editor  8r  Publisher.  married.  Address  B-729.  Editor  8r  Publisher.  New  York  City. 


Equipment  Wanted 


WEB  PRF5S  wanted.  We  have  order  for  a 


Successful 

Performance 


Thi,  finn  hu  a  rceord  of  alaMMt 
IS  yean  oi  ancceaiful  perionnaaoa  fai 
the  difficult  work  of 

PURCHASE.  CONSOLIDATION. 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine  propertiea 
throughoot  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


CONNECT  THE  WIRES  1 


QVER  TWENTY-nVE  YEARS 
we  have  conducted  a  service 
bureau  for  employers  and  position 
seekers  in  the  Advertising-Publish¬ 
ing  field.  Our  lists  include  men 
and  women  fitted  for  positions  up 
to  the  highest  responsibility  in  all 
departments  of  newspapers,  class 
journals,  advertising  agencies  and 
the  publicity  departments  of  mer* 
cantile  and  manufacturing  con* 
cerns.  Registration  free.  No 
charge  to  employers. 

Fernald’s  exchange.  Inc 

Third  NatX  Sprinofielo,  mass. 


Read  for  Profit 
Use  for  Results 

High  c  a  1  i  b  r  e  d  men 
for  advertising,  circula¬ 
tion,  editorial  or  business 
departments  may  be 
reached  through  the  Clas- 
siBed  page. 

Services  that  will  pro¬ 
mote  either  Circulation  or 
Advertising  reach  their 
prospects  through  this 
medium. 

Editorial  features  that 
will  build  circulation  can 
make  contact  with  edi¬ 
tors  ;  equipment  can  be 
bought  or  sold,  and  the 
man  with  a  few  thousands 
to  invest  can  find  an  op¬ 
portunity — all  through  the 
Classified  page  of 

Editor  dC  Publisher 


Editor  &  Publisher  for  February  13,  19  2  6 


DOLLAR  *  * 

» »  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


DAILY  HIRES  SPECIAL  TRAIN 


50  Freight  Cars  of  Newsprint  Pushed 
Through  Embargo  for  Miami  Herald 


'T'HE  idea  of  awarding  prizes  to  carrier 
boys  is  not  a  new  one.  It  is,  how¬ 
ever,  a  good  plan  to  publish  a  story 
about  the  boy  who  wins  the  weekly  or 
monthly  prize,  and  if  possible  publish  his 
photograph.  It  makes  good  local  copy, 
lets  the  subscribers  know  the  newspaper 
is  doing  its  best  to  give  the  utmost  in 
carrier  service,  and  creates  a  fine  spirit 
of  loyalty  to  the  publishers  and  competi¬ 
tion  among  themselves  on  the  part  of 
the  newsies. — Helen  Capron  Helsby, 

Mechanicville,  N.  Y. 


an  insurance  salesman  in  your  city  makes 
a  fine  showing  on  the  list  of  his  corn- 
pan}'  he  should  use  advertising  space  in 
your  paper  to  tell  about  it.  Keep  in 
touch  with  the  local  insurance  agents  and 
get  advertising  from  them  when  they  do 
make  such  good  showings. — F.  H.  W. 


A  special  train  of  50  cars  was  required 
to  move  a  consignment  of  more  than 
1,000  tons  of  newsprint  from  the  Balti¬ 
more  docks  to  Miami,  Fla.,  for  use  by 
the  Miami  Herald. 

The  consignment,  representing  several 
regular  shipments  from  a  Canadian  mill, 
had  been  held  up  by  the  Florida  freight 
embargo  and  by  the  partial  blocade  of 
Miami  harbor.  Threatened  by  a  paper 
shortage.  President  Frank  B.  Shutts  of 
the  Herald,  arranged  with  the  Seaboard 
Air  Line  and  the  Florida  East  Coast 
railroads  to  rush  the  solid  train  through 
on  special  schedule  at  a  cost  of  nearly 
$40,000. 


who  sec  the  fire  trucks  on  a  call  ha 
seldom  know  where  the  conflaKr^'*^ 
if  It  happens  to  be  but  a  small 
counteract  this,  the  Mihvauke,  i  }' 
under  the  head  “Fire  Alarms"  tS 
location  of  hre,  what  burned  aii  * 
cause  and  time.— Wilbur  Pol’soi^  ' 
waukee.  ^ 


Funny  things  that  first  grade  ^ 
school  pupils  have  said  is  the  subie^ 
a  new  daily  series  which  is  of 
human  interest,  now  runnine  iTl 
IVorcester  (Mass.)  Post.  The  J 
have  been  obtained  from  the  teaSi 
themselves,  and  the  fact  that  the 
sayings  are  localized  has  made  for 
reader  interest.— R.B.S. 


Wages  of  workers  go  on  Saturady 
evenings  for  ephemeral  enjoyment. 
Many  persons  seek  places  where  danc¬ 
ing  and  dining  are  good,  recuperate  on 
Sunday  and  return  to  thejr  treadmill 
tasks  on  Monday.  A  Northwest  paper 
features  with  success  every  Saturday  a 
double  truck  of  display  ads  entitl^ : 
“Where  to  dine  and  dance,”  including 
ads  of  places  where  the  two  popular 
Saturday  evening  enjoyments  are  com¬ 
bined. — C.  M.  L. 


^ - 'llLJl - Lii!^ - 

ONE  DOLLAR  I 

HUNCHES 

WILL  BE  PAID  1 
FOR  EACH  1 
“H  U  N  C  H”  1 
PUBLISHED  1 

The  Fresno  Republican  is  asking  w 
isters  of  that  city  the  question,  “WTbj, 
your  most  helpful  hymn?”  Their anstm 
together  with  a  reproduction  of  the  oJ 
and  words  of  the  favorite  hymns,  are  t* 
lished  on  the  editorial  page.— L.'cp^ 


'T’HE  classified  section  of  the  city  direc- 
tory  offers  a  source  of  tips  for  stories 
for  the  industrial  or  manufacturing  page 
editor  that  is  often  overlooked.  A  care¬ 
ful  (Krusal  of  the  lists  of  businesses  will 
furnish  many  little  known  industries  that 
are  often  of  an  unusual  nature. — A.  N. 


will  find,  are  well  informed  and  they 
can  generally  be  found  at  the  dinner 
hour. — R.  C.  Schroeder. 


The  growth  of  the  auto  business  is 
resulting  in  many  distributing  firms 
building  new  headquarters.  Detroit  News 
recently  at  the  opening  of  a  new  dealer- 
distributor  headquarters  of  a  large  con¬ 
cern  took  advantage  of  the  occasion  to 
put  out  a  special  section  with  the  usual 
local  auto  ads  and  sizeable  ads  from 
many  of  the  suburban  and  rural  dealers. 
A  similar  announcement  should  be  pos¬ 
sible  in  other  cities  where  the  leading 
dealers  are  opening  new  buildings. — 
A.  N. 


For  the  past  two  ytars  or  more  nearly 
every  one  has  demanded  a  let  up  in  law¬ 
making,  saying  that  many  we  now  have 
should  be  repealed.  I  can  think  of  no 
more  stimulating  feature  for  a  news¬ 
paper  at  this  time  than  a  public  discus¬ 
sion  on  the  subject.  W'hy  not  offer  a 
small  prize  for  the  best  letters.  Ask 
which  laws  are  “In  the  way.” — Fred 
L.  W.  Bennett. 


A  Texas  afternoon  newspaper  runs  an 
“Our  Dog”  column  which  is  proving  quite 
a  hit  with  the  patrons.  In  the  city  where 
the  paper  is  located  there  are  about  6000 
dog  owners,  most  of  them  of  the  type  of 
people  who  subscribe  for  a  newspaper. 
The_  column  is  edited  by  a  canine  en¬ 
thusiast  of  the  city,  who  does  it  free 
of  charge.  It  serves  as  a  means  of  dis¬ 
seminating  information  about  dogs,  and 
also  has  a  ‘‘Q  and  A”  column  for  mat¬ 
ters  pertaining  to  dog  culture.  Nearly 
all  papers  have  a  radio  column ;  few  have 
a  “dog”  column. — Jack  Hawkins. 


Often  lost  track  of  while  a  contest  is 
on,  nevertheless  the  main  purpose  of  the 
contest  conducted  by  a  newspaper  is  to 
create  Friends.  Therefore,  an  excellent 
reply  to  a  contestant  may  be  along  the 
lines  used  by  a  large  magazine,  as  fol¬ 
lows  : 


Dear  Friend: 

The  editors  of 


thank  you  for  your 
evinced  by  your 


perse  nal  interest  in 
contribution.  Your  letter  will,  receive  earnest 
and  friendly  consideration,  and  you  will  shortly 
be  notihed  of  the  decision  of  the  judges. 

The  editors  cordially  invite  you  to  write 
letters  concerning  the  other  articles  that  ap* 
pear  in  . —  from  time  to  time. 

Although  such  a  letter  is  stcrotyped, 
it  loses  none  of  its  downright  friendli¬ 
ness  when  received  by  a  contest-letter 
contributor. — C.  M.  L. 


Weeklies  and  dailies  published  in  the 
smaller  cities  can  add  a  department  to 
their  papers  by  getting  in  touch  with 
their  town’s  “colony”  in  the  principal 
large  city  in  their  respective  territories. 
I  hus  the  doings  of  former  residents  in 
the  metropolis  may  be  chronicled  in  the 
home  paper.  Most  of  these  are  young 
people  and  as  a  rule  keep  close  tabs  on 
each  other.  Marriages  and  promotions 
in  business  will  be  found  to  be  among 
the  principal  newsevents.  This  depart¬ 
ment  might  be  labeled  “The  City’s  Echo.” 
— Gilbert  W.  Garvin. 


There  are  many  people  in  a  large  city 


As  a  circulation  promotion  stunt  ob¬ 
tain  half-a-dozen  portraits,  block  out  the 
features  and  reproduce  them  in  the  paper, 
offering  prizes  to  readers  who  can  show 
that  the  missing  face  is  theirs.  News 
of  the  World,  London,  did  this  on  a 
big  scale. — G.  F.  Wilkinson,  London. 


Timely  interviews  on  live  topics  can 
be  obtained  in  even  the  smaller  towns  by 
having  a  reporter  visit  the  leading  hotels 
in  search  of  men  from  communities  loom¬ 
ing  up  in  news  items.  If  St.  Louis  men 
are  involved  in  a  liquor  scandal,  inter¬ 
view  a  man  from  St.  Louis  on  liquor 
conditions  there.  If  oysters  are  high 
priced,  ask  a  man  from  Baltimore  what 
is  the  cause.  If  Los  .\ngeles  is  being 
accused  of  movie  scandals,  interview  a 
man  from  there.  Traveling  men,  you 


HOWE  ABOUT 
EVERYTHING 


“OF  THE  BIG  THINGS  GOING 
ON  NOW,”  SAYS  ED  HOWE, 
“MORE  THAN  HALF  ARE 
MISTAKES.” 


WELL,  THE  SYNDICATION 
OF  ED’S  WEEKLY  COLUMN  OF 
CHEERFUL  INDIGNATION  IS 
NO  MISTAKEN-ORDER  IT  AND 
FIND  OUT  WHY. 


THE  BELL  SYNDICATE,  INC. 

JOHN  N.  WHEELER,  Prei. 

154  Nassau  St.  New  York  City 


Many  insurance  companies  get  out 
monthly  lists  showing  how  salesmen  in 
various  sections  rank.  Every  time  that 


ForBrtnir^ 

bternalianal  New*  Service 
Werta  BulMWe,  lewr  Tetk 


THOS.  W. 

The  World's  Greatest 
Newspaper  Feature 

BRIGGS  CO. 

Service 

Supplying  a  complete 

Cniumhum  Mutual  Touer 

and  exclusive  daily 

■ 

MEMPHIS,  TENN. 

illustrated  feature 

1 

CREATORS 

OF  LOCAL 

service  to  newspapers 
throughout  the  United 
States  and  in  foreign 

DISPLAY 

countries. 

FROM  A  NEW 

4  page  ready-print  color  comics. 

■ 

SOURCE 

Write  for  samples  and  rates 

1 

Oer  BaelBMS  Review  and  meny  ether 
f^etere  per<w  now  renalnc  In  more 
thee  80  I#s41nc  AneiireB  aad  Oeo- 
•4Ub  Q^wapepere.  Write  or  wire 

for  onr  rsprooeetettve. 

I^NCASlPVCCINC^j^ 

vliLffvi’RMwSimsTaECT.'vlitfiV/ 
^  CIEVELAND,  OHIO 

— 

“America’s  Own” 

HELEN 

WILLS 


Secure  her  articles  on 
tennis;  twice  a  week 
through 


KING  FEATURES 
SYNDICATE,  Inc. 

241  W«Bt  58th  Sertti 
New  Yurk  City 


■  I  II 


Z  Frank  H.  Simondi! 


■  is  in  EUROPE  for  the  I 

■  Disarmament  Conference' 

■  as  representative  of  over  • 

■  fifty  leading  Ameridn' 

■  Newspapers.  ' 


His  List  is  still  growing.  | 
The  First  European  releaee  wil  | 
appear  on  February  M 


Wire  for  option 
on 

His  Articles 


The  McCIire  Newipaper  Syik*  || 

373  Fourth  Avenue,  New  York  ^ 

■  ■■■■■  ■  >  aasiil 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIATION 
World  BnUding 


L 


Editor  &  Publisher  for  February  20,  1  926 


HowVe  Things 
in^Baltimore  ? 

^  Ask  Montgomery-Ward !  Last  spring  they  built  in  Balti¬ 
more.  A  big  distributing  plant  for  their  mail-order  busi¬ 
ness  in  the  East.  And  a  big  retail  store. 

^  Located  in  a  part  of  Baltimore  about  as  inaccessible  as  it 
could  be.  Far  away  from  shopping  centers — served  by  only 
a  few  street-car  lines. 

^  But  now  the  plans  are  drawn  for  an  immense  addition  to 
their  retail  selling  space.  Business  is  good  in  Baltimore — 
emphatically  good  —  and  Montgomery-Ward  can  tell  you 
so.  . .  ^ 

^  Since  the  opening  of  their  store,  Montgomery-Ward  have 
advertised  consistently  and  regularly  in  the  Sunpapers. 
Modesty  forbids  that  we  tal’e  too  much  credit — but,  unless 
you  know  Baltimore  well,  it  would  be  hard  to  realize  how 
far  from  any  shopping  district  and  normal  routes  of  travel 
the  Montgomery-Ward  store  is. 

^  “Things”  are  good  in  Baltimore  —  and  one  of  the  best 
things  is  the  complete  coverage  provided  by  the  Sunpapers. 

January  Average  Net  Paid  Circulation 


Daily  (M.  &  E.)  .  245,020 
Sunday  .  .  .  186,979 


JOHN  B.  WOODWARD 


Everything  in  Baltimore  Revolves  Around 


Bowery  Bank  Bldg., 
110  E.  42d  St.,  New  York 

GUY  S.  OSBORN 


360  N.  Av.,,  Chicgo  CORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper” — They  Say  “SUNpaper” 


The  Philadelphia  Bulletin’s] 

Progress 

Among  all  of  the  newspaper  developments  in  the  United  States  during  the  last  thirty 
years  none  stands  out  as  conspicuously  for  sheer  merit  of  legitimate  performance  like  that  of 
the  Philadelphia  Bulletin. 

Starting  in  1895  with  6,317  circulation  the  Bulletin  has  grown  to  a  sale  of  524,662  a 
day  without  resort  to  any  other  device  than  the  printing  of  the  best  newspaper  that  could  be 


turned  out. 

1895  -  - 

Here  is  the  table  of  progress: 

.  6,317 

1911 . 

.  253,565 

1896  -  - 

.  33,625 

1912 . 

.  281,285 

1897  -  - 

.  59,281 

1913 . 

.  291,868 

1898  -  - 

. 113,973 

1914 . 

.  326,714 

1899  -  - 

. 112,970 

1915 . 

.  356,531 

1900  -  - 

.  124,855 

1916 . 

.  402,644 

1901  -  - 

.  130,084 

1917 . 

. *367,766 

1902  -  - 

.  130,439 

1918 . 

.  430,614 

1903  -  - 

.  144,375 

1919 . 

.  448,126 

1904  -  - 

.  182,904 

1920  . 

.  488,687 

1905  -  - 

1906  -  - 

.  222,480 

1921 . 

.  494,629 

1907  -  - 

- .  241,400 

1922  . 

.  493,240 

1908  -  - 

.  240,797 

1923  . 

.  505,035 

1909  -  - 

.  249,811 

1924  . 

. 518,357 

1910  -  - 

.  244,063 

1925  . 

.  524.662 

*  Price  advanced  to  2c  a  copy. 

The  Philadelphia  Bulletin  stands  as  the  shining  example  of  the  fact  that  it  is  not  neces¬ 
sary  to  use  sensational  headlines,  and  colored  printing  to  sell  a  meritorious  product  to  the  Amer¬ 
ican  public. 

It  provides  practically  one  hundred  per  cent  cover  of  the  homes  in  its  city,  does  not  seek 
sales  outside  the  legitimate  local  trading  market,  and  sells  its  advertising  at  the  lowest  rate  per 
line  per  thousand  of  unduplicated  circulation  in  the  world. 

While  certain  of  the  other  big  sellers  of  the  day  seek  to  put  over  an  inferior  product  by 
forced  draught  methods,  the  Bulletin  goes  quietly  on  its  way  to  greater  and  more  worth  while 
achievement  strictly  on  lines  of  accuracy,  sanity,  and  sound  service. 

Advertisers^  Weekly,  January  23,  1926. 


(Copyright  1*ZC— Bulletin  Company) 
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